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A  star  is  bom. 

May  we  hear  some  applause  for  our  humorous  program  with  unvaryingly  high 

Book  Editor,  Robert  Cromie?  standards,  and  sense  of  purpu'seful  inquiry. 

His  nationally  S5mdicated,  weekly  It’s  not  surprising.  Cromie’s  been  doing 

television  show,  Book  Beat,  just  won  him  the  same  thing  for  our  readers  for  years, 

a  Peabody  Award.  We’re  very  proud  of  Robert  Cromie’s 

This  national  award  for  distinguished  and  performance.  ,  ^  ^ 

meritorious  public  service  honored  Book  As  an  editor. 


iHE  ni  mxm 


Serving  the  Albany,  Schenectady,  Troy,  Standard  Metropolitan  Area 

and  23 -county  Capitaland 

With  the  acquisition  of  the  Union-Star  the  afternoon  field  in 
Metroland  will  now  be  served  by  a  dynamic  new  daily  offering  the 
most  complete  coverage  of  international,  national  and  Metroland  news 
to  the  more  than  229,000  families  in  this  4-county  Metro  area. 

The  combination  of 


the  morning 


and  the  afternoon 


Tl  M  ES;iSu  N 1 0  N  The  Knickerbocker  News  and  UNION-STAR 


offers  to  advertisers 


61.2%  COVERAGE  OF  AU  METROLAND 


at  the  lowest  single  package  price  in  the  northeast.  Total  daily 
combination  circulation  now  158,457.  We  are  proud  of  this  newest 
addition  to  our  family  and  pledge  our  fullest  efforts  to  serve  Metroland 
families  with  the  best  available  news  coverage. 

For  the  latest  up-to-date  information  call  your  nearest  K.M.A.R. 
office  or  phone  or  write  the  General  Advertising  Sales  Manager, 

Capital  Newspapers,  24  Sheridan  Avenue,  Albany,  N.  Y.  12201 
(518)  463-3131 

Capital  Newspapers  The  Hearst  Newspapers  in  Albany 


Represented  nationally  by  Key  Market  Advertising  Representatives,  Inc. 


Knight 


has  a 

thousand  eyes 


upheaval— why  it  happens  and 
how  to  prevent  it. 

Neal  Shine  saw  Honduran 
children  dying  of  disease  and 
told  the  story  so  movingly  that 
Detroiters  airlifted  tons  of 
supplies  to  an  isolated  mission 
hospital. 

John  Pennekamp  watched 
callous  men  despoiling  Florida’s 
natural  beauty  and  he  fought 
them.  Now  thousands  of  acres  of 
parkland  and  even  an  undersea 


coral  reef  are  protected  for  the 
enjoyment  of  future  generations, 
Some  newspapers  do  this 
occasionally  and  call  it  public 
service.  We  do  it  every  day  and 
call  it  our  job. 


And  they  watch  the  world  for 
more  than  1.5  million  American 
families . . . 

Phil  Meyer,  a  newspaper  reporter 
with  an  expert’s  know-how  in 
computerized  research,  watched 
the  ghettos  burn  and  went 
looking  for  answers.  Meyer’s 
landmark  surveys  gave  our 
readers  instant  insight  into  urban 


Knight  Newspapers  Incorporated 

Akron  Beacon  Journal— Charlotte  News— Charlotte  Observer— Detroit  Free  Press 
Macon  News— Macon  Telegraph— Miami  Herald— Tallahassee  Democrat 


Certitieri  dot  stom..!! 


They’re  enlarged  dots 
from  different  halftone  prints. 

Dot  “A”  has  a  smooth, 
circular  edge. 

The  halftone  is  sharp 
and  crisp. 

Dot  “B”  has  a  ragged  edge.  ; 

The  halftone  is  “fuzzy”. 

Want  perfect  dots? 

Use  Certified  Dry  Mats,  for 
excellent  halftone  reproduction. 


Certified  Dry  Mat  Corporation,  Dept.  P.  555  Fifth  Ave.,  New  York,  N.  Y.  10017  | 

CERTIFIED  DRY  MATS 

Used  as  the  standard  of  excellence  since  1924 

i 
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EDITOR  &  PUBLISHER  CALENDAR 

MAY 

II — Texas  Circulation  Managers  Association.  (Western),  Inn  of  the 
Golden  West,  Odessa. 

11-13 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Skyline 
Hotel.  Ottawa. 

1 1-15— International  Newspaper  Promotion  Association.  Pick-Congress 
Hotel,  Chicago. 

11-15 — Aviation/Space  Writers  news  conference.  Sheraton  Hotel.  Dayton, 
11-23 — Seminar  for  City  Editors.  American  Press  Institute,  Columbia  Uni¬ 
versity,  New  York. 

13- 14— Michigan  Press  Association  Circulation  Workshop.  Kellogg  Center, 

East  Lansing. 

14- 16 — Pacific  Northwest  Newspaper  Advertising  Executives  Association. 
Victoria,  B.C. 

15- 17 — Southern  Short  Course  in  News  Photography.  Holiday  Inn  No.  4, 
Charlotte,  N.  C. 

15-17 — National  Association  of  Advertising  Publishers.  Statler-Hilton,  Buf¬ 
falo.  N.  Y. 

15-17 — Illinois  Press  Association.  Jefferson  Hotel,  St.  Louis,  Mo. 

15-17 — Utah-ldaho-Spokane  Associated  Press  Association,  Sun  Valley,  Idaho. 

15- 18 — Canadian  Managing  Editors  Conference.  Skyline  Hotel,  Ottawa. 

16—  New  Jersey  Associated  Press,  Smithfield  Inn,  Atlantic  City,  N.  J.  i 

16 — Alabama  Associated  Press  members.  Decatur  Inn,  Decatur,  Ala. 

16-17 — Western  New  York  Newspaper  Publishers'  Association,  Toronto. 
Ontario,  Canada. 

16- 17 — ^Wisconsin  Associated  Press  Association.  Beaumont  Motor  Inn., 
Green  Bay,  Wisconsin. 

17 —  Pro-Seminar  '69,  Louisiana  News  Photographers.  Ramada  Inn  Alex¬ 
andria,  La. 

17-18 — New  York  State  Mechanical  Conference.  Graphic  Arts  Research  ) 
Center,  Rochester  Institute  of  Technology. 

17-18 — Hoosier  State  Press  Association.  Newsroom  seminar.  Marott  Hotel, 
Indianapolis,  Ind. 

17-18 — Georgia  AP  Press  Association.  Desoto  Hilton  Hotel,  Savannah,  Ga. 

17- 18— New  Mexico  Associated  Press  Managing  Editors.  Hilton  Hotel, 
Albuquerque. 

18- 19— Kansas  AP  Newspaper  Members.  Baker  Hotel,  Hutchinson,  Kans. 

18- 21— New  York  State  Circulation  Managers  Association.  Lodge  on  the 
Green,  Corning. 

19 —  New  England  AP  News  Executives  Association.  Kevin's  Wharf,  Boston. 

19-21 — Now  England  Daily  Newspaper  Association.  Harwichport,  Mass. 

21 —  World  Press  Institute  Forum.  St.  Paul,  Minn. 

22 —  UPl  Newspaper  Editors  of  Massachusetts,  Pleasant  Valley  Country 
Club,  Sutton,  Mass. 

23- 24 — Pennsylvania  Press  Conference.  Nittany  Lion  Inn.  University  Park, 

Pa. 

24- 25 — North  and  South  Carolina  AP  News  Councils.  Grove  Park  Inn, 
Asheville,  N.C. 

24-25 — AP  Society  of  Ohio.  Neil  House,  Columbus,  Ohio. 

24-25— Oklahoma  Associated  Press  Managing  Editors  Association.  Wag¬ 
oner,  Oklahoma. 

24-27 — Alaska  AP  Publishers  &  Broadcasters.  Mt.  McKinley  Park  Hotel,  Mt. 
McKinley,  Alaska. 

JUNE 

1-6 — Newspaper  Division,  Special  Libraries  Association,  Queen  Elizabeth 
Hotel,  Montreal. 

1-13 — Seminar  on  management  and  costs,  API,  Columbia. 

5-7 — New  York  State  Advertising  Managers  Bureau.  Pine  Tree  Point  Club,  ^ 
Thousand  Islands,  N.  Y.  ■ 

5-7 — Mississippi  Press  Association.  Buena  Vista,  Biloxi. 

5- 8 — South  Carolina  Press  Association.  Sapphire  Valley  Inn.  Sapphire,  S.  C. 

6- 7 — Michigan  Associated  Press  Editorial  Association,  Hidden  Valley,  Gay¬ 

lord. 

7- 11 — National  Printing  Equipment  Show.  Convention  Center,  Cleveland. 

8- 10 — New  York  State  Society  of  Newspaper  Editors.  Hotel  Thayer,  West 

Point,  N.  Y. 

8- 12 — ANPA/RI  Production  Management  Conference.  Conrad  Hilton 

Hotel,  Chicago. 

9- 11 — International  Press  Institute  General  Assembly.  Chateau  Laurler 

Hotel,  Ottawa. 

9- 11 — Pacific  Northwest  International  Circulation  Managers  Association. 

Saskatchewan  Hotel,  Regina,  Sask. 

10- l  I— International  Federation  of  Newspaper  Publishers.  Istanbul. 

12- 14— Tennessee  Press  Association.  Mountain  View  Hotel,  Gatlinburg. 

13- 14— Georgia-Alabama  Newspaper  Advertising  Executives  Association. 
Calloway  Gardens.  Ga. 
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in  tintinnabulation*  the  t  is  small,  but.., 

in  Teletype 

it*s  always  a  cap . . . 


because  Teletype  is  a  registered  trademark 
identifying  Teletype  Corporation  products— 
and  used  correctly  only  as  an  adjective,  as 
in;  “Send  it  on  the  Teletype  machine."  It  is 
never  used  as  a  noun  or  verb,  as  in:  “Send  it 
on  the  Teletype,"  or  "Teletype  it." 


Music  critic  Olin  Chism  of  the  Dallas  Times  Herald  figures  he 
^  scooped  Pravda  by  just  about  a  month  on  some  of  the  biggest  music 
I  news  to  come  out  of  the  Soviet  Union  recently.  Late  in  March,  Chism 
interviewed  Russian  cellist  Mstislav  Rostropovich,  who  was  in  Dallas 
for  a  concert  with  the  Dallas  Symphony  Orchestra.  During  their 
conversation,  Rostropovich  mentioned  that  his  friend,  Dmitri  Shos> 
takovich,  had  just  composed  a  14th  symphony.  Chism  used  news 
of  the  unpublished  symphony  as  a  peg  for  a  story  which  ran  on  the 
front  page  of  the  Times  Herald’s  amusement  section  on  March  30. 
Pravda  announced  April  25  that  Shostakovich  had  completed  the 
symphony,  which  will  be  premiered  in  Moscow  in  the  fall.  .  .  The 
W ashington  (D.C.)  Sunday  Star  headlined  a  story  from  its  staffer 
David  Braaten  in  Leningrad:  Russia?  Very  intourist-ing! 

Harold  Rosenthal  (who  covered  the  Yankees  for  many  years  for 
I  the  New  York  Herald  Tribune)  reports  that  John  N.  Wheeler  of 
North  American  Newspaper  Alliance  and  Dan  Daniel  (New  York 
World-Telegram)  of  the  Hall  of  Fame  Veterans’  Committee  and 
I  Ring  magazine  are  the  oldest  active  members  of  the  Baseball  Writers 
Association  of  America.  Wbeeler  holds  card  No.  1.  Warren  Brown 
of  Chicago  Today  has  No.  2  card.  .  .  .  And  if  you’re  wondering  what 
became  of  Max  Kase  of  the  New  York  Journal  American,  he’s 
“meeting  guys  I  want  to,  swapping  stories  and  telling  lies’’  at  the 
Briefkase  Pub,  his  saloon  in  the  Port  Authority  Bus  Terminal  .  .  . 
Charles  Lynch,  chief  of  Southam  News  Services,  often  plays  the 
harmonica  at  concerts  with  symphony  orchestras  in  Canada  .  .  . 
HEADY  HEAD  in  the  Columbia  (S.C.)  Sunday  State  and  Record 
on  story  from  Northern  Ireland:  LONDONDERRY  AIR  TROU¬ 
BLED  .  .  . 


I 

i 


/  FRIEND.  ROMAN,  \  /  SKyTm^2pSatA 

>  COUNTRYMAN  ...»  I  THEY  LL  SENATE  • 

\  LEND  ME  I  \  JO  YOU  FOR  / 

V  vniiD  rs.D  ^ 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  tso  Third  Avniw.  Ntw  Yerii,  N.  Y.  10022 

Dear  Editor  &  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

CH/  . State . Zip . 

Company  . - . 

Nature  of  Business . 

□  Remittance  enclosed  08  a  year,  U.S.  and  Canada — 

All  other  countries,  815  a  year. 


ITS  A  FACT 

When  the  presses  are  rolling 
And  the  paper’s  out  early. 

You’ll  never,  never,  ever 
See  an  editor  surly. 

— Frank  Tyger 

OOPS  DEPT.  .  .  .  San  Francisco  Examiner  columnist  Jack  Rosen-  | 
baum  reports  that  newsmen  are  giving  a  fellow  reporter  a  “bad  I 
time’’  on  this  one:  he  phoned  in  the  story  of  Katie  Heflin’s  rescue  | 
from  the  surf  at  Land’s  End,  then  called  later  to  ask  the  actress  | 
daughter  of  Van  Heflin  what  she  was  doing  in  town.  She  responded: 
‘You  Know  I  Can’t  Hear  You  When  the  Water’s  Running’  (the  ' 
name  of <  the  play  she  came  to  see).  The  reporter,  not  too  aware  I 
of  the  current  Broadway  shows  in  town,  told  the  city  desk  she 
couldn’t  talk  right  now  because  she  was  preparing  to  take  a  bath. 

.  .  .  INDIANAPOLIS  NEWS  photographer  Bob  Doeppers,  who 
lives  next  to  the  Woodlands  Country  Club,  left  home  about  15  min¬ 
utes  before  two  explosions  and  a  fire  destroyed  an  addition  to  the 
clubhouse.  Doepper’s  wife,  Nancy,  called  another  News  photo¬ 
grapher,  Joe  Young,  to  take  pictures  of  the  fire.  .  .  .  She'd  make  a 
good  city  editor! 

•  *  « 

NUGGETS  FROM  THE  NUTMEG  STATE  .  .  .  With  “Sock 
it  to  ’em”  universal  advice,  Henry  Keezling,  editorial  page  director 
of  the  New  Britain  (Conn.)  Herald,  headed  an  editorial  on  Japa¬ 
nese  Prime  Minister  Eisaku  Sato’s  wife  beating  admission:  “Eisaku 
to  Her”  .  .  .  Another  Herald  staffer,  Roger  Gaudio,  photographer, 
flew  over  New  Britain  to  get  a  series  of  pictures  and  Sid  DeBoer,  j 
Herald  photo  editor,  outlined  the  greeting:  “Hi  Roger”,  with  pages  I 
from  the  Herald  .  .  .  The  Hartford  (Conn.)  Catholic  Transcript 
headed  its  review  of  Oscar-winning  film:  “  ‘Oliver!’  Is  Film  Musi¬ 
cal  With  a  Religious  Twist”. 

POINT  OF  VIEW 
Newspaper  typos  can  really  be  fun. 

Not  in  your  paper— but  in  the  other  one. 

—Bill  Robbins 
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New  Hoe  Colormatic  Press  Installed 
To  Better  Serve  HARRISBURG 
PATRIOT-NEWS  READERS! . . . 


A  new  Hoe  colormatic  press,  with  ten  units  rising  three  stories  high,  began  serving 
half  a  million  readers  of  the  Harrisburg  Patriot-News  on  Saturday,  April  12. 

The  new  press  has  five  color  cylinders  which  are  capable  of  24  full  color  posi¬ 
tions  or  40  single  color  page  positions. 

It  is  capable  of  printing  70,000  copies  per  hour,  which  will  insure  up-to-the-hour 
news  coverage  for  all  the  readers  throughout  our  23-county  circulation  area. 

New  press  capacity  is  now  144  pages. 

The  new  press  is  just  the  latest  in  a  long  line  of  innovations,  new  equipment  and 
remodeling  that  has  made  the  Harrisburg  Patriot-News  one  of  the  most  modern  news¬ 
paper  facilities  its  size  in  the  United  States. 


pdruit  -  Nrwa 


PENNSYLVANIA  A  NEWHOUSE 

DAILY  CIRCULATION  120,052;  SUNDAY  161,717 


Editor  €1.  Publisher 

e  THE  FOURTH  ESTATE 

Robert  U.  Brown  Wright  Brown 

Publisher  end  Editor  Publisher,  Cheirmen  of  the  Boerd,  |9I2"I959 


34th  promotion  awards 

Longevity  in  the  awards  business  makes  one  proud  because  it  indi¬ 
cates  the  competition  leading  to  the  award  makes  a  valuable  and 
necessars’  contribution.  EfeP  feels  that  way  about  its  annual  Promotion 
Awards  which  are  announced  in  this  issue. 

These  are  E&P’s  34th  awards.  They  were  launchetl  in  1932  and 
given  annually  except  for  a  hiatus  during  World  War  II.  There  may 
Ite  some  older  contests  in  the  area  of  typography,  and  there  surely 
are  some  older  “excellence”  contests  at  the  state  and  regional  level. 
But  as  far  as  we  can  detennine  the  E&P  Promotion  Aw’ards  are  ex¬ 
ceeded  in  age  nationally  only  by  the  Pulitzer  Prizes  (.53rd)  and  Sigma 
Delta  Chi  (37th). 

Next  week  the  International  Promotion  Managers  .Association  will 
hold  its  39th  convention  in  Chicago  where  these  awards  will  be  given. 
It  is  with  gratification  that  we  recall  this  organization  was  conceived 
as  the  Newspaper  Promotion  Managers  Association  at  a  meeting  of 
promotion  managers  in  the  New  York  offices  of  E&P,  as  was  the  awards 
program  two  years  later. 

The  association  has  grown  from  a  handful  of  promotion  men  to 
a  membership  of  almost  1,000,  During  that  period  the  stature  and 
importance  of  the  promotion  man  among  newspaper  executives  has 
risen  spectacularly.  It  is  their  work,  their  output,  that  tells  adver¬ 
tisers  and  readers  about  the  newspapers  they  work  for  and  they  have 
deserved  this  recognition. 


Charter  Meaihar,  Aii4il 
Bureau  et  Cimlatieu 
Member,  Ameneaa 
Buiiaeei  Prcee  Inc. 


6  Mo.  arerace  net  paid  December  31,  1961 — 25,719 
Renewal  Rate  75.91% 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspeperdom 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  ft  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Walker 

Associate  Editors:  Pauline  Ettlingar,  Newton  H. 
Fulbright,  Donald  W.  Malay,  Susan  Pilchik, 
Craig  Tomkinson. 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
Washington  Correspondent:  Luther  A.  Huston. 
Advertising  Manager:  Ferdinand  C.  Teubner. 

Salas  Representatives:  William  F.  Hamilton, 
R  Steven  Ward,  Earl  W.  Wilken,  John  C. 
Wilson. 

Advertising  Production  Manager:  Bernadatta 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 
Classified  Advertising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  James  Santangalo. 

Treasurer:  William  J.  Teresky. 


Unmined  gold 


OFFICES 


Thar’s  gold  in  them  thar  hills! 

But  only  if  newspa|>er  men  admen  go  after  it. 

.Advertising  C^hecking  Bureau  estimates  .SHOO  million  of  coop  funds 
available.  Newspapers  are  not  getting  ail  they  could.  In  fact,  it  has 
Iteen  estimated  that  several  million  of  dollars  of  coop  are  unspent 
every  year. 

•ACB  advises  every  newspajxjr  shoidd  have  a  CfM>p  Advertising 
Specialist  to  gather  information  on  availabilities,  prepare  campaigns, 
etc.  It’s  good  advice.  A'ou  can  l)et  that  broadcasting  competitors  are 
not  waiting  for  this  business  to  come  in  over  the  transom.  They’re 
out  digging,  and  that’s  what  newspapers  should  be  doing. 

Switcheroo 

“Ever^'one  knows,”  as  the  saying  gf)es,  that  radio  and  television 
stations  are  extremely  profitable  to  own.  Newspaj>er  publishers  found 
that  out  early  in  the  game  and  now  own  many  stations  of  both  kinds. 


General:  850  Third  Avenue,  New  York,  N.Y. 
10022.  Phone;  212-752-7050.  TELEX  12  5102. 

Chicago:  360  North  Michigan  Avenue,  60601. 
Phone;  312-782  4897.  Gerald  B.  Healey. 
Editor.  Harry  B.  Mullinix,  Grant  Biddle,  Ad¬ 
vertising  Representatives. 

Los  Angeles:  1830  West  8th  Street,  90057. 
Phone:  213-382-6346.  Duncan  Scott  &  Mar 
shall  Inc.,  Advertising  Representatives. 

San  Francisco:  85  Post  Street,  94104.  Phone: 
415-421-7950.  Campbell  Watson.  Editor. 
Duncan  Scott  &  Marshall  Inc.,  Advertising 
Representatives. 

Washington:  1295  National  Press  Building. 
Washington,  D.C.  20004.  Phone:  202  628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road,  Birchington,  Kent. 
England.  Alan  Dalafons,  Managar. 


INDEX  TO  THIS  ISSUE 


It  is  a  real  “switch”,  however,  when  a  large  broadcasting  company 
that  holds  its  limit  of  station  licenses  (five  television  and  seven  radio) 
invests  in  the  newspajter  business. 

I'he  purchase  of  the  Pontiac  Press  by  Capital  Cities  Broadcasting 
Company  pntvides  proof,  if  it  was  ever  needed,  that  the  newspaper 
business  is  healthy,  progressive,  profitable  and  pretty  attractive  to  in¬ 
vestors  itself. 


Circulation .  38 

Classified  Clinic  . .  71 

Layout  and  Design  .  42 

Personal  Mention  .  4< 

Photography  . 61 

Plant  ft  Equipment  .  5 

Promotion  .  6t 
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SPACEPORT 

(Question:  Where  is  the  free  world’s 
spaceport? 

Answer:  Cape  Kennedy. 

Wrong!  Those  thousands  of  aerospace 
writers  who  have  been  launching  man’s 
greatest  adventure — the  Apollo  man-to- 
the-moon  mission — from  Cape  Kennedy, 
have  been  in  the  wrong  place. 

Dateline  after  dateline,  commentary  aft¬ 
er  commentary  have  started  the  journey  to 
the  moon  from  an  Air  Force  station  a  half 
dozen  miles  southeast  of  the  giant  gan¬ 
tries  at  Launch  Complex  39,  John  F.  Ken¬ 
nedy  Space  Center:  the  launch  pads  of 
the  Apollo-Saturn  V  moonship. 

The  confusion  is  understandable.  Cape 
Kennedy’s  launch  pads  supported  the  lift¬ 
offs  of  the  free  world’s  first  orbiting  satel¬ 
lite  n958)  and  the  Mercury  (1961)  and 
Gemini  (1965)  series  which  put  Ameri¬ 
ca’s  first  manned  and  two-man  spaceships 
into  orbit. 

Cape  Kennedy  became  the  free  world’s 
spaceport  through  a  decade  of  plunges  into 
the  new  frontier. 

But  man’s  greatest  flight  atop  his 
mightiest  rocket,  required  bigger,  strong¬ 
er  launch  pads.  One  man  had  been  lifted 
atop  a  360,000  pound  thrust  Atlas  rocket; 
two  men  atop  a  530,000  pound  thrust 
Titan. 

Three  men  are  being  lifted  spaceward 
and  finally  to  the  moon  atop  a  7.5  million 
pound  thrust  Saturn  V  rocket. 

Even  while  .America  was  pushing  her 
first  prohes  into  space  from  Cape  Ken¬ 
nedy  Air  Force  Station,  the  National  Aero¬ 
nautics  and  Space  .Administration  was 
planning  the  moon  thrust.  The  plans  in¬ 
cluded  the  88,000  acre,  largely  undevel¬ 
oped  Merritt  Island  northwe.st  of  the  Cape. 

Today  it’s  the  John  F.  Kennedy  Space 
Center,  including  NASA’s  headquarters, 
industrial  complex,  giant  (world’s  largest 
in  volume)  Vehicle  Assembly  Building, 
and  Launch  Complex  39  with  Pads  A  and 
B. 

W'ith  advancement  to  the  Apollo  moon 
mission,  NASA  developed  at  Kennedy 
Space  Center  the  Visitors  Information 
Center — where  public  tours  begin — and  the 
N.ASA  News  Center,  which  had  been  con¬ 
veniently  located  at  Cocoa  Beach  for  the 
former  manned  launch  activities  at  Cape 
Kennedy. 

Today’s  action  center  is  neatly  tied  to 
the  Florida  mainland  by  the  NASA  Cause¬ 
way,  a  mile  south  of  Titusville’s  city  limits. 

But  the  press,  by  and  large,  continues 
to  insist  that  Cape  Kennedy  is  the  thres- 
h(dd  to  the  moon  and  bemoans  the  in¬ 
convenience  of  a  25-mile  trek  from  Coc«)a 
Beach  to  Apollo’s  press  area.  (E&P, 
March  22.) 

Why?  Cape  Kennedy  may  be  the  es¬ 
tablished  dateline,  and  it’s  shorter  as  a 
story  lead-in;  aerospace  writers  may  be 
incftrrigible  creatures  of  habit,  or  many 
newsmen  may  be  unwilling  to  yield  the  re¬ 
sort  atmosphere  of  Cocoa  Beach  for  the 
more  sedate  though  more  convenient  Titus¬ 
ville  as  their  base  of  aerospace  coverage 
operations. 

But  those  who  persist  that  Cape  Ken- 
EDITOR  &.  PUBLISHER  for  May 


rouncAL 

nWR£S 

-OUT- 


4 


£  iM  CTucajtv  Daily  N«« 


1^ 

[ 

i 


''  OH,  Vou  usett  To  tf,  <p£A/eHA/.  — 
HtmH  oH  finer,  Yoa  mn  ^ro  anfi  tr* 


nedy  is  still  where  the  action  is  are  likely 
to  find  themselves  lost  in  the  contrails  of 
future  space  expeditions.  To  the  best  of 
NASA’s  planning  knowledge,  manned 
launches  to  the  moon  from  Complex  39  will 
continue  for  the  next  several  years. 

Titusville  is  destined  to  become  ideal 
headquarters  for  the  free  world’s  aero¬ 
space  writers  and  photographers,  as  well 
as  distinguished  spaceport  guests. 

George  Gardner 

Titusville,  Fla. 

(The  writer  is  a  reporter  for  the  Titus¬ 
ville  Star-Advocate). 

*  *  * 

AWARDS 

W'e  at  CBS  News  were  somewhat  sur¬ 
prised  at  your  story  (April  19,  p.  34) 
omitting  some  winners  of  the  1968  Over¬ 
seas  Press  Club  Awards. 

Three  CBS  News  Correspondents  were 
honored  this  year. 

Charles  Collingwood  was  honored  with 
an  Award  for  “Best  Television  Interpre¬ 
tation  of  Foreign  Affairs’’  for  his  April 
1968  visit  to  Hanoi  and  the  two  CBS  News 
Specials  that  grew  out  of  it. 

Bernard  Kalb  was  named  winner  of  the 
“Asia  Magazine  Award’’  for  the  “Best 
Report  on  Asia  in  Any  Medium’’  for  his 
work  on  CBS  reports:  “Viet  Cong,’’  broad¬ 
cast  February  20,  1%8  on  the  CBS  Tele¬ 
vision  Network. 

Morley  Safer’s  coverage  of  Nigerian 
troops  in  Biafra,  on  the  CBS  Evening 
News  with  Walter  Cronkite,  won  him  a 
citation  for  “Best  Television  Reporting 
from  Abroad.” 

You  may  also  be  interested  in  Safer’s 
reaction  to  the  citation,  which  was  for  cov¬ 
erage  of  an  action  that  resulted  in  the 
death  of  Time,  photographer  Priyo  Ram- 
rakha.  As  cabled  to  CBS  News  Foreign 
Editor  Robert  Little,  the  message  read: 

Herewith  some  thoughts  re  OPC  cita¬ 
tion  : 

“This  for  me  is  an  extremely  melan¬ 
choly  honor.  Half  a  dozen  reporters  kill¬ 
ing  time  on  the  road  between  Oweri  and 
Unuahia,  each  one  carrying  a  picnic  lunch. 
And  it  turned  into  abject  horror.  All  of 
us  there  spent  a  lifetime  lying  in  the 
dust  of  that  road  in  Biafra,  and  all  of  us 
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lost  a  sensitive  and  talented  friend  that 
afternoon. 

“The  one  thing  that  Priya  Ramrakha 
hated  more  than  anything  else  was  cover¬ 
ing  the  war  in  Biafra.  Like  all  of  us,  he 
was  frightened  by  it.  Like  all  of  us  he  was 
appalled  by  what  he  saw. 

“Priya  wasn’t  hit  by  a  .stray  bullet. 
There  were  no  stray  bullets  just  like  there 
are  no  stray  wars. 

“It’s  difficult  to  reconstruct  what  hap¬ 
pened  on  that  stinking  hot  afternoon.  It’s 
a  blur.  I  remember  Priya  writhing  in 
pain  and  the  courage  of  my  colleagues, 
Peter  Boultwood  and  Gary  Biroth. 

“I  accept  the  award  in  Priya’s  name  and 
pray  that  at  next  year’s  OPC  there  are  no 
awards  for  war  coverage.  Anywhere.” 

Michael  G.  Silver 

New  York. 

(Mr.  Silver  is  director  of  inforrtiation 
services  for  CBS  News.) 


Short  Takes 

Tonight’s  CBS  News  special  “The 
Japanese”  is  worth  a  cook  if  you  happen 
to  be  staying  home. — New  York  Post. 

*  *  * 

Advertisement:  OUr  client,  a  leader 
in  the  chemical  field,  is  seeking  a  young 
man  who  has  bad  experience  in  a  paint 
laboratory  to  be  developed  into  a  profes¬ 
sional  salesman. — Montreal  Star. 

«  *  * 

Maurice  was  named  to  run  for  the 
seat  now  held  by  three-year-old  David 
L.,  who  said  he  is  not  seeking  re-election 
because  the  Towm  Board  job  is  too  time- 
consuming. — Rochester  (N.Y.)  Times- 
Union. 

«  *  * 

Our  daughter  and  her  finance  are 
planning  a  church  wedding  in  June. — 
Salt  Lake  City  (Utah)  Tribune. 

*  *  * 

Ten  Mu  Phi  Epsilon  fraternity  mem¬ 
bers  sing  sour  Brahms  choruses. — 
Seattle  (Wash.)  Post-Intelligencer. 


(KAP  pays  $2  each  for  amusina  typoaraphlral 
errors  from  newspapers  when  reprinted  here.) 
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Civic  malfeasance  brought  to  light 

Pulitzer  medal  for  public  service 
is  awarded  to  Los  Angeles  Times 


The  Los  Angeles  Times,  “for  butions  in  a  Federal  election.  Reporter  George  Reasons,  alty  campaign  in  which  the 
its  expose  of  wrongdoing  within  National  Reporting — Robert  after  six  months  of  investiga-  Times  is  supporting  Councilman 

the  Los  Angeles  City  Govern-  Cahn,  Christian  Science  Moni-  tion  of  the  Los  Angeles  Plan-  Thomas  Bradley  against  Yorty. 
ment  Commission,”  was  awarded  tor,  for  a  series  on  threats  to  ning  and  Zoning  Commission,  Bradley,  a  Negro,  emerged  as 
the  5.‘ld  annual  Pulitzer  Prize  the  national  parks.  uncovered  enough  evidence  to  the  top  vote-getter  in  a  primary 

gold  medal  for  “distinguished  Editorial  Writing  —  Paul  warrant  four  more  months  of  elimination  contest  that  will  be 
and  meritorious”  public  service  Greenberg,  Pine  Bluff  (Ark.)  work,  assisted  by  reporters  Art  decided  in  a  runoff  May  27. 

by  a  newspaper.  Commercial,  a  former  history  Berman,  Gene  Blake,  Robert  L.  i  •  j-  • 

The  Times  also  had  the  dis-  professor  who  had  won  edito-  Jackson  and  Ed  Meagher.  As  a  lorty  seeks  vindication 

tinction  of  seeing  one  of  its  re-  rial-writing  prizes  on  the  theme  result,  two  commissioners  re-  Mayor  Yorty  had  said  he 
porters — William  Tuohy--win  of  world  peace  through  world-  signed,  and  two  others  were  thought  two  terms  were  enough 
Pulitzer  Prize  for  international  law,  for  outstanding  work  in  transferred.  A  city  councilman  but  he  declared  for  a  third  term 
reporting.  Three  years  ago  a  his  chosen  field  in  1968.  is  facing  trial  on  bribery  during  the  Times  exposures.  He 

Los  Angeles  Times  team  that  Cartoons  —  John  Fischetti,  charges.  charged  the  newspaper  was  try- 

covered  the  Watts  area  riots  Chicago  Daily  News,  for  the  This  success  led  to  six  more  ing  to  smear  his  administration 

won  the  prize  for  local  report-  “body”  of  his  work  and  no  par-  months  of  work  by  the  same  and  he  would  seek  vindication  at 

ing.  The  Times  has  now  won  ticular  or  special  cartoon.  investigative  team,  looking  into  the  polls. 

seven  Pulitzers.  Spot  News  Photography —  the  Harbor  and  Recreation  and  In  nominating  the  series  in 

Tuohy  was  cited  after  four  Edward  T.  Adams,  Associated  Park  Commissions.  the  Pulitzer  competition,  the 

years  of  work  in  Vietnam — the  Press,  for  his  picture  of  Gen.  As  a  result,  two  Harbor  com-  Times’  editor,  Nick  Williams, 
fourth  correspondent  to  receive  Nguyen  Ngoc  Loan,  police  chief  missioners  were  convicted  of  suggested  that  wrongdoing  in 
a  Pulitzer  for  reporting  in  the  in  Saigon,  shooting  a  captured  bribery,  another  was  found  municipal  government  is  occur- 
war.  He  had  been  in  every  part  Vietnamese  accused  of  leading  guilty  of  bribery  and  conflict  of  ring  less  frequently  than  it  did 
of  South  Vietnam  and  had  re-  the  Viet  Cong’s  1968  Tet  of-  interest,  another  waits  trial,  before  the  campaign  started, 
iwrted  almost  every  major  mil-  fensive.  and  a  $12  million  city  contract  “and  we  think  we  know  why.” 

itary  operation  since  former 
President  Johnson’s  decision  to 
escaiate  the  war  in  February,  -j 
1965. 

Tuohy,  42,  is  now  in  Lebanon, 
reporting  on  the  tenuous  posi-  jjj 
tion  of  this  small  Mid-Eastern 
nation,  trying  to  remain  free 
of  the  Israeli-Arab  conflict  that  j.yjj 
threatens  to  embroil  it. 

Others  who  have  won  Pulitzer 
Prizes  for  work  in  Vietnam  are  ^ 

David  Halberstam,  formerly  of 
the  New  York  Times,  and  Mai- 
colm  W.  Browne  and  Peter 
Arnett,  both  of  the  Associated 
Press. 

Individual  winners 

Other  winners  of  $1,000  each  ; 
in  this  year’s  awards  are : 

Local  Reporting,  General — 

John  Fetterman,  Louisville  , 

Courier-Journal,  for  his  story,  \ 

‘‘Pfc.  Gibson  Comes  Home,”  re- 
I  lating  how  a  soldier  killed  in 
Vietnam,  Pfc.  James  Thurman 
(Little  Duck)  Gibson,  was 
brought  home  for  burial. 

'  Local  Reporting,  Special — 

Albert  L.  Delugach  and  Denny 
[Walsh,  St 


Fiichetti 


Greenberg 


Louis  Globe-Demo¬ 
crat,  for  their  expose  of  fraud 
and  abuse  of  power  in  Local 
562,  St.  Louis  Steamfitters 
Union,  resulting  in  convictions 
of  the  union  and  three  of  its 
officers  for  conspiracy  to  violate 
the  law  against  union  contri- 


Fetterman 


Delugach 


Cox  group  buys 
Perry’s  papers 
at  Pahn  Beach 


West  Palm  Beach 

An  agreement  in  principle  to 
sell  the  Palm  Beach  newspapers 
to  Cox  Enterprises  Inc.,  of 
Atlanta  was  announced  here 
this  week  by  John  H.  Perry, 
Jr.,  president  of  Perry  Publica¬ 
tions  Inc.  (E&P,  .4pril  26). 

“We  are  pleased  to  be  able 
to  turn  the  operation  of  our 
Palm  Beach  properties  over  to 
someone  with  the  nationally 
7-ecogriz<*d  capabilities  of  the 
Cox  organization,”  Perry  said. 

Publications  to  be  acquired  by 
Cox  include  the  West  Palm 
Beach  (morning)  Post  and 
(afternoon)  Times  and  the 
Palm  Beach  Daily  \cws,  plus 
Palm  Beach  Life,  a  monthly 
magazine  which  styles  itself 
“the  nation’s  oldest  society 
journal”. 

Daytona  interest  included 

.41.SO  included  is  a  in¬ 

terest  in  News-Journal  Corpora¬ 
tion,  publishers  of  the  Daytona 
Beach  Journal  and  evening 
Sews. 

The  Palm  Beach  operations 
will  be  conducted  by  a  newly- 
formed  Cox  subsidiary',  Palm 
Beach  Newspapers  Inc.,  of 
which  Robert  W.  Sherman  will 
be  president.  Jack  Tarver  is 
president  of  Cox  Enterprises 
which  owns  newspapers  in 
Miami,  .Atlanta,  Dayton  (Ohio) 
and  Springfield  (Ohio). 


Jurj’  clears  paper 
of  privacy  invasion 

Orlando,  Fla. 

\  Florida  circuit  court  jury 
(May  1)  found  the  Cupboard 
Sews,  a  semi-weekly  newspaper, 
was  not  guilty  of  invading  the 
privacy  of  Edward  O.  Rogers, 
Jr.  by  recounting  his  criminal 
record  in  1968.  Rogers  was  con¬ 
victed  in  1962  as  a  participant 
in  a  theater  holdup.  A  30-year 
.sentence  was  reduced  on  techni¬ 
calities. 

In  March  1968  the  News  re¬ 
ported  his  recently-divorced 
wife’s  car  had  been  riddled  with 
pistol  bullets.  Rogers’  criminal 
record  was  recounted. 

No  time  limitation  of  the 
right  to  report  from  a  public 
record  and  Rogers’  status  as  a 
figure  of  public  interest  were 
used  by  the  News  in  defending 
its  publications.  A  jury  heard 
two  days  of  testimony  in  Judge 
Murry  Overstreet’s  court  and 
returned  a  verdict  20  minutes 
after  it  had  received  his  chargfe. 


TOMBSTONE  OF  A  SLAVE  is  examined  by  Michael  Kraweti  in  his 
researching  for  a  special  report  on  the  history  of  blacks  around 
Newburgh,  N.Y. 

Teachers  using  section 
on  local  black  history 


Newbi  rgh,  N.Y. 

A  16-page  tabloid  section  of 
the  Evening  News  published 
April  28  and  called  “Black 
Heritage:  A  History  of  Afro- 
Americans  in  Orange  County” 
is  being  adapted  for  classroom 
use  for  Newburgh  pupils. 

Mayor  George  F.  McKneally, 
leader  of  this  community  of  27,- 
000  with  nearly  a  10,000  black 
and  Puerto  Rican  population, 
commented  after  the  appearance 
of  the  publication  in  the  Gan¬ 
nett  newspaper: 

“This  will  help  cement  rela¬ 
tions  between  our  people.  Any 
information  given  to  our  city 
helps  ease  tensions.  There  is  a 
need  for  enlightenment  on  both 
sides.  The  section  was  very  in¬ 
teresting  and  informative  and 
comes  at  a  time  when  there  is 
a  strong  interest  from  all  of 
our  people  to  learn  of  the  many 
contributions  that  black  people 
have  made  to  our  local  historj’.” 

Christine  K.  Schleiermacher, 
super\-isor  of  Social  Studies  of 
the  Greater  Newburgh  School 
District,  commented:  “One  of 
the  great  rewards  of  teaching 
is  to  see  one’s  former  students 
achieve  excellence  in  the  social 
science  field  by  positive,  con¬ 
structive  reporting  in  a  subject 
area  where  too  little  i-esearch 
has  been  done  and  communicated 
to  all  Americans.” 

The  local  black  history  was 
primarily  written  and  re¬ 


searched  by  Michael  Krawetz, 
reporter  and  columnist  who 
spent  four  months  on  the  as¬ 
signment. 

In  the  issue,  the  names  of  80 
black  Orange  County  volunteers 
who  fought  in  the  Civil  War 
are  listed.  Articles  were  written 
about  Negro  slavery  in  Orange 
County,  and  the  Negro’s  local 
contribution  during  the  Revolu¬ 
tionary  War.  The  later  black 
migration  to  Orange  County  is 
also  traced. 

The  Orange  County  slave 
population  was  traced  back  to 
.33  in  1698  when  the  white  popu¬ 
lation  stood  at  200. 

Lewis  W.  Stewart  Jr.,  mem- 
l)er  of  the  Afro-Student  Move¬ 
ment  who  has  been  leading  a 
drive  to  establish  a  black  his¬ 
tory  course  on  the  campus  of 
Orange  County  Community  Col¬ 
lege,  commented: 

“I  really  considered  myself 
pretty  knowdedgeable  on  black 
history  but  I  didn’t  know  that 
local  history  was  so  vast.  I  was 
ignorant  of  it  until  I  read  this 
special  section. 

“This  will  help  the  black  peo¬ 
ple  of  Orange  (bounty  and  give 
them  more  dignity  and  a  sense 
of  pride.  It’s  also  going  to  help 
white  people  who  don’t  know 
about  black  history,  view  the 
black  man  in  a  different  way. 
When  they  see  the  history  the 
black  man  has  made,  it  will 
change  their  attitude.” 


Gold  medal 

(Continued  from  page  9) 

Fetterman  is  a  Murray  State 
University  graduate,  and  worked 
for  the  Nashville  Tennessean 
before  joining  the  Courier-Jour¬ 
nal  and  Louisville  Times. 

Delugach,  of  the  Delugach- 
Walsh  team,  is  43  and  a  gradu¬ 
ate  of  the  University  of  Mis¬ 
souri  School  of  Journalism.  He 
joined  the  Kansas  City  Star  as 
a  special  and  investigative  re¬ 
porter,  and  joined  the  St.  Louis 
Globe-Democrat,  a  Newhouse 
newspaper,  in  1960. 

Walsh,  33,  is  also  a  Missouri 
journalism  graduate.  His  first 
paper  was  the  Globe-Democrat, 
w'hich  he  left  last  November  to 
join  Life  magazine  as  an  editor 
and  investigative  reporter. 

Robert  Cahn  is  a  native  of 
Seattle,  Wash.,  and  a  graduate 
of  the  University  of  Washing¬ 
ton,  class  of  193^  He  is  a  for¬ 
mer  staff  writer  for  the  Satur-  ‘ 
day  Evening  Post  and  has  * 
worked  on  a  number  of  news¬ 
papers.  He  joined  the  Christian 
Science  Monitor’s  Washington 
Bureau  in  1965. 

Paul  Greenberg  of  the  Pine 
Bluff  Commercial  is  a  native  of  , 
Shreveport,  La.,  and  a  graduate  I 
of  the  Missouri  School  of  Jour¬ 
nalism.  Aside  from  teaching  his- 1 
tory  at  Hunter  College  in  New 
York,  he  has  been  an  editor  with 
Crowell-Collier  Company  in  New 
York  and  an  editorial  writer 
for  the  Chicago  Daily  News. 

A  native  of  Brooklyn,  John 
Fischetti  ran  away  from  home  § 
at  16,  worked  at  odd  jobs,  re¬ 
turned  home  and  went  back  to 
school  at  19.  A  good  man  with 
a  pencil,  he  got  his  first  paying 
“art”  job  with  Walt  Disney  in 
Califoinia  and  did  his  first  poli¬ 
tical  cai’tooning  for  the  Chicago 
Sun.  He  worked  for  the  News¬ 
paper  Enterprise  Association 
and  then  for  five  years,  until  its 
demise  in  1966,  he  was  editorial 
cartoonist  for  the  Sew  York 
Herald  Tribune.  He  went  to  the 
Chicago  Daily  News. 

“Eddie”  Adams  is  a  native  of 
New  Kensington,  Pa.,  and  served 
as  a  Marine  combat  photog¬ 
rapher  during  the  Korean  war 
in  the  195bs.  He  joined  the  AP  ^ 
in  1962  from  the  Philadelphia  j 
Bulletin.  1 

•  j 

Jack  Mayne  joins  AP  * 

Spokane  < 

Jack  Mayne,  a  former  wire  I 
news  editor  for  the  Bellivghami 
Herald,  is  giving  up  a  political 
job  to  return  to  news  writing 
in  the  Associated  Press  bureai 
here.  He  has  been  serving  ai 
communications  director  for  th« 
Republican  Caucus  of  th« 
Washington  legislature. 


EDITOR  ae  PUBLISHER  for  May  10,  1961 


10 


PATRIOTISM  was  sparked  by  Iwo  Jima  flag-raising. 


REPULSION  fo  war  could  be  traced  to  an  incident. 


Do  they  illustrate  generation  gap? 

Decorated  photos  from  different  wars 


One  picture  epitomized  vic¬ 
tory  and  engendered  a  wave  of 
patriotism  in  the  United  States. 

Another  picture  depicted  the 
inhumane  savagery  of  war  and 
contributed  to  a  feeling  of  dis¬ 
gust  on  the  part  of  many  Amer¬ 
icans  with  involvement  in  con¬ 
flict  far  from  home  shores. 

Now  the  most  decorated,  if 
not  celebrated,  newspictures  of 
modern  times,  these  two  photo¬ 
graphs  snapped  by  press  cam¬ 
eras  23  years  apart,  almost  to 
the  day,  on  Asian  soil,  illustrate 
vividly  a  generation  gap  in  emo¬ 
tions. 


the  blood  and  furor  of  battle 
on  the  tiny  island  in  the  Pacific 
to  climb  Mt.  Surabachi  with  a 
group  of  victorious  Marines  on 
February  23,  1945.  His  camera 
recorded  the  inspiring  act  of  the 
Marines  planting  the  Stars  and 
Stripes  in  a  pile  of  rocks  on 
hard-won  territory. 

The  picture  won  the  admira¬ 
tion  of  the  nation  and  caused 
the  judges  of  the  Pulitzer  Prizes 
to  suspend  the  rules  and  allow 
its  late  entry  to  make  it  eligible 
immediately  for  the  1945  award 
in  news  photography.  This  cov¬ 
eted  citation,  worth  $500  in  cash 


heart  ailment,  counts  among  his 
cherished  souvenirs  of  Iwo 
Jima  an  AP  bonus  of  a  year’s 
salary  in  U.  S.  War  Bonds — 
$4200  worth  with  cash  value  of 
$5500. 

He  also  received  a  $1000  bond 
from  U.  S.  Camera  magazine 
and  a  diamond  pendant  from  the 
Graflex  Corporation,  makers  of 
the  camera  he  used  to  snap  the 
flag  picture  and  others  from  the 
war  zone.  The  Treasury  gave 
him  a  gold  medallion  for  his 
contribution  to  the  War  Loan 
sales  and  International  News 
Service  conferred  a  special 


cause  of  the  inflationary  spiral. 

Eddie  .Adams  has  won  at  least 
two  prizes  worth  $1,000  or  more 
— the  World  Press  Photo  Con¬ 
test  grand  prize  and  now  the 
Pulitzer  which  brings  him  an 
added  sum  of  cash  as  the  AP 
matches  it. 

The  young  photographer,  who 
has  been  assigned  to  news  fea¬ 
tures  in  New  York  after  three 
tours — 24  months  in  all — of 
battle-front  picture-taking  in 
Vietnam,  won  the  AP  Manag¬ 
ing  Editors’  prize  of  $500,  and 
several  prestigious  plaques  for 
“outstanding  news  photography 


The  much-revered  Iwo  Jima 
jdag-raising  shot  that  made  Joe 
^Rosenthal  a  W’orld-famous  pho- 
itographer  was  pulled  out  of  the 
p4P  files  again  this  week  for 
pniparison  with  the  Saigon 
fxecution  scene  that  has  brought 
wealth  of  prizes  and  awards 
Jo  Eddie  Adams. 

tJoe  Rosenthal,  then  an  AP 
pmeraman,  turned  away  from 


to  Rosenthal,  led  a  long  list  of 
awards  culminating  in  the  high¬ 
est  honor  —  its  use  on  a  three- 
cent  po.stage  stamp.  The  picture 
al.so  served  as  a  model  for  the 
huge  Marine  Corps  statute  on 
a  hill  in  Arlington,  Va.,  over¬ 
looking  the  nation’s  capital  city. 

Rosenthal,  now  a  San  Fran¬ 
cisco  Chrmiicle  photographer  on 
limited  schedule  because  of  a 


silver  medal  for  valor,  although 
he  was  an  AP  man  and  origi¬ 
nally  on  the  staff  of  NEA-Acme 
Newspictures. 

Rosen thall  said  this  week  he 
has  no  way  of  calculating  the 
monetary  value  of  all  the  honors 
he  received  for  the  Iw’o  Jima 
picture  and  there  would  be  only 
a  fictitious  comparison  with  the 
Adams  picture  in  this  regard  be- 
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1968.’’ 

“I  just  shot  by  instinct,”  is 
the  way  Adams  explained  his 
spur  -  f  -  the  -  moment  picture 
showing  a  South  Vietnamese 
police  chief  pointing  his  re¬ 
volver  at  the  head  of  a  Viet 
Cong  prisoner  whose  hands  are 
tied  behind  his  back.  The  com¬ 
plete  frame  of  pictures  was  too 
(Continued  on  page  73) 
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Chicago  Today  wins  I 
nationwide  acclaim  • 


FCC  builds 
broad  base 
for  inquiry 

Washington 

The  Federal  Communications 
Commission  has  marked  out  a 
broad  area  of  inquiry  into  the 
newspaper  business  in  San 
Francisco  and  Minneapolis-St. 
Paul  for  its  public  hearings  this 
summer  on  television  and  radio 
license  renewal  applications. 

An  all-inclusive  base  for  ex¬ 
amination  has  been  laid  out  so 
that  the  Commission  cannot  be 
charged  with  sidestepping  judi¬ 
cial  prohibitions  against  deny¬ 
ing  licenses  to  applicants  solely 
on  the  ground  that  they  are 
publishers  of  newspapers. 

In  both  ca.ses  set  down  for 
hearings,  the  Commission  wdll 
be  concerned  primarily  with  un¬ 
due  concentration  of  media 
control.  The  original  scope  of 
the  inquiry  embracing  Minne¬ 
apolis-St.  Paul  has  been  broad¬ 
ened  in  the  official  notice  to  “any 
broader  geographic  area  includ¬ 
ing  Minneapolis-St.  Paul.” 

In  addition  to  Issue  A  (con¬ 
centration  of  control)  the  FCC 
order  published  in  the  Federal 
Register  calls  for  a  hearing  on 
whether  Midwest  Radio-Televi¬ 
sion  Inc.  (ow’ned  jointly  by 
Cowles  and  Ridder)  has  used 
its  position  in  the  newspaper 
field  “to  obtain  rights  to  broad¬ 
cast  sporting  events,  particular¬ 
ly  in  the  area  of  professional 
baseball,  football  and  hockey 
teams.” 

Reciprocal  advantages 

A  third  phase  of  the  inquiry 
will  deal  with  the  issue  of 
whether  new'spaper  ownership 
of  broadcast  facilities  in  the 
Minneapolis-St.  Paul  area  has 
resulted  in  reciprocal  advantages 
to  Midwest,  operator  of  WCCO 
and  WCCO-tv  stations,  to  the 
disadvantage  of  competing 
broadcast  licensees. 

All  of  the  Cowles  interests 
in  Minneapolis,  Des  Moines,  and 
elsew’here  will  be  subject  to 
consideration,  as  will  those  of 
the  Ridder  family.  The  order 
specifies  that  the  inquiry  will 
cover  “the  nature  and  extent  of 
all  substantial  interlocking  rela¬ 
tionships  affecting  ownership  or 
control  among  WCCO  and  other 
mass  communications  media  in 
the  United  States.” 

WCCO’s  programming,  even 
as  to  newscasts,  editorials  and 
public  affairs,  will  be  under 
scrutiny  to  determine  the 
amount  of  control  or  other  in¬ 
fluence  exerted  on  them  by 


other  media  or  persons  asso¬ 
ciated  with  them. 

Chronicle  Broadcasting  Co.  is 
the  immediate  party  in  the  re¬ 
newal  of  licenses  for  KRON 
radio  and  tv  stations  in  San 
Francisco,  but  the  Commission’s 
order  calls  for  an  examination 
of  the  relationship  between  the 
Chronicle  and  the  Hearst  Corpo¬ 
ration  through  the  San  Fran¬ 
cisco  Printing  Co.  which  is  joint¬ 
ly  owned,  50-50. 

Looking  into  ‘agency’ 

Noting  that  the  printing  com¬ 
pany  serves  as  business  agent 
for  the  Chronicle,  the  Exam¬ 
iner  and  the  combined  Sunday 
paper,  the  FCC  states  that  “it 
further  appears  that  the  Chron¬ 
icle  and  the  Examiner  offer  a 
combination  rate  permitting  an 
advertiser  who  uses  the  Chron¬ 
icle  to  have  the  advertise¬ 
ment  appear  in  the  Examiner 
by  paying  another  10%  above 
the  Chronicle’s  rate.” 

The  FCC  will  look  into  the 
question  of  whether  the  Chron¬ 
icle  Publishing  Co.  has  engaged 
in  anti-competitive  monopolistic 
practices  in  the  newspaper  field 
in  the  San  Francisco  Bay  Area. 

In  documenting  its  field  of  in¬ 
terest  in  these  new'spaper  cases, 
the  FCC  had  drawn  heavily  on 
testimony  given  before  the  Hart 
committee  in  the  U.S.  Senate 
when  it  considered  the  original 
bill  to  authorize  joint  operations 
of  competing  newspapers.  Much 
of  this  information  already  is 
included  in  the  Commission  files. 
Some  of  the  Senate  hearing  wit¬ 
nesses  w'ill  be  called  as  well  as 
new  ones  who  may  have  some¬ 
thing  to  say  about  newspaper 
ownership  of  broadcast  stations, 
particularly  in  respect  to  the 
issue  of  using  profits  from  tele¬ 
vision  to  support  newspapers, 

• 

Business  writers 
elect  Bill  Doyle 
their  president 

The  Society  of  American 
Business  Writers  elected  officers 
at  their  sixth  annual  meeting 
this  week  at  the  Hotel  Plaza  in 
New  York.  The  100-odd  voting 
members  elected  William  Doyle, 
financial  editor  of  the  New 
York  News,  president.  He  suc¬ 
ceeds  Rock  M.  Dick  of  the  Mil¬ 
waukee  Journal. 

Other  officers  are:  John 
Henry,  Washington  Star,  vice- 
president;  David  Smith,  Detroit 
Free  Press,  secretary;  A1  Alt- 
wegg,  Dallas  Morning  News. 
treasurer. 

The  business  writers  pre¬ 
dicted  in  a  poll  that  the  Gross 
National  Product  would  rise 

(Continued  on  page  84) 


Editors  around  the  nation  and 
Chicago  advertisers  are  hailing 
Chicago  Today,  the  new’  compact 
size  daily  w’hich  replaced  Chi¬ 
cago’s  American,  as  giving  a 
shot  in  the  arm  to  the  afternoon 
newspaper  field,  according  to 
Lloyd  Wendt,  publisher  of  the 
first  new  daily  in  Chicago  in  28 
years. 

Chicago  Today  made  its  debut 
April  28  with  a  160-page  issue 
and  words  of  welcome  from 
President  Nixon  who  telephoned 
a  message  to  an  inaugural 
champagne  breakfast  attended 
by  400  civic,  political,  and  in¬ 
dustrial  leaders,  including  the 
governor  of  Illinois  and  the 
mayor  of  Chicago. 

Reaction  of  editors  has  in¬ 
dicated  widespread  interest  in 
Chicago  Today’s  new  format, 
Wendt  said.  Comments  were: 

William  Schmick,  Jr.,  presi¬ 
dent,  Baltimore  Sun:  “Con¬ 
gratulations  on  Chicago  Today. 
As  Chicago’s  new  newspaper,  it 
reflects  not  only  thorough  re¬ 
search  but  also  the  most  cre¬ 
ative  thinking  developed  in  the 
newspaper  field  in  recent  years. 
It  is  a  great  idea  and  lieautifully 
executed.” 

E.  Z.  Dimitman,  adminis¬ 
trative  assistant  to  the  pub¬ 
lisher,  Philadelphia  Inquirer:  “I 
think  it  is  just  great.  It  is 
new’sy,  attractive  to  the  eye,  and 
easy  to  read.  Chicago  Today 
shows  a  great  deal  of  thought, 
imagination,  and  journalistic 
know’how.” 

Appeal  to  young  families 

George  W.  Healy,  Jr.,  vice- 
president,  New  Orleans  Times- 
Picayuiie  Publishing  Company: 
“It  seems  to  me  that  your  new 
paper  should  have  considerable 
appeal  to  young  families  and  to 
all  readers.” 

John  Dienhart,  executive  edi¬ 
tor  of  the  Economist  News¬ 
papers  in  Chicago:  “It’s  a 
beautiful  and  inspiring  job.” 

Louis  A.  Lerner,  publisher, 
Lerner  Home  Newspapers : 
“Chicago  Today  is  a  fresh  look 
at  the  news,  a  commuter’s  for¬ 
mat,  original  reporting  and  good 
reporting.  It  fulfills  a  new’spaper 
need.” 

Advertisers  like  the  news¬ 
paper’s  appeal  to  youth,  Wendt 
said. 

He  quoted  Arthur  Baum¬ 
gartner,  general  manager  of 
Carmie  Realty  and  Building,  as 
saying:  “We  wish  we  had  had 
something  like  Chicago  Today  in 
the  afternoon  a  long  time  ago.” 
William  J,  O.swald,  president. 


Star  Employment,  said  test  ads  I 
had  produced  “a  large  re-  I 
sponse.”  I 

Wendt  also  noted  that 
Women’s  Wear  Daily  quoted 
Richard  B.  Schlesinger,  vice- 
president  in  charge  of  promotion 
and  advertising  for  Carson 
Pirie  Scott  and  Company,  as 
saying,  “In  a  modern  city  like 
Chicago  the  compact  size  is  the 
logical  size.  It  is  not  only  the 
size  but  the  content  that  will 
appeal  to  young  people,  and 
while  we  want  to  hold  old 
readers,  we  want  to  attract  new 
ones.” 

Gordon  Rubin,  general  man¬ 
ager  of  M.  Hyman  and  Son,  a 
men’s  clothier,  wrote  Wendt  that 
“the  pulling  power  of  your  all- 
new  compact  Chicago  Today  was  , 
graphically  illustrated  to  me,  | 
and  the  entire  M.  Hyman  and  , 
Son  sales  staff,  in  the  very  first 
issue  of  Today.  We  placed  a  175 
line  X  2  column  advertisement  ’ 
for  a  McGregor  jacket  in  the 
April  28  issue  and  we  were 
quite  pleased  with  the  enormous  ' 
response. 


Past  week’s  range 
of  stock  prices 

(N«w  York  Stock  Evchango) 


April  30  May  7 


Borkty  Photo  . 

Boise  Cascade  . 

.  251/, 

.  71% 

24%  1 
74  1 

Capital  Cities  Bdcstg. 

.  73 

Cowles  Communications 

.  14% 

14%  1 

Crowell  Collier  . 

.  38% 

39  1 

Crown  Zellerbach  . 

.  47% 

49%  1 

Cutler  Hammer  . 

.  38% 

40/,  fi 

Dayco  Corp . 

.  42% 

47  ? 

Eastman  Kodak  . 

.  74 

rr/i  i 

Eltra  Corp . 

.  35% 

30  1 

Fairchild  Camera  . 

.  88% 

84% 

Foote,  Cone,  Belding  . 

.  13% 

14% 

Gannett  Co . 

.  37 

34% 

Georgia  Pacific  . 

.  98% 

« 

Great  Northern  Paper 

.  47 

471/4 

Harris  Intartype  . 

.  71 

73 

Inmont  . 

.  25 

25% 

International  Paper  .... 

.  45% 

45 

Kimberly  Clark  . 

Miahle-Goss-Daxtar  _ 

.  74% 

74% 

31% 

.  32 

Time  Inc . 

.  71% 

70/,  1 

Times  Mirror  . 

.  43% 

44 

(American  Stock 
Digital  Equipment  . 

Exchange) 

.  143% 

.  15% 

183% 

Domtar  . 

m 

Ehranraich  Photo . 

.  32% 

33% 

R.  Hoe  «  Co . 

.  mi 

151/, 

Milgo  Electronics  . 

.  27% 

27% 

New  York  Timas  . 

.  50 

51 

Papert,  Koenig,  Lois  ... 

.  14 

20/, 

Wood  Industries  . 

.  14% 

ITi/. 

(Over  the  Counter) 

Booth  Newspapers  . 

45 

Boston  Herald-Traveler 

.  42 

33 

Cincinnati  Enquirer  ... 

.  39 

371/, 

Dow  Jonas  . 

III 

Downa  Comms . 

.  30 

29 

Doyle,  Dane,  Barnbach 

.  29% 

.  18% 

30 

Grey  Advtg . 

HurUtron  . 

17% 

.  10% 

11%  < 

Knight  Newspapers  .... 

.  32 

Lea  Enterprises  . 

Ogiivy,  Mather  . 

.  29% 

31 

Photon  . 

.  24% 

W, 

Post  Corp.  (Wit.)  «... 

.  23 

22 

Richmond  Newspapers  . 

.  32% 

34 

(Canadian  Exchanges) 
Abitibi  .  11% 

11% 

B.  C.  Forest  . 

39*/ 

Great  Lakes  Paper  . . . 

.  7r/, 

27 

MacMillan  Bloadel  ... 

.  IVU 

38% 

Southam  Press  . 

451/. 

Thomson  Newspapers  . . 

.  . 

19 
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We  look  too  old-fashioned^ — says  Sohmer 


How  ad  creator  shapes  news  pages 


By  Susan  Pilchik 


Defense  Secretary  Appoints  Peorian  Assistant 

Srsr  PEOWA  JOURNAL  STAR  i 

□xyTitoTiMM  Nixon's  Decisions’ 


Ever  think  of  approaching 
the  layout  of  a  newspaper  page 
like  the  graphics  of  an  adver¬ 
tisement?  Effective  communica¬ 
tion  to  the  reader  is  the  objective 
of  l)oth — so  w’hy  not  make  your 
daily  paper  as  easy  to  take  in  as 
its  advertisements? 

That’s  the  basic  thinking  be¬ 
hind  a  new  thrust  of  creative 
activity  at  the  Bureau  of  Ad¬ 
vertising,  ANPA,  as  voiced  by 
its  enthusiastic  creative  director, 
Steve  Sohmer.  “We  look  too  old- 
fashioned,”  he  declared  setting 
out  to  explain  his  philosophy 
about  newspaper  design.  And, 
he  says,  a  lot  of  people  agree 
with  him. 

Last  October  the  Bureau  de¬ 
cided  that  editorial  improvement 
was  part  of  its  job  of  selling 
newspapers  and  newspaper  ad¬ 
vertisements.  So  it  offered  cre¬ 
ative  services  in  page  format 
to  its  members  on  a  fee  basis. 
The  fee,  Sohmer  said,  amounts 
to  about  25  percent  or  less  of 
what  an  outside  creative  shop 
would  charge  for  the  same  work. 

“Here,”  he  added,  “we  offer 
experienced  talent  on  an  inex¬ 
pensive  basis.” 

His  40-man  creative  depart¬ 
ment  runs  on  an  annual  budget 
of  about  $1  million. 

Requests  for  service 

So  far,  the  Bureau  has  had 
about  a  dozen  requests  for  the 
service.  To  illustrate  the  possi¬ 
bilities,  Sohmer  used  a  project 
recently  completed  for  the 
Peoria  (Ill.)  Journal  Star.  His 
experience  in  the  ad  world  (he 
has  been  a  copywriter,  an  as¬ 
sistant  editor  and  an  author) 
was  evident  as  he  began: 

“The  use  of  white  space  is  a 
high-priority  consideration  when 
you  put  the  elements  of  an  ad 
together,  so  I  use  the  same  ap¬ 
proach  with  a  newspaper  page. 
On  the  new  format,  then,  the 
name  of  the  paper  is  isolated 
up  top — like  a  company  logo.” 

From  a  practical  standpoint, 
Sohmer  suggests  that  the  day 
of  the  week  be  incorporated  into 
the  paper's  name — since  that’s 
often  what  the  reader  looks  for. 

Moving  on,  Sohmer  explained 
that  a  six-column  page  is  more 
attractive  and  more  readable, 
as  a  single  line  will  run  a  natu¬ 
ral  reading  span  of  an  alphabet 
(Continued  on  page  70) 
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FOR ‘A  SMALL  FEE  the  Bureau  of  Advertising's 
creative  director,  Steve  Sohmer,  went  to  work  on 
the  front  page  of  the  Peoria  Journal  Star  and  .  .  . 


THE  FACE  LIFTING  he  effected  was  based  on  the 
graphics  of  advertising.  He  prefers  the  six-column 
format,  and  the  day  becomes  part  of  the  name. 
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OFF  GO  THE  ADS  and  editorial  material  is 
grouped  attractively  on  the  split  page. 


and  ads  doesn't  belong  on 
I  Sohmer's  design,  so  .  .  . 


PROMOTION,  RESEARCH,  PUBLIC  SERVICE 


52  winners  named  in  E&P  competition 


By  George  Wilt 

From  a  field  of  nearly  800 
entries,  presenting  the  news¬ 
paper  business’  best  ideas  for 
building  advertising  linage, 
circulation  and  good  will,  62 
entries  have  been  selected  to 
receive  awards  in  EDITOR  & 
PUBLISHER’S  34th  annual 
Newspaper  Promotion  Awards 
Competition. 

All  of  the  entries,  winners 
and  losers  alike,  will  be  on  dis¬ 
play  this  week  in  the  Floren¬ 
tine  Room  of  the  Pick-Congress 
Hotel  at  the  39th  annual  con¬ 
ference  of  the  International 
Newspaper  Promotion  Associ¬ 
ation. 

A  panel  of  26  judges  repre¬ 
senting  the  elite  of  Chicago 
advertising,  publishing,  public 
relations  and  research  organiza¬ 
tions  spent  two  days  examining 
mountains  of  scrapbooks,  port¬ 
folios,  brochures  and  exhibits, 
and  viewing  films,  slides  and 
other  visual  aids,  selecting  17 
First  Prize  winners,  naming  34 
for  Certificates  of  Merit,  and 
presenting  one  Special  Award. 

Awards  are  presented  in  ten 
classifications :  national  trade 
paper  advertising  promotion, 
advertising  direct  mail,  adver¬ 
tising  presentations,  audio-vis¬ 
ual  presentations,  retail  adver¬ 
tising  promotion,  classified 
promotion,  circulation/editorial 
promotion,  circulation  carrier 
promotions,  public  relations/ 
community  service,  and  news¬ 
paper  research.  Separate  cate¬ 
gories  in  each  classification  are 
included  in  the  competition  for 
newspapers  with  circulations 
over  100,000,  and  for  newspa¬ 
pers  under  100,000. 

A  $6  entry  fee  imposed  on 
the  competition  this  year  had 
little  effect  on  the  volume  of 
entries,  but  did  limit  the  volume 
of  entries  in  the  under-100,000 
circulation  group  by  about  20 
percent.  The  entry  fee,  how¬ 
ever,  did  have  the  desired  effect 
of  raising  the  general  level  of 
excellence  of  entries. 

Multiple  %<rinner« 

Seven  newspapers  won 
awards  in  more  than  one  classi¬ 
fication,  with  the  Toronto  Daily 
Star  in  the  winner’s  circle  four 
times,  taking  First  Prizes  for 
Retail  advertising  promotion, 
circulation  carrier  promotion, 
and  Certificates  of  Merit  for 
Classified  Promotion  and  Cir¬ 
culation/Editorial  Promotion. 

The  New  York  Times  and 
Louisville  Courier- Journal  and 
Times  each  won  three  awards, 
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with  the  Times  taking  First 
Prizes  for  Direct  Mail  and  Re¬ 
search  and  a  Merit  Certificate 
for  Circulation  Promotion,  and 
the  Louisville  newspapers  win¬ 
ning  a  First  Prize  plaque  for 
advertising  presentations  and 
Certificates  in  the  direct  mail 
and  public  relations  categories. 

Winning  two  awards  each 
were:  The  Washington  Post, 
Philadelphia  Bulletin,  Philadel¬ 
phia  Inquirer,  and  Bloomington 
Pantograph. 

Special  Award 

A  Special  Award  in  the  Trade 
Paper  Advertising  classification 
was  made  by  the  judges  to 
United  Press  International,  the 
first  time  in  the  34-year  history 
of  the  competition  an  award  has 
gone  to  a  wire  service.  UPI’s 
campaign  of  16  spread  spot¬ 
lights  in  an  entertaining  and 
dramatic  fashion,  famous 
events  of  history  as  they  would 
have  been  covered  by  a  UPI 
correspondent  on  the  scene. 
The  ads  were  illustrated  with 
woodcuts.  Albert  Frank-Guen- 
ther  Law  is  UPI’s  ad  agency. 
The  historical  reporting  was 


done  by  actual  correspondents 
for  the  wire  service. 

The  entries  show  a  wide  vari¬ 
ety  of  techniques  and  styles  of 
copy  and  graphics,  and  pro¬ 
vide  an  outstanding  source  of 
ideas  and  inspiration  for  pro¬ 
motion  managers  and  other 
newspaper  executives. 

Trade  paper  advertising  win¬ 
ners  included  the  Philadelphia 
Bulletin's  new  series,  “In  Phila¬ 
delphia,  more  flies  are  swatted 
with  the  Bulletin  than  with 
any  other  newspaper,”  and  a 
contest  for  admen  sponsored  by 
the  Tacoma  News-Tribune,  Di¬ 
rect  mail  promotions  included 
campaigns  to  sell  and  merchan¬ 
dise  national  advertising,  retail 
advertising,  special  sections, 
supplements,  and  entire  classi¬ 
fications.  Novelty  mailings  were 
included  including  a  Philadel¬ 
phia  Daily  News  award-win¬ 
ning  entry  of  an  oyster,  abacus, 
and  desk  set. 

Entries  in  the  audio-visual 
presentations  classification  re¬ 
quired  a  dozen  different  types 
of  equipment  to  show  the 
judges,  ranging  from  desktop 
projectors  to  videotape  equip¬ 


EDUCATION,  SPORTS  AND  YOUTH  fields  were  represented  on  the 
iud9in9  panel  for  the  Public  Relations/Communify  Service  classifica¬ 
tion  of  the  E&P  Promotion  Competition.  (Left  to  ri9ht)  Sy  Fried¬ 
man,  director  of  public  information,  Chica90  City  Colle9e;  Rudy 
Custer,  business  mana9er,  Chica90  Bears;  and  Robert  Breslin,  direc¬ 
tor  of  urban  affairs,  Chica90  Area  Council  of  Boy  Scouts  of  America 
are  shown  reviewing  some  of  the  80  entries  in  the  classification. 


ment.  The  First  Prize  winner 
in  this  classification,  a  slide- 
sound  presentation  for  the 
Camden  (N.J.)  Courier-Post,  ' 
“This  is  Courier  Country”  was 
an  in-shop  production  using  the 
“Marlboro  Country”  back¬ 
ground  music,  a  mini-skirted 
Courier  secretary  decked  out  in 
a  white  cowboy  hat  as  a  model, 
and  photography  by  the  paper’s 
own  staff. 

Circulation  carrier  classifica¬ 
tion  entries  suggested  hundreds 
of  contest  and  trip  ideas.  An 
award-winning  entry  from  the 
Passaic  Herald-News,  “The 
Redcoats  Are  Coming,”  showed 
carriers  decked  out  in  special 
red  blazers  to  solicit  new  orders. 

A  First  Prize  winner  in  the  cir¬ 
culation  category  was  for  the 
Perth  Amboy  (N.J.)  new.spa- 
per’s  name  change  to  the  News- 
Tribune,  featuring  a  TNT 
theme. 

A  First  Prize  in  the  Public 
Relations  classification  was 
awarded  to  the  Detroit  Free 
Press  for  the  newspaper’s  pro¬ 
gram  to  keep  its  name  alive 
during  the  longest  strike  in  the 
industry’s  history  by  continu¬ 
ing  promotion  of  its  community 
relations  and  special  events 
programs.  Two  award  winners 
in  this  classification,  the 
Shreveport  Times  and  the  Lou¬ 
isville  Courier-Journal  sub¬ 
mitted  programs  of  keeping 
area  servicemen  stationed  in 
Vietnam  informed  on  local 
events.  The  Tucson  Daily  Citi¬ 
zen's  community  service  award 
winner  was  a  program  of  voter 
education  among  11,000  high 
school  students. 

The  judges  elected  to  omit 
First  Prizes  in  three  classifica¬ 
tions  in  the  under-100,000  circu¬ 
lation  group,  while  adding  ex¬ 
tra  Certificates  of  Merit  in  the 
over-100,000  group  in  the  ad¬ 
vertising  presentations  and  pub¬ 
lic  relations  categories. 

The  beneficial  effect  of  com¬ 
petition  on  quality  of  promotion 
is  significant,  as  indicated  by 
the  high  number  of  awards  in 
highly  competitive  markets.  For 
instance,  in  three-newspaper 
Toronto,  the  Star  won  four 
awards,  the  Telegram  one,  and 
the  Globe  &  Mail  one  award. 

In  the  New  York  area,  the 
New  York  Times  took  three 
awards,  the  New  York  News 
captured  one,  Newhouse  UNYT 
newspapers  took  one,  and  News- 
day  (Long  Island,  N.Y.)  won 
one  award. 

In  Philadelphia,  the  Bulletin 
and  Inquirer,  both  traditionally 
(Continued  on  page  16) 
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34th  Annual 

Editor  &  Publisher 

Newspaper  Promotion  Awards 


presented  at  the  39th  Annual  Conference 
International  Newspaper  Promotion  Association 
Chicago,  Illinois,  May  13,  1969 


Classification  I — National  Trade  Paper  Advertising  Promotion 
SPECIAL  AWARD:  United  Press  International 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Philadelphia  Bulletin 
Certificate  of  Merit:  Philadelphia  Inquirer 
Certificate  of  Merit:  Washin^on  Post 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  Tacoma  (Wash.)  News-Tribune 

Classification  2 — National  Advertising  Direct  Mail  Promotion 
'  (Newspapers  with  over-100,000  ‘circulation) 

FIRST  PRIZE :  New  York  Times 

Certificate  of  Merit:  Philadelphia  Daily  News 

Certificate  of  Merit:  Louisville  Courier- Journal  &  Times 

(Newspapers  with  under-100,000  circulation) 
Certificate  of  Merit:  Hawaii  Tribune-Herald 

Classification  3 — Advertising  Presentations 
(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Louisville  Courier- Journal  &  Times 
Certificate  of  Merit:  Spokane  Spokesman-Review  &  Chronicle 
Certificate  of  Merit:  Cincinnati  Enquirer 
Certificate  of  Merit:  Washington  Post 

(Newspapers  with  under-100,000  circulation) 
Certificate  of  Merit:  Great  Falls  (Mont.)  Tribune-Leader 
Certificate  of  Merit:  Ogden  (Utah)  Standard-Examiner 

Classification  4— Audio-visual  presentations 
(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Camden  (N.J.)  Courier-Post 
Certificate  of  Merit:  UNYT  (Newhouse  Newspapers) 
Certificate  of  Merit:  Christian  Science  Monitor 

Classification  5— Retail  Advertising  Promotion 
(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Toronto  Daily  Star 
Certificate  of  Merit:  Philadelphia  Inquirer 
Certificate  of  Merit:  Orlando  Sentinel-Star 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  Palo  Alto  (Calif.)  Times 
Certificate  of  Merit:  Bloomingrton  (Ill.)  Pantagraph 
Certificate  of  Merit:  Dubuque  (la.)  Telegraph-Herald 
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Classification  6— Classified  Advertising  Promotion 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Philadelphia  Bulletin 
Certificate  of  Merit:  Toronto  Daily  Star 
Certificate  of  Merit:  Detroit  News 

(Newspapers  with  under-100,000  circulation) 
FIRST  PRIZE:  Bloomington  Pantagraph 
Certificate  of  Merit:  Decatur  (Ala.)  Daily 

Classification  7 — Circulation  Promotion 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Toronto  Telegram 
Certificate  of  Merit:  Toronto  Daily  Star 
Certificate  of  Merit:  New  York  Times 

(Newspapers  with  under-100,000  circulation) 
FIRST  PRIZE:  Farmington  (Mich.)  Enterprise  &  Observer 
Certificate  of  Merit:  Athens  (Ga.)  Banner-Herald 

Classification  8 — Circulation  Carrier  Promotion 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Toronto  Daily  Star 
Certificate  of  Merit:  Daily  Oklahoman  &  Times 
Certificate  of  Merit:  Toronto  Globe  &  Mail 

(Newspapers  with  under-100,000  circulation) 
FIRST  PRIZE:  Perth  Amboy  (N.J.)  News-Tribune 
Certificate  of  Merit:  Passaic-Clifton  Herald-News 
Certificate  of  Merit:  Lorain  (0.)  Journal 

Classification  9 — Public  Relations/Community  Service 

(Newspapers  with  over-100,000  circulation) 
FIRST  PRIZE:  Detroit  Free  Press 
Certificate  of  Merit:  Louisville  Courier-Journal  &  Times 
Certificate  of  Merit:  New  York  News 
Certificate  of  Merit:  Newsday,  Long  Island,  N.Y. 

(Newspapers  with  under-100,000  circulation) 
FIRST  PRIZE:  Tucson  Daily  Citizen 
Certificate  of  Merit:  Shreveport  (La.)  Times 
Certificate  of  Merit:  Wooster  (O.)  Daily  Record 

Classification  10 — Research 

(Newspapers  with  over-100,000  circulation) 
FIRST  PRIZE:  New  York  Times 
Certificate  of  Merit:  Los  Angeles  Times 
Certificate  of  Merit:  Hamilton  (Ont.)  Spectator 

(Newspapers  with  under-100,000  circulation) 
FIRST  PRIZE:  San  Bernardino  Sun-Telegram 
Certificate  of  Merit:  Phoenix  Gazette 
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big  winners  in  the  competition, 
each  won  two  awards,  with  the 
Daily  News  and  Camden  (N.J.) 
Courier,  just  across  the  Dela¬ 
ware,  each  taking  one  award. 

Judging  of  the  competition 
was  based  on  creativity  of  pro¬ 
motion  ideas,  execution  and  im¬ 
plementation  of  the  idea,  and 
results.  Judges  used  a  point 
basis,  giving  credit  for  idea, 
copy,  design,  graphics,  and 
other  factors.  Explanations  of 
the  intent  of  the  promotion  and 
indications  of  results  weighed 
heavily  in  the  judges  selections 
in  most  cases. 

Judges  comments 

Judges  Stenger  and  Gredell 
cited  the  Philadelphia  Bulletin’s 
trade  paper  campaign  as  “a 
fun,  unselfconscious  approach, 
nicely  executed  and  easy  to  di¬ 
gest.  The  effort  seems  to  fulfill 
their  objectives,  while  the  head¬ 
line  humorously  tells  the  story 
in  capsule  form.” 

“Well  executed,  with  good 
continuity  through  a  fun  con¬ 
test  ...  an  intriguing  way  to 
capture  attention  and  pinpoint 
the  problem  of  combined  though 
separate  markets,”  they  said  of 
the  Tacoma  News-Tribune’s 
first  prize-winner. 

The  same  judges  picked  the 
New  York  Times  as  winner  in 
the  direct  mail  classification, 
saying  that  the  “Times  is  easily 
ahead  in  this  category  with 
consistently  excellent  graphics, 
which  is  the  name  of  the  game.” 

Judges  Ban,  Gorence  and 
Trude  said  of  the  Louisville 
winner  in  the  presentations 
classification,  “Prepared  with 
eminently  sound  overall  cre¬ 
ative  approach  .  .  .  interesting 
use  of  typography  and  color, 
maps  and  tabular  data  pre¬ 
sented  in  a  pertinent  manner. 

In  judging  the  A-V  presenta¬ 
tions,  Messrs.  Vos,  Peyton  and 
Mittlacher  cited  the  Camden 
Courier-Post  entry  for  “supe¬ 
rior  execution  in  presenting  the 
market  without  dreary  figures, 
and  excellent  visuals  depicting 
growth.  The  theme  was  nicely 
paced  throughout  the  brief 
presentation.” 

Retail  classification  judges 
applauded  the  Toronto  Star’s 
entry  for  “excellent  graphics, 
continuity  and  creativity.”  The 
Palo  Alto  Times  entry  was  cited 
as  “original  and  interesting  use 
and  presentation  of  market  re¬ 
search  data  to  ad  prospects.” 

“A  complete  success,”  judges 
Weber,  Meyer  and  Brauer  said 
of  the  Philadelphia  Bulletin’s 
classified  promotion  entry.  “We 


selected  it  for  its  completeness, 
its  attach  of  various  segments 
of  the  market  with  specific  ap¬ 
peals,  creative  presentation,  and 
documentation  of  results.  A 
complete  success.” 

The  Bloomington  Panta- 
graph’s  classified  campaign, 
they  said,  was  “big-time.”  “Ex¬ 
ecution  and  sound  marketing 
approach  could  have  easily 
competed  wuth  the  ‘big  guys’,” 
they  added. 

Judges  Mondlock,  Nardi  and 
Smith  selected  the  Toronto 
Telegram’s  entry  for  its  “con¬ 
sistently  tasteful  and  highly 
creative  execution  of  a  single 
theme — the  Telegram  Cares. 
Concern  with  social  issues  was 
commendable.” 

In  the  under-100,000  group 
of  circulation  promotion  entries, 
they  lauded  the  Farmington 
(Mich)  Enterprise  and  Ob¬ 
server  for  “outstanding  graph¬ 
ics,  empathetic  copy  and  fine 
taste  ...  a  target  example  for 
newspapers  this  size  to  strive 
for.” 

In  the  public  relations/com¬ 
munity  service  category,  judges 
Custer,  Breslin  and  Friedman 
complimented  the  Detroit  Free 
Press  for  “presenting  a  pro¬ 
gram  in  a  forthright  manner 
. . .  with  treatment  reflecting  an 
objective  view  of  the  labor- 
management  problem.  Kept  the 
good  will  of  readers  by  continu¬ 
ing  long-standing  promotions, 
employing  public  relations  tools 
in  an  exemplary  manner,  using 
expertise  in  the  quality  and  ex¬ 
ecution  of  the  program.” 

The  Tucson  Daily  Citizen, 
they  said,  “achieved  a  responsi¬ 
ble  approach  from  the  teenage 
generation  in  sponsoring  a  voter 
education  and  reaching  its  ob¬ 
jective.  We  believe  the  simplis¬ 
tic  operation  was  a  major  ac¬ 
complishment.” 

The  New  York  Times’  re¬ 
search  entry  received  the 
plaudits  of  judges  Tucker  and 
Garlough,  show  said,  “the 
Times’  Tomorrow’s  Markets  To¬ 
day  research  showed  excellent 
design  and  reporting,  com¬ 
pletely  acceptable  to  the  most 
minute  inspection.” 

The  San  Bernardino  Sun- 
Telegram  research  winner  was 
selected  “because  of  its  excel¬ 
lent  job  of  problem-solving. 
The  staff  apparently  took  the 
time  to  study  the  competitive 
retail  trends  and  how  they 
would  affect  advertisers.  Pre¬ 
sented  a  viable  answer  to  the 
client.” 

Presentation  of  awards 

The  awards  will  be  pre.sented 
at  an  Awards  Luncheon  at  the 
INPA  Conference,  on  Tuesday, 
May  13,  by  Robert  U.  Brown, 
publisher  of  Editor  &  Pub- 

LISHF3t. 


CIRCULATION  PROMOTION  entries  are  jud9ed  by  a  panel  con¬ 
sisting  of  (left  to  right)  Robert  Mondlock,  creative  supervisor, 
McCann-Erickson;  Frank  Nardi,  promotion  manager  WLS  radio; 
and  Bill  Smith,  account  executive,  Leo  Burnett  Co. 


ing  promotion  in  E4P's  promotion  contest.  (Left  to  right)  Miw  Nona 
Ivon,  fashion  director,  Saks  Fifth  Avenue;  Richard  B.  Schlesinger, 
vicepresident,  Carson  Pirie  Scott  &  Co.;  and  Oskar  Holtzman,  sales 


promotion  manager,  Sears,  Roebuck  &  Co. 


for  the  Perth  Amboy  News  Tribune,  promoting  the  name  change. 
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TRADE  AD  WINNERS — Contest  series  (top  left)  won  a  First  Prize 
for  the  Tacoma  News-Tribune,  as  did  the  lower  center  campaign 
of  the  Philadelphia  Bulletin.  Philadelphia  Inquirer  series  (lower  left) 
and  Washington  Post  (lower  right)  campaign  won  Certificates  of 
Merit.  UPl's  ad  series  of  spreads  using  wood-cut  illustrations  was 
presented  a  Special  Award. 


"THE  FIRST  '  campaign  for  Toronto  Daily  Star  (top)  and  Palo  Alto 
Times'  "Take  it  from  the  masters"  campaigns  won  first  prizes  for 
retail  advertising  promotion.  Certificates  of  merit  were  awarded 
for  entries  (left  to  right)  of  the  Bloomington  Pantagraph,  Orlando 
Sentinel-Star,  Philadelphia  Inquirer  and  Dubuque  Telegraph-Herald. 


"THE  TELEGRAM  CARES"  all-mecJia  campaign,  described  as  "con¬ 
sistently  tasteful  and  highly  creative"  won  top  honors  in  the  cir¬ 
culation  promotion  classification.  First  prize  for  newspapers  under- 
100,000  circulation  went  to  the  Farmington  (Mich.)  Observer- 
Enterprise  for  an  in-paper  ad  series.  Certificates  of  Merit  were 
awarded  for  the  New  York  Times'  "You  don't  have  to  read  it  all" 
program,  the  Toronto  Star's  "Number  One"  'promotion,  and  the 
Athens  (Ga.)  Banner-Herald's  campaign  to  kick  off  the  addition  of 
Family  Weekly  magazine. 


EXCELLENCE  IN  RESEARCH  DESIGN  and  reporting  won  a  First 
Prize  in  the  Research  classification  for  the  entry  of  the  New  York 
Times,  "Tomorrow's  Markets  Today."  San  Bernardino  Sun-Telegram's 
First  Prize  was  awarded  for  "problem  positioning"  for  an  advertiser 
through  research.  Merit  Certificates  were  awarded  to  the  Hamilton 
Spectator,  Los  Angeles  Times  and  Phoenix  Gazette  entries. 


CLASSIFIED  AWARD-WINNERS  (left  to  right)  Decatur  Daily,  certificate  of  merit;  Bloomington  Pantagraph,  First 
Prize;  Philadelphia  Bulletin,  First  Prize;  Detroit  News  and  Toronto  Star,  Certificates  of  Merit. 
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E&P  promotion  awards 
judges  in  action 


REPRESENTATIVES  OF  LEADING  AO  AGENCIES  judge  newspaper 
advertising  presentations.  (Left  to  right)  Robert  Gorence,  account 
executive,  Young  &  Rubicanf;  Bud  Trude,  media  director,  Y&R;  and 
Michael  Ban,  McCann>Erickson  account  supervisor  examine  an  award 
candidate. 


CARRIER  PROMOTION  PROGRAMS  submiHed  in  the  E&P  com¬ 
petition  are  judged  by  (left  to  right)  Tom  Osborn,  home  delivery 
sales  manager,  Chicago  Tribune;  Tom  Schafer,  account  executive, 
Tatham-Laird  &  Kudner;  and  Roderick  T.  Welch,  assistant  circulation 
manager,  Chicago  Daily  News. 


FILM  FESTIVAL — Robert  Peyton,  media  supervisor,  J.  WaKer 
Thompson;  William  Vos,  director  of  advertising,  Chicago  Musical 
Instrument  Co.;  and  Glenn  Mittlacher,  advertising  and  public 
relations  manager,  Brunswick  Corp.  spent  a  day  viewing  motion  pic¬ 
tures,  slide  and  stripfilm  presentations  in  judging  the  audio-visual 
classification. 
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[The  June  theme  of  SEMINAR,  the  thoug^ht- 
provoking^  mag^azine  about  the  newspaper 
business,  will  be  “Crisis  on  Campus  .  .  .  The 
Student  Press”.  Don’t  miss  this  timely  issue 
that  gives  fresh  insights  into  the  whys  and 
wherefores  of  the  wide-spread  student  revolts. 

New  subscribers  to  SEMINAR  will  receive 
as  a  gift  3  informative  booklets:  “Writing  & 
Ck)py  Reading”  and  “Functional  Makeup, 
Readable  Makeup,”  both  by  Howard  B.  Taylor, 
and  the  8-page,  full-color  brochure  “The 
Newspaper  in  American  Art”. 

I  Subscription  rotes:  1  year,  $3.00;  2  years,  $5.50;  3  years,  $7.50. 
Schools  of  Journalism  and  journalism  students,  $2.50  per  year, 
^ulk  subscriptions  of  20  copies  or  more,  $2.00  each  per  year. 

)  SEMINAR,  a  quarterly  review 

i  P.O.  Box  1 530,  La  Jolla,  California  92037 

r  Please  send  my  3  free  gifts  and 

j  enter  my  subscription  to  Seminar  for: 

years  □  3  years  Amount  enclosed  $ _ 


year 


Company  or  School 


15 

times 

in 

1969 


Recognition 


was 


given 
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Weeklies  offer 
daily  newscasts 
with  store  ads 

Sixteen  weekly  newspapers  in 
Missouri  are  oflFeringr  dial-a- 
news. 

Using  a  Record-O-Fone,  a 
telephone  answering  machine, 
the  weeklies  present  a  taped  30- 
second  roundup  of  local  news 
events  in  a  service  called  “Tele 
News.”  The  papers  sell  com¬ 
mercial  time  to  local  merchants 
at  the  end  of  each  message. 

The  weeklies  report  that  the 
number  of  calls  each  day  runs 
from  400  to  1200,  How  often  the 
newscasts  are  changed  depends 
on  the  editor  of  each  weekly. 
Some  newsmen  tape  a  single 
newscast  which  remains  con¬ 
stant  throughout  the  entire  day. 

• 

On  Concessional  staff 

Jamestown,  N.  Y. 

Charles  H.  Pokrandt,  a  mem¬ 
ber  of  the  Jamestown  Post- 
Journal  editorial  staff  20  years, 
city  editor  since  1960,  has  be¬ 
come  press  secretary  for  Repr. 
James  F.  Hastings  (R-NY). 
Pokrandt  is  a  World  War  II 
veteran  who  served  with  the 
U.S.  Army’s  27th  and  40th  Di¬ 
visions  in  the  Pacific  theater. 


r  ; 

V  I 


HIGH  LEVEL  OF  CONSISTENT  EXCELLENCE  of  the  New  York 
Timei  direct  mail  promotion  (top)  won  it  a  First  Prize.  Philadelphia 
Daily  Newt  'gimmick'  mail  campaign  and  strong  Louisville  Courier- 
Journal  &  Times  programs  earned  Certificates  of  Merit  in  E&P 
newspaper  promotion  competition. 


► 

* 


GRAPHICS  PLUS  RESULTS  won  first  prize  for  the  Toronto  Star 
(center)  entry  in  the  Carrier  Promotion  field.  Daily  Oklahoman  & 
Times  Carrier  Achievement  program  (left)  and  Toronto  Globe  & 
Mail  'Operation  Trackdown'  won  Certificates  of  Merit. 


Washington  center  lists  20  Fellows 


Washington 

Julius  Duscha,  director  of  the 
Washington  Journalism  Center, 
announced  the  award  of  20 
fellowships  for  its  Fall,  1969 
program.  Ten  of  the  Fellows 
have  had  professional  experi¬ 
ence  as  newspaper  or  television 
reporters  and  10  are  Negroes 
who  hold  fellowships  financed  by 
Ford  Foundation  funds  under  a 
special  program  designed  to  en¬ 
courage  Negroes  to  pursue  ca¬ 
reers  in  journalism. 

Each  Fellow  will  receive 
$2,000  to  defray  living  expenses 
while  in  Washington. 

The  Fellows  are: 

Charlotte  A.  Ackerly,  21, 
Idaho  Falls,  Idaho,  who  will 
graduate  from  Stanford  Uni¬ 
versity  in  June,  and  has  worked 
for  KVOA-tv  in  Tucson,  Ariz. 
She  will  spend  the  summer  in 
South  Vietnam  working  for  the 
national  television  system. 

Kathleen  A.  Arnold,  23,  a  re¬ 
porter  for  the  Louisville  Courier 
Journal  for  three  years,  who  has 
specialized  in  the  coverage  of 
pollution  problems. 

George  J.  Reran,  30,  a  re¬ 
porter  for  the  St.  Paul  Dispatch 
and  Pioneer  Press  for  four 


Douglas  M.  Bloomfield,  26,  a 
reporter  for  the  Cleveland  Plain 
Dealer  who  has  covered  mass 
transit  and  aviation  matters. 

Ned  A.  Cline,  30,  a  reporter 
for  the  Salisbury,  (N.  C.)  Post, 
who  has  written  about  the  Ku 
Klux  ,Klan  and  urban  problems. 

Morgan  McGinley,  27,  who  has 
worked  for  the  New  London 
(Conn.)  Day  for  four  years, 
covering  city  hall. 

Sherrie  Lee  Mazingo,  27,  who 
has  covered  problems  on  Negroes 
in  the  suburbs  and  pollution 
problems  while  working  for  the 
Minneapolis  Star  for  six  years. 

George  H.  Morrison  Jr.,  25,  on 
the  staff  for  the  St.  Louis  Globe- 
Democrat  for  two  years.  He  has 
covered  the  Pueblo  story  and 
urban  problems. 

Charles  J.  Reilly,  25,  who  has 
covered  education  and  ghetto 
problems  as  a  two-year  member 
of  the  staff  of  the  Pasadena, 
(Calif.)  Star-News. 

Charles  T.  Royer,  29,  a  re¬ 
porter  for  KOIN-tv,  Portland, 
Ore.,  who  has  covered  the  state 
legislature  and  done  a  document¬ 
ary  on  alcoholism. 

The  Ford  Fellows  are: 

Joseph  E.  Broadus,  22,  of 
Pacoima,  Calif,  a  graduate  of 


Los  Angeles  Valley  College  who 
will  work  this  summer  as  a  re- 
porter-trainee  for  Newsweek  i 
magazine. 

James  Jefferson,  30,  of  Phila¬ 
delphia,  a  graduate  of  Temple 
University. 

Whittier  W.  Johnson,  24,  a 
graduate  of  Seattle  Pacifio 
College,  who  has  worked  as  a 
reporter-trainee  for  the  Seattb 
Post-Intelligencer. 

Dedra  Kolthoff,  21,  w’ho  wil! 
graduate  this  spring  from  Dun 
barton  College,  in  Washington 

Russell  W.  Moore,  24,  of  Lo; 
Angeles,  a  graduate  of  Cali¬ 
fornia  State  College  at  Losi 
Angeles. 

John  A.  Singleton,  21,  o! 
Prichard,  Ala.,  who  attendei 
Alabama  A&M  College  and  th^ 
University  of  Southern  Ala!)aniJ>i 
and  was  a  correspondent  for  th*; 
Southern  Courier.  i 

Johnny  R.  Smith,  of  Spokan 
Wash.,  a  graduate  of  Sou; he 
University  in  New  Orleans  w 
has  worked  for  KREM  in  Sf 
kane. 

New’tonia  V.  Thomas,  21 
Nashville,  Tenn.  Miss  Thomas 
graduating  this  spring  fr 
Fisk  University. 
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Fn*  a  breath  of  fresh  air... 
followThe  Globed 
campa^  against  pollution. 


Hit-or-miss  fighting  against  the  poisoning 
of  our  resources  isn't  enough.  Too  often, 
legislation  has  come  only  as  reaction  to  a 
particular  threat  or  crisis.  What's  needed 
is  comprehensive  planning,  plus  sustained 
effort. 

We  see  the  need  for  sustained  effort  by 
news  media,  too.  That's  why  The  Globe  has 
a  full-time  writer  assigned  to  the  subject. 

Jim  Ayres  doesn't  think  of  himself  as 
simply  a  conservationist.  He  calls  himself 
an  "environmental"  writer.  His  beat  is  our 
total  environment  -  the  contaminated  air, 
the  brackish  waters,  the  precious  recreation 
areas  that  seem  to  shrink  as  our  population 
grows. 

You've  probably  already  read  Jim's 
article  in  this  issue  of  Boston.  He's  been 
doing  the  same  kind 
of  authoritative, 
hard-hitting  writing 
in  The  Globe  for 
years.  Remember 
the  fight  to  save  the 
sycamores  along 


Memorial  Drive  in  Cambridge?  Jim  helped 
lead  the  charge.  His  series  on  the  Charles 
River  won  a  UPI  award  in  1964.  A  Massa¬ 
chusetts  Wildlife  Federation  Award  went 
to  him  in  1965  .  . .  and  in  1966  he  received 
the  Scripps-Howard-Meeman  award  for 
conservation. 

Jim  Ayres  gets  solid  backing  from  other 
sections  of  The  Globe  as  well.  Articles  by 
our  outdoors  staff  complement  his  own. 
Henry  Moore,  Barry  Cadigan,  Bill  Fripp, 
Bill  Riviere  -  each  of  these  men  has  a  vital 
interest  in  saving  our  rivers  and  marshes 
and  woodlands.  And  the  campaign  against 
pollution  is  also  carried  on  in  Globe 
editorials. 

Every  individual  who  breathes  New 
England  air  should  be  concerned  about 
the  ominous  threat 
of  pollution.  The 
Globe  is  concerned. 
Maybe  that's  how 
come  everybody's 
reading  The  Globe 
these  days. 


The  Boston  Globe 

This  ad  appeared  in  Boston  -  the  magazine  published  by  this  city's  Chamber  of  Commerce. 
Artwork  by  Paul  Szep,  the  Globe's  editorial  cartoonist. 
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for . . . 

•  Photo¬ 
journalism 

Notional  Headliner  ^ 
Award  to  John 
Fettermon,  staff  writer 
on  The  Courier-Journal 
&  Times  Magazine,  for 
his  photo-essay  on  the 
funeral  of  a  Kentucky 
soldier  killed  in  Vietnam. 

•Urban 

Affairs 

American  Society  of 
Planning  Officials 
award  to  Douglas 
Nunn  and  his 
Courier-Journal  urban 

[affairs  staff  for  "public 
service  rendered  in 
the  advancement 
of  city  and  regional  ' 
planning  through 
outstanding  journalism." 

•Education 

National  Council  for  the 
Advancement  of 
Education  Wr4ting 
award  to  Robert 
Schulman,  Courier- 
Journal  &  Times 
Magazine  staff  writer, 
for  his  feature  stories 
on  Kentucky's  growing 
community  college 
system. 

•Fashion 


National  Headliner 
Award  to  Courier- 
Journal  fashion 
editor  Lono  Ellis  for  her 
series  of  color  fashion 
layouts  in  The 
Courier-Journal  & 

Times  Magazine. 
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Barbara  Yimcker  wins 
second  Lasker  Prize 


New  York  Post  for  the  pa  t  10 
years.  Earlier,  she  had  w(  rked 
on  the  desk  at  the  Wall  Street 
Journal. 


UPI  chief  for  Italy 


Barbara  Yuncker,  of  the  New 
York  Poet,  for  a  series  of  arti¬ 
cles  on  the  human  brain,  and 
C.  P.  Gilmore,  a  free  lance 
writer,  for  an  article  on  the 
artificial  heart  that  appeared 
last  October  6  in  the  New  York 
Times  Magazine,  were  the  win¬ 
ners  of  the  20th  annual  Albert 
Lasker  Medical  Journalism 
Awards. 

Mrs.  Albert  D.  Lasker,  presi¬ 
dent  of  the  Albert  and  Mary 
Lasker  Foundation  that  spon¬ 
sors  the  journalism  project,  an¬ 
nounced  the  awards  at  a  lunch¬ 
eon  Thursday  (May  8)  at  the 
St.  Regis  Hotel  in  New  York. 

Each  award  carries  an  honor¬ 
arium  of  $2,500.  Mrs.  Lasker 
also  presented  each  of  the  win¬ 
ners  with  an  engraved  citation 
and  a  statuette  of  the  Winged 
Victory  of  Samothrace,  symbol¬ 
izing  victory  over  disease  and 
death. 

An  award  also  went  to  WNBC 
News  for  a  televised  documen¬ 
tary  on  “The  American  Alco¬ 
holic.”  A  special  citation  went 
to  the  New  York  City  Municipal 
Broadcasting  System  (WNYC- 
radio,  WNYC-TV)  for  a  fea¬ 
ture,  “The  Voice  of  the  City,” 
on  daily  health  and  medical  care 
administered  by  public  health 
institutions. 

Miss  Yuncker  became  the 
only  newspaper  reporter  to  twice 
win  a  Lasker  award  while  serv¬ 
ing  on  the  same  newspaper.  She 
won  the  award  in  1967  for  a 
series  in  the  Post  on  “The  Pill.” 

She  was  cited  this  year  for 
her  “remarkable  talent  for  dis¬ 
tilling  into  understandable  lay 
language  one  of  the  most  com¬ 
plicated  subjects”  in  medicine. 
The  award  jury  noted  the 
“clear  and  concise  insight  with 
which  she  probed  the  miracle 
of  the  human  brain.”  The  six 
articles  were  published  last  May. 

C.  P.  Gilmore  wrote  his  arti¬ 
cle,  “Instead  of  a  Heart,  a  Man- 
Made  Pump,”  after  witnessing 
an  open-heart  operation  in 
Houston’s  Methodist  Hospital. 

The  award  jury  noted  his 
“authoritative  and  prophetic 
article”  and  his  “graphic,  lucid 
and  careful  style”  in  telling 
about  “major  types  of  man-made 
pumps  ranging  from  some  units 
in  use  to  those  in  development 
or  projected.” 

Gilmore  concluded  his  report 
with  the  observation  that  much 
work  lay  ahead  before  a  mechan¬ 
ical  heart  could  be  relied  upon 
to  replace  the  human  heart  for 
any  servicable  length  of  time — 
a  prediction  that  was  born  out 


last  month  when  Dr.  Denton 
Cooley,  at  Houston’s  Presbyter¬ 
ian  Hospital,  did  remove  a  hu¬ 
man  heart  and  installed  a  pump. 
It  operated  for  a  limited  time, 
and  the  patient  died. 

Gilmore  is  science  editor  of 
Metromedia  Television.  In  this 
capacity  he  writes,  produces  and 
broadcasts  science  news  from 
several  stations  across  the  coun¬ 
try,  but  frequently  finds  time  to 
write  articles  on  science  and 
medical  subjects. 

A  native  of  Baton  Rouge,  he 
is  a  Louisiana  State  University 
graduate.  He  gained  his  first 
journalism  experience  on  news¬ 
papers  and  radio  stations  in 
Texas  and  Louisiana. 

Miss  Yuncker  is  a  native  of 
Greencastle,  Ind.  and  a  graduate 
of  DePauw  University,  summa 
cum  laude.  She  has  b^n  medi¬ 
cal  and  science  writer  for  the 


Roanoke,  Va. 

The  Times-World  Corp.  will 
sell  WDBJ-Television,  Channel 
7  in  Roanoke,  to  the  South  Bend 
(Ind.)  Tribune  contingent  upon 
the  approval  of  the  Federal 
Communications  Commission. 

The  sale  price  of  the  CBS 
affiliate  was  reported  to  be  $8 
million. 

Operational  management  and 
the  staff  of  the  WDBJ-tv  will  be 
retained,  according  to  M.  W. 
Armistead  III,  Times-World 
president,  and  Franklin  D. 
Schurz  Jr.,  assistant  secretary- 
treasurer  of  the  Tribune. 

Times-World  announced  in 
November  that  it  was  selling  its 
non-broadcasting  assets  to 
Landmark  Communications  Inc., 
of  Norfolk.  Sale  of  the  broad¬ 
casting  stations  to  others,  sub¬ 
ject  to  FCC  approval,  was  a 
provision  of  the  agreement. 
That  agreement  is  pending  and 
sale  of  Channel  7  is  also  con¬ 
tingent  on  its  consummation. 

The  sale  of  WDBJ  was  re¬ 
quired  by  an  FCC  ruling  against 
overlapping  of  separate  facili¬ 
ties  held  by  a  single  owner. 
Landmark  owns  WFMY-tv  in 
Greensboro,  N.  C.,  which  has  a 
coverage  area  overlapping  that 
of  WDBJ.  Overlapping  is  not  a 
factor  with  the  Indiana  firm, 
however. 

The  South  Bend  Tribune  owns 
and  operates,  in  addition  to  the 


The  appointment  of  Ray 
Moseley  as  chief  correspondent 
and  manager  for  Italy  for 
United  Press  International  has 
been  announced  by  Julius  B. 
Humi,  general  manager  for 
Europe,  the  Middle  East  and 
Africa.  Moseley,  36,  has  l)een 
news  editor  in  the  Rome  bureau 
since  1968.  He  is  a  native  of 
Marshall,  Texas  and  joined  UPI 
in  Rome  in  1962  after  serving  as 
managing  editor  of  the  Home 
Daily  American. 

• 

42-year  rep  retires 

San  Francisco 
Walter  F.  Patzlaff,  vicepresi¬ 
dent,  Branham-Moloney  Inc., 
ended  42  years  of  association 
with  that  and  predecessor  com¬ 
panies  with  his  retirement  May 
9.  Patzlaff  began  with  the  John 
M.  Branham  Co.  in  Chicago. 


parent  newspaper  in  Indiana, 
other  newspaper  properties,  a 
radio  station  and  WSBT-tv,  the 
oldest  UHF  television  station  in 
the  United  States  and  one  of 
the  nation’s  most  powerful  sta¬ 
tions. 

Its  newspaper  properties  in¬ 
clude  the  Hagerstown  (Md.) 
Herald-Mail,  purchased  in  1960; 
the  Coachella  Valley  Publishing 
Co.  of  California,  consisting  of 
the  Indio  Daily  News,  the 
Brawley  News  and  the  El 
Centro  Imperial  Valley  Press, 
purchased  in  1964;  and  the 
Bloomington  (Ind.)  Herald- 
Telephone  and  Bedford  (Ind.) 
Times-Mail,  purchased  in  1966. 

The  South  Bend  Tribune  was 
founded  in  1872  and  its  radio 
station,  WSBT,  went  on  the  air 
in  1921.  The  Tribune’s  television 
station  begran  operating  in  1952. 

Times-World  Corporation  en-  ■ 
tered  the  television  broadcasting  I 
field  in  1955  with  WDBJ-tv  on  f 
Channel  7. 

Landmark  owns  two  news¬ 
papers  in  Norfolk,  two  in 
Greensboro,  N.C.,  WTAR-tv  and 
WTAR-radio  in  Norfolk  and 
WFMY-tv  in  Greensboro.  It  an¬ 
nounced  in  November  its  inten¬ 
tion  of  making  the  Roanoke 
Times,  the  Roanoke  World- 
News,  the  Galax  Gazette  and 
Towers  Shopping  Center  in 
Roanoke  wholly-owned  subsid¬ 
iaries. 


South  Bend  Tribune 
buys  tv  in  Roanoke 
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We  start 
news 


Our  obligation  goes  beyond 
reporting  the  news.  In  the 
interests  of  improving  the 
community  which  we  serve, 
Thomas  Vail,  Plain  Dealer 
publisher  and  editor,  believes 
that  starting  community 
action  is  also  a  part  of  our 
obligation. 

As  Ohio’s  largest  news¬ 
paper,  we  have  helped  make 
things  happen. 

Things  like  the  launching 
of  CLEVELAND:  NOW!  - 
and  editorial  support  of  that 
program  and  of  Cleveland’s 
Mayor  Carl  Stokes.  Or,  a 
long-needed  review  of  Ohio’s 
juvenile  coiurt  code. 

Or,  the  nine-year  rally 
which  resulted  in  Cleveland’s 
becoming  the  first  city  in  the 
world  to  link  its  major  air¬ 


port  with  the  central  business 
district  and  the  rest  of  the 
city  through  regularly  sched¬ 
uled  mass  transit. 

Or,  a  concerted  community 
effort  toward  the  wide-scale 
discovery,  treatment  and  pre¬ 
vention  of  venereal  disease 
in  our  area. 

Or,  The  Plain  Dealer  mine 
disaster  fund,  a  month-long 
drive  which  raised  more  than 
$120,000  for  the  families  of 
the  78  miners  lost  in  the 
Mannington,  W.  Va.,  tragedy. 

Or,  continuing  editorial 
coverage  of  war  profiteering 
which  resulted  in  the  passage 

The  Han  1)6310*1$ 
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of  constructive  new  Federal 
legislation. 

Or,  our  series  to  keep  read¬ 
ers  aware  of  developments  in 
education  and  the  history  of 
coeducation.  The  subject  re¬ 
ceived  national  attention  in 
1968  as  Ivy  League  schools 
began  to  adopt  a  more  pro¬ 
gressive  posture. 

The  Plain  Dealer  does  more 
than  report  the  news.  We 
strive  to  help  start  some  of 
the  best  news  we  report,  lb 
start  our  conyuunity  and  all 
the  people  in  it. 

The  people’s  response? 
100,000  new  subscribers  in 
the  past  nine  years  have  ^de 
The  Plain  Dealer  the  first 
newspaper  in  Ohio  to  pass 
the  400,000  mark  in  daily 
circulation. 


To  start  Plain  Dealer  action  tomorrow,  contact  our  National  Representatives  today  and  learn  what  we  can  do  for  you  in  the  nation's  6th  largest  state: 
Cresmer,  Woodward.  O'Mara  &  Ormsbee.  Inc.  Eastern  Resort  and  Travel  Representatives:  The  Corfield  Company,  New  York.  Nawtpmd 
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Politics 


Indianapolis  Press  I 

Club  award  for  1 

feature  writing  to  I 

Gordon  Englehart,  | 

Indianapolis  Bureau  I 

Chief  of  The  Courier- 
Journal  and  The  Louisville 
Times,  for  his  stories  on 
black  student  activities  at 
Indiana  University. 


Safety 


American  Trucking 
Association  award  to 
Louisville  Times  staff 
writer  Wayne  Welch 
for  his  Courier-  Journal 
&  Times  Magazine  case 
history  of  a  teenager 
left  disabled  by  an 
automobile  accident. 


Sports 


Selection  of  Louisville  ■ 

Times  sports  columnist  1 

Dave  Kindred  as  Kentucky! 
sportswriter  of  the  I 

year  by  the  National  < 

Sportscasters  and 
Sportswriters  Assn. 

Public  Affairs 

American  Political 
Science  Association 
award  and  study 
grant  to  Louisville 
Times  staff  writer 
Don  Bliss  for  his  re¬ 
porting  on  air  pollution. 


Picture 

Editing 


Bill  Strode,  assistant 
director  of  photography, 
named  "Newspaper  I 

Magazine  Picture  ' 

Editor  of  the  Year"  i 

in  the  annual  Pictures  I 

of  the  Year  competition, 
for  photo  essays  in  * 

The  Courier-Journal 
&  Times  Magazine. 
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ROP  color 
data  errors 
corrected 

I  Following  are  corrections  and 
additions  to  the  listing  of  news¬ 
paper  color  availabilities  March 
i  29,  pages  37  through  80,  as  the 
'  result  of  amended  information 
received  and  late  arriving  ques- 
I  tionnaires. 

Reilly-Lake  Shore  Graphics, 
which  cooperated  with  Editor  & 
Publisher  in  compiling  this  list¬ 
ing,  will  reproduce  the  color 
availabilities  including  these 
late  changes  in  its  “ROP  Color 
Requirements  Report”  later  this 
Summer. 

Page  numbers  refer  to  the 
March  29  issue: 


Paffc  40:  Ontario-Vpland  (Calif.)  Re- 
p(»rt,  two-color  and  black  charge  $125; 
one  color  and  black  $65. 

;  Page  40:  Rk'erside  (Calif.)  prcss-En- 
;  tcrprisc  accepts  SjkectaColor. 

'  Pape  42:  San  Bernardino  (Calif.) 

I  Sun-Tele<iram  is  letterpre.ss,  not  offset; 
accepts  SpectaC'olor. 

Pape  42:  San  Diego  (Calif.)  Union- 
Tribune  accepts  SiwctaColor. 

Page  42:  Colorado  Springs  (Colo.) 

:  Free  Press  offers  color  in  a  weekend 
supjdement;  minimum  .size  for  three  and 
two  colors  and  black  is  a  full  page  w'ith 
I  C(Aot  charges  of  $170  and  $120  respec¬ 
tively;  minimum  .size  for  spot  color  is  14 
,  lines  at  $45  color  charge;  does  mix  spe¬ 
cial  inks;  AdPro  inks  available;  closing 
I  days  arc  two  and  two;  requires  three 
I  sets  of  progressives  and  three  sets  of 
'  pn)ofs;  has  fifth  cylinder  and  can  patch 
mats:  accetds  Hi-Fi. 

Page  44:  Cocoa  Tnday,  Cocoa  Tribune 
I  and  TtlujKille  Star-Advocate  (Florida) 
also  .sohl  in  combination;  1000  line  min¬ 
imum;  charge  for  three  colors  and  black 
j  $400;  two  colors  and  black  $300;  snot 
color  $200. 

Page  48:  Fz*ansviUe  (Tnd.)  Courier  & 
Press  offers  color  irj  a  weekend  supple¬ 
ment;  i»age  minimum  for  three  and  two 
colors  and  black;  $.120  and  $220,  re¬ 
spectively;  980  lines  minimum  for  spot 
color  $140;  process  color  available. 

Piige  50:  IVabash  (Ind. )  Plain  Dealer 
minimum  half  page  for  three  and  two 
cfdors  and  black  with  charges  of  $250 
and  $1110  respectively;  (juarterpage  min¬ 
imum  for  spot  color;  process  color  ac¬ 
cented  daily;  does  not  mix  ink;  AdPro 
inks  available:  three  days  closing  for 
process  color;  nrinted  offset 

Page  50:  Oshaloosa  (Ind.)  Herald  doc^ 
not  accept  .Si>ecta(*olor. 

Page  .52:  Liberal  (Kansas)  Southivest 
Times  accepts  three  and  two  colr>rs  and 
black  with  no  minimum  .size;  $15f»  ami 
$HK)  charges;  available  daily;  AdPro 
inks  available;  closing  days  three  and 
two;  two  progressives  and  two  proofs 
requirefl;  accei»ts  Hi-Fi. 

I*age  52:  Richmotid  (Kentucky)  Reg¬ 
ister  accepts  full  color;  minimum  size 
1120  lines;  three  colors  and  black  $90; 
two  colors  and  black  $60;  spf»t  color  $30; 
available  daily;  does  not  mix  ink;  .Ad- 
Pro  inks  available;  five  closing  days  for 
full  coK»r;  requires  three  progressives 
and  two  proofs. 

Page  52:  Franklin  (1.^3.)  Banner- 
Tribune  has  no  minimum  size  for  spt»t 
C(»lor  with  an  extra  charge  of  $4(1;  does 
not  mix  ink. 

Page  52:  Monroe  (La.)  Seus-Star  & 
World  minimum  size  for  two  colors  and 
s|»ot  color,  1(MK)  lines;  closing  day.s  are 
six  and  four;  requires  1  set  of  progres¬ 
sives  and  2  prfiois;  accepts  SpectaColor. 

Page  58;  L\ttte  Falls  (Minn.  I  Tran¬ 
script  liste<l  in  combinati<m  with  .S7. 
Cloud  Times  offers  si>ot  color  minimum 
size  of  KHM)  lines  at  $45. 

I*age  60:  St.  Louis  (Mo.)  Globe- 
Democrat  accepts  minimum  size  of  1000 
lines;  three  colors  and  black  $575;  two 
colors  and  black  $425;  s|N>t  color  $.^25; 
offers  a  volume  rate  discount;  available 
daily;  mixes  ink;  AdPro  inks  available; 
ck»sing  days  seven  and  two;  re<iuin.*s 


Linage  leaders— first  3  months 


1969 

Morning 


Los  Angolcs  Timts  .  li.3S2,307 

Miami  Harald  .  I4,020,3?7 

Washington  Post  .  12,003,  IBS 

Chicago  Tribuna  .  11,874,794 

Naw  York  Timas  .  10,453,930 

San  Josa  Marcury  .  10,024,902 

Houston  Post  .  9,189,441 

Naw  Orleans  Timas-Picayunt  . .  9,052,554 

Santa  Ana  Register  .  8,983,942 

Dallas  News  8,839,103 


Evening 


Fort  Lauderdale  News 
Houston  Chronicle  . . . 

San  Josa  News  . 

Toronto  Star  . 

Atlanta  Journal  . 

Montreal  La  Presse  . . 
Milwaukee  Journal  ... 
Dallas  Times-Harald 
Santa  Ana  Register  . . 
Minneapolis  Star  . . 


..  10,942,170 
..  10,797,432 
..  10,004,137 
..  9,589,909 
..  9,399,287 
. .  9,380,747 
..  9,2S4,5n 
..  9,015,447 
. .  8,983,942 
.  8,700,531 


Sunday 


1968 

Morning 


Los  Angeles  Timas  .  15,38:, 015 

Miami  Herald  .  12,841  100 

Washington  Post  .  11,749,907 

Chicago  Tribune  .  10,921.934 

New  York  Times  .  I0,4IL24I 

San  Jose  Mercury  .  9,814,794 

Naw  Orleans  Timas-Picayuna  ..  8,744.352 

Dallas  News  .  8,549,195 

Phoenix  Republic  .  8,304.304 

Houston  Post  .  8,241,2^ 


Evening 


Houston  Chronicle  . . . 

San  Jose  News  . 

Fort  Lauderdale  News 
Milwaukee  Journal  . 
Dallas  Timas-Herald 
Montreal  La  Presse  . . 

Toronto  Star  . 

Cleveland  Press  . 

Atlanta  Journal  . 

Denver  Post  . 


Sunday 


Los  Angeles  Times  .  10,912,549 

New  York  Times  .  10,890,048 

Miami  Harald  .  4,475,010 

Philadelphia  Inquirer  .  4,403,452 

Chicago  Tribune  .  4,207,574 

Milwaukee  Journal  .  5,577,783 

New  York  News  .  5,548,432 

Boston  Globe  .  5,174,349 

Cleveland  Plain  Dealer  .  5,013,038 

Columbus  Dispatch  .  4,944,214 

VSix  and  Seven  Day  Totals 
Los  Angelas  Times — M  t  S —  27,244,874 

New  York  Times — M  t  S  .  21,543,998 

Miami  Herald — M  It  S  .  20,495,307 

Chicago  Tribune — M  It  S  .  18,084,370 

Washington  Post — M  It  S  .  14,924,749 

Houston  Chronicle — E  It  S  ...  14,894,390 
Milwaukee  Journal — E  It  S  ....  14,832,354 
Fort  Lauderdale  News — E  It  S  .  14,447,942 
Minneapolis  Star  It  _ 

Tribune — E  t  S  .  13,480,772 

San  Jose  Mercury  ( 

Marcury  News — M  t  S  .  13,394,705 

three  .sets  of  progressives  and  two  proofs; 
accepts  Hi-Fi. 

Paife  62:  Amsterdam  (N.Y.)  Recorder 
minimum  siie  for  three  and  two  color 
and  black  is  1204  lines:  $225  and  $150 
cliarKC  respectivelv ;  1000-line  minimum 

for  spot  color;  full  color  available  daily; 
mixes  ink;  .^dl’ro  inks  available;  four 
closing  days  for  full  and  spot  color;  re¬ 
quires  1  set  of  proRressives  and  1  set  of 
pr(K>f.s :  does  not  accept  Hi-Fi. 

Page  62:  Binphamtoii  (N.Y.)  Press 
three  color  extra  charRe  is  $325. 

PaRe  62:  Buffalo  (N.Y.)  Xrtes  accepts 
all  size  ads. 

I’aRe  62:  .Yrrc  Yttrk  (N.Y.)  Post  does 
not  accept  two  colors  and  black. 

PaRe  64:  Sanford  (No.  Car.)  Herald 
has  a  minimum  size  of  1000  lines;  extra 
charRe  for  three  color  and  black  is  $105; 
Process  color  .accepted  Mon.,  Tue.  and 
Fri.;  6ve  closing  days  for  full  color; 
requires  1  set  of  progressives  and  1  .set 
of  piaxrfs. 

Page  64:  H'ilmiiipton  (No.  Car.)  Star- 
Nni-s  has  a  minimum  of  1000  lines. 

Page  74:  I.ot/an  (Utah)  Hrrald-Jttur- 
nal  has  6n0-line  minimum;  three  color 
and  black  is  $105. 

Page  74:  Lopan  (Utah)  Herald-Jour- 
(r  I’irpinia-Tennessean  has  a  minimum 
of  1000  lines;  extra  charge  for  three 
colors  and  black  is  $160;  two  colors  and 
black  $130;  si»t  color  $95;  process  color 
avail.able  daily;  five  and  tnree  closing 
days:  re(iuires  two  sets  of  progressives 
an.l  two  .sets  of  proofs;  is  printed  offset. 

Page  76:  Roanoke  (Ya.)  Times  (r 
World  S'esfs  extra  charge  for  sinit  color 
is  $175. 

Page  76:  Sfmkane  (Wash.)  Spokes- 
man-Rerieit'  fir  Chronicle  minimum  itn 
siv)t  color  is  500  lines;  extra  charge  is 
$175. 

I’age  78:  H'heelinp  (W.  Ya.)  Intelh- 
pencer  fir  N esvs-Repister  extra  charge  for 
three  colors  and  black  is  $320;  two  cok>rs 
and  black  $256;  sivR  color  $145;  a  vol¬ 
ume  rate  discount  is  available. 

Page  79;  St.  John’s  (Newfoundland) 
Xetes  is  a  tabloid  pafK-r  with  six  col¬ 
umns;  minimum  size  accepted  for  three 
and  two  colors  is  a  quarter  page;  extra 
charge  for  three  colors  and  black  is  $150; 
minimum  size  for  sjvit  color  is  an  t-iglith 
of  a  page;  |irocess  color  accejiteal  dai'y; 
they  do  mix  inks;  seven  closing  d.as 
for  full  color:  printed  offset;  iccipts 
Hi-Fi  and  .SiKCtat  olor. 


New  York  Timas  .  10,444,955 

Los  Angelos  Timas  .  10,155.882 

Philadelphia  Inquirer  .  4,222,132 

Chicaqo  Tribune  .  5,754,575 

New  York  News  .  5,710,525 

Miami  Herald  .  5.504,923 

Milwaukee  Journal  .  5,198,748 

Cleveland  Plain  Dealer  .  5,074,272 

Boston  Globe  .  4,982,525 

Washington  Post  .  4,748,115 

Six  and  Seven  Day  Totals 
Los  Angeles  Timas — M  t  S  . .  25,537,897 

Naw  York  Timas— M  t  S  .  21,258,194 

Miami  Herald— M  B  S  .  18,348,023 

Chicago  Tribune— M  It  S  .  14,480.509 

Washington  Post— M  t  S  .  14,518,022 

Milwaukee  Journal — E  t  S  ....  14,438,059 

Houston  Chronicle — E  t  S  _  13,422,734 

Fort  Lauderdale  News — E  It  S  .  13,044,274 
Minneapolis  Star  t 

Tribune— E  >  S  .  12,984,021 

San  Josa  Marcury  It 

Mercury-News- M  It  S  .  12,882,581 

Source:  Madia  Records 

26  from  ad  staffs 
attending  seminar 

Harrisbi'rg,  Pa. 

The  first  Newspaper  Insti¬ 
tute  —  Advertising  Seminar 
sponsored  by  the  Pennsylvania 
Newspaper  Publishers’  Associa¬ 
tion  w-as  conducted  May  4-9 
with  a  class  of  26  “nonveterans” 
from  the  advertising  staffs  of 
PNPA  members. 

George  N.  Scheid,  director  of 
promotion  and  public  service 
for  the  TarenUim  Valley  Daily 
News,  New  Kensington  Daily 
Dispatch  and  the  News-Record 
of  Zelienople  and  North  Hills, 
is  director  and  full-time  lec¬ 
turer. 


jihu;  two  colors  ano  ^  , 

or  $95 ;  process  coUir  Press  manning  rates 

t  and  three  closing  •  .  i  • 

sets  of  progressives  boost  color  premiums 

ifs;  is  printed  offset. 

tc  (Ya.)  Times  fir  TORONTO 

charge  for  s,H,t  color  roll-fed  Hi-Fi 

ie  (Wash.)  Spokes-  and  SpectaColor  pages  will  go 
nesf'’cx"ra"Ta™ge^'rs  “P  $:J,500  in  the  TorovtO 
Telegram’s  new  rate  card,  ef- 
rf/er'cx.ra’"charge'’for  fective  September  1. 

:k  is  $330;  two  cokirs  John  L.  Foy,  director  of  aa- 
s*av.aiiahfe'^^’  *  vertising.  Said  the  adjustment 

)n’.t  (Newfoundland)  was  made  because  of  increa.'J'd 
painr  with  six  col-  jgbor  rates  for  the  extra  man- 
:c  acccptcq  for  three  .  «  tv  •  .e 

quarter  page;  extra  niHR  of  presses.  Premiums  for 
irs  and  black  is  $i.so;  ROP  color  also  are  being  raised. 

iMit  color  IS  an  i-ighlh  ....  iiT  m  i 

color  acccptcil  iHi’y;  the  Same  time  the  Tele- 

seven  closing  d.^s  o-pam  will  introtiuce  a  1.3-time 

inled  onset;  !.ccii>ls  ,  ,.  i  i  i 

,l„r.  frequency  di.scount  level. 
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Kodak 


With  a  KODAK  Rapid  Color  Processor, 
color  prints  are  that  close!  Quick  color  proofs  for  your  editors. 

Camera-ready  color  for  your  engravers.  Display  prints  for  promotion. 

And  you  get  these  speedy  prints  \without  sacrificing  reproduction  quality  or  uniformity- 
from  a  very  simple,  efficient  system.  There  are  three  KODAK  Rapid  Color  Processor 
models  to  choose  from— 1 1, 16,  and  30— each  with  compatible  paper  and 
chemistry.  One  even  makes  prints  up  to  30"  x  40".  For  details,  or  a  demonstration 

See  your 
Kbd^  dealer 

Eastman  Kodak  Company,  Rochester,  N.Y. 


BRUCE  BIOSSAT  BRUCE 


BRUCE  BIOSSAT 


Bruce  Biossot  has  been  compared 
ta  a  computer  because  of  his 
fantastic  skill  in  calling  the  turn 
on  elections.  But  this  ignores  his 
heart  and  his  conscience,  two 
foe  tors  which  make  Biossat's 
analytical  reporting  a  major  con¬ 
tribution  to  Washington  and 
national  coverage.  No  writer 
based  in  the  capital  hos  a  wider 
range  of  valuable  news  contacts, 
built  up  by  meticulous  and  untir¬ 
ing  legwork  in  the  50  states. 
No  writer  on  national  affairs 
approaches  his  job  with  greater 
idealism  or  responsibility.  You 
serve  your  reader  when  you  give 
him  Biossot  three  times  a  week. 


BRUCE  BIOSSAT 


MIWSPAHK  INTIRPKISI  ASSOCIATION  MiW  YORK /CLtVtL AND 


This  Week  goes  fret;  jl 
in  revised  contracts  * " 


This  Week  magazine's  “re¬ 
juvenation  program”  will  be  in¬ 
tensified  this  week  when  news¬ 
paper  publishers  are  asked  to 
consider  a  plan  under  which  they 
can  have  the  supplement  at 
virtually  no  cost. 

Fred  Stapleford,  publisher, 
said  the  revision  of  the  contract 
is  designed  as  an  effort  to  recap¬ 
ture  markets  for  This  Week  and 
add  some  new  ones  under  the 
magazine’s  ownership  by  Crow- 
ell-Collier  &  Macmillan  Co. 

The  decision  to  try  the  new 
arrangement  was  made  at  a 
meeting  of  publishers  in  New 
York  on  April  19.  Representa¬ 
tives  of  This  Week  are  starting 
out  to  offer  the  plan  to  deliver 
enough  copies  to  fill  the  news¬ 
paper’s  certified  circulation 
needs,  plus  5  percent,  without 
cost.  Even  the  freight  charges 
will  be  absorbed.  Extra  copies 
will  be  charged  only  the  printing 
cost,  Stapleford  said. 


Guaranteed  through  1971 


Tuesday  will  expand 
to  24  issues  a  year 


market  by  being  distributed  on 
Saturday  in  three  papers  u  ider 
Hearst  ownership.  Now  it  is 
carried  by  the  morning  Tfnet- 
Union,  the  afternoon  Knit  ker~ 
bocker  News  and  the  new 
Schenectady  Union-Star  edition 
of  the  KN. 

As  of  now  This  Week  has 
Saturday  distribution  in  only 
three  markets — Albany,  ButFalo 
and  Chicago. 

Adding  to  the  unique  situation 
in  Albany  is  the  fact  that  the 
Knickerbwker  News  carries 
Family  Weekly  in  both  the 
Albany  and  the  Schenectady  edi¬ 
tions,  and  the  Sunday  Times- 
Union  has  Parade. 

According  to  Gene  Robb,  pub¬ 
lisher  of  the  Albany  news¬ 
papers,  “this  is  noteworthy  be-  | 
cause  no  other  metropolitan 
center  can  present  to  its  readers 
each  of  the  three  great  national 
newspaper  magazines.” 


The  publisher’s  obligation  is 
to  guarantee  distribution  of 
This  Week  with  his  newspaper 
through  December  31,  1971. 

Each  of  the  present  distributing 
publishers  has  until  August  1  to 
declare  his  intention  on  the  new 
contract. 

Meanwhile,  This  Week  will 
solicit  publishers  of  newspapers 
in  125  top  retail  markets  who 
do  not  now  carry  the  supple¬ 
ment  to  sign  up  under  the  new 
plan. 

This  Week  achieved  a  new 
“first”  in  its  history  when  it 
picked  up  about  175,000  circula¬ 
tion  in  I  the  Albany-Schenectady 


Connecticut  Life 
supp  changes  made 


Tuesdoiy  Magazine  has  an¬ 
nounced  the  appointment  of 
Warren  M.  Picower  to  the  new 
position  of  executive  editor  and 
vicepresident.  He  had  been  man¬ 
aging  editor  of  the  monthly, 
Negro-oriented  newspaper  sup¬ 
plement  since  its  inception  in 
1965. 

In  making  the  announcement, 
W.  Leonard  Evans  Jr.,  presi¬ 
dent  and  publisher,  said  Pico- 
w’er  will  be  responsible  for 
planning  the  supplement’s  ex¬ 
pansion  from  12  to  24  issues 
annually.  Tuesday  has  a  circula¬ 
tion  of  1,840,000  through  distri¬ 
bution  by  16  newspapers,  Evans 
said.  Revenues  last  year  reached 
$1,228,000,  compared  with  $780,- 
000  for  the  previous  year. 


HARTFX)R0 

A  new  distribution  process,  ef¬ 
fective  with  the  May  issue,  has 
been  cited  as  reason  for  non  ap¬ 
pearance  of  the  April  issue  of 
Connecticut  Life,  monthly  sup¬ 
plement  appearing  in  eight 
newspapers  with  62,000  circula¬ 
tion. 

Bice  Clemow,  editor,  said 
Connecticut  Life  has  not  ceased 
publication. 

Clemow  explained  that  a  “re¬ 
shaping”  concerning  personnel 
and  an  effort  to  arrange  co¬ 
operative  advertising  sales  with 
participating  newspapers  had 
been  under  way  for  some  time. 

Connecticut  Life  began  pub¬ 
lication  10  years  ago. 

In  the  future,  Clemow  said, 
Connecticut  Life  will  attempt  to 
make  ‘“individual  arrange¬ 
ments”  with  the  carrying  pa¬ 
pers,  geared  to  employing  the 
supplement  “more  integrally”  in 
business  operations. 


33  %  rate  boost 


Army  Times  Publishing  Com-  | 
pany  announces  that  effective 
with  the  July  2  issue  of  Federal  ^ 
Times,  the  weekly  newspaper 
for  civilians  in  government,  open 
and  classified  rates  will  be 
raised  33%  in  line  with  a  66% 
increase  in  circulation.  Current 
rates  are  based  upon  a  world¬ 
wide  circulation  of  60,000.  The 
new  rates  will  be  adjusted  to 
the  new  circulation  base  of  100,- 
000. 
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THIS  ADVERTISEMENT  BEGINS  ON  PAGE  20 


Conservation 


Thomas  L.  Stokes  citation  to  The  Courier-Journal 
&  Times  Magazine  and  Sunday  editor  Geoffrey  Vincent 
for  a  special  issue  devoted  to  saving  the  scenic 
Red  River  Gorge  in  Kentucky,  and  .  .  . 

The  Indiana  Chapter  of  the  American  Foresters 
industry  award  to  editor  and  publisher  Barry 
Bingham,  Sr.  for  "outstanding  achievement  in 
private  enterprise  to  advance  forestry  in  Indiana," 
the  first  such  award  by  this  organization  to  a 
person  outside  of  the  wood  products  industry. 


I 


Public  Service 


Editor  &  Publisher-International  Newspaper  Promotion 
Association  citation  to  The  Courier-Journal  and 
The  Louisville  Times  for  its  weekly  "Vietnam  Sports 
Section,"  a  four-page,  weekly  compilation  of  sports 
news  sent  free  to  more  than  3,600  Kentucky  and 
Southern  Indiana  servicemen  in  Vietnam,  and  .  .  . 

The  "Outstanding  Kentuckian"  citation  from  Kentucky 
Governor  Louie  B.  Nunn  to  retired  Courier-Journal 
sports  editor  Earl  Ruby  for  his  part  in  starting 
the  "Vietnam  Sports  Section." 


Promotion 


Editor  &  Publisher-International  Newspaper  Promotion] 
Association  first  prize  award  for  the  newspapers' 
Louisville  Market  Presentation  and  a  citation 
for  their  direct-mail  VIP  Market  Quiz. 


We're  proud  of  these 
awards  and  the  top- 
notch  people  on  our 
staffs  who  helped 
win  them. 


Awards  are  indications 
to  us  that  we  are  on 
the  right  track  toward 
achieving  our  goal —  to 
publish  the  best  newspapers 
we  possibly  can. 


©jf  Cottrift-SoiTrital 

The  Louisville  Times 

Louisville,  Kentucky  40202 

Represented  nationally  by 
Sawyer  *  Ferguson  *  Walker  Company 


Isaacs  sees 
dilemma  in 
riot  report 

Louisville 

The  American  press  is  likely 
to  find  itself  in  a  dilemma  if 
the  Eisenhower  Commission  in 
its  official  report  of  its  investi¬ 
gation  into  the  Chicago  conven¬ 
tion  riots  uses  some  of  the  lan¬ 
guage  that  was  used  during  the 
rioting,  Norman  E.  Isaacs  told  a 
group  of  editors  here. 

Isaacs,  newly  elected  presi¬ 
dent  of  the  American  Society 
of  Newspaper  Editors,  is  ex¬ 
ecutive  editor  of  the  Courier- 
Journal  and  the  Louisville 
Times,  the  only  newspapers  in 
the  country'  which  ran  the  sum¬ 
mary  of  the  Walker  Report  ver¬ 
batim. 

“If  such  words  come  out  of¬ 
ficially,  in  the  Eisenhower  Re¬ 
port,  we’re  going  to  be  in  a 
bind,”  he  said.  “We  pride  our- 
.selves  that  we’ve  never  altered 
an  official  report.  If  the  Eisen¬ 
hower  Commission  uses  those 
words,  it’s  going  to  be  a  prob¬ 
lem.” 

Isaacs  was  addressing  the  an¬ 
nual  meeting  of  the  Locally 
Edited  Magazine  Group  here. 

Apologized  to  churchmen 

When  the  Courier-Journal 
and  Times  ran  the  Walker  Re¬ 
port  summary,  he  said,  the 
younger  members  of  the  staff 
were  delighted.  “Now,  after  re¬ 
flection,  I  am  not,”  he  said, 

“In  my  considered  judgment, 
we  have  made  a  grievous  error 
in  misjudging  our  own  commun¬ 
ity.” 

Isaacs  said  he  has  made  pub¬ 
lic  apblogy  to  churchmen  who 
were  upset  by  the  words  the 
newspapers  printed  in  the 
Walker  Report  summary. 

“A  newspaper,”  he  said, 
“under  conditions  of  monopoly 
that  exi.st  in  95  percent  of  the 
American  cities,  is  no  longer  a 
free  agent. 

“It  must  have  a  community 
ethic.  We  can  understand  stand¬ 
ards  only  in  terms  of  commun¬ 
ity  conscience.” 

And  the  public  ethic,  as  he 
sees  it,  is  that  a  family  news¬ 
paper  may  not  use  language 
that  is  in  dispute. 

“It  is  not  a  moral  question,” 
he  said.  “It  is  a  question  of  fact. 
What  do  people  really  believe?” 

Admitting  that  in  the  case  of 
the  Walker  summary  only  a 
few  words  were  concerned,  he 
said  the  question  of  whether 
the  language  is  changing  is  not 
moot. 

“To  the  Libertarian,  this  is 
EDITOR  ac  P 


freedom,  not  decay.  But  the  ma¬ 
jority  are  offended.  They  con¬ 
sider  they  have  some  ri/hts. 
And  this  is  the  situation  we 
have  here. 

“I  believe  the  American  iiress 
must  be  prepared  to  explain  its 
stewardship  to  the  Ameiican 
public. 

“In  this  case,  we  were  wrong.” 

Isaacs  admits  he  does  not 
know  the  answer  to  the  jirob-  1 
lem,  I 

“We’re  trapped  in  a  situation  f 
where  Americans  have  always 
been  divided,”  he  said. 

• 

Nevada  newsmen 
win  shield  law 

Carson  City,  Nev. 

Gov.  Paul  Laxalt  has  signed 
into  law  a  measure  to  protect 
identities  of  news  sources. 

The  shield  law  states  that  i 
editorial  employes  of  news-  ■ 
papers,  radio  and  television 
stations  and  news  services  in 
Nevada  need  not  identify  news 
sources  before  courts,  grand 
juries  or  other  governmental 
agencies. 

The  law  is  patterned  after  ’ 
California’s  law,  said  Warren  I 
Lerude,  managing  editor  of  the 
Reno  Evening  Gazette  and 
chairman  of  the  Nevada  Pro¬ 
fessional  Chapter  of  Sigma 
Delta  Chi’s  Freedom  of  Infor¬ 
mation  Committee,  w'hich  sought 
the  legislation.  j 

Laxalt  also  signed  a  law  that! 
repeals  Nevada’s  “right  of  re-[ 
ply”  law  and  substitutes  a  re-1 
traction  law  similar  to  Cali¬ 
fornia’s.  The  new'  law  allows  ' 
only  special  damages  in  libel 
actions  if  a  retraction  has  lieen 
requested  and  published. 

• 

Long  Island  writers 
win  Berger  awards 

The  Mike  Berger  Awards  for 
1968  go  to  Robert  Mayer  of 
Newsday  and  Sy  Safransky  and 
Archie  Waters  of  the  Long  It- 
land  Press.  Each  of  the  winners 
will  receive  a  framed  certifi-[ 
cate  in  addition  to  a  cash  prize.; 
The  cash  awards  total  $1,000.1 

Mayer  was  cited  for  “the! 
consistently  high  quality  of  hisg 
feature  column  on  New  York.”!; 
The  awards  recognized  the  Saf 
ransky  Waters  series  of  10  pro 
files,  “Black  Long  Island,” 
portrait  of  Negroes  and  of , 
America’s  profound  problem  ex¬ 
pressed  in  the  lives  of  a  welfart 
widow,  a  banker,  a  drop-out,  i  ! 
student,  and  an  educator,  a'  lon:  ! 
others. 

Presentation  of  the  aw  ard  j 
will  be  made  at  the  Columbi 
University  Graduate  School  < 
Journalism  on  May  20. 

UBLISHER  for  May  10,  19f 


For  the  very  first  time,  these  Courier-Post  people  produced  their  o\wn  filmstrip — "Courier 
Country”  .  .  .  and  for  the  first  time,  won  one  of  our  industry’s  most  coveted  promotion 
awards.  First  prize  in  the  1968  Editor  &  Publisher  competition  for  audio-visual  presentations. 

Year  after  year,  it  is  staff  members  like  these  who  put  the  Courier-Post  in  a  top  award  win¬ 
ning  class. 


COURIER-POST 


CAMDEN.  N.  J.  Mill 
Member;  The  Prlze-Winniiu;  Garaelt  Group 
Repepecaied  by  Story  &  Kelly-SHith.  Inc. 
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Newspaper  preservation  hill 

Sen.  Brooke  amends 
‘failing’  definition 


By  Luther  A.  Huston 

Washington 

Senator  Edward  W.  Brooke  of 
Massachusetts  proposed  two 
amendments  to  the  Newspaper 
Preservation  Act  and  then  an¬ 
nounced,  in  a  statement  to  the 
Senate,  his  “general  support” 
of  the  measure. 

The  bill,  SI520,  introduced  on 
March  7  by  Senator  Daniel  K. 
Inouye  of  Hawaii  for  himself 
and  24  other  Senators,  would 
provide  limited  exemption  from 
the  antitrust  laws  for  joint  op¬ 
erating  agreements  between 
newspapers  in  situations  where 
one  of  the  papers  w'as  in  danger 
of  suspending  publication  be¬ 
cause  of  financial  difficulties.  It 
w'ould  protect  the  44  newspapers 
in  22  cities  which  are  parties  to 
such  arrangements  fiom  anti¬ 
trust  suites  by  the  Department 
of  Justice  seeking  to  break  them 
up. 

Senator  Brooke  brings  to  nine 
the  number  of  Senators  who 
have  announced  support  of 
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SI520  since  it  was  introduced, 
making  a  total  of  34  who  now 
sponsor  the  bill. 

Senator  Brooke’s  first  amend¬ 
ment  is  designed  to  clarify  the 
definition  of  a  “failing  news¬ 
paper”.  He  said  that  the  defi¬ 
nition  in  the  pending  bill  “does 
not  lend  itself  to  the  establish¬ 
ment  of  a  clear  standard.”  So  he 
proposed  that  the  present  defini¬ 
tion  be  stricken  from  the  bill 
and  the  following  substituted: 

“The  term  failing  newspaper 
means  a  business  enterprise  en¬ 
gaged  in  the  publication  of  not 
more  than  one  newspaper  pub¬ 
lication  which  cannot  be  con¬ 
tinued  in  operation  as  a  sep¬ 
arate  and  independent  business 
enterprise  for  the  following  rea¬ 
sons: 

“(A)  in  its  newspaper  pub¬ 
lication  operations  it  has  sus¬ 
tained  sutetantial  financial  loss 
for  an  extended  period  of  time; 

“(B)  its  financial  resources 
are  substantially  depleted; 

“(C)  its  prospect  of  financial 
rehabilitation  by  the  proprietors 
or  shareholders  thereof  is  so  re¬ 
mote  that  it  is  confronted  with 
the  grave  probability  of  business 
failure; 

“(D)  its  failure  as  a  busi¬ 
ness  enterprise  will  result  in 
substantial  financial  loss  to  its 
proprietors  or  shareholders  and 
substantial  injury  to  the  com¬ 
munity  in  which  such  newspaper 
publication  is  published;  and 

“(E)  active  efforts  made  in 
good  faith  by  the  managers 
thereof  to  obtain  a  purchaser 
of  such  newspaper  publication 
who  is  willing  and  able  to  con¬ 
tinue  it  in  operation  as  a  sep¬ 
arate  and  independent  news¬ 
paper  publication  have  been  un¬ 
successful.” 

Time  limit 

The  principal  purpose  of  Sen¬ 
ator  Brooke’s  second  amend 
ment,  as  he  described  it,  “is  to 
place  a  time  limit  on  when  prior 
judgments  may  be  examined.” 
“As  the  measure  stands  now  it 
is  technically  possible  for  judg¬ 
ments  to  be  opened  up  that  were 
handed  dowm  prior  to  1900”, 
Senator  Brooke  said  in  a  state¬ 
ment  accompanying  introduction 
of  the  proposed  amendments.  “I 
believe  we  should  explicitly 
limit  this  possibility  to  the 
period  after  1933,  when  the 
oldest  of  the  current  joint  op¬ 
erating  arrangements  came  into 
being.” 


The  Massachusetts  Republican 
Senator  would  also  substitute 
“joint  operating  arrangement” 
for  “joint  operating  agreement” 
where  that  phrase  appears  in 
the  pending  bill. 

In  his  statement  to  the  Senate, 
Senator  Brooke  called  the  “fail¬ 
ing  newspaper”  problem  an 
issue  of  tremendous  implica¬ 
tions  for  the  freedom  and  vigor 
of  the  American  press.”  He  said 
that  SI520,  with  his  amend¬ 
ments,  “will  help  preserve  a 
vigorous  press,  one  of  the  essen¬ 
tial  elements  in  the  life  of  our 
nation.” 

Brooke  referred  to  the  Tucson 
case  in  which  the  Supreme 
Court  upheld  on  March  10  a 
ruling  of  a  district  court  in 
Arizona  that  an  agreement  be¬ 
tween  the  Arizona  Daily  Star 
and  the  Daily  Citizen  violated 
the  trust  laws  and  required  di¬ 
vestiture  by  the  owners  of  the 
Citizen  of  the  Daily  Star. 

He  said  that  the  contentions  of 
the  government  and  the  de¬ 
cisions  of  the  respective  Courts 
were  “based  on  legislative  en¬ 
actments  whose  overriding  pur¬ 
poses  are  not  in  question,”  ad¬ 
ding  that  “among  other  things, 
the  antitrust  acts  strive  to  keep 
alive  the  sparks  of  competitive 
endeavor.” 

Brooke  quoted  the  declara¬ 
tion  of  policy  contained  in  the 
Newspaper  Preservation  Act, 
which  stated  that  “it  is  hereby 
declared  to  be  the  public  policy 
of  the  United  States  to  preserve 
the  publication  of  newspapers  in 
any  city,  community,  or  metro¬ 
politan  area  where  a  joint  op¬ 
erating  arrangement  has  been 
or  may  be  entered  into  because 
of  economic  distress.” 

“When  you  couple  the  under¬ 
lying  principles  of  the  anti¬ 
trust  Acts  with  the  present 
judicial  doctrine  which  permits 
the  failing  company  defense’  in 
antitrust  actions  and  compare 
it  with  this  stated  declaration  it 
would  seem  that  the  proposed 
legislation  and  present  judicial 
policy  are  not  working  at  cross 
purposes,  Brooke  said.  “It  fol¬ 
lows,  I  believe,  that  legislation 
in  this  area  should  seek  to  rec¬ 
oncile  differences  in  the  appli¬ 
cation  of  the  law  while  adding 
clarity  and  certainty  to  the 
standards  guiding  the  actions 
of  those  newspapers  which  an¬ 
ticipate  entering  into  some  form 
of  joint  operating  arrange¬ 
ments.” 

“One  point  is  of  special  im¬ 
portance  in  this  connection,” 
Brooke  said.  “The  Court’s  de¬ 
cision  in  the  Citizen  case  is  not 
an  absolute  prohibition  of  joint 
newspaper  operating  arrange¬ 
ments.  It  may  be  that  some  or 
more  of  the  other  arrangements, 
namely  those  in  22  cities  across 
the  country,  will  stand  under  the 
Court’s  doctrine.  It  is  by  no 


means  clear  that  the  present  ap¬ 
plication  of  the  ‘failing  c<  m- 
pany’  doctrine  will  rule  out  all 
such  schemes.” 

Sees  heavy  burden 

Brooke  was  critical  of  the 
Court’s  “undue  emphasis”  in  ;he 
Tucson  case  upon  the  require¬ 
ment  concerning  other  purch¬ 
asers.  The  majority  opinion  said 
that  “the  failing  company  doc¬ 
trine  plainly  cannot  be  applied  in 
a  merger  or  any  other  case  un¬ 
less  it  is  established  that  the 
company  that  acquires  it  or 
brings  it  under  dominion  is  the 
only  available  purchaser.” 

“This  places  a  very  heavy 
burden  on  a  company,  and  does 
so  with  regard  to  a  standard 
that  is  by  no  means  an  ade¬ 
quate  measure  of  economic  di¬ 
stress,”  he  said.  “The  definition 
I  have  suggested  provides  the  as¬ 
surance  of  good  faith  while  re¬ 
taining  certain  flexibility  in  an 
area  that  may  be  largely  con¬ 
jecture.” 

The  Senate  Judiciary  Sub¬ 
committee  on  Antitrust  and 
Monopoly,  chairmaned  by  Sen¬ 
ator  Philip  A.  Hart,  of  Michi¬ 
gan,  has  taken  no  action  on 
SI520.  An  official  of  the  sub¬ 
committee  said  that  it  was  un¬ 
likely  that  hearings,  if  any, 
would  be  held  before  late  in 
the  Fall,  in  view  of  the  com¬ 
mittee’s  scheduled  work  load. 

Opposition  to  bill 

Congressman  B.  F.  Sisk  of 
California  has  branded  the 
Newspaper  Preservation  Act  as 
“bad  legislation”  and  he  has  ad¬ 
vised  the  California  Labor  Fed¬ 
eration  (AFL-CIO)  that  he  will 
oppose  it  if  more  than  joint  op¬ 
eration  of  new'spaper  pi^uction 
facilities  is  to  be  authorized. 

The  joint  plant,  in  Sisk’s  view, 
might  make  it  possible  to  keep 
some  newspapers  alive  that 
might  otherwise  fail,  and  this 
would  mean  loss  of  jobs,  he 
wrote  to  Thomas  L.  Fitts,  sec¬ 
retary-treasurer  of  the  union 
group  in  San  Francisco. 

However,  he  added,  the  act 
as  now  drawn  goes  far  beyond 
that  and,  in  his  judgment, 
“opens  the  door  to  all  kinds  of 
collusive  activity  which  has  l)een 
contrary  to  public  policy  in  other 
fields  of  endeavor  since  the 
earliest  days  of  antitrust  legis¬ 
lation.” 

Sisk  told  Fitts  he  realized 
the  sharing  of  production  fa¬ 
cilities  may  be  a  critical  matter 
with  the  printing  unions  but  he 
felt  that  the  long  term  inten  sts 
of  those  unions  would  be  served 
by  maintaining  strong  news¬ 
papers  operating  out  of  a 
central  printing  plant”  rather 
than  weak  newspapers  struggl¬ 
ing  to  meet  a  payroll  and  facing 
extinction  every  payday.” 
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$500 

$300 

$200 


Cash  prizes  of  $500  —  $300  —  $200  will  be  awarded  to 
the  top  three  stories  in  the  Fifth  Annual  Journalism  Award 
program  presented  by  the  National  Society  of  Professional 
Engineers  to  newspaper  writers  who  during  the  course  of 
1969  make  the  most  significant  contribution  (in  one  or  a 
series  of  stories)  to  public  knowledge  and  understanding 
about  the  role  of  engineers  and  creative  technology  in  con¬ 
temporary  American  life. 

NSPE  is  pleased  to  announce  that  entries  are  now  being 
accepted  (and  will  be  acknowledged  upon  receipt)  for  the 
1969  calendar  year.  Articles,  however,  should  deal  with 
engineering  subject  matters  —  as  distinguished  from  science. 
Articles  will  be  judged  primarily  on  the  extent  and  manner 
in  which  the  writer  relates  engineers  to  the  subject  matter, 
rather  than  on  the  subject  matter  itself. 


Cash  Awards 
For  the  Most 
Significant  Writing 
About  Engineers 
and  Engineering 
in  a  Daily  or 


The  three  cash  Awards  are  intended  solely  to  encourage 
and  recognize  newspaper  writing  which  helps  to  educate 
the  general  public  about  the  vital  role  the  engineering 
community  plays  in  shaping  and  reshaping  our  way  of  life. 
Engineers  today  are  leading  and  indispensable  members  of 
an  important  team  which  is  constantly  working  to  improve 
health,  to  erase  poverty,  to  rebuild  our  cities  and  improve 
urban  conditions,  to  raise  our  standard  of  living,  to  reach 
the  moon,  and  to  pioneer  new  frontiers  for  man. 

The  job  of  reporting  to  the  public  about  engineering  and 
technically-based  news  is  both  difficult  and  necessary.  Con¬ 
siderable  confusion  still  exists  as  to  the  difference  between 
an  engineer  and  a  scientist.  At  the  same  time,  locomotive 
enginemen,  building  and  maintenance  people,  and  tech¬ 
nicians  are  often  mistakenly  referred  to  as  engineers  by  the 
nation's  press  and  the  average  man  on  the  street. 

1969  RULES 

1.  Entries  must  have  been  published  in  a  daily  or  weekly 
newspaper  during  the  calendar  year  of  1969. 

2.  Deadline  for  receipt  of  all  entries  is  January  15,  1970, 
although  entries  are  encouraged  to  be  submitted  now  and 
throughout  the  year. 


Weekly  Newspaper 


3.  Elaborateness  of  presentation  will  not  be  a  factor  in  the 
judging.  No  entry  blank  is  needed,  simply  send  your  pub¬ 
lished  article  or  articles  to: 

Kenneth  E.  Trombley,  Director  of  Public  Relations 


National  Society  of  Professional  Engineers 


2029  K  Street,  N.W.,  Washington,  D.  C.  20006 

4.  Awards  will  consist  of  cash  prizes  of  $500  for  first  place, 
$300  for  second  place,  and  $200  for  third  place.  The 
Awards  will  be  presented  by  NSPE  at  a  time  and  place 
selected  by  the  National  Society  after  the  final  judging. 

^  5.  An  entrant  may  send  as  many  entries  as  he  wishes. 

Articles  might  be  on  such  subjects  as  air  and  water 
pollution,  conservation,  industrial  development,  river 
and  harbor  control,  transportation,  safety,  education, 
housing  and  urban  problems,  shipping,  airports,  nuclear 
power,  space,  etc. 

A  panel  of  distinguished  judges  from  journalism.  Industry  and  thu 
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engineering  profession  will  select  the  winning  entries. 
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The  1968  Award  was  made  to  Harre  Demoro,  reporter  for  the  Oakland  Tribune  for  a  group  of  stories  on  the  75-milt 
Bay  Area  Rapid  Transit  System  (BART)  now  under  construction  in  the  Oakland-San  Francisco  area. 


Nieman  Fellows  unhappy? 
few  involved  in  unrest 


Reports  of  unrest  among 
Nieman  Fellows  at  Harvard  ap¬ 
pears  to  lie  with  “two  or  three” 
of  the  15  journalists  at  the  Uni¬ 
versity  for  a  year  of  study  un¬ 
der  the  fellowship  program. 

The  University,  in  a  general 
concession  to  student  demands 
arising  from  recent  disorders 
there,  has  announced  it  w'as 
forming  a  committee  to  review 
the  Nieman  program  in  response 
to  complaints  about  housing  and 
lack  of  “stimulating  ideas.” 

Dwight  E.  Sargent,  Curator 
for  the  Nieman  Foundation, 
said  complaints  about  housing 
had  been  a  long-standing  one 
not  only  by  visiting  journalists 
but  by  students  and  working 
people  at  Cambridge  and  near¬ 
by  communities. 

He  said  the  stipends  granted 
the  journalists — $10,000  for  the 
nine-month  program  —  didn’t 
leave  most  of  them  too  much 
choice  about  housing  in  a 
crowded  community. 

Another  complaint  cited  in  a 
New  York  Times  story  (April 


20)  was  that  the  program  of¬ 
fered  too  few  “stimulating 
speakers.”  Sargent  said  that 
each  class  turned  in  a  list  of 
speakers  they  would  like  to  hear 
at  the  Thursday  night  dinners 
during  the  term,  and  that  he 
had  acted  to  get  about  half  of 
those  listed  last  fall. 

“Many,”  he  said,  “like  Otis 
Chandler,  have  declined  to 
come,  and  others  like  Tom  Wolfe 
said,  ‘Try  me  again  next  fall.’  ” 

Such  a  li.st  in  the  Times  story 
included  David  Broder  of  the 
Washington  Post;  Walter  Lipp- 
mann,  the  columnist;  Otis 
Chandler,  publisher  of  the  Los 
Angeles  Times;  Robert  Mann¬ 
ing,  editor  of  the  Atlantic 
Monthly,  and  Willie  Morris,  edi¬ 
tor  of  Harper's  Magazine,  as  a 
team;  Judith  Crist  and  Pauline 
Kael,  critics;  Theodore  White 
and  Norman  Mailer,  authors; 
Joseph  Alsop  and  Mar>'  Mc- 
Grory,  political  columnists;  Tom 
Wolfe,  columnist,  author  and 
artist,  and  Red  Smith,  the 
sports  columnist. 


“I’ve  had  most  of  them,”  Sar¬ 
gent  said.  “Joe  Alsop  was  here 
Thursday  night.  These  are  busy 
people  and  a  lot  of  them  can’t 
come.  You  can’t  get  them  if  they 
refuse  to  come.  Judith  Crist  will 
be  here  next  fall — she  couldn’t 
come  sooner.  Dr.  James  B. 
Conant  was  on  the  list.  He’ll  be 
here  two  years  from  now  be¬ 
cause  he  said  he  couldn’t  make 
it  sooner.” 

One  of  the  Nieman  Fellows 
said  "the  whole  thing  is  a  lot 
of  nonsense.  There  are  two  or 
three  dissidents.  I’m  tired  see¬ 
ing  newspaper  reporters  acting 
like  students.” 

This  year  there  are  10  Fel¬ 
lows  appointed  from  U.S.  news¬ 
papers  and  5  associate  Fellows 
from  foreign  countries. 

• 

Pix  wire  extended 

Toronto 

The  St.  John's  News  started 
receiving  news  photos  by  wire 
April  13  as  the  Canadian  Press 
Wirephoto  network  was  ex¬ 
tended  to  Newfoundland  and, 
for  the  first  time,  became  a 
coast-to-coast  operation.  The 
network,  from  Victoria,  B.  C., 
to  St.  John’s,  Nfld.,  now’  serves 
61  Canadian  dailies  in  all  10 
provinces. 


McGill  memorial  I 

stamp  is  proposed  I 
Washington  | 
The  Post  Office  Depar;  ment  * 
is  considering  issuing  a  com¬ 
memorative  postage  stamp  hon¬ 
oring  the  late  Ralph  M-  Gill,  i’ 
publisher  and  columnist  of  the  ’ 
Atlanta  Constitution.  } 

Postmaster  Gen.  Winton; 
Blount  has  received  a  letter ' 
from  Norman  Shavin,  former 
Sunday  editor  of  the  Atlanta 
Journal-Constitution,  requesting 
approval  of  the  stamp. 

Sens.  Richard  B.  Russell  and 
Herman  E.  Talmadge,  who  re¬ 
ceived  copies  of  Shavin’s  letter, 
said  they  are  in  favor  of  the 
proposed  stamp. 

Shavin  is  now  a  public  infor-  j 
mation  officer  in  Atlanta  with 
the  U.S.  Department  of  Health,  i 
Education  and  Welfare. 


Godspeed  to  reporter 

Augusta  ; 

The  Maine  Legislature, 
adopted  a  resolution  (April  22)  I 
congratulating  Willis  G.  John- 1 
son  J  r.  and  wishing  him  God- 1 
speed  on  a  new  assignment  to 
South  Vietnam  for  the  Associ¬ 
ated  Press. 


Typeset-8  Provides  Alibies 
for  Chic^lD,  Says  Marvie. 


Dear  Marvie: 

Will  you  be  at  the  ANPA  in  Chicago?  And 
could  I  get  your  autograph?  The  little  missus 
wants  proof  that  I’m  really  going  to  an 
important  convention  with  a  lot  of  important 
people.  On-the-level 

Dear  Leveller: 

Yes,  I’ll  be  at  Chicago.  Yes,  I’ll  write  your 
wife  a  note  on  the  Typeset-S,  in  fact.  But 
better  yet,  get  a  Typeset-S  and  next  year, 
you’ll  have  enough  free  cash  to  bring  her 
along. 

Dear  Marvie: 

You  say  Typeset-S  will  give  me  an  edge  over  the 
guy  around  the  block,  but  I  have  news  for  you. 
In  this  town,  there  ain’t  any  guy  around 
the  block.  We’re  the  only  newspaper  in  town. 
Try  to  sell  me  a  computerized  system  now! 

Ha  Ha 

Dear  Ha: 

Don’t  know  who  gets  the  last  laugh.  An 
awful  lot  of  our  systems  were  sold  to  papers 
in  one-newspaper  towns.  They  find  that  the 
savings  in  skilled  help,  aggravation,  and 
time,  pay  for  the  machine,  a  new  boat. 


a  new’  car,  and  a  couple  of  other  things  as 
well.  Wanna  listen  now’? 

Dear  Marvie: 

An  IBM  man  was  in  last  week  trying  to  sell 
us  a  computerized  typesetting  system.  I  strung 
hirh  along  (we  already  own  a  Typeset-8). 
Asked  him  about  flush  and  hang  problems. 
Guess  what  he  thought  I  w'as  talking  about? 

Dear  Mut: 

That’s  one  of  our  secrets.  Our  men  in  the 
field  are  newspaper  production  people  first. 
They  don’t  talk  computers.  They  talk 
schedules,  and  profits,  and  muts  and  then, 
about  the  Typeset-8.  It’s  a  pleasure,  isn’t  it? 


Marvie  will  he  glad  to  help  you  with  your  problems. 
Send  them  on  a  postcard,  or  if  more  personal,  in 
a  letter,  to  Marvie,  Digital 
Equipment  Corporation, 
Maynard,  Mass.  If  they’re 
urgent,  call  (6/7) 
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United  States  Steel 


PLAYING  THE  OLD 
SHELL  GAME,  ARE  YOU? 


I'M  NEVER  COMING  OUT. 
THE  SHIP  IS  SINKING. 


>MHY? 


POLLUTION.  BAD  WATER. 

BAD  AIR.  A  TURTLE  CAN'T  WIN. 


IT'S  NOT  ALL  THAT  BAD.  LOOK  AT  U.  S.  STEEL 
FOR  ONE.  IN  THE  LAST  1 8  YEARS  THEY'VE  \ 
SPENT  NEARLY  A  QUARTER  OF  A  BILLION  \ 
DOLLARS  ON  AIR  AND  WATER  QUALITY  CONTROL. 


AIR  WATER  . . .  THAT  MAKES 
SENSE  TO  AN  AMPHIBIAN. 


THAT'S  A  HUGE  INVESTMENT  CONSIDERING 
THEY  DON'T  GET  A  RED  CENT  RETURN  ON  IT.' 
I'D  CALL  IT  FAITH  IN  THE  FUTURE. 


I  GUESS  IF  U.  S.  STEEL  IS 
WILLING  TO  STICK  ITS 
NECK  OUT,  I  CAN,  TOO. 


>69 


If  a  change  in  model  number  were  to  mean  a  real 
improvement  in  the  press,  then  you’d  have  to  brush 
up  on  your  Roman  numerals  or  you’d  think  Hoe 
was  resorting  to  cryptography  in  referring  to 
Colormatic®  Model  CMDXI. 

Seriously,  we  really  don’t  know  what  number  — 
Roman  or  Arabic  — to  apply  to  today’s  Colormatic® 
press. 

Static  design  has  no  place  at  Hoe!  Continuing  dy¬ 
namic  innovation  has  been  Hoe’s  basic  policy  for 
over  160  years.  As  a  result,  the  Colormatics  we  are 
building  today  are  the  finest  presses  we  know  how 
to  build  today  —  not  the  best  we  were  able  to  make 
two  or  four  or  ten  years  ago. 

And  those  we  build  tomorrow  will  incorporate 
every  significant  improvement  we  can  come  up 
with  between  now  and  then,  as  rapidly  as  we  prove 
them  out. 

Today’s  Colormatic*  may  look  like  yesterday’s, 
but  under  its  familiar  housing  we  have  incorpo¬ 
rated  more  than  63  specific  improvements  or  pro¬ 
visions  for  their  optional  inclusion  .  .  .  and  more 
are  on  their  way. 

That’s  one  of  the  main  advantages  of  dealing  with 
Hoe;  you  don’t  have  to  wait  a  decade  to  reap 
the  benefits  of  the  dynamic  changes  in  printing 
technology. 

Perhaps  that’s  one  reason  the  Hoe  Colormatic* 
continues  to  outsell  all  other  newspaper  letterpress 
makes  on  the  market  —  regardless  of  changes  in 
model  number.  For  a  dozen  other  reasons  talk  to 
your  nearest  Hoe  representative. 

If  you  are  in  the  market  for  the  newest  and  best 
in  letterpress  or  offset,  you  really  have  no  choice 
but  Hoe. 

For  complete  information,  contact  ■ 

R.  Hoe  &  Co.,  Inc.  ■■■  I k 
910  East  138th  St.,  New  York,  N.  Y.  10454  1^1 


SUCCEEDING  AND  FAIUNG 


The  Weekly  Editor 


By  Oai^  TomkiiiHon 

Two  editors  of  Illinois  weekly 
newspapers  had  differing  opin¬ 
ions  on  the  future  of  their 
papers  after  receiving  Master 
Editor  awards  of  the  Southern 
Illinois  University  School  of 
Journalism. 

Roy  R.  Rucker,  editor  and 
publisher  of  the  Bridgeport 
Leader,  said  the  future  of  his 
paper  is  “good”  if  it  can  stay 
ahead  of  rising  costs  of  putting 
out  a  paper. 

A  “phasing  out”  of  his  three 
newspapers  was  predicted  by 
Arthur  D.  Jenkins,  publisher  of 
the  Mascoutah  Herald,  the  New 
Baden  News  and  the  Clinton 
County  News.  His  reason:  loss 
of  ad  revenue,  and  rising  costs. 

Both  men  received  the  Golden 
Em  for  their  contributions  to 
the  growth  and  “well  being”  of 
their  communities. 

They  both  agree  that  they 
don’t  have  the  business  “to  pull 
from”  (in  the  words  of  Rucker) 
in  the  communities  they  serve. 

Jenkins  said  his  papers  have 
lost  a  great  deal  of  the  national 
display  ads  to  some  of  the 
larger  county  seat  papers.  He 
also  said  that  the  businessmen 
in  the  towns  served  by  his 
papers  “are  not  businessmen  but 
men  in  business.  Some  don’t 
even  spend  the  usual  two  per¬ 
cent  of  profit  for  advertising”. 

“Boils  down  to  rompelilion” 

The  future  isn’t  glum  for 
Jenkins  since  he  owns  a  profit¬ 
able  printing  operation,  as  does 
Rucker,  but  the  reason  for  the 
weakness  of  Jenkins’  papers, 
“boils  down  to  competition”. 

Jenkins  said  advertisers  are 
going  to  the  larger  county  seat 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  tak'nq  place — in. 
creased  population,  industria’ 
development,  high  standard  of 
living,  and  the  mounting  suc¬ 
cesses  of  over  800  U.  S.  com¬ 
panies  that  are  operating  and 
have  $500,000,000  invested  in 
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To  keep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
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newspapers,  even  though,  the 
circulation  figures  (about  10,000 
combined)  for  his  three  papers 
is  increasing. 

His  printing  operation  carries 
the  newspapers  to  such  a  de¬ 
gree  that  “the  papers  are  just 
a  hobby  and  are  being  kept  alive 
by  men  who  can  afford  to  give 
them  to  the  community.” 

Radio  had  no  elTerl 

Rucker,  w’ho  began  his  career 
in  1912  as  a  “printer’s  devil”  at 
the  Boonville  (Ind.)  Standard, 
said  he  does  not  have  much  com¬ 
petition,  and  the  local  radio  sta¬ 
tion  offers  no  challenge.  He  even 
gleefully  noted  that  he  “scooped” 
them  last  week. 

Radio  hit  the  height  of  its 
popularity  during  Rucker’s 
career  but  he  says  that  it  never 
had  any  effect  on  the  newspaper 
business  and  in  his  view,  tele¬ 
vision  now  only  hurts  the  metro¬ 
politan  dailies. 

“Radio  didn’t  draw  one  penny 
away  from  newspapers  in  its 
heyday,”  Rucker  remarked. 

Jenkins  has  his  own  ideas 
about  television.  He  expressed 
the  view  that  if  there  is  a  com¬ 
munication  gap  between  parents 
and  children  it’s  because  every¬ 
one  is  too  busy  watching  tv  to 
talk  to  each  other. 

In  their  opinions  of  come  of 
the  innovations  in  the  newspaper 
field,  both  claim  that  photo¬ 
offset  “isn’t  what  it’s  cracked 
up  to  be.” 

Rucker’s  paper  is  printed 
letterpress.  He  claims;  “people 
say  I’m  crazy  for  not  going  off¬ 
set,  but  maybe  I’m  crazy  like  a 
fox.  I  don’t  know  if  I’m  old 
fashioned  or  wise.  Offset  is  so 
expensive  and  we  haven’t  had  a 
demand  for  it  until  just  last 
week.” 

He  went  on  to  say  in  our  tele¬ 
phone  interview  that  other  off¬ 
set  printers  he  knows  “haven’t 
saved  a  single  penny  on  pro¬ 
duction.  No  one  I  know  has 
saved  a  cent”. 

Concedes  offset  quality 

Jenkins’  papers  are  also 
printed  by  letterpress  but  his 
plant  contains  an  offset  press 
for  commercial  work.  He  con¬ 
cedes  the  better  quality  of  re¬ 
production  he  gets  with  offset, 
but  says  that  an  offset  printer 
needs  a  man  who  can  get  good 
reproduction  out  of  the  equip¬ 
ment. 

Overall,  Jenkins  expresses  the 
belief  that  offset  “hasn’t  shown 
any  benefits  to  weekly  papers 


ROY  R.  RUCKER,  right,  editor  and  publisher  of  the  Bridgeport 
(III.)  Leader,  is  given  the  Southern  Illinois  University  School  of 
Journalism's  Golden  Em  Master  Editor  Award  by  Prof.  W.  M.  Rice. 


only  conscience  and  he  must  be 
all  things  to  all  men.” 

“lAM-al  News  100%” 

Rucker,  who  was  president  of 
the  Illinois  Press  Association  in 
19f>fi-67,  says  that  the  role  of 
the  local  weekly  is  “local  news, 
100  per  cent”.  The  Leader 
carries  national  and  interna¬ 
tional  news  only  as  it  pertains 
to  the  local  community. 

The  Leader,  he  notes,  plays 
down  crime,  especially  small 
crime  stories  and  traffic  viola¬ 
tions.  “Our  paper  is  a  building 
paper  not  a  tearing  down  paper. 
Our  reporting  of  crime  is 
meager.  We  don’t  spend  much 
time,”  he  continues,  “at  the 
police  blotter,  except  to  show 
that  the  police  are  doing  their 
job.” 

The  Leader  does  not  include 
names  when  it  reports  traffic 
violations  or  small  crimes. 

Rucker  and  his  wife.  Hazel, 
comprise  the  editorial  staff.  “My 
wife  does  all  the  work,”  he 
claims,  “and  I  get  all  the  credit.” 

Management  of  the  Leader  is 
gradually  being  given  over  to 
Robert  Rucker,  the  son.  The 
senior  Rucker  is  looking  for¬ 
ward  to  “a  little  time  off”  from 
the  paper  in  June  w'hen  a  newly 
graduated  journalism  student 
will  join  the  Leader’s  staff. 

Began  with  a  lease 

Rucker  has  been  with  the 
Leader  since  1928  when  he  first 
leased  it  for  $20  per  month.  He 
says  the  paper  was  losing  that 
much  per  month  when  he  took 
it  over.  “Who  would  be  crazy 
enough  to  take  a  job  losing  $20 
per  month  and  pay  that  much  to 
buy  it?” 

An  interesting  sidelight  to 
Jenkins  is  that  he  is  one  of  the 
most  important  collectors  of 
oriental  rugs  in  the  country,  so 
it  seems  he  has  more  than  one 
hobby. 


Arthur  D.  Jenkins 

financially.  Where  it  gains  in 
one  area  (repro)  I  don’t  believe 
that  offset  is  the  absolute  an¬ 
swer  financially  to  small  weekly 
papers  until  they  become 
dailies.”  He  has  no  plans  for 
turning  out  any  dailies. 

Speaking  on  the  subject  of 
readers  and  their  attitudes  to¬ 
ward  newspapers,  Jenkins  said 
that  over  the  years  their  atti¬ 
tudes  have  changed  with  regard 
to  larger  dailies.  “The  readers 
don’t  trust  the  larger  dallies,” 
he  believes.  “They  think  that 
the  papers  are  edited  for  the 
benefit  of  the  publisher  whom 
they  never  see.  The  larger  pub¬ 
lisher  is  not  in  contact  with  the 
community  and  so  they  (the 
readers)  shoot  at  him,  figura¬ 
tively  speaking.” 

In  his  view,  the  weekly  edi¬ 
tor  or  publisher  has  the  oppor¬ 
tunity  to  get  out  and  talk  with 
the  people  and  so  is  trusted. 

“The  role  of  the  weekly  paper 
is  as  the  conscience  of  the  com¬ 
munity.”  He  goes  on:  “If  the 
editor  or  publisher  isn’t  inter¬ 
ested  in  conscience  there  is  no 
conscience.  He  suggests  improve¬ 
ments  in  the  community  and 
keeps  things  moving.  He  is  the 
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p. s.  We're  delighted  that  Family 
Weekly  was  able  to  play  a  part  in 
the  Banner-Herald-News’  meri¬ 
torious  campaign. 
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CIRCULATIOxN 


Gov’t  help  proposed 
in  newsstand  drive 


With  the  development  of  be  desired  in  the  comfort  of  the  P  oaucis  sucn  a  oageis,  an< 
“mini-market”  stands  and  tests  operators.  ®  h"  u"® 

that  are  proving  their  worth  in  Underwood  noted  that  New  ^  ^ 

increasing  business  for  news-  York  City  had  1,325  licensed  that  sel  for  $1,  or  less.  Undei 
dealers,  New  York  City  newspa-  newsstands  in  1950  and  that  wood  told  of  a  new  ins  a  latio 
per  circulation  managfers  and  number  is  down  to  746.  The  loss  ***  ®  n^_srgina  oca  ion  a  r( 
^hers  are  exploring  the  possi-  of  outlets,  he  pointed  out,  oc-  m  newspaper  sales  goin 

bility  of  obtaining  help  from  curred  in  direct  proportion  to  “P 

the  federal  government  to  fi-  the  loss  of  newspaper^from  P^Pf 

nance  them.  five  to  three.  Fewer  newspapers,  ^^s  where  these  items  hadn 

Jack  Underwood,  circulation  he  said,  meant  less  profits  and  so  ore,  and  a  t  ousan 

director  of  the  New  York  News,  when  income  disappeared,  so  did  ° 

told  a  group  of  periodical  mer-  the  newsstand.  Profit  in  pretzels 

chants  that  the  approach  to  fi-  “If  you  are  losing  outlets,” 

nancing  the  stands  that  cost  up  Underwood  told  the  dealers  and  One  dealer  made  as  much  e 
to  $4,000  each  is  to  the  Small  distributors,  “you  should  be  $10  a  day  extra  from  sales  c 
Business  Administration.  Loans  concerned  about  it.  I  know  you  pretzels,  Underwood  reported, 
to  establish  a  profitable  street-  must  feel  the  effects  of  the  Along  with  the  effort  to  in 
corner  business  might  be  ar-  building  and  housing  complexes  prove  the  stands,  the  circulatoi 
ranged,  he  suggested,  through  that  do  not  have  commercial  fa-  have  conducted  a  successful  el 
SBA  alone  or  in  combination  "  '  -  -  ■  -  -  _  .  . 

with  banks  or  charitable  foun¬ 
dations. 

Two  new,  good-looking  and 
functional  stands  have  recently 
been  “dedicated”  in  Manhattan 
—one  made  by  Melrose  Displays 
of  Passaic,  N.  J.,  at  Times 
Square  and  the  other  made  by 
Curtis-Dobkin  of  New'  York  City 
at  16th  Street  and  the  Avenue 
of  the  Americas. 

Variety  of  items  on  sale 

Other  models  of  all-purpose 
newsstands  have  been  placed  in 
testing  areas  around  New  York 
City  in  the  last  few  years  as 
circulators  strived  to  overcome 
a  trend  to  closing  of  newspaper 
sales  places.  Now  that  the  city 
has  authorized  the  sale  of  a 
variety  of  products  and  New 
York  State  Lottery  tickets  at 
the  stands,  the  circulation  men 
have  been  busy  trying  to  show 
how  sales  can  be  built  with  at¬ 
tractive  stands  in  place  of  the 
old  wooden  tyi>e  that  cluttered 
the  sidewalks  and  left  much  to 


OPEN  FOR  BUSINESS — One  of  the  Curtis-Dobkin  Ezamatic  newsstands  on  location  at  16th  Street 
and  the  Avenue  of  the  Americas  in  New  York  City.  This  is  one  of  several  cozy,  vandal-proof  models 
(cost,  $4,000)  which  are  being  tested  to  increase  newsdealer  profits. 


117  boys  compete  time  for  the  Shippeiiabnrg 

f  .  /§  •  News-Chronicle  as  a  sports- 

I  or  grants ;  4  win  writer,  plans  to  major  in  jour- 

Harrisburg,  ?a.  nalism  at  Penn  State  Univer- 
Four  carriers  of  the  Harris-  sity. 
hurg  Patriot-News  were  named 
the  recipients  of  the  company’s 

fourth  annual  carrier  scholar-  n  *1  >  j  ui  j 

ship  grants,  worth  $250  a  year.  rate  doubled 

David  Ditmer,  of  Camp  Hill,  The  Public  Service  Commis- 
Steven  Brinser,  of  Newport,  sion  is  permitting  the  Penn 
Jon  Zeiders,  of  New  Bloomfield  Central  railroad  to  double  its 
and  Kenneth  Morrison,  of  Ship-  charges  for  newspaper  bundles 
pensburg  were  selected  from  and  newspaper  supplements  on 
among  10  finalists  by  a  panel  passenger  trains.  The  new  tariff 
of  three  judges  from  the  busi-  increases  the  cost  from  87  cents 
ness  community.  Over  117  com-  to  $1.75  per  hundred  pounds, 
peted  for  the  scholarships.  The  New  York  Times  withdrew 
Morrison,  who  works  part-  its  protest. 
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They  laughed  ivhen 
she  sat  down 


typewriter 

. , .  and  capitalized  the  R  in  Realtor.  But  their  laughter  changed 
to  editorial  amazement  when  they  learned  that  every 
leading  U.  S.  dictionary  now  shows  (or  will  show  in  its  next 
printing)  Realtor  spelled  with  a  capital  R. 

That’s  because  Realtor®  is  registered  as  a  service  mark  in  the 

iNationai  A.ssociation  ot  Keai  tstate 
Boards,  is  quite  properly  entitled  to  a 
capital  R. 

So  we’ll  appreciate  it  if  you,  too,  will 
make  a  mental  note  to  capitalize  the  R 
each  time  you  sit  down  at  the  typewriter 
and  use  the  term  Realtor. 


Realtor— a  professional  in 
real  estate  who  subscribes  to 
a  strict  Code  of  Ethics  as  a 
menrtber  of  the  local  and 
state  boards  and  of  the 
National  Association  of 
Real  Estate  Boards. 

Realtors'  National 
Foundation.  Inc.,  1300 
Connecticut  Ave.,  N.W., 
Washington,  D.C.  20036 


IPI  prepares 
for  sessions 
at  Ottawa 


The  Eighteenth  General  As¬ 
sembly  of  the  International 
Press  Institute  will  take  place 
at  the  Chateau  Laurier  Hotel, 
Ottawa,  June  9-11. 

The  executive  board  will  meet 
on  Sunday,  June  8. 

The  last  IPI  Assembly  on  the 
American  continent  was  in  1958 
in  Washington. 

IPI  Director  Ernest  Meyer 
said  that  Prime  Minister  Pierre- 
Elliot  Trudeau  hopes  to  be 
present  at  the  opening  ceremony 
and  to  address  the  Assembly. 

The  Canadian  Committee  and 


the  local  authorities  are  arrang¬ 
ing  various  social  functions.  The 
Assembly  will  be  followed  by  a 
tour  covering  Eastern  Canada 
from  the  Gulf  of  St.  Lawrence 
to  the  Great  Lakes. 

Barry  Bingham  of  the 
Courier- Journal  and  Louisville 
Times  has  declined  renomination 
to  the  IPI  executive  board  from 
the  United  States.  In  his  place, 
Paul  Ringler,  associate  editor 
of  the  Milwaukee  (Wis.) 
Journal,  has  been  put  on  the 
slate. 

Another  director  who  is  not 
.standing  for  re-election  is  Urs 
Schwartz  of  Neue  Zurcher  Zei- 
tung,  Switzerland.  His  substi¬ 
tute  is  Dr.  Fred  Luchsinger, 
editor-in-chief  of  the  same  news¬ 
paper. 

Standing  for  re-election  are: 
Tushar  Kanti  Ghosh,  of  Amrita 
Bazar  Patrika,  Calcutta ;  C.E.L. 
Wickremesinghe,  of  the  Press 


Trust  of  Ceylon;  and  Michel 
Soulie,  of  La  Tribune-Le  Pro- 
gres,  Saint-Etienne. 

The  program  includes  a  re¬ 
port  by  a  Czech  journalist  on 
the  struggle  for  press  freedom 
in  his  country.  Also  planned  is 
a  panel  discussion  on  the  mass 
media  and  violence,  touching  on 
incidents  in  Japan,  France  and 
the  U.  S. 

Members  of  the  American 
Committee  of  the  International 
Press  Institute  met  April  17 
and  elected  James  Kerney  Jr., 
editor  and  publisher  of  the 
Trenton  (N.J.)  Times,  chairman 
to  succe^  Hugh  Boyd,  presi¬ 
dent  of  the  New  Brunswick 
(N.J.)  Home  News.  Robert  M. 
White  of  the  Mexico  (Mo.) 
Ledger,  was  named  vicechair¬ 
man,  and  William  Block,  Pitts¬ 
burgh  Post-Gazette,  was  named 
secretary-treasurer. 


NEW  GIFFORD-WOOD  SYSTEM  CUTS 
NEWSPRINT  ROLL  HANDLING  COSTS 


es 

IS 


Guild  scales 
in  St.  Loui 
$253  in  19711 

St.  Louis  I 

A  $46.50  increase  in  the  re-[ 
porters’  and  display  ad  sales¬ 
men’s  top  minimum,  raising  it  to  : 
$253.50  in  1971,  is  provided  in  a 
three-year  contract  at  the  St. 
Louis  Post-Dispatch  with  the 
St.  Louis  Newspaper  Guild. 

Increases  ranging  from  $4.50 
to  $12.60,  will  he  paid  ret¬ 
roactive  to  January  1  of  this 
year.  Additional  increases  will  ; 
be  paid  July  1,  January  1,  1970, 
and  January  1,  1971. 

A  cost-of-living  clause,  which 
provides  for  salary  increases 
when  the  cost  of  living  index 
rises  above  4  percent  in  an; 
one  year,  becomes  effective  in 
1971.  It  is  the  first  such  clause 
for  Post-Dispatch  employes. 

Employes  will  receive  four 
weeks  vacation  after  seven  years 
employment,  effective  this  year. 
The  requirement  will  be  reduced 
to  five  years  employment  be- 


75%  AT  COLUMDIA  STATE  RECORD 


At  the  State  Record  Company.  Columbia.  S.C.,  one 
operator  controls  the  travel  of  newsprint  rolls  from 
storage,  down  a  pneumatic  drop  to  a  steel  slat 
conveyor  serving  a  reel  room  on  a  lower  level. 
The  rolls  are  then  discharged  at  points  along  this 


Before  this  Gifford-Wood  newsprint  handling 
system  was  installed  at  State  Record  Com¬ 
pany,  it  took  two  men  5-hours  per  day  to 
deliver  a  single  day's  supply  of  newsprint  to 
the  presses. 

Now,  with  the  new,  completely  mechanized 
system,  one  man  moves  the  same  number 
of  rolls  in  about  two  hours.  Saved:  time,  labor, 
and  costly  roll  damage  too. 

If  you  still  depend  on  several  clamp  trucks, 
freight  elevators,  and  excessive  labor  to  move 
heavy  rolls  around  your  plant,  it  will  pay  you  to 
look  into  a  custom-designed  Gifford-Wood 
paper  roll  handling  system. 

Steel  and  wood  slat  conveyors,  shuttle  cars, 
turntables,  automatic  sorting  devices  and 


175'foot  press-feed  storage  area  as  shown  in  pic¬ 
ture  on  the  right.  A  Gifford-Wood  handling  system 
does  the  entire  lob  automatically  in  one-quarter 
the  time  and  with  one  less  man  than  formerly 
required.  Damage  to  rolls  is  significantly  reduced. 


storage  ramps  are  properly  specified  for  opti¬ 
mum  performance  in  each  plant.  Let  us  show 
you.  The  savings  could  help  you  pay  for  that 
new  press. 

We  have  descriptive  information  on  Printing 
Plant  Systems  chock-full  of  ideas  which  could 
stimulate  your  thinking.  Why  not  write  for  it 
as  a  starter.  We  will  reply  promptly. 


(5\AJ 


ginning  in  1971.  r 

Reporters  at  the  Post-Dis- 1 
patch  had  received  a  top  min-  j 
imum  of  $207  a  week.  In  addi-| 
tion  to  their  increase  in  salary,  I 
they  will  receive  improved  auto- ) 
mobile  use  allowances,  to  $17  a[ 
week  and  12  cents  a  mile.  f 

Copy  editors  will  be  guaran¬ 
teed  $12.50  a  week  over  the 
reporter  minimum.  Classified  ad¬ 
vertising  salesmen  were  reclas-  * 
sified  to  the  top  schedule  with  a 
raise  of  $59,  and  circulation  dis¬ 
patchers  were  jumped  two  clas¬ 
sifications,  to  the  second  sched-  ' 
ule  of  $211.75. 

A  new  clause  was  inserted  in 
the  contract  to  maintain  pay 
differentials.  The  clause  means 
that  persons  with  merit  in¬ 
creases  over  the  top  minimum 
will  retain  those  increases  above 
the  new  top  minimum. 

Car-expense  payments  are  in¬ 
creased,  with  photographers’ 
weekly  minimum  up  $2,  to  $22, 
the  weekly  minimum  for  others 
making  their  car  regularly 
available  is  up  $2,  to  $17,  and 
the  daily  guarantee  for  irregu¬ 
lar  users  is  up  $1.26,  to  $3.25. 
Mileage  allowances  go  up  one 
cent,  to  12  cents  in  most  ca.ses. 

The  company  will  also  provide 
uniforms  for  members  of  the 
night  cleaning  staff. 
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look  into  a  custom-designed  Gifford-Wood  to  one  aay 

paper  roll  handling  system.  QIFPOBD  WOOD  INC  Caribou,  Maine 

Steel  and  wood  slat  conveyors,  shuttle  cars,  ^bsidiary  of  sw  ini^otrie^nc.*  'r*'®  Aroostook  Republican 

turntables,  automatic  sorting  devices  and  huoson.  n.  y.  iss34-tel.  Bie/esB-7BBe  has  eliminated  its  Saturday  edi¬ 

tion  and  increased  the  news  and 

Sales  Offices:  New  York  Tel.  212/532-5248,  Chicago  Tel.  312/354-1562,  Atlanta  Tel.  404/378-7293  featore  content  of  the  midweek 
An  S-W  Industries  Company/ Stowe- Woodward  Co.  •  Ebonite  Company  •  Gifford-Wood,  Inc.  edition  published  on  Wednestlay. 


edition  published  on  Wednesday. 
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We’ve  a  knack  for 
picking  winners. 
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This  is  a  scene  from  the  movie  "Winning", 
produced  by  Universal  Pictures.  It  promises  to 
more  than  live  up  to  its  name.  The  co-stars  play 
an  Indianapolis  500  driver  and  an  Avis  rental 
agent.  And  if  you  haven't  identified  these  stars 
by  now,  you  don't  go  to  the  movies  much. 
They're  Paul  Newman  and  Joanne  Woodward. 
She's  Mrs.  Newman  in  private  life. 

Naturally  we're  happy  that  Avis  was 
chosen  to  represent  the  rent-a-car  industry  in 
this  movie.  That's  one  of  the  things  that  come 
from  trying  harder. 

We  picked  Avis  for  a  winner  in  1965.  Since 
then,  another  result  of  trying  harder  has  been 
demonstrated  in  a  big  way.  The  Avis  fleet  of  cars 
and  trucks  has  increased  from  25,000  to  92,000. 
During  the  same  time  the  industry  as  a  whole  has 
had  an  equally  spectacular  growth. 

From  shorthand  to  advertising  displays 

Forty  per  cent  of  all  our  business  is  now  in 
the  service  industries. 

A  good  example  of  one  of  our  new  services 
is  The  Speedwriting  Company,  part  of  ITT  Edu¬ 
cational  Services,  Inc.  Founded  on  a  simplified 
system  for  taking  shorthand,  this  company  has 
grown  into  a  network  of  franchised  business 


schools  in  over  400  cities  in  28  countries,  teach¬ 
ing  "Speedwriting"  shorthand  in  8  languages.  It 
offers  home-study  courses,  too. 

Through  "NancyTaylor" teaching  programs. 
The  Speedwriting  Company  has  broadened  also 
into  a  comprehensive  educational  system  for 
women  with  studies  ranging  from  make-up  and 
grooming  to  fashion  merchandising. 

Another  example  is  Transportation  Dis¬ 
plays,  Inc.  (TDI).  This  company  sells  a  special¬ 
ized  advertising  medium  that  reaches  the  rail 
commuters  and  air  travelers  market.  Today,  TDI 
handles  advertising  sales  for  commuter  railroads 
and  terminals  in  New  York,  Chicago  and  Phila¬ 
delphia,  as  well  as  terminals  in  Cleveland,  Boston, 
Washington  and  other  major  markets  along  the 
Northeast  Corridor.  It  also  sells  the  advertising 
displays  in  more  than  50  airports  throughout  the 
U.S.,  and  in  Puerto  Rico  and  Mexico. 

Changing  needs  of  the  changing  world 

It  was  out  of  a  need  to  meet  the  new  de¬ 
mands  of  the  world’s  economy  that  there  arose 
the  concept  of  the  diversified  company  with  a 
strong,  effective  management  group. 

In  total,  the  companies  that  make  up  our 
corporation  cover  a  wide  range  of  activities  that 
increase  our  ability  to  meet  the  changing  needs 
of  this  changing  world.  Each  company  has  a 
proven  track  record,  each  is  in  an  industry  with 
good  growth  potential,  and  each  has  an  experi¬ 
enced  and  innovative  management  team. 

A  better  life  for  you 

In  all  areas  of  our  activities— from  data 
processing  to  satellite  communications— our  ex¬ 
pertise  and  resources  help  generate  a  better  life 
for  you  and  people  everywhere,  including  a 
great  evening  at  your  local  movie  theater. 

International  Telephone  and  Telegraph 
Corporation,  320  Park  Avenue,  New  York,  New 
York  10022. 
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By  Howard  B.  Taylor 

Editorial  Consultant,  Copley  International  Corp. 

Something  big  has  happened  at  Paddock  Publi¬ 
cations,  Inc. 

The  Arlington  Heights,  Ill.,  newspaper  publishers 
had  put  out  16  thriving  tri-weekly  newspapers  in 
the  Chicago  suburban  area  for  many  years. 

In  mid-March,  four  of  them  went  daily,  a.m.,  five 
days  a  week.  At  the  same  time,  their  format  was  re- 
jiggered  dramatically.  A  new  tri-weekly  was  added 
to  the  list  and  the  organization  now  puts  out  13 
papers  Mondays,  Wednesdays  and  Fridays  in  addi¬ 
tion  to  the  dailies. 

The  all-new  Arlington  Heights  Herald  sparkles 
throughout.  Column  1  customarily  is  occupied  by 
teasers  to  inside  pieces.  The  bird  at  the  top  of  col¬ 
umn  1  is  a  color  spot,  yellow  this  time.  It  must  be 
a  partridge,  since  it’s  obviously  sitting  in  a  pear 
tree.  The  stylized  creature  was  adopted  as  a  symbol 
and  is  used  in  art  and  advertising. 

Body  type  is  14.6  picas  wide,  yielding  a  six-column 
format.  There’s  a  pica  of  air  between  columns.  Col¬ 
umn  rules  and  cutoffs  are  sunk.  Abundant  white 
space  is  sprinkled  among  all  the  elements  in  the 
page. 

'The  paper  is  six  column  throughout  except  for 
classified,  which  is  eight  column  nine  point.  Display 
ads  are  tailored  to  units  of  14.6.  It’s  display  ads  that 
keep  most  newspapers  from  going  all  the  way  with 
the  six-column  measure. 

The  tearsheets  come  from  Charles  E.  Hayes,  ed¬ 
itor-in-chief  of  the  newspapers. 

“Our  professional  research  revealed  that  the  mod¬ 
ern  reader  wants  a  modern  newspaper,”  he  said. 

“He  wants  it  daily;  he  wants  it  early  in  the  day 
when  it’s  timely;  he  wants  it  at  his  doorstep;  he 


wants  it  readable  and  sophisticated  in  word  and 
appearance.” 

Hayes  described  the  six-column  format  as  the 
most  exciting  trend  in  the  newspaper  industry  in 
that  it  provides  the  optimum  length  of  line  for  read¬ 
ing,  adding: 

“The  result  is  a  clean,  fresh,  bright  newspaper 
that  is  compact,  convenient,  better  organized,  more 
attractive  and  easier  to  read.” 

That  paragraph  of  quotes  sums  up  what  all  of 
us  in  this  business  are  searching  for. 

The  other  three  dailies,  all  Heralds,  are  in  Mount 
Prospect,  Rolling  Meadows  and  Palatine.  Format  is 
the  same. 

More  than  just  the  six-column  look  went  into  the 
redesigning.  Wayne  F.  Tite,  a  graphics  designer 
who  also  is  promotion  director  for  Paddock  Publi¬ 
cations,  re-did  the  nameplate  and  the  flags. 

They  are  unique  and  eye-grabbing.  The  town 
name  atop  the  nameplate  is  set  in  Microgamma, 
which  combines  elegance  and  simplicity.  The  name¬ 
plate  type  design  was  produced  by  Mr.  Tite.  It’s  a 
derivative  of  Bodoni.  The  weight  structures  are  the 
same  and  it  achieves  contrast  through  differing  em¬ 
phasis  on  the  thick  and  the  thin  strokes  of  the  char¬ 
acters. 

The  headings  (or  flags)  in  the  other  illustration 
also  are  new.  Hayes  explained  that  the  face  is  Op¬ 
tima,  a  new  German  type  designed  by  Herman  Zapf 
and  produced  by  the  Stempel  Foundry  in  Frankfurt. 

R^esigning  these  standard  flags  is  a  must  in  the 
overhaul  of  your  format. 

There  are  other  subtle  touches  in  these  flags.  It’s 
not  simply  Sports.  It’s  “the  best  in  Sports.”  Not 
simply  Suburban  Living.  It’s  “Suburban  Living  es¬ 
pecially  for  the  family.” 

The  Paddock  editorial-page  masthead  (not  shown 
here)  contains  the  slogan  of  H.  C.  Paddock,  the 
founder,  who  lived  from  1852  to  1935:  “Our  aim: 
To  fear  God,  tell  the  truth  and  make  money.” 

We  might  insert  “. . .  keep  up  with  the  times  . . .” 


(Mr.  Taylor  writes  this  department  exclusively  for 
El&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla, 
California  92037.) 
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Maybe  you  owe  mon^ 
to  banks,  stores, 
companies  or  people. 

WeVe  in  debt  to 
wars,  floo^, 
health  services, 
life  saving  and 
Mood  banks. 
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TVie  American  Red  Cross. 


advertising  contributed  for  the  public  good 


I! 


THE  GOSS  COMPANY 
MIEHLE-GOSS-DEXTER.  INC. 


'We  look 
at  a  press 
the  way 
you  do. 

Get  ’em  on  the  street. 

When  you  get  right  down  to  it,  that’s  what 
everyone  in  the  place  works  for  all  day  or 
night  long. 

It  takes  teamwork  to  get  out  a  newspaper. 

And  an  important  part  of  that  team  is  a  press 
system  that  puts  a  premium  on  productivity. 
That’s  the  biggest  reason  Goss  presses 
print  three  out  of  four  American  daily 
newspapers  today. 

If  you’re  looking  for  production,  look  to  Goss. 


GOES 

gets  out  the  news. 


5601  West  31  st  St  .  Chicaqo,  Illinois  60650 


Husband-and-wife 
team  wiU  report 
where  action  is 

Jon  and  Abra  Anderson,  a 
husband-and-wife  team,  were 
named  by  the  Chicago  Daily 
Sews  to  create  a  news  and  per¬ 
sonality  column  for  the  paper. 

Editor  Roy  M.  Fisher  said 
they  will  provide  readers  with 
a  fresh  new  approach  to  the 
coveragfe  of  hard  news  and  an¬ 
ecdotes  about  personalities  in 
Chicagfo,  New  York,  Hollj'\vood, 
and  wherever  the  action  is.” 

The  Andersons,  prior  to  join¬ 
ing  the  Daily  News,  were  em¬ 
ployed  as  reporters  for  the  Chi¬ 
cago  Sun-Times.  They  met  when 
Jon  joined  the  Sun-Times  as  a 
feature  writer  in  August,  1967, 
following  a  career  with  Time 
magazine.  They  were  married 
in  ^ptember,  1968. 

Began  career  in  (jinada 

A  native  of  Montreal,  Jon 
holds  a  bachelor  of  arts  degree 
from  Mount  Allison  University, 
New  Brunswick,  Canada,  and  a 
bachelor  of  civil  law  degree 
from  McGill  University  Law 
School,  Montreal.  He  began  his 
journalism  career  with  the 
Sackville  Tribune  Post  in  New 
Brunswick. 

Abra,  daughter  of  the  Rocke¬ 
feller  Prentices  and  great- 
grandaughter  of  John  D.  Rocke¬ 
feller,  was  bom  in  Chicago, 
where  she  received  her  early 
education  at  the  Chicago  Latin 
School.  She  started  with  the 
Chicago  Sun-Times  on  a  part- 
time  basis  in  1962,  the  year 
she  graduated  from  Bradford 
Junior  College  (Massachusetts). 
She  attended  Northwestern  Uni¬ 
versity  before  joining  the  staff 
full-time  in  April,  1965. 


WILLIAM  L  STRANDY,  national 
salat  manager  tor  Automix  Key¬ 
boards  of  Bellevue,  Wash.  For 
several  years  he  represented 
Photon  in  the  northwest  region. 

Ralph  H.  Davison,  vicepresi¬ 
dent-advertising  of  the  News¬ 
paper  Agency  Corporation,  Salt 
Lake  City;  former  advertising 
director  of  the  Deseret  News — 
retired,  after  51  years  in  news¬ 
paper  business. 

«  *  * 

Don  Peterson,  formerly  with 
Cocoa  (Fla.)  Today  —  named 
advertising  manager  of  the 
semi-weekly  Cupboard  News  at 
Orlando,  Fla. 

e  *  • 

Edward  J.  Hughes,  vicepresi¬ 
dent  and  editorial  director  of  the 
Westchester  Rockland  News¬ 
papers  —  the  Award  for  Dis¬ 
tinguished  Service  to  Education 
of  the  Public  Relations  Associa¬ 
tion  of  Westchester  Colleges  and 
Universities. 

*  «  * 

Wilbur  Martin,  a  former  As¬ 
sociated  Press  bureau  chief  at 
Oklahoma  City  —  promoted  to 
managing  editor  of  Nation’s 
Business  magazine  in  Washing¬ 
ton  to  succeed  Tait  Trussell — 
now  on  the  staff  of  Congres¬ 
sional  Quarterly. 


news 

William  S.  Keesee,  a  former 
assistant  city  editor  of  the 
Columbus  (0.)  Citizen- Journal 
— now  manager  of  new’s  services 
at  Springs  Mills  Inc.,  South 
Carolina.  Bob  E.  Slough,  a 
former  political  writer  for  the 
Charlotte  (N.  C.)  News — now 
manager  of  education  services 
for  Springs  Mills. 

«  *  * 

Roland  A.  Beltz,  a  former 
news  editor  of  the  Dearborn 
(Mich.)  Press  —  now'  a  staff 
w’riter  in  the  press  relations  de¬ 
partment  of  Libbey-Owens-Ford 
Company. 

*  «  * 

Lindsley  Wellman,  assistant 
general  manager  of  the  New 
Britain  (Conn.)  Herald  since 
1964 — named  general  manager, 
succeeding  Herbert  M.  Peter- 
.soN,  executive  vicepresident, 
treasurer,  and  general  manager, 
who  has  retired.  Walter  F. 
Mayihi — now  treasurer,  Mrs. 
Judith  Weld  Brown,  executive 
editor  since  1959,  becomes  editor 
and  executive  vicepresident. 

«  ♦  * 

George  A.  Hagen,  Cheyenne 
(Wyo.)  Eagle  advertising  staf¬ 
fer — to  advertising  and  produc¬ 
tion  supervisor  of  Cheyenne 
Newspapers. 

*  *  * 

George  Straka  III,  controller 
for  the  Trenton  (N.J.)  Tren- 
tonian — to  controller  for  the 
Suffolk  Sun,  Deer  Park,  N.Y. 

*  *  * 

Joe  Brady — from  Charleston 
(W.Va.)  UPI  Bureau,  to  the 
National  Democratic  Committee 
staff  in  Washington. 

*  *  « 

Ken  Feaster,  appointed 
sports  editor  of  the  Fairmont 
(W.Va'.)  Times,  succeeding 
Charlie  Jarvis,  who  joined  the 
Charleston  (W.Va.)  UPI  staff. 
*  •  * 

P.  Y.  Chen — from  Washing¬ 
ton  UPI  bureau  to  Charleston 
(W.Va.)  UPI  bureau. 

«  «  * 

Edwin  K.  Wiles  —  from 
Charleston  (W.Va.)  UPI  bu¬ 
reau — to  administrative  aide  to 
Jack  Miller,  West  Virginia 
Finance  Commissioner. 

*  «  * 

John  D.  Reeves,  KFBC-tv 
(Cheyenne,  Wyo.)  commercial 
manager — to  national  adver¬ 
tising  manager  for  Cheyenne 
Newspapers. 

«  * 

Richard  P.  Ahles,  formerly 
with  the  Hartford  (Conn.) 
Courant  and  Wheeling  (W.Va.) 
Intelligencer — to  director  of 
public  relations,  WTIC-tv  Hart¬ 
ford. 


-people 

City  desk  group 
at  API  seminar 


City  editors  or  their  assistants 
from  newspapers  in  19  states 
and  four  Canadian  provinces 
will  take  part  in  a  two-week 
Seminar  beginning  Monday 
(May  12)  at  the  American 
Press  Institute,  Columbia  Uni¬ 
versity. 

The  members  of  the  group 
are: 

Don  P.  Baker,  Cleveland 
Press. 

Kenneth  A.  Baylor,  Lancaster 
(Pa.)  Sunday  News. 

William  B.  Brown,  St.  Peters¬ 
burg  Times. 

Robert  D.  Compton,  Dallas 
Morning  News. 

Robert  H.  Conn,  Charlotte 
(N.  C.)  Observer. 

Malcolm  Daigneault,  Montreal 
Gazette. 

Mary  Goddard,  Dayton 
(Ohio)  Journal  Herald. 

Richard  J.  Hafey,  Worcester 
(Mass.)  Telegram  and  Gazette. 

Elmer  H.  Hall,  Louisville 
Courier-Jou  ma  1. 

Ann  Heller,  Dayton  (Ohio) 
Journal  Herald.  \ 

G.  Woodson  Howe,  Omaha  l 
World-Herald. 

Robert  Johnson,  Atlanta 
Journal. 

Robert  Kierstead,  Boston 
Herald  Traveler.  > 

David  Kippenbrock,  Norfolk  I 
(Va.)  Ledger-Star.  j 

Thomas  M.  Koyce,  Hackensack  j 
(N.  J.)  Record. 

Paul  Lugannani,  Cincinnati 
Enquirer. 

Daniel  P.  McCarthy,  Lansing 
State  Journal. 

Charles  W.  McGrew  III, 
Raleigh  News  and  Observer. 

Ralph  M.  May,  Flint  (Mich.) 
Journal. 

Douglas  Millroy,  Edmonton 
Journal. 

William  I.  Morley,  London 
(Ont.)  Free  Press. 

John  Omicinski,  Rochester 
Democrat  and  Chronicle.  j 

James  D.  Peneff,  Chicago  Sun-  | 
Times.  t 

Gerald  A.  Ryan,  Hartford  ' 
(Conn.)  Courant. 

John  J.  San  Antonio,  Long 
Island  Press. 

Laurie  Van  Dyke,  Milwaukee 
Sentinel. 

George  Richard  Venizolos,  i 
Binghamton  (N.  Y.)  Press. 

Douglas  Walker,  Dayton 
(Ohio)  Daily  News. 

Paul  Warnick,  Hamilton 
(Ont.)  Spectator. 

Alan  R.  Weichel,  Kitchener- 
Waterloo  (Ont.)  Record. 


CURRENT  EDITORIAL  RESEARCH  REPORTS 


Summer  Camps  and  Student  Travel 

May 

14 

Co-Education  in  America 

May 

7 

Arab  Guerrillas 

April 

25 

In  the  Works:  Advertising  in  a  Consumer 

Society 
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Purchasing  group 
elects  president  staff 

R.  E.  McGrath  Jr.  has  been  pera- 
elected  president  of  the  News¬ 
paper  Purchasing  Managers  As¬ 
sociation.  He  has  been  active  in 
the  National  Association  of 
Purchasing  Management. 

Other  officers  are:  Vicepresi¬ 
dents  —  Paul  Dean,  Chicago 
Tribune,  and  Jerry  Korman, 

Xew  York  Times;  secretary- 
treasurer  —  Gerald  H.  Alex-  Michael  J.  Kelly,  sales  man- 
ander,  Orlando  Sentinel-Star;  ager  for  Newspaper  1 — elected 
directors  —  Carroll  Ranslem,  vicepresident. 

Omaha  World  Herald;  Robert 
C.  James,  Milwaukee  Journal; 

Robert  Clardy,  Atlanta  News¬ 
papers;  and  Dudley  Olcott,  New 
York  News. 


Bertrand  Fourcade,  regional 
advertising  manager  for  News¬ 
week  in  Europe  since  1962 — to 
the  Paris  office  of  Time  Inc.  as 
public  affairs  director. 


Karl  Wray,  formerly  assist¬ 
ant  to  the  publisher  of  the  La 
Habra-Brea  (Calif.)  Star- 
Progress  —  named  publisher, 
succeeding  W.  A.  Bassett — 
named  publisher  of  the  Pampa 
(Tex.)  Daily  Netva. 


Michael  R.  McGrady,  News- 
day  columnist  —  named  Edu¬ 
cational  Writer  of  the  Year  by 
the  Central  New  York  College 
Public  Relations  Council.  He  is 
attending  Harvard  as  a  Nieman 
Fellow. 


B.  J.  Kelley,  former  national 
advertising  manager  for  the 
Charlotte  (N.C.)  Observer 
and  News — named  assistant  ad¬ 
vertising  director  of  Knight 
Publishing  Co. 

«  *  * 

James  W.  Leahy,  former 
general  manager  of  the  Free¬ 
hold  (N.J.)  Transcript,  has 
been  appointed  advertising  di¬ 
rector  of  the  Ridgewood  (N.J.) 
Newspapers. 


Foreman  steps  donn 

New  composing  room  foreman 
at  the  Danville  (Ill.)  Commer¬ 
cial-News  is  Ralph  F.  Oehlsen. 
He  takes  over  from  Lee  LeNeve, 
who  left  the  post  at  his  own 
request.  LeNeve  will  be  assist- 


^  AND  COMSANY 


Frank  Hanlon  retired  from 
the  rewrite  staff  of  the  Phila¬ 
delphia  (Pa.)  Bulletin. 


NEWSPAPER 

SALES 

PURCHASES 


Hoag  Levin — from  rewrite, 
Camden  (N.J.)  Courier  Post,  to 
rewrite  at  the  Philadelphia 
(Pa.)  Inquirer. 


(fit)  IU-30II 
KALEieH,  N.C. 
in;  McDonald  lane 
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“PR/Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recognizing  the  role  of  public 
relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  reg^ular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-podg^e  of 
cards  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con¬ 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


AEROSPACE  &  DEFENSE 


RCA  DEFENSE  ELECTRONIC  PRODUCTS:  For 
Information  on  Communications  &  Electronics; 
Television— military  and  space;  Apollo — radar, 
communications  and  electronics;  Radars — space 
and  tactical;  Avionics — military  and  commer¬ 
cial — Contact  Nicholas  F.  Pensiero,  Manager, 
Public  Affairs,  RCA  DEP,  Marne  Highway, 
Moorestown  NJ.  08057,  Bldg.  108-112.  Tela 
phone  (609)  235-8383. 


AGRICULTURE 


FARM  FACTS  i  PHOTOS— Photos,  slides,  mo 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  availeble;  others  may  taka  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand.  New  Holland,  Pa.  17557.  (717-354 
2121).  We're  never  too  busy  to  check  the  file! 


DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 


SANDERS  ASSOCIATES,  INC. — Information  on 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  20 
major  markets.  Ray  Hall,  PR  Manager,  95  Cana' 
Street.  Nashua,  N.  H.  03060.  (603)  885-2817. 


DIVERSIFIED  MANUFACTURING 


NORTH  AMERICAN  ROCKWELL  CORPORA¬ 
TION  (NR)— One  of  the  world's  largest  civil 
ian  research  and  development  organizations 


NR  is  the  nation's  leading  independent  manu¬ 
facturer  of  automotive  original  equipment  and 
the  leading  manufacturer  of  space  vehicles, 
liquid  propellant  rocket  engines,  textile  ma¬ 
chinery  and  industrial  gears.  It  is  among  the 
largest  companies  in  aerospace  electronics  and 
nuclear  reactor  development  and  is  a  major 
manufacturer  of  military,  business,  private  and 
agricultural  aircraft.  Write  Dir.  of  P.R.,  Remi 
Nadeau,  General  Offices,  2300  E.  Imperial 
Hwy.,  El  Segundo,  Calif.  90245;  Tel.  (213) 
647-5961.  New  York,  John  E.  Heaney,  (212) 
758-5540;  Washington,  D.  C.,  William  E.  Van 
Dyke,  (202)  296-6900. 


DAIRY  FOODS — Food  page  features,  recipes 
and  photos,  featuring  milk  and  other  dairy 
products  on  a  non-brand  basis — for  all  occa¬ 
sions,  family  to  festive.  American  Dairy  Asso¬ 
ciation,  Dairy  Foods  Publicity  Department,  20 
North  Wacker  Drive,  Chicago,  Illinois  60606. 
(312)  782-4916. 


RECIPES  AND  INFORMATION— For  back¬ 
ground,  food  photos  and  serving  suggestions 
using  California  peaches,  plums,  prunes,  chives, 
etc.,  some  featuring  famous  personalities,  write 
Western  Research  Kitchens,  8170  Beverly  Blvd., 
Los  Angeles,  90048.  Phone  (213)  651-2090. 


FOREIGN  GOVERNMENTS 


MEXICAN  NATIONAL  TOURIST  COUNCI L- 
Information,  photos  and  research  help  on  all 
nonpolitical  aspects  of  Mexican  life— and  assist¬ 
ance  on  working  trips.  Contact  PR  Dir. 
Peter  Celliers,  or  Ernest  Silverman  (economics), 
Carol  Zaiser  (tourism),  Daniel  Canning  (cul¬ 
tural)  at  677  Fifth  Ave.,  New  York —  (212) 
755-7212.  Chicago,  Zane  Robbins  at  One  East 
Wacker  Dr.— (313)  329-9292.  Los  Angeles. 

Bud  Lewis  at  8741  Sunset  Blvd. — (213)  OL 
5-9242. 


COPY.  PHOTOS  AND  FEATURES  ON  BELL 

military  and  commercial  helicopters  in  use 
throughout  the  world.  Bell  is  world's  largest 
producer  with  more  than  12,000  units  delivered 
to  all  U.S.  Military  Services  and  civil,  business 
and  industry  users  in  the  U.S.  and  more  than 
50  Free  World  countries.  Write  or  call:  Larry 
M.  Hayes,  public  relations  director.  Bell  Heli¬ 
copter  Co.,  P.O.  Box  482,  Ft.  Worth,  Texas 
76101.  Phone  817-280-2435. 


INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home¬ 
owners,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza,  Northbrook,  III.  Phono  (312)  291-5086. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for 

. (Minimum  13  consecutive)  weekly  issues,  in 

PR/INDEX,  and  invoice  at  the  lowest  appropriate  rate,  under 
category  heading: . 

COPY: 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 

NAME  . COMPANY  . 


ADDRESS 


RATES;  Six-line  minimum  insertion  @  ^  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-time  contract  earns  5%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (G-lines,  13-timet,  $234;  6-lines,  26- 
times,  $444.60;  6-lines,  52-times,  $M2.40.) 
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AN  UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


CONNECTICUT  GENERAL  INSURANCE 
COkPORATION — Background  on  latest  trends 
in  estate  planning,  mutual  funds,  variable  and 
guaranteed  income  pension  plans,  insurance 
"tna  s  marketing,"  individual  and  group  life 
and  health  insurance,  casualty  and  property  in¬ 
surance,  and  common  stock,  mortgage  and 
real  estate  investing.  Call  Richard  G.  Claeys, 
Supervisor,  Public  Relations,  Hartford,  Conn. 
06115.  Phone  (203)  242-4422. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute;  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact:  Stephen  R.  Lawrence,  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia, 
Pa.,  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  e  network  of  twelve  offices 
bcated  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  1 10 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


PUBLIC  RELATIONS  EXECUTIVES: 
Shouldn't  your  company  be  listed  in 
PR/ Index?  Write  E&P  for  complete  de¬ 
tails  and  rates. 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS^ — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies) 
Principal  seurce  of  information  on  all  facets  of 
business.  NAII  staff  and  member  company 
offices  provide  personal  service  to  nows  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR:  30  W. 
Monroe  St.,  Chicago,  III.  60603.  Tel.  (312) 
263-6038. 


PETROLEUM 


HUMBLE  OIL  &  REFINING  CO.— Got  a  ques¬ 
tion  about  Humble?  Need  a  photo  of  oil  opera¬ 
tions?  Contact  Arch  Smith,  Head,  Media  Re¬ 
lations,  800  Bell,  Houston  77001,  (713)  221- 
4376  or  Bleu  Beathard  Media  Relations,  30 
Rockefeller  Plaza,  New  York  City  10020,  (212) 
974-3620. 


PHARMACEUTICALS 


SQUIBB  BEECH-NUT,  INC.— Worldwide  drug 
and  food  products  manufacturer  formed  by  the 
merger  of  E.  R.  Squibb  &  Sons,  Inc.  and  Beech- 
Nut  Life  Savers  in  January,  1968.  Major  busi¬ 
ness  operations  are:  E.  R.  Squibb  &  Sons,  Inc. 
for  ethical  and  proprietary  drug  products; 
Beech-Nut  Inc.  for  confections  and  food  prod¬ 
ucts;  and  Dobbs  Houses  for  restaurants  and 
airline  food  services.  Director  of  Public  Affairs, 
Squibb  Beech-Nut:  David  F.  Quinlan.  Public 
Relations  Manager,  E.  R.  Squibb:  Paul  L.  Wast- 
phal  460  Park  Avenue,  New  York,  N.Y.  10022. 
Telephone:  (212)  759-8700. 


RAILROADS 


UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha,  Neb.  68102.  Phone  (402)  271-3258. 


TRAVEL-TOURISM 


MONTREAL’S  MAN  AND  HIS  WORLD— news, 
features,  photos  (b&w/Color)  35-nation  expo¬ 
sition  incl.  USSR,  France,  Czechoslovakia,  Aus¬ 
tria,  Spain— on  site  of  Expo  67.  Wolcott,  Carl¬ 
son  &  Co.,  485  Madison  Ave.,  New  York  N.  Y. 
10022.  Phono  (212)  755-5530. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  (b&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F,  J.  Hutton,  Publicity  Officer,  City 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone 
(403)  424-0211. 


WOOD  PRODUCTS 


AMERICAN  WOOD  COUNCIL— Information 
on  all  wood  products  for  new  home  construc¬ 
tion,  remodeling,  home  projects.  Material  suit¬ 
able  for  real  estate,  home  furnishing,  special 
sections.  Jim  Plumb,  Burson-Marsteller,  866  Third 
Ave.,  N.Y.C.  10022  (212)  752-8610. 


Public  relations 
assignments 
and  accounts— 

J.  David  Miller  has  joined 
Scientidc  Resources  Corporation 
as  director  of  corporate  com¬ 
munications.  He  was  assistant 
advertising  manager  for  Yar- 
way  Corporation. 

e  •  e 

William  B.  Draper  has  been 
appointed  director  of  public  re¬ 
lations  for  Delco  Radio  Division 
of  General  Motors.  He  was 
formerly  assistant  public  rela¬ 
tions  manager  in  GM's  Los 
Angeles  regional  office.  While  a 
student  at  Butler  University,  he 
was  on  the  staff  of  the  Indianap¬ 
olis  Star  and  later  joined  the 
Logansport  (Ind.)  Pharos-Trib¬ 
une  as  a  reporter-photographer. 
*  •  • 

Charles  R.  Plumb  joined  the 
automotive  divisions  of  North 
American  Rockwell  Corporation 
as  manager  of  public  relations 
and  employee  communications. 
He  was  an  editor  for  Auto¬ 
motive  News,  and  earlier  a  re¬ 
porter  for  the  Detroit  Free 
Press. 


Appointments  for  three  have 
been  announced  in  the  Rochester 
offices  of  Rumrill-Hoyt’s  public 
relations  division.  They  are: 
Charles  L.  Miller,  assistant  man¬ 
ager;  William  H.  Walker,  ac¬ 
count  supervisor:  Francis  J. 
Dostal,  chief  copy  editor. 

«  *  * 

W.  Ray  Hyde  is  the  new 
public  relations  manager  for 

Barton  Distilling  Company  in 
Chicago.  He  was  public  relations 
manager  for  Bell  &  Howell  Com¬ 
pany  in  Chicago  and  also  served 
as  public  relations  manager  for 
W.  A.  Sheaffer  Pen  Company. 

V  *  * 

Dr.  Alan  Scott  will  take  a 
year’s  leave  from  the  journalism 
faculty  of  the  University  of 
Texas  to  serve  as  public  re¬ 

lations  coordinator  for  the  10th 
International  Cancer  Congress, 
in  Houston,  May  22-29,  1970. 

•  V  * 

Joe  Summers,  former  Miami 
Herald  reporter  and  radio  news¬ 
man,  has  joined  Woody  Kepner 
Associates. 

«  *  * 

Albert  J.  Sicnolf,  public  af¬ 
fairs  manager  for  the  Chesa¬ 
peake  and  Ohio/ Baltimore  and 
Ohio  railroads,  will  be  in  charge 
of  C&O/B&O  public  relations 
activities  for  Virginia. 


Robert  G.  Black  has  joined 
the  public  relations  firm  of  Roy 
Duffus  Associates,  as  a  vice- 
president.  He  is  a  former  vice- 
president  at  H.  A.  Bruno  As¬ 
sociates. 

*  *  * 

William  B.  Sheil  has  joined 
Harris-Intertype  Corporation  as 
assistant  public  relations  man¬ 
ager.  For  the  past  two  years  he 
was  public  relations  manager  for 
the  Boeing  Company  at  Cape 
Kennedy. 

*  « 

Robert  Graham  Wahn  was 
named  director  of  public  rela¬ 
tions  of  the  Taylor  Wine  Com¬ 
pany  of  Hammondsport,  N.  Y. 
He  was,  for  a  number  of  years, 
public  relations  director  for 
Browne-Vintners  Company. 

*  *  « 

Robert  P.  Battenfield  has  been 
appointed  chief  of  the  news 
bureau  for  Ryan  Aeronautical 
Company.  He  will  retain  his 
other  duties  as  public  relations 
representative  for  Ryan  Elec¬ 
tronic  and  Space  Systems. 

*  *  * 

The  appointment  of  James  R. 
Galbraith  to  public  relations  di¬ 
rector  of  the  Republican  Gover¬ 
nors  Association  was  announced 
by  the  chairman.  Gov.  Ronald 


Reagan.  Galbraith  spent  five 
years  as  a  reporter  and  editor 
with  the  Pasadena  (Calif.)  Star- 
News.  Recently  he  had  been 
Supreme  Court  reporter  for  an 
NBC  radio  progrram. 

«  *  * 

James  W.  Donley  has  been 
named  senior  vicepresident  and 
.head  of  west  coast  operations 
for  Thomas  J.  Deegan  Com¬ 
pany.  He  is  a  former  assistant 
to  the  publisher  of  Time. 

*  «  • 

Arthur  J.  Sebesta  has  been 
appointed  "director  of  sales  for 
the  CBS  Electronic  Video  Re¬ 
cording  Division. 

V  «  * 

W.  Alec  Jordan  Associates 
has  been  retained  as  corporate 
and  financial  public  relations 
counsel  for  U.  N.  Alloy  Steel 
Corp.,  Boston. 

*  «  * 

John  F.  Murphy  has  joined 
the  public  relations  staff  of 
Standard  Oil  Company  (New 
Jersey).  He  will  be  associated 
with  the  press  services  section, 
handling  contacts  with  news 
media,  according  to  Henry  B. 
Wilson,  public  relations  man¬ 
ager.  Murphy,  a  former  re¬ 
porter  for  the  New  York  Times, 
was  most  recently  associated 
with  Carl  Byoir  A  Associates. 
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.  .  .  the  Cathode-ray  tube  phototypesetter 
which  is  outselling  and  outperforming  many 
higher-priced  systems  will  be  demonstrated 
at  the  ANPA/RI  Production  Management 
Conference  at  the  Conrad  Hilton  Hotel  in 
Chicago,  June  8  to  12,  1969. 

Visit  the  Mergenthaler  exhibit  area  in  the 
Continental  Room  (opposite  W.  R.  Grace). 

In  addition  to  the  505,  the  Linofilm  Super- 
Quick,  two  tape  perforators,  and  other  equip¬ 
ment  will  be  in  continuous  operation. 


Mergenthaler 


_ I  total 

graphic  arts 

company 


Mergenthaler  Linotype  Company  is  a  division  of  ELTRA  Corporation 


*  Calling  all  reporters  ’ 


(^ommimications  technology 
means  on-the-air  for  press 


By  Craig  Tomkinson 

The  advantages  of  instant 
communication  made  possible  by 
technology  in  evidence  at  the  re¬ 
cent  ANPA  convention  in  New 
York  means  that  newspapers 
will increasingly  “on  the  air”. 

Currently  fewer  than  190 
newspapers  in  this  country,  ac¬ 
cording  to  Jules  S.  Tewlow,  di¬ 
rector  of  special  projects  for 
the  ANPA/RI,  now  make  use 
of  mobile  radio  communications. 

And  of  those  that  do,  most  use 
the  mobile  units  for  their  cir¬ 
culation  and  advertising  depart¬ 
ments  exclusively. 

Tewlow  said  there  has  been  a 
shortage  of  frequencies  in 
urban,  congested  areas,  but  in 
rural  areas  frequencies  are  go¬ 
ing  unused. 

The  Federal  Communications 
Commission  is  aware  of  the 
shortage  and  as  a  result  last  At  THE  CITY  DESK  of  the 

year  called  for  comments  on  a  radioph( 

proposal  to  increase  the  number  ®'’*  ”®'®’ 

of  frequencies  available  to  paper  publication  and  news  dis- 
private  mobile  units  by  switch-  semination.” 
ing  channels  14  through  20  of 

the  ultra  high  frequency  tele-  distribution  systems 

vision  (UHF-TV)  to  mobile  The  ANPA  told  the  FCC  of 
ratio  use.  The  FCC  also  re-  nlans  bv  metronolitan  dailies  to 


At  THE  CITY  DESK  of  the  Amarillo  (Tex.)  Globe-Timei  the 
editors  keep  in  touch  by  radiophone  with  reporters  and  photograph¬ 
ers  out  in  the  field. 


Perry  building 
plant  for  paper 
in  Bahamas 

Perry  Publications  Inc.  of 
Florida  is  building  a  new  home 
for  the  Freeport  News  at  Free¬ 
port,  Grand  Bahamas  Island. 
The  project  is  estimated  to  cost 
$500,000,  according  to  John  H. 
Perry  Jr.,  president. 

The  Freeport  News  is  now 
printed  at  the  Perry  news¬ 
papers’  plant  in  West  Palm 
Beach,  Fla.  In  its  new  plant  it 
will  have  its  own  three-unit  off¬ 
set  press.  Perry  said  it  is 
planned  to  step  up  publication 
from  Wednesday  and  Friday  to 
three  days  a  week.  Current  circ¬ 
ulation  is  around  6,000  copies 
per  issue,  with  subscriptions  go¬ 
ing  to  15  countries. 

Offices  of  the  Freeport  News 
now  are  located  in  the  Freeport 
Savings  and  Loan  Building.  The 
paper  started  as  a  mimeo¬ 
graphed  newssheet  on  weekends. 
In  July  1966  it  began  a  bi¬ 
weekly  issue  with  a  16-page 
comic  section.  Recently  it 
changed  from  tabloid  to  stand¬ 
ard  format. 


Plant  •  equipment 


The  ANPA  told  the  FCC  of 
plans  by.  metropolitan  dailies  to 
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ratiO  use.  me  fL/y  also  re-  plans  by.  metropolitan  dailies  to 
quested  data  on  projections  for  “introduce  new  distribution 
private  mobile  radio  use  from  systems”  because  readership  is 
1973  to  2000.  no  longer  confined  to  the  city 

but  reaches  into  rural  areas  as 
ANPA  answers  „ 

well. 

The  ANPA  responded  by  sub-  “Satellite”  printing  plants,  the 
mitting  to  the  FCC  a  list  of  ANPA  says,  will  be  established 
comments  and  suggestions  about  w’here  page  size  images  via 


4  more  units  to  provide 
for  3-press  operations 


St.  Paul  and  if  these  gains  continue,  a 
Headliner  three-press  operation  on  Satur- 


comments  ana  suggestions  aoout  wnere  page  size  images  via  Mark  I  press  units  will  be  in-  day  night  will  eventually  be  re- 
ideas  concerning  the  use  of  facsimile  will  be  received  for  pressroom  of  the  quired. 

mobile  radio  by  the  press  and  printing  from  central  composi-  Paul  Dispatch  and  Pioneer  Along  with  the  press  units  a 


some  ideas  on  what  is  likely  to  tion  centers. 


Press  during  the  first  quarter  of  new  folder  will  be  installed,  a 


come  along  in  the  next  30  years.  Reporters  and  photographers  jjjjg  announced  by  new  Cutler  counter-stacker  will 

In  the  late  1940s  sewr^  will  be  r^uired  to  cover  larger  production  Superintendent  Tom  be  added  to  the  mailroom  and 

newspapers  approached  the  FCC  areas  and  will  be  increasingly  Linford.  dock  alterations  will  be  made  for 

exclusive  channels  on  which  to  dependent  on  radio  communi-  additional  chutes  for  de¬ 
conduct  press  work.  They  asked  cations.  totol  numLr  toTf  TheL^^^^^^  Hvery  of  papers  to  the  trucks. 

be  the  same  number  of  full  color  • 


that  each  channel  be  given  to  «  .  .  .  .  ..u  v  r ..  n  i 

only  one  competing  publication  Printing  units  be  the  same  number  of  full  color 

in  a  given  area.  On  exhibit  at  the  Convention 

Stressing  that  the  frequencies  were  several  compact  printing  availnhlp  ^ 

were  more  for  use  in  emergency  units  which  work  over  mobile  avaiiaoie. 

transmission  than  ordinary  radio  frequencies.  anticipated  that  a  three- 


are  now  available. 

It  is  anticipated  that  a  three- 


Wood  introduces 
Colorflex  press 

Wood  Industries  Inc.  has  in¬ 
troduced  the  Colorflex  250  as  a 


tran.smission  than  ordinary  radio  frequencies.  anticipated  that  a  three-  t^jOlOrileX  OreSS 

press  work,  the  FCC  turned  Three  manufacturers  are  press  operation  will  give  imme- 

down  the  request.  waiting  the  allocation  of  addi-  diate  relief  on^  those  days  when  Wood  Industries  Inc.  has  in- 

Currently,  there  are  some  tional  frequencies  in  order  to  Dispatch  is  printed  collect,  troduced  the  Colorflex  250  as  a 

4,000  land  and  mobile  stations  market  their  printers:  the  NCR  This  happens  with  some  fre-  unique  concept  in  roll-fed  offset 

in  the  Relay  Press  Service,  us-  Company’s  Miniprinter  prints  at  Quency  in  the  spring  and  fall  presses  designed  for  new’spaper 

ing  very  high  frequency  (VHF)  a  rate  of  300  words  per  minute;  "months  when  advertising  vol-  production, 

channels  none  of  which  is  avail-  the  Motorola  Teleprinter,  with  heavy  and  when  we  are  According  to  Wood’s  presi- 

able  for  exclusive  use  by  one  a  per  minute  capacity  of  100  involved  with  the  area  sections  dent,  Daniel  McColley,  the  press 

newsjiaper.  words;  and  a  75  word  per  Tuesdays)  and  sp^ial  shop-  >,^3  “extreme  versatility  in 

In  its  message  to  the  FCC,  the  minute  printer  built  by  Klien-  PinR  center  promotions  (on  handling  color  pages.” 

ANPA  forecast  that  "a  new  schmidt,  a  division  of  SCM.  Thursdays).  The  Colorflex  is  one  phase  of 

thre.shold  is  being  approached  Various  state  police  depart-  Also,  the  Sunday  circulation  the  company’s  program  to  de¬ 
fer  the  more  varied  and  exten-  ments  have  been  experimenting  is  showing  a  steady  growth  of  velop  a  full  line  of  web  offset 

»ive  use  of  mobile  radio  in  news-  {Continued  on  page  52)  two  or  three  per  cent  per  year  printing  presses. 

editor  ac  PUBLISHER  for  May  10,  1969 


51 


On~the~air 

(Continued  from  page  61) 


with  these  printers  which  when 
installed  have  the  obvious  ad¬ 
vantage  over  radio  of  providing 
visual  information  rather  than 
the  less  reliable  audio  and 
memory  method  of  communica¬ 
tion. 

For  the  newspaper  field  this 
type  of  printer  has  been  de¬ 
scribed  as  useful  for  reporters 
and  photographers  who  can  re¬ 
ceive  written  assignments  in  the 
field,  or  can  be  provided  written 
background  on  stories  called  up 
from  a  computerized  library. 

Can  leave  unit 

The  printer  can  be  left  on 
when  the  individual  is  away 
from  his  vehicle,  allowing  re¬ 
ceipt  of  information  auto¬ 
matically.  No  messages  are  lost 
or  fail  to  get  through. 

Looking  into  the  future,  the 
ANPA  foresees  the  use  of 
“Dick  Tracy"  type  wrist  radios, 
but  more  spectacular,  a  com¬ 
puter  that  will  be  able  to  “hear” 
a  spoken  word  and  transform  it 
into  a  computer  code  for  stor¬ 
age  or  call  up. 

The  ANPA  i-e  ports  that 
work  on  this  voice  recognition 
(VR)  technique  has  been  under 
study  for  several  years  and  that 
prototypes  have  been  developed 
which  will  understand  a  vocab¬ 


ulary  limited  to  under  100  words 
spoken  only  by  persons  with 
voices  falling  into  a  certain 
structure  range. 

By  the  late  1980s  the  VR  sys¬ 
tems  will  understand  a  3,000  to 
5,000  word  vocabulary,  or  the 
average  vocabulary  spoken  by  a 
college  grraduate. 

Uses  unlimited 

The  uses  are  unlimited. 
Stories  could  be  radioed  from  a 
mobile  unit  directly  into  a  com¬ 
puter  which  will  codify  the 
story  for  storage  or  for  projec¬ 
tion  on  an  editor’s  graphic  dis¬ 
play  set  (cathode  ray  tube  unit) 
for  editing  purposes. 

Two  such  graphic  display  de¬ 
vices  were  unveiled  at  the 
ANPA  Convention. 

It  is  predicted  that  the  wrist 
radio  will  become  an  integral 
part  of  a  reporter’s  or  photog¬ 
rapher’s  gear.  “The  user  would 
no  longer  be  restricted  to  com¬ 
municating  from  his  vehicle  for 
limited  range  transmission,”  the 
FCC  was  told  in  the  ANPA 
presentation. 

The  ANPA  report  went  on: 
“A  slightly  larger  version  of 
this  transceiver  would  be 
equipped  with  12  keys  or  buttons 
which  would  enable  the  reporter 
or  photographer  to  key  into  the 
public  telephone  network  from 
wherever  he  was  located.” 

Because  of  the  short  range  of 
these  transceivers,  the  statf 
member’s  vehicle  could  be 


THE  KANSAS  CITY  STAR 


^j)e€bcmnff  Bulletin 


and  500  other^daily 
newspapers  coast  to  coast 


REPORTERS  MAY  BE  NEXT  to  b*  brought  into  th*  two-way 
radio  system  (RCA's  Personalfone)  which  the  Post-Times  at  West 
Palm  Beach,  Fla.  now  uses  to  direct  circulation  deliveries  and  ad¬ 
vertising  proof  services.  Circulation  Director  R.  Merle  Ellis  and  F. 
Jay  Huber  Jr.,  an  RCA  sales  engineer,  discuss  the  60-mile  range 
with  a  transmitter  atop  the  newspaper  building. 


equipped  to  receive  signals  from 
the  individual’s  transceiver,  and 
acting  as  an  amplifier,  relay  the 
message  to  the  central  office. 

Within  a  decade,  the  .ANPA 
anticipates,  pictures  will  be 
transmitted  back  to  the  office 
via  a  portable  (“under  10 
pounds”)  facsimile  unit  tied  in 
with  the  mobile  radio  systems. 
They  are  expected  to  be  able  to 
transmit  color. 

For  satellite  operation 

Many  of  the  newspapers  us¬ 
ing  mobile  radio  units  today  use 
them  to  direct  circulation  trucks 
on  a  day  to  day  basis  as  the 
need  arises.  This  the  ANPA 
says  will  become  even  more 
widespread  as  satellite  printing 
plants  are  set  up. 

In  concluding  its  report  to  the 
FCC,  the  .ANP.A  said  in  part: 
“From  infoimation  available 
and  FCC  reports  and  statements 
on  the  subject,  it  seems  conclu¬ 
sive  that  the  frequency  alloca¬ 
tions  to  the  Land  Mobile  Serv¬ 
ices  must  be  substantially  in¬ 
creased  if  the  growth  of  the 
Land  Mobile  Services  and  their 
acknowledged  contributions  to 
society  are  to  be  accommo¬ 
dated.” 


SKIDMORE  & 
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Telecopier  speeds 
text  from  Nixon 
press  conference 

The  Washington  (D.  C.)  Star 
experimented  successfully  with 
the  transmission  of  the  text  of 
President  Nixon’s  April  18  press 
conference  via  telecopier  fron. 
the  White  House  to  the  news¬ 
room. 

As  a  result,  the  Star  had  an 
accurate  text  of  all  of  the  ques¬ 
tions  and  answers  relating  to 
the  North  Korean  incident  and  i 
provisions  for  guarding  recon¬ 
naissance  planes  in  its  1:45  p.m. 
press  run.  The  Star  replated  for 
the  complete  text  20  minutes 
later. 

The  Star  received  permission 
from  Ronald  Ziegler,  presiden¬ 
tial  press  secretary,  to  install 
the  telecopier  in  the  White 
House  for  use  during  the  press 
conference.  The  conference  be¬ 
gan  at  11:30  a.  m.  and  was  con¬ 
cluded  at  noon. 

At  that  point,  the  White 
House  Staff  began  issuing  pages 
of  the  text,  one  at  a  time,  as 
they  w’ere  prepared.  Star  copy 
boys  ran  each  sheet  through  the 
telecopier  as  it  w'as  received.  The 
facsimile  of  each  page  appeared 
in  the  newsroom  six  minutes 
from  the  time  it  was  placed  in 
the  machine  at  the  White  House. , 

By  the  time  the  telecopier  had  ' 
processed  three-fourths  of  the ' 
text,  the  White  House  staff  had 
completed  the  remainder.  An¬ 
other  copy  boy  then  rushed  this 
to  the  newsroom.  The  time  was 
shortly  after  1  p.  m. 

Without  the  use  of  the  tele¬ 
copier,  a  copy  boy  would  havev 
read  each  page,  as  he  received  I 
it,  over  the  telephone  to  a  dic-| 
tationist  in  the  Star  newsroom.  I 

The  telecopier  is  in  operation  I 
in  the  Star’s  surburban  Mont- 1 
gomery  County,  Md.  bureau.  I 
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THE  COMPLETE  COMPOSING 
ROOM. 

ONE  MACHINE  THAT  REPLACES 
LINECASTERS,  STEREOTYPE 
EQUIPMENT,  STRIPCASTERS, 
IMPOSING  STONES,  DISPLAY 
CASTERS,  TYPE  METAL,  TYPE 
STORAGE  RACKS,  PROOF  PRESSES, 
FURNITURE,  SAWS,  FOUNDRY  TYPE, 

I  Iv  IMIIh  Intertype’s  new  five-disc  Fototronic  1200  isn’t  just  another 

m  Imll  V  piece  of  typesetting  equipment. 

^  complete  composing  room  right  at  your  fingertips. 

H  I  I  k  I  I  The  Fototronic  sets  all  kinds  of  composition— display,  text, 

M  BH  I  mixed  copy,  tabular— in  handy  blocks  for  quick  paste  up  or 

film  makeup.  And  it  mixes  both  type  sizes  and  faces  in  a 
k  single  line  with  common  base  alignment.  It  sets  from  five 

ki  I  discs  with  a  total  of  1200  characters ...  40  type  sizes  run¬ 

ning  from  a  minuscule  5  point  up  to  a  rambunctious  72 
point . . .  line  widths  to  51  picas. 

Tight  type?  With  a  1/32  em  unit,  it’s  a  cinch.  And  the 
versatility  is  matched  by  dependability.  For  there’s  nothing 
more  reliable  than  the  solid-state  circuitry  in  the  Fototronic 
1200. 

When  you  add  this  versatility  to  a  machine  that  turns 
out  straight  matter  at  the  rate  of  24,000  ems  per  hour, 
you’ve  got  more  than  just  another  phototypesetting  ma¬ 
chine.  You’ve  got  a  complete  composing  room. 

Get  the  story  from  your  Intertype  representative,  or 
write  Intertyije,  a  division  of  Harris-Intertype  Corporation, 

360  Furman  Street,  gjayj 

Brooklyn, N.Y.l  1201.  m§w  m  Cmm  m  m  mC 


A  DIVISION  OF  HARRIS-INTERTYPE 


Set  in  Fototronic  Gothic  No.  13  and  Century  Schoolbook. 


Presses:  installed,  renovated, 
dismantled,  moved  and 
erected. 

Composing  Room:  overnite 
and  weekend  moves. 
Mailroom:  conveyors  and 
auxiliary  equipment  moves 
and  additions. 

Warehousing:  complete 
service. 

Maintenance:  complete 
service. 

New  York  City:  275  Madison 
Avenue  (212)  ORegon  5-5100 
Connecticut>  (202)  878-3535 
Massachusetts:  (413)  737-3525 
Georgia:  (404)  457-7134 
Canada:  (514)  735-5321 


Central 
Rigging  & 
Contracting 
Corp. 


WORK  HAS  BEGUN  on  this  new  home  for  the  Gainesville  (Ga.)  Daily  Timet  and  the  Poultry 
Timet  on  a  four-acre  site  across  from  the  Gainesville  National  Bank  and  the  Postoffice,  The  Daily 
Timet  was  founded  in  1947;  the  Poultry  Timet  was  hatched  a  year  later. 


Unique  plan 
in  new  plant 
for  Ga.  daily 

The  Daily  Times  at  Gaines¬ 
ville,  Georgia,  has  purchased  a 
5-unit  Urbanite,  manufactured 
by  the  Goss  Company,  accord¬ 
ing  to  Lou  Fockele,  publisher. 

The  press,  which  will  replace 
a  2-unit  Goss  letterpress,  will 
allow  the  Daily  Times  to  make 
use  of  full  process  color  as  well 
as  spot  color. 

The  Daily  Times,  in  business 
since  1947,  will  be  head  quart¬ 
ered  in  a  new  building  now 
under  construction. 

Fockele  said  the  interior  lay¬ 
out  of  the  30,000  square  foot, 
two-level  plant  was  influenced 
by  two  unusual  factors,  location 
of  a  drive-up  window  for  a 
wide  range  of  customer  services, 
and  provision  for  news  and  ad¬ 


vertising  staffers  to  have  ready 
access  to  their  cars.  A  45-foot 
wide  parking  and  traffic  deck 
across  the  rear  of  the  building 
is  being  constructed,  giving  com¬ 
plete  circulation  around  the 
upper  level. 

“Architects  determined  a 
post-and-beam  structural  design 
to  be  most  fitting  for  this  build¬ 
ing.  To  provide  maximum  in¬ 
terior  free-span,  the  roof  is 
made  up  of  precast,  prestressed 
concrete  tees,  8  feet  wide  by  28 
inches  deep,  ^e  longest  of  which 
are  60  feet.  The  tees  rest  on 
prestressed  girders  16  inches  by 
36  inches  running  the  full  length 
of  the  building  plus  15-foot 
overhang  at  each  end,”  Fockele 
said. 

To  give  the  building  an  “at- 
homeness”  in  the  rugged  North 
Georgia  mountain  area,  all  ex¬ 
terior  concrete  will  be  formed 
with  rough-sawn  boards  with 
native  stone  facing  to  be  laid 
without  visible  mortar  joints. 
Lobby  flooring  is  of  slate  and  the 
largest  expanse  of  lobby  wall  is 


finished  with  stained,  rough- 
sawn  boards. 

Designed  into  the  building  are 
raceways  for  cable  television, 
intercom  music/paging  system, 
closed  circuit  television,  self- 
correcting  clocks,  internal  tele¬ 
phone  system  and  radio  dispatch 
equipment  Also  budgeted  for 
purchase  are  a  completely  new 
two-dimensional  composing 
room,  camera  and  platemaking 
equipment. 

• 

Offset  printing 
business  readied 
by  Florida  paper 

The  Ft.  LcMderdale  (Fla.) 
Tribune,  published  twice-weekly, 
is  building  a  7,000  square-foot 
plant  for  an  offset  printing  op¬ 
eration.  The  Tribune  purchas^ 
a  5-unit  Goss  Community  web 
offset  press  with  Suburban 
folder. 

The  plant  is  designed  to 
handle  up  to  14  Goss  Community 
units  and  a  second  Suburban 
folder  or  a  higher  speed  press 
such  as  a  Goss  Urbanite  in  ad¬ 
dition  to  the  5-unit  Community. 

John  S.  Powell,  publisher,  said 
the  Tribune,  a  tabloid,  prints 
between  20-24  pages  on  Monday 
with  a  circulation  of  20,000.  On 
Thursdays,  between  52  and  60 
pages  are  run  with  a  circulation 
of  35,000. 

The  Tribune  plans  to  print 
additional  circulars  and  other 
area  publications. 


John  Griffiths  joins 
Wood’s  sales  force 


GOODBYE,  DUPLEX! — Prattman  at  tha  Rhinalandar  (Wit.)  Daily 
Nawt  start  up  a  4-unit  Gott  Community  wab  offtat  prau  which  wat 
inttallad  aftar  Hagadona  Nawtpapart  of  tha  Scrippt  Laagua 
purchatad  tha  51-yaar-old  papar. 


John  Griffiths  has  joined  the 
sales  department  of  Wood  In¬ 
dustries  Inc.  He  is  former  pre^.i- 
dent  of  John  Griffiths  Co.,  Inc., 
for  over  45  years  as  a  dealer  in 
newspaper,  stereotype  nta- 
chinery  and  graphic  arts  equip¬ 
ment.  Griffiths  has  been  acti'/e 
in  the  export  of  newspap'ir 
presses  to  Latin  America. 
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Uniformity  is  what  we  deliver  in  news  web  offset  inks.  Whether  your  shipment  is  a  5500  gallon  tank 
trailer  delivery  or  a  3-gallon  kit,  you  know  that  your  U.  S.  inks  will  outperform  all  others.  On  the  press, 
and  on  the  paper!  That’s  why  they’re  the  best-selling  web  offset  inks  for  newspapers  today.  When  you 
need  trouble-free  performance,  call  us.  We  deliver.  A  sample  kit  formulated  for  your  press  and  paper 
stock  is  yours  on  request. 
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Preprinted  foil  lamination 
studied  for  ad  use  here 


The  French  may  no  longer 
have  General  de  Gaulle  but 
they  do  have  George  Brousse 
who  has  developed  a  technique 
for  laminating  unsupported 
color  preprinted  aluminum  foil 
to  newsprint,  an  achievement 
that  should  make  color-con¬ 
scious  admen  sit  up  and  take 
notice. 

They  have  long  been  aware 
of  the  extra  dimension  of  bril¬ 
liance  given  color  ads  by  print¬ 
ing  on  aluminum  foil.  Use  of 
color  printed  paper  backed  foil 
in  packaging  and  other  fields 
has  been  widespread  in  this 
country,  but  attempts  at  lami¬ 
nating  preprinted  foil,  unsup¬ 
ported  by  a  paper  backing,  to 
newsprint  have  proved  unsuc¬ 
cessful. 

With  Brousse’s  method,  the 
unsupported  foil  is  printed  then 
laminated  to  newsprint  and,  as 
with  Hi-fi  and  SpectaColor,  the 
newspaper  receives  rolls  of 
newsprint  partly  covered  by 
color  ads.  The  blank  portion  is 
ready  for  regular  printing. 

Has  been  tried 

France  Soir  and  Le  Parisi- 
enne,  of  Paris,  have  run  two- 
column,  continuous  pattern  ads 
on  their  front  and  back  pages. 


The  preprinting  and  lamination 
were  done  by  Peychinet  com¬ 
pany  of  Grenoble,  the  only 
printer  licensed  to  use  Brousse’s 
technique. 

In  the  United  States,  at¬ 
tempts  have  been  made  to  lami¬ 
nate  preprinted  foil  on  to  news¬ 
print  but  this  produced  a  disk 
shaped  preprint  roll  and  the 
effort  never  amounted  to  much. 

The  problem  of  laminating 
preprinted  unsupported  foil  is 
a  matter  of  fragility.  The  foil 
used  by  Brousse  is  about  1/25 
thousandth  of  an  inch  thick  and 
when  laminated  to  newsprint  its 
edges  are  almost  unperceivable 
to  the  touch. 

William  W.  Fitzhugh  Jr., 
president  of  Newspaper  Pre¬ 
print  Corporation  in  New  York, 
said  his  company  has  the 
French  development  under  con¬ 
sideration.  One  major  problem’ 
he  said,  is  an  adhesive  that 
will  not  bleed  at  the  edges. 

Brousse,  according  to  Fitz¬ 
hugh,  claims  that  his  process 
is  patented  not  only  in  France 
but  in  the  United  States  as 
well. 

Preprint’s  president  said  that 
his  company,  which  is  jointly 
owned  by  several  newspapers, 
plans  to  develop  cost  estimates 


for  use  of  the  Brousse  process 
here. 

With  these  estimates,  Pre¬ 
print  will  seek  the  interest  of 
advertising  agencies  in  making 
trial  runs  in  some  newspaper. 

Fitzhugh  said  he  will  also 
study  the  feasibility  of  having 
ads  printed  in  Grenoble  and 
shipped  to  the  U.S. 

'The  Grenoble  company  uses 
rotogravure  printing,  but  Fitz¬ 
hugh  said,  printing  by  offset  is 
possible.  Letterpress  printing  on 
foil,  he  added,  is  out  of  the 
question. 

• 

Scottsdale  Progress 
in  a  new  ^ball  park^ 

The  present  address  of  the 
Scottsdale  (Ariz.)  Daily  Prog¬ 
ress,  302  Ball  Park  Plaza,  is  ap¬ 
propriate  because  Scottsdale 
hosts  the  Chicago  Cubs  during 
their  spring  training  exercises 
just  down  the  street. 

The  address,  however,  will 
change  later  this  year  as  the 
10,500-circulation  Daily  Prog¬ 
ress  moves  into  its  new  10,300 
square-foot  plant  now  under 
construction  a  few  blocks  away. 

Another  change  will  be  a  con¬ 
version  from  letterpress  to  off¬ 
set  with  a  3-unit  Goss  Urbanite 
web  offset  press,  replacing  a 
Duplex  Standard  Tubular  letter- 
press. 

The  Daily  Progress  was 
founded  in  1937  and  purchased 
by  Jonathan  Marshall  in  1963 
when  its  circulation  was  4,800. 


"Our  new  plant  starts  a  new  era/' 

says  a  66-year-old  New  Jersey  Newspaper. 


Union-owned  weekly 
adds  an  offset  press 

The  Union  Advocate,  of  St 
Paul,  Minn.,  is  adding  offset 
printing  to  its  operations. 

Purchase  of  a  6-unit  Goss 
Suburban  web  offset  press  was 
announced  by  A.  B.  Laiswi, 
business  manager.  He  said  four 
of  the  units  will  be  floor- 
mounted  with  two  units  stacked. 
The  installation  includes  a 
Suburban  half  and  quarter  page 
folder  with  a  double  parallel 
fold  attachment  and  a  six  posi¬ 
tion  roll  stand. 

The  union-owned  paper,  e.stab- 
lished  in  1897,  is  published 
Thursdays  with  a  circulation  of 
56,000. 

The  Suburban  will  join  a  4- 
unit  Duplex  Unitubular  letter- 
press  in  the  Union  Advocate 
pressroom. 


Wiesing  in  new  post 

William  P.  Wiesing  has  joined 
Lockwood  Greene  Engineers, 
New  York,  as  project  manager 
in  the  Graphic  Arts  Depart¬ 
ment.  He  has  been  active  in  the 
graphic  arts  field  for  10  years, 
in  book  manufacturing  and 
newspaper  production.  As  a  staff 
member  of  the  American  News¬ 
paper  Publishers  Association 
Research  Institute,  he  served  as 
consultant  to  daily  newspapers 
in  various  trouble-shooting  ca¬ 
pacities. 
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After  more  than  a  half-century  in  the  same  building  the  former  Perth  Amboy  Evening 
News  looks  forward  to  completion  of  its  new  53,000  sq.  ft.  plant  in  Woodbridge,  N.J. 
and  the  start  of  a  new  era  as  The  News  Tribune.  Modern  facilities  will  enable  the 
newspaper  to  print  up  to  112-page  editions  and  to  offer  4-color  advertising  for  the 
first  time.  Designed  by:  ' 


iWAlN 


CHAS.T.  /WAIN,  INC 
Sngineers 

Boston,  Mass.  (617)  262-3200 
Charlotte,  N.C.  (704)  375-1375 
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Mergenthaler 
Super-Quick 
orders  soar 

Mergenthaler  Linotype  Com¬ 
pany  has  announced  that  nearly 
200  orders  have  been  received 
for  its  Linofilm  Super-Quick 
pholocomposing  system. 

The  Super-Quick  has  greater 
speed  and  size  range  than  the 
earlier  Linofilm  Quick,  of  which 
152  are  in  service,  said  Paul 
Chisholm,  vicepresident  -  Do¬ 
mestic  Sales  for  Mergenthaler. 

Some  of  the  reasons  for  the 
Super-Quick’s  success  w’ere  re¬ 
vealed  by  a  survey  conducted  by 
Mergenthaler  sales  agencies. 
Most  frequently  mentioned  were 
(1)  5  to  72  point  size  range 
coupled  with  40  lines-a-minute 
productivity;  (2)  adaptability  of 
the  Super-Quick  to  virtually 
every  class  of  composition: 
newspaper  text  and  display,  book 
work,  and  general  commercial 
typesetting;  (3)  availability  of 
tte  immense  Mergenthaler  type 
library  for  Super-Quick  fonts; 
and  (4)  the  high  quality  of 
Super-Quick  typography. 

Chisholm  said  Mergenthaler  is 
considering  further  increases  in 


production  at  its  Wellsboro 
plant.  In  addition  to  Super- 
Quicks,  the  plant  also  builds  the 
Linotron  505  cathode-ray  tube 
photocomposing  system  and  Lin¬ 
ofilm  Keyboards  and  Photo 
Units.  Completed  in  1958,  the 
Wellsboro  plant  is  one  of  two 
principal  Mergenthaler  facilities 
in  the  United  States.  Other 
plants  are  located  in  England 
and  in  Germany.  The  company’s 
250,000  square  foot  Plainview, 
New  York  plant  produces  Lino¬ 
type  machines,  parts  and 
matrices. 

• 

Bulletin  describes 
curving  of  plates 

One-pass  precision  plate  curv¬ 
ing  machines  for  all  types  of 
printing  plates  are  described  and 
illustrated  in  a  new  bulletin,  just 
released  by  Kaufmann  Tool  & 
Engineering  Corp.,  (8549  So. 
Chicago  Avenue,  Chicago 
60617). 

Bulletin  44,  a  four-page,  tw'o- 
color  brochure  highlights  ad¬ 
vantages  of  the  two-roll  curv¬ 
ing  machines  that  curve  print¬ 
ing  plates  without  flattening 
type  or  dot  patterns,  without 
bending  on  the  tangent,  with¬ 
out  differential  stretching,  and 
with  no  visible  flats  at  beginning 
and  end  of  plates. 


Hoe  negotiates 
new  financing 

R.  Hoe  &  Co.,  Inc.  announced 
this  w’eek  that  it  had  concluded 
its  arrangements  with  James 
Talcott  Inc.  for  additional  fi¬ 
nancing  to  provide  funds  for 
current  operating  requirements. 

Burton  C.  Polglase,  Hoe  pres¬ 
ident,  said  it  was  estimated  that 
more  than  $6  million  of  new 
money  will  become  available  to 
Hoe  under  secured  loan  agree¬ 
ments  with  Talcott  which  in¬ 
volve  the  placing  of  a  lien  or 
security  interest  on  substantially 
all  of  Hoe’s  operating  assets  ex¬ 
cept  real  estate. 

Hoe’s  present  debt  to  banks 
and  insurance  companies  aggre¬ 
gating  approximately  $7,400,000 
has  been  converted  into  partici¬ 
pations  in  the  Talcott  loan 
agreements,  and  such  debt  will 
be  secured  rateably  by  the  same 
liens  and  security  interests 
which  secure  the  Talcott  ad¬ 
vances,  Polglase  said. 

This  debt  to  Talcott  and  the 
other  lenders  includes  an  ob¬ 
ligation  of  $5  million  based  on 
fixed  assets,  w'hich  is  repayable 
in  50  consecutive  monthly  in¬ 
stallments  of  $100,000  each, 
commencing  November  1.  The 
remainder  of  the  debt  under  the 


agreements  is  based  on  a  revolv¬ 
ing  arrangement  based  upon 
75%  of  the  amount  of  eligible 
accounts  receivable  and  50%  of 
the  amount  of  eligible  inventory. 
• 

1 130  computer  users 
to  form  organization 

An  organizational  meeting  of 
Printing  and  Publishing  1130 
Computer  Users  will  be  held  in 
Jacksonville,  Florida,  May  21- 
23.  Thirty  users  have  indicated 
they  will  attend  this  meeting 
which  is  designed  to  set  up  the 
machinery  for  a  national  1130 
Computer  Users  organization 
with  a  beginning  membership  of 
approximately  65. 

Meetings  will  be  at  the  Robert 
Meyer  Hotel  with  such  work  as 
charter  and  bylaws,  finance, 
goals,  communications,  etc.  han¬ 
dled  on  a  committee  arrange¬ 
ment. 

• 

3  to  share  plant 

London 

The  Daily  Mail’s  branch  pro¬ 
duction  plant  near  Manchester, 
is  being  enlarged  to  provide  fa¬ 
cilities  for  two  more  newspa¬ 
pers,  the  Manchester  Evening 
News  and  the  Guardian.  The 
present  News-Guardian  plant  in 
downtowm  Manchester  wdll  be 
sold. 


how  BEVERIDGE  is 


making  the  best  mats 
even  better. 


For  years  Beveridge  has  steadily  maintained  quality  mat 
leadership.  Now  we  are  raising  our  quality  sights. 

Here’s  what  is  happening  ...  • 

When  The  Beveridge  Paper  Company  joined  the  Scott 
Paper  Company,  in  1%5,  the  latter  made  available 
tremendous  research  and  development  resources  to 
add  to  our  own.  Hundreds  of  thousands  of  dollars 
have  been  invested  in  up-to-date,  sophisticated  mat 
making  machinery  and  quality  control  devices. 

With  these  facilities,  Beveridge  is  now  producing  a  new 
breed  of  mats— mats  with  improved  tolerances,  lower 
moistures,  easier  molding  and  even  sharper  reproduction 
capabilities.  There  is  a  complete  line— mats  for  any  purpose. 
Ask  us  about  Beveridge’s  new  breed  of  mats. 


BEVERIDGE  MATS 


NEWSPAPERS 

[BewriJne 

Pryil^ 

SYNDICATES 

Beveridge 

Beveridge 

Auto- Pack 

•■500”  Syndicate 

Beveridge 

Beveridge 

High  Speed 

Color-Pack 

Beveridge 

Multi-Cast 

LpA— 

Beveridge 

^  Premium-Bake 

NEW  PRODUCTS  DIVISION 

The  BEVERIDGE  PAPER  COMPANY 

705  W.  Washington  Street  •  Indianapolis,  Indiana  46204 
Phone  (317)  635-4391 
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5th  Shaw  paper 
goes  to  offset 

The  Newton  (Iowa)  Daily 
News,  a  member  of  Shaw  News¬ 
papers,  has  announced  plans 
for  conversion  from  letterpress 
to  offset. 

The  8,000-circulation  evening 
daily  becomes  the  fifth  Shaw 
daily  to  change  to  offset  on 
Goss  presses.  The  News  pur¬ 
chased  a  6-unit  Ck>ss  Suburban 
web  offset  press,  the  first  Sub¬ 
urban  at  the  Shaw  dailies.  The 
other  four,  the  Monroe  (Wis.) 
Times,  Webster  City  (Iowa) 
Freeman- Journal,  Creston 


(Iowa)  News- Advertiser  and 
Woodstock  (Ill.)  Sentinel,  are 
printed  on  Goss  Community 
presses. 

The  Goss  Suburban  installa¬ 
tion  at  the  News  will  include 
a  half  and  quarter  page  folder 
and  an  upper  former.  With  the 
upper  former  the  News  will  be 
able  to  print  two-section  prod¬ 
ucts. 

The  6-unit  Goss  Suburban 
will  produce  24  broadsheet  pages 
for  The  News  as  compared  to 
the  16-maximum  currently  on 
tho  Duplex  Standard  Tubular 
letterpress.  The  Suburban  will 
print  at  speeds  up  to  25,000 
papers  per  hour. 

E.  K.  Shaw,  publisher,  said 
the  News  is  constructing  a  65 


X  54  addition  to  the  building  at 
200  First  Avenue  “E”  to  house 
the  press. 

• 

Largest  offset  switch 
for  North  Carolina 

The  102-year  old  Wilmington 
(N.  C.)  Morning  Star  is  enter¬ 
ing  a  new  era  of  progress  with 
conversion  from  letterpress  to 
offset.  It  will  be  the  largest  cir¬ 
culation  (30,000  morning-eve¬ 
ning)  daily  in  North  Carolina 
printing  on  an  offset  press. 

Rye  B.  Page,  publisher,  said 
the  Star-News  Newspapers 
purchased  a  4-unit  Goss  Metro- 
Offset  press  to  be  installed  in  a 
new  building.  It  will  replace  a 
Goss  Unit-Type  Octuple. 


500  offset  dailies 
on  ANPA’s  list 

Nearly  500  daily  newsp  pers 
have  already  converted  to  offset 
printing  or  are  in  the  pi  >ce8s 
of  doing  so,  according  t<  the 
ANPA  Research  Institute.  The 
listing  compiled  by  RI  hhows 
492  papers  as  being  in  offsot  or 
planning  to  make  the  change 
this  year. 


Cold  type  in  style 
for  Newport’s  paper 

The  Newport  (R.  I.)  Daily 
News  is  converting  to  offset 
with  a  5-unit  Goss  Urbanite, 
which  will  print  up  to  40,000 
papers  per  hour.  Each  unit 
prints  8  broadsheet  pages,  giv¬ 
ing  the  Newport  Daily  News  a 
maximum  40-page  product. 

Included  in  the  installation  is 
a  Goss  Urbanite  half-page 
folder,  a  six  position  roll  stand 
and  a  two  position  roll  stand. 
The  press  arrangement,  giving 
the  Daily  News  full  color  fa¬ 
cilities,  has  four  units  behind 
the  folder  and  one  in  front. 

In  addition  the  News  will 
make  a  complete  switch  to  cold 
type  composition  when  it  moves 
into  a  new  building. 

• 

Growth  in  12  years 
demanded  new  press 

In  1957  when  the  Elizabeth- 
town  (Ky.)  News  installed  a 
Goss  Cox-O-Type  letterpress, 
printing  2,500  copies  per  hour, 
it  was  believed  the  press  had 
enough  capacity  to  print  the 
News  for  many  years  to  come. 

The  8,000  circulation  News, 
published  Tuesdays  and  Thurs¬ 
days,  now  is  printed  on  a  4-unit 
Goss  Community  web  offset 
press  that  can  print  at  speeds 
up  to  16,500  papers  per  hour. 

The  change  to  offset  came  on 
the  eve  of  the  newspaper’s  100th 
anniversary.  Leonard  T.  Bean, 
publisher,  said  a  special  Centen¬ 
nial  issue  is  being  planned  in 
August  I 


THEN — Late  edition  of  Boston  Herald- 
Traveler  hits  the  street  from  a  Jampol 
loading  platform. 


years 

...and  still  a  news  carrier! 


NOW — Jampol  stack  and  bundle  handling  equipment  helps  mail- 
room  keep  pace  with  high  speed  production  at  The  Detroit  News. 


Back  when  radio  was  an  infant,  and 
TV  still  a  dream,  Jampol  equipment 
was  already  hard  at  it  in  the  mail- 
room.  Getting  the  news  out  while  it’s 
still  news  has  been  our  job  for  a 
long  time.  We’ve  learned  plenty  about 
improving  mailroom  efficiency 
over  the  years.  Let  a  Nolan -Jampol 
specialist  tell  you  all  about  it. 


NOLAN-JAMPOL  INC 

ROME,  N.Y. 
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Know  what  this 
simple,  little 
machine  can  do? 

It  can 

save  you  money 
Check  into  it. 


IVesensitized  Micro -Metal 
Plate  Processor 


ROLLED  PLATE  METAL  COMPANY  Brooklyn,  new  york  11231 

DIVISION  OF  BALL  BROTHERS  COMPANY  INCORPORATED 
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109-year-old  daily  marks 
time  for  ‘total  new  look’ 


The  oldest  daily  in  Cattarau¬ 
gus  County  (New  York),  the 
Olean  Times  Herald,  is  in  the 
midst  of  a  modernization  pro¬ 
gram. 

Construction  of  a  modem 
plant  is  under  way  on  the  North 
Union  Street  Extension.  The 
move  from  the  present  plant  at 
105  Times  Square  is  expected  to 
take  place  in  September,  Grey 
Fitzpatrick,  executive  vicepresi¬ 
dent  and  editor,  said. 

The  Times  Herald  will  have  a 
complete  new  look,  with  all  type¬ 
setting  and  photo  reproduction 
to  be  done  by  means  of  elec¬ 
tronic  processes.  Printing  will 
be  done  on  a  6-unit  Goss  Ur¬ 
banite  web  offset  press. 

The  Times,  forerunner  of  the 
Times  Herald,  was  founded  as  a 
weekly  in  1860.  The  first  daily 
issue  was  printed  in  1879. 

The  Times  Herald  is  a  third 
generation  family  business. 
M.  G.  Fitzpatrick  purchased  the 
Times  in  1911  when  it  had  a 
circulation  of  less  than  1,200. 
E.  Boyd  Fitzpatrick,  a  son  of 
M.  G.,  is  the  publisher.  His  son. 
Grey,  is  the  third  generation  in 


the  enterprise.  Both  E.  Boyd 
and  Grey  Fitzpatrick  are  West 
Point  graduates. 

The  Times  merged  with  the 
Olean  Evening  Herald  in  1932 
to  form  the  Times  Herald.  Its 
current  output  of  21,500  papers 
daily  made  expansion  necessary. 
• 

Speedy  system  sets 
type  and  drawing 

RCA  has  introduced  an  elec¬ 
tronic  composition  system  that 
can  set  line  drawings  as  well  as 
graphic  arts  quality  type  and  do 
it  in  either  full  page  size  or  on 
microfilm. 

The  VideoComp  70/840  sys¬ 
tem  “sets”  type  faster  than  1,- 
000  manual  linecasters  and 
“writes”  a  full  page  line  draw¬ 
ing  in  less  than  seven  seconds, 
according  to  N.  Richard  Miller, 
general  manager,  RCA  Graphic 
Systems. 

The  70/840  enables  a  com¬ 
puter  to  compose,  in  seconds, 
pages  complete  with  headlines, 
text  and  line  drawings  in  cor¬ 
rect  position  either  full  size  or 
on  microfilm,  he  said. 


William  Ginsberg  Associates 

CONSULTING  ENGINEERS 

WillUm  Gintbirg — Consulting  Enginoar  •  Robart  K.  Ginsbarg  PE 
Harman  S.  Brandas  PE 


Over  forty  years 
of  service 
to  the  newspaper 
Industry  and 
the  graphics  arts. 
331  MADISON  AVENUE, 


a  CONSULTATION 

a  NEW  PLANT  DESIGN 

a  PLANT  EXPANSION 

a  MODERNIZATION 

a  CONSTRUCTION 
SUPERVISION 

NEW  YORK.  N.Y.  10017 


212  MU  7-M93  A  MU  7.«3S« 


DESIGN  FOR  PUBLISHING— This  is  the  architect's  plan  for 
the  new  press,  circulation  and  distribution  plant  for  the  Times- 
Reporter  at  New  Philadelphia,  Ohio, 

Merged  daily  orders  Hoe 
Lithomatic  for  new  plant 


Construction  of  a  building  to 
house  an  offset  pressroom,  cir¬ 
culation  and  distribution  depart¬ 
ments  has  been  started  by  the 
Times-Reporter  at  New  Phila¬ 
delphia,  Ohio,  as  part  of  a  3- 
phase  expansion  program  which 
will  cost  between  $3.5  and  $4 
million. 

The  structure  will  be  located 
between  New  Philadelphia  and 
Dover  on  land  just  annexed  to 
the  former  city.  Eventually,  ac¬ 
cording  to  publisher  Harry  Hor- 
vitz  of  Horvitz  Newspapers 
(Lorain,  Mansfield  and  Wil¬ 
loughby),  the  layout  will  be  ex¬ 
panded  to  house  all  of  the  news¬ 
paper’s  operations.  Space  will 
total  35,000  square  feet. 

Scheduled  for  late-fall  de¬ 
livery  is  a  4-unit  Hoe  Litho¬ 
matic  60  offset  press  with  color 
cylinder  on  each  unit.  It  will  be 
equipped  with  reels,  tension, 
pasters  and  a  double  2:1  folder. 
The  Times-Reporter  will  be  the 
first  regular  daily  newspaper  in 
the  country  to  have  such  a  press. 
It  is  being  constructed  so  addi¬ 
tional  units  may  be  added. 

There  will  be  facilities  for 
full-color  separation  and  an  au¬ 
tomated  plate-making  depart¬ 
ment.  Equipment  will  include  a 
Chemco  Spartan  II  camera  with 
film  transport,  a  Log-E  film 
processor  and  an  automatic 
plate  processor.  The  mailroom 
will  be  Cutler-Hammer. 

The  building  will  be  complete¬ 
ly  temperature  and  humidity 
controlled  at  72  degrees  and  5(1 
per  cent,  respectively. 

The  Times-Reporter  (Dover 
Daily  Reporter  and  New  Phila¬ 
delphia  Times)  made  its  debut 


March  4,  1968,  two  days  after 
their  merger  was  announced. 

First  phase  of  the  expansion 
program  was  the  extensive  re¬ 
modeling  of  the  Times  building 
in  New  Philadelphia,  which  now 
accommodates  advertising,  edi¬ 
torial  and  business  offices.  All ) 
office  equipment  was  replaced,  ! 
with  each  department  having 
its  own  color  scheme. 

Approximately  90  percent  of 
the  newspaper’s  ads  now  are  | 
being  produced  in  cold  type.  In 
use  are  Digital  PDP-8  com¬ 
puters  and  Photon  713  equip¬ 
ment,  in  addition  to  Varitypers 
for  type  over  36  points. 

An  adjacent  building  houses 
an  engraving  operation. 

The  Times-Reporter,  now  a 
6-day  publication  with  a  circu¬ 
lation  of  23,600,  eventually 
plans  to  go  Sunday.  Once  it  is 
printing  offset,  some  commer¬ 
cial  work  will  be  done. 

• 

Atlanta  papers  buy 
20  more  press  units 

For  the  second  time  in  the 
past  two  years,  the  Atlanta 
Journal  and  the  Atlanta  Consti¬ 
tution  have  placed  a  press  order 
as  part  of  the  multi-million  dol¬ 
lar  expansion  program  already 
under  way. 

Atlanta  Newspapers  Inc.  i)ur- 
chased  20  additional  Goss  Head¬ 
liner  Mark  II  press  units.  The 
order  includes  10  half-decks, 
three  color  cylinders,  two  Cioss 
Imperial  3:2  folders  and  20  Reel- 
Tension-Pasters. 

It  brings  the  total  number  of 
Goss  Mark  II  units  purchased 
by  ANI  to  52. 
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Plant  work 
paces  needs 
for  future 

Seattle,  Wash. 

The  Seattle  Times  is  pro¬ 
ceeding  with  a  minimum  of 
delay  in  a  program  which  will 
provide  the  newspaper  with  ex¬ 
cellent  facilities  to  handle  pres¬ 
ent  business  and  future  growth, 
jccording  to  J.  A.  Blethen,  pub¬ 
lisher. 

Su<cessive  steps  in  a  continu¬ 
ous,  long-term  $6  million  plan 
launched  in  April,  1967  involved 
the  construction  of  a  four-story 
building  to  house  new  and  ex¬ 
isting  Goss  Mark  I  press  equip¬ 
ment  and  provided  for  the  al¬ 
location  of  15,000  additional 
space  for  the  composing  room, 
engraving,  classified  and  adver¬ 
tising  dispatch. 

By  next  March  the  Times  will 
be  running  four  nine-unit 
presses  with  a  capacity  of  144 
pages,  Blethen  said.  This  com¬ 
pares  with  a  present  capacity 
of  96  pages  daily  and  112  Sun¬ 
day. 


Press  additions 

At  the  present  time,  a  new 
Goss  press  consisting  of  nine 
units  and  a  single  folder  has 
been  installed  in  the  new  press¬ 
room  and  has  been  on  edition 
sine®  August,  1968. 

One  new  unit  and  a  double 
3-2  folder  have  been  added  to 
the  eight  unit  press  installed 
in  1962.  This  press  was  back 
on  edition  Dec.  1,  1968. 

Press  erectors  are  presently 
installing  a  nine-unit  press  in 
the  new  pressroom  which  con¬ 
sists  of  seven  units  from  an 
existing  press.  To  this  will  be 
added  two  new  units  and  a 
single  3/2  folder.  This  work 
will  be  completed  by  July. 

Another  nine-unit  press  will 
commence  moving  from  the  old 
pressroom  in  July.  The  com¬ 
pletion  of  this  installation  is 
set  for  early  March,  1970. 

New  poIrntiaU 

The  press  expansion  program 
provides  space  for  the  future 
installation  of  still  another 
nine-unit  press.  If  necessary, 
one  additional  unit  may  be 
added  to  each  of  the  nine-unit 
pres.ses,  the  Times  advised. 

The  Cutler-Hammer  demist 
system  will  be  installed  on 
presses  located  in  the  new  press 
building.  Officials  estimate  the 
equipment  is  controlling  90  per¬ 
cent  of  the  ink  mist. 

Come  next  March,  an  eight- 
unit  anti-friction  press  installed 
in  1937  will  be  retired.  The 
space  it  occupies  will  provide 


A  MODEL  of  one  of  the  two  8-unit  Goss  Headliner  Mark  II 
presses  installed  at  the  Arizona  Republic  and  Phoenix  Gazette  is 
presented  by  C.  W.  (Neil)  Burger  of  Goss  to  Don  Nydegger,  center, 
assistant  production  manager,  and  Mason  Walsh,  executive  di¬ 
rector  of  Phoenix  Newspapers.  Two  9-unit  Headliner  Mark  M's  are 
on  order  to  be  installed  in  a  new  production  annex. 


Automix  Keyboard 
sales  manager  named 

William  L.  Strandy  recently 
was  named  national  sales  man¬ 
ager  for  Automix  Keyboards,  of 
Bellevue,  Wash.  He  formerly 
was  northwest  sales  representa¬ 
tive  for  Photon  Inc. 

Personnel  appointments  were 
announced  by  Automix  Key¬ 
boards  for  the  company’s 
Eastern  Division. 

Named  general  manager  for 
the  Automix  Eastern  Division  is 
Walter  J.  Stanton,  formerly 
Eastern  regional  sales  manager 
for  Photon  Inc. 

Robert  C.  Harvey,  newly  ap¬ 
pointed  New  England  represent¬ 
ative  for  Automix,  formerly 
was  with  Fairchild  Graphics  as 
sales  engineer  for  New  England. 

Thomas  J.  Imperato  has  been 
named  representative  for  New 
York  and  New  Jersey. 


ANPA  applauds  Schurz 
as  technology  pioneer 


additional  room  for  stereotype, 
mailing  room,  newsprint  stor¬ 
age  and  offices. 

A  computerized  photocompo¬ 
sition  system  for  the  setting  of 
advertising  copy  has  been  in 
operation  since  last  July.  The 
Times  is  using  the  Intertype 
Fototronics,  driven  by  comput¬ 
erized  tape  from  an  IBM  1130 
computer. 

50%  of  retail  ads 

This  new  installation  is  now 
processing  50  per  cent  of  the 
afternoori  and  Sunday  newspa¬ 
per’s  retail  advertising  linage 
in  photocomposition.  A  third 
Fototronic  will  be  added  by  the 
end  of  next  June. 

The  new  photocomposition 
equipment  will  assist  in  proc¬ 
essing  financial  market  tables 
and  will  thus  relieve  heavy 
peak  activity  on  tape  operated 
linecasting  machines.  The  finan¬ 
cial  tape  will  be  processed 
through  the  1130  computer  to 
provide  an  eight-level  output  to 
drive  the  Fototronics. 

Extensive  changes  have  been 
completed  in  the  engraving  de¬ 
partment.  A  new  Chemco  Mara¬ 
thon  camera,  a  Loge  film  proc¬ 
essor  and  a  two-plate  1)M48 
etching  machine  have  been 
added. 

The  Times’  classified  depart¬ 
ment  occupied  its  new  home 
last  April.  Its  7400  feet  of  floor 
space  has  the  latest  in  telephone 
equipment,  a  conveyor  system, 
conference  rooms,  offices  for  su¬ 
pervisory  personnel,  and  a  pub¬ 
lic  address  system.  All  person¬ 
nel  are  using  new  electric 
typewriters. 

These  new  systems  have 
proven  of  great  assistance  in 
handling  heavy  increased  vol¬ 
umes  of  classified  linage,  the 
Times  reports. 


Franklin  D.  Schurz,  publisher 
of  the  South  Bend  (Ind.)  Trib¬ 
une  and  other  daily  newspapers, 
was  cited  by  the  American 
Newspaper  Publishers  Associa¬ 
tion  at  its  convention  for  his 
long  and  effective  work  in  the 
development  of  newspaper  tech¬ 
nology'. 

Schurz,  first  president  of  the 
ANPA  Research  Institute,  was 
given  a  plaque  presented  on  be¬ 
half  of  the  ANPA  Production 
Management  Committee.  He 
credited  the  technological  ad¬ 
vancements  to  team  work  on 
the  part  of  directors  of  the  in¬ 
stitute  board,  various  commit¬ 
tees  and  the  staff  at  Easton, 
Pa.,  where  the  laboratory  is  lo¬ 
cated. 

In  making  the  surprise  pre¬ 
sentation  of  a  plaque,  ANPA 
president  William  F.  Schmick 
Jr.  of  the  Baltimore  Sun  said: 

“Today  the  ANPA  honors 
Franklin  D.  Schurz  as  the  first 
president  of  the  ANPA  Re¬ 
search  Institute.  In  doing  so 
we  also  recognize  him  as  one 
of  the  world’s  leading  pioneers 
in  newspaper  technology.  We 
applaud  the  bold  confidence  he 
has  always  shown  in  new  proc¬ 
esses  and  his  determination  that 
the  South  Bend  Tribune  could 
and  would  make  the  new  proc¬ 
esses  work.  He  led  the  way  in 
almost  every  new  development 
in  the  past  two  decades. 

“The  South  Bend  Tribune 
pioneered  in  the  initial  ANPA- 
Dow  Etch  development.  The 
South  Bend  Tribune  adopted 
all  photo  composition  for  ads 


when  the  system  was  considered 
impractical.  The  South  Bend 
Tribune  played  a  major  role  in 
the  difficult  pioneer  days  of 
no  pack  mats.  The  South  Bend 
Tribune  was  the  development 
plant  for  many  other  advance¬ 
ments  which  are  now  in  wide¬ 
spread  use.  Today  he  is  again 
serving  as  a  pilot  plant  for  the 
development  of  the  new  Letter- 
flex  plate. 

“We  could  go  on  and  recite 
many  more  sound  reasons  why 
Franklin  Schurz  so  richly  de¬ 
serves  the  recognition  of  his 
fellow  ANPA  publishers  as¬ 
sembled  here  today.  I  am  cer¬ 
tain  that  he  will  appreciate 
knowing  that  the  idea  for  this 
citation  came  from  the  ANPA 
Production  Management  Com¬ 
mittee,  a  group  of  highly  tech¬ 
nical  specialists  who  are  most 
grateful  for  such  pioneering 
efforts. 

“This  sincere  expression  of 
ANPA  appreciation  and  af¬ 
fection  was  unanimously 
adopted  by  the  ANPA  Board 
of  Directors.  I  am  sure  every 
publisher  in  the  audience  today 
concurs.” 

• 

Roto  color  ^ide 

Denver 

The  Den  :r  Post  and  its  sub¬ 
sidiary,  Gravure  West  of  Los 
Angeles,  are  issuing  a  Roto¬ 
gravure  Color  Guide  to  insure 
proper  color  selection  and  true 
fidelity  of  color  reproduction. 
Copies  of  the  Color  Guiile  are 
f  ree. 
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Th«  lin«q«  tabulation  shown  hara  has 
baan  compilad  by  Madia  Racords,  Inc. 
tor  aiclusiva  publication  by  Editor  E 
Publithor.  Thay  may  not  ba  printad  or 
publithad  in  any  form  without  oiplicit 
parmitiion  from  Madia  Racords,  Inc. 

Eicapt  whara  othar  figuras  ara  spacifi- 
cally  shown  tha  following  footnotas  apply 
to  Madia  Racords.  March  IHf  Linagas 
*lncludas  4I.7S0  linas  FAMILY  WEEKLY 
flncludas  44,277  linas  THIS  WEEK 
$lncludas  4S.223  linas  PARADE 
flncludas  54.W3  linas  WEEKEND. 

int  1768 
AKRON,  OHIO 

taacon  Journal-a  . 2,714,675  2,538,404 

§8aacon  Journal-S  ....  1,344,838  1,346.277 

Grand  Total  .  4,057,533  3,884,703 

ALRANY  N  V 

*Knicltarbocliar-Naws-a'  1,236,732  1,246.778 

Timas  Union-m  .  1,230,188  1,176,145 

§Tlmas  Union-S  .  741,455  776,064 

Grand  Total  .  3,408,575  3,377,207 

AL8UOUERQUE,  N.M. 

Journal-m  .  1,740,874  1,838,138 

SJournal-S  .  760,716  704,070 

Tribuna-a  .  1,873,127  1,744,314 

Grand  Total  .  4,574.737  4.286,542 


ROSTON, 
Racord  Amarican-d  . 

Advartisar-S  . 

Globa-a 

Globa-m  . 

Mloba-S  . 

Harald  Travalar-m  . . 
tHarald  Travalar-S  .. 


Advertising  Linage  Trends 

CompiM  by  EDITOR  A  PUBLISHER  from  Media  Racorda— (52  Cities  Report) 


ClaasificAtion  1969 

Retail  (Including 
Dept.  Store) 

March  .  165,704,000 

February  .  132,537,000 

Year  to  date  . .  436,144,000 


Gain/  ‘EftP 
1968  Loss  %  Index 


157,600,000 

128,870,000 

414,354,000 


105.1  110.5 

102.8  109.3 

105.3  109.7 


Department  Stores 

March  .  53,298,000  52,800,000  100.9  102.6 

February  .  39,557,000  39,564,000  100.0  100.2 

Year  to  date  135,396,000  134,231,000  100.9  101.4 


General 
March 
February 
Year  to  date 

Automotive 
March 
February 
Year  to  date 


ATLANTA,  GA. 

Constitution-m  .  2.7S2.I)03  2.548.372 

Journal-a  .  3,472,717  3.020,576 

Journal  S 

C:onstitution-S  .  1.642.187  1.548.887 

Grand  Total  .  7.717.107  7,117,837 

NOTE:  Part  run  advartising  includad; 
Journal-a  IH7— 3,472,717  includas  105,773 
linas;  1768  —  3,020,576  includas  131,447 

linas. 

RALTIMORE  MD 

(Naws-Amarican-S  _ '  877,331  801,278 

Naws-Amarican-a  .  1,482,772  1.541.584 

Sun-m  .  1,535,022  1,507,277 

Sun-a  .  2,in,023  2,254,864 

tSun-S  .  2,016,115  1,742,447 

Grand  Total  .  8,005,263  8,047,470 

RANGOR.  ME. 

Naws-m  .  874,478  727,451 

RATON  ROUGE.  LA. 

Advocata  (Saa  Nota)  1,727,764  1.773  854 

tAdvocata-S  .  626,251  614,787 

©ffnd  Total  .  2,554.215  2,588.643 

NOTE:  A  Advoc<t«-m  told 

in  combination.  Linaga  of  ona  adition 
Advocata-m,  Is  shown. 

RINGHAMTON,  N.Y. 

.  1.487,887  1,371,370 

. .  577.132  562.158 

Sun-Rullatin-m  .  433,577  440,533 

Grand  Total  .  2.500,618  2,374,081 

RIRMINGHAM.  ALA. 

Post-Harald-m  .  1,263,258  1,181.561 

.  2,165,761  2,017.081 

tNaws-S  .  1,075,743  777.758 

Total  .  4,504,762  4.178.600 

NOTE:  Port  run  odvtrfiting  includod; 
Naws-a  IH7  —  2.165.761  includas  63,251 
linas;  1768-2.017,081  includas  53,502  linas. 


Financial 

March  . 

February  .  . 
Year  to  date 

Total  Display 

March  . 

February 
Year  to  date 

ClassiOed 
March 
February 
Year  to  date 


27^62,000 

23,577,000 

71,714,000 


15,050,000 

13,454,000 

40,075,000 


6,991,000 

5,274,000 

20,840,000 


215,007,000 

174,842,000 

568,773,000 


89,733,000 

75,617,000 

242,443,000 


Total  Advertising 

March  .  304,740,000 

February  250,459,000 

Year  to  date  811,216,000 


25,964,000  105.0  106.7 

22,294,000  105.8  109.6 

65,602,000  109.3  108.8 


14,408,000  104.5  104.6 

13,367,000  100.7  107.1 

39,147,000  102.4  101.8 


5,481,000  127.5  126.1 

4,647,000  113.5  116.7 

17,769,000  117.3  118.8 


203,453,000  105.7 

169,178,000  103.3 

536,872,000  105.9 


78,970,000  113.6 

66,923,000  113.0 

212,916,000  113.9 


282,423,000  107.9  113.0 

236,101,000  106.1  111.3 

744,788,000  108.2  112.0 


DALLAS,  TEX. 

Naws.m  .  3.NI,423  3.l3t,|f} 

fNaws-S  .  1,118,646  I  31], IR 

Timas  Harald-a  .  3,214.115  3  I76,7lt 

iTimas  Harald-S  .  I.452,t38  I  257SX 

Grand  Total  . 7,287, 122  C  S87,IN 

NOTE:  Part  run  advartising  Ip  ludM- 
Naws-m  IMf  —  3.301,423  Includas  17,trt 
linas;  IN8— 3,137, U7  includas  164,3  3  llaai. 
Naws-S  1767—1,318,646  Includas  8,0'<0  llsai' 
1768-1,011,153  includas  23.340  linas  Tinw 
Harald-a  1767  —  3,214,115  includas  I7I,M 
linas;  1768-3,176,717  includas  267,712  linas. 
Timas  Harald-5  IN7  —  1,452,738  inciwdai 
56,844  linas;  1768—1,257,535  include.  3I.IM 
linas. 

DAYTON,  OHIO 

Journal-Harald-m  .  2,508,857  2,457,724 

Naws-a  .  2,503,048  2,481,474 

iNaws.5  .  761,716  7)S.tlt 

Grand  Total  .  5,775,621  5,874,717 

DENVER,  COLO. 

Rocky  Mt.  Naws-m  ...  2,633,755  2,517,562 

|Rocky  Mt  Naws-S  ...  577,174  652,077 

Post-a  .  2,862,645  3.032,«I 

Post-S  .  1,381,517  I.IM.TTI 

Grand  Total  .  7,455,273  7.587,281 

NOTE;  Part  run  advartising  includad; 
Post-a  1767  —  2,862,645  Includas  140,556 
linas;  1768-1,032,852  includas  171.770  lints. 

DES  MOINES.  IOWA 

Ragistar-m  .  677,051  662,07) 

Tribuna-a  .  1,182,627  l.0H,in 

tRagistar-S  .  786,120  774,6)5 

Grand  Total  .  2,U7.SOO  2.553,0)1 

NOTE;  Part  run  advartising  includad; 
Tribuna-a  1767-1. 182,627  includas  67,320 
linas;  1768—1,076,303  includas  38,667  linas. 
Ragistar-S  1767  -  786,120  includas  176,664 
linas;  1768—774,635  includas  172,777  linas. 


DETROIT,  MICH. 

Fraa  Prass-m  .  1,747,313 

§Fraa  PrasvS  .  846.230 

Naws-a  .  3,030,440 

Naws-S  .  1,847,324 


Grand  Total  .  7,473,307  . 

NOTE:  Part  run  advartising  included; 
Fraa  Prass-m  1767 — 1,747,313  includas  75,. 
717  linas.  Fraa  Prass-S  1767—846.231  In¬ 
cludas  134.440  linas.  News-a  IH7-3.030.440 
includas  234,347  linas.  Naws-S  1767-1.047.- 
324  includas  175,231  linas. 

NOTE:  All  nawspapars  not  published 
March  I  through  31,  1768  due  to  slrilit| 
conditions.  " 

DOVER.  DEL. 

Delaware  Stata-Naws-a  772.476  . 

NOTE;  Delaware  Stata-Naws-a  pub¬ 
lished  5  days  a  weak  only. 


*  Index  is  percentage  of  current  figure  to  average  for  last  five  years. 

1767  1768  NOTE;  Part  run  advartising  Includad; 

Post  8  Timas  Star-a  1767 — ^2,445,725  In- 
CAMDEN,  N.J.  eludes  37,632  linas;  1768—2,424,632  includas 

Couriar-Post-a  .  2,022,721  1,711,167  14,112  linas. 

CHARLOTTE,  N.C. 

News-a  .  1,874,746  1,651,145  1767  1768 

Obsarvar-m  . 2,3W.4W  2,247,371 

$Obsarvar.S  .  1,037,218  787,254  CLEVELAND,  OHIO 


MASS. 

..  675,735  672,207 

423.601  437,017 

..  1,687,702  1,637,432 
..  1,841.876  1.788.872 
..  2,034,171  1,777,771 
..  1,170,462  1.237.445 
..  1,086.088  1,035.113 


Trtal  .  8,741.855  8.828.081 

NOTE:  Globa-a  publish^  5  days  a  weak 
only  affective  January  4,  1767. 

^  RUFFALO.  N.Y. 

Courier  Exprass-m  ....  1.208.748  1,180  763 
ICouriar  Exprass-S  ....  1,432,782  1,385,276 
tEvaning  Naws-a  .  3,183,107  3,011,762 

Gmnd  Total  .  5,825.037  5.578,001 

NOTE:  Part  run  udvuf^itinq  included* 
Courier  Express-S  IH7— 1,432,782  includas 
43,200  linas;  1768—1,385,276  includas  24,256 
linas;  Naws-a  1767— 1,183.107  includas 
146,880  linas;  1768—3.011,762  includes  lU.- 
880  linas. 


Grand  Total  .  5,331,452  4,887,770 

CHICAGO,  ILL. 

Tribune-m  .  4,425,437  4,057,568 

Tribuna-S  .  2.660,331  2,440.400 

tDaily  Naws-a  .  2,117,141  2,156,502 

Amarican-a  .  727,552  1,067,567 

Amarican-S  .  427,747  623,524 

Sun-Timas-m  .  2,300,637  2,272,382 

§Sun-Timas-S  .  1.574,748  1.440,176 

Grand  Total  . 14,455,777  14,080,117 

NOTE;  Part  run  advartising  Includad; 
Tribuna-m  1767—4,425,437  includas  763,755 
lines;  1768—4,057,568  includas  807,243  linas. 
Tribuna-S  1767—2.660.331  includas  471,256 
lines;  1768 — 2,440,400  includas  424  058  linas. 
Daily  Naws-a  1768—2,156,502  includas  75,- 
788  linas.  Sun-Timas-S  1767 — 1,574,748  in¬ 
cludas  323,185  linas;  1768-1,440,176  in¬ 
cludes  241,432  linas. 

CINCINNATI.  OHIO 


CLEVELAND,  OHIO 

Plain  Daalar-m  .  3,044,682  2.706.776 

Plain  Daalar-S  .  2,051,065  2,156,675 

Prass-a  .  3,217,586  3,115,767 

Grand  Total  .  8,313,333  7.777  260 

NOTE;  Part  run  advartising  includad; 
Plain  Daalar-m  1767—3.044,682  includas  57.- 
808  linas;  1768—2,706,776  includes  11,100 
linas.  Plain  Daalar-S  1767—2,051,065  in¬ 
cludas  52,278  linas;  1768—2,158,6^  includes 
104,335  lines.  Prass-a  1767—3,217,586  in¬ 
cludas  777,887  lines;  1768— 3.115.767  in¬ 
cludes  585,386  lines. 


Harald-a  . 

824,787 

724,801 

Naws-Tribune-m 

6S0.62t 

Nawt-Tribuna-S 

580,831 

Grand  Total 

.  2,248,772 

1,756,261 

EL 

PASO.  TEX. 

Timat-m  . 

1,477,160 

STimat-S  . 

.  555,357 

537,55) 

ft  ara  Id- Post-a  . 

.  1,517,803 

1,401,500 

Grand  Total 

.  3,578,216 

3.420,41) 

ELMIRA.  N.Y. 

Star  Gaiatta-d 

1,004.456 

*Talagram-S 

.  445,785 

454,104 

Grand  Total 

.  1,534,302 

1.458.561 

ERIE.  PA. 

Timat-e  . 

.  145,078 

1.441. IX 

STimat-Newt-S 

678,3r 

Enquirer-m  . 

Enquirar-S  . 

Post  8  Timas-Star-a 


2,534,766  2,218,324 
1,726,474  1,720,476 
2,445.725  2,424,632 


Grand  Total  .  6,707,165  6,363,432 


- Grand  Total  .  283,017  2.II7.54S! 

....  8,313,333  7,77Y260  NOTE:  News-m  8  Timas-a,  ara  told  h  ; 
advertising  includad;  optional  combination.  Linaga  of  ona  adi-  | 
— 3,(M4,682  includas  57,-  tion,  the  Timas-a  is  shown. 

06,776  includes  11,1(10  NOTE;  All  newspapers  not  publithad 
r-S  1767—2,051,065  in-  March  6  through  March  31,  1767,  due  to 
1768 — ^2,156,675  includes  strike  conditions, 
t-a  1767—3,217,586  in¬ 
is;  1768-3,1 15,767  in-  EVERETT,  WASH.  „ 

Harald-a  .  1,864,575  l,505.W 

>A.  FLA.  FORT  LAUDERDALE,  FLA. 

....  1,538,417  .  Naws-a  .  3,062,614  2,621.114 

....  640,728  .  tNaws-S  .  1.474.741  1.4)4,55 

-  '  Naws-sat  .  828,818  704,171 

Grand  Total  .  2,177.145  .  . — 

NOTE.  Part  run  advertising  includad;  Grand  Total  .  5,386,373  4,762,104 

Today-m  1767 — 1,538,417  includes  68,080.  NOTE:  Nawt-a  publithad  5  days  a  weak 

fToday-S  1767-640,728  includes  32,020.  only. 

COLUMRUS,  OHIO  FORT  WAYNE,  IND. 

Dispatch-a  .  2,817,756  2,717,026  Journal  Gaiatta-m  ....  1,608,454  1.517,541 

Dispatch-S  .  2,081,716  1,756,320  IJournal  Gaxatta-S  ...  818,866  TOl.W 

Citiian-Journal-m  .  1,226,873  1,135,842  Newt  Santinal-a  .  2,113,700  2,0)7.800 

....  6.126.545  6,011,188  Grand  Total  .  4,541,220  fl'^O.TlO 
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COCOA,  FLA. 

Today-m  .  1,538,417 

tToday-S  .  640,728 


62 


pvb- 


(.Mil 

D.UI 

l).UI 


I.SiS 


If6f 

FORT  WORTH.  TIX. 

$**r-T  >Uqr«in-m 

IStir  '•(•grain-S  .  I, lit, 534 

Ftis-  .  i72.t43 


I.MI.24t  1,427,585 
2,470,411  2,20T,474 

-  t3t.ll8 

471, 42t 
I44,4t2 


FRESNO,  CALIF. 

lM-«  .  I,585,3t3  I,5t4,l42 

JIm-5  .  831,575  802,78t 

Orand  Total  . 2,4l4.ti8  2,3t4,t3l 

GLENS  FALLS.  N.Y. 

7ost-5tar  (Saa  Nota)..  795,442  700,284 

NOTE;  Poit-Star-m  t  Timai-a  sold  In 

combination.  Linaga  of  ona  adition  Post* 
Star-m,  is  shown. 

GRAND  RAPIDS.  MICH. 

Prass-a  .  2,738,474  2,821,052 

tPrass  S  .  1,058,927  1,054,284 

Grand  Total  .  3,797,401  3,877,338 

HACKENSACK.  N.J. 

Racord-a  .  2,397,000  2,527,315 

•Racord-Call-S  .  739,482  . 


Naws-a 

$tar-m  . 

Star-S  . 

Grand  Total 


Timas- n 

Star-e  . 

tStar-S  . 

Grand  Total 


1949  1948 

LAWRENCE,  MASS. 

Eagla-Tribuna-d  .  1,214,388  1,101,481 


LITTLE  ROCK.  ARK. 


•Pras  S  .  214,074 

Gra  d  Total  .  5,990,433  5,192,500 

NC  E:  Prass-a  publishad  5  days  a  waak 
only. 


Arkansas  Gaiotta-m 
^Arkansas  Gaxatta-S  , , 
Arkansas  Domocrat-a  . 
tArkansas  Damocrat-S 

Grand  Total 


1,334,211 

547,997 

843,090 

401,929 


1,292,817 

554,133 

844,455 

377,351 


..  3,147,227  3,070,754 


LONG  REACH,  CALIF. 
Indapandant-m  .  2,174,117  2,214,374 


978,442  902,447 

2,439,310  2,214,374 


iindapandant  Prass 

Talagram-S  . 

Prass  Talagram-a  . 


Grand  Total  .  5,591,849  5,335,399 

NOTE:  Part  run  advartising  includad; 
Indapandant-m  1949  —  2,174,117  includas 
212,073  linas;  1948—2,214,374  includas  198,. 
145  linas.  Prass  Talagram-a  1949 — 2,439,310 
includas  212,073  linas;  1948—2,214,374  in¬ 

cludas  198,145  linas. 

LONG  ISLAND,  N.Y. 

Nawsday  Suffolk-a  ....  2,877,540  2,458,470 

Nawsday  Nassau-a  ....  3,001,822  2,802,229 


Grand  Total 


..  5,879,382  5,440,899 


Grand  Total  .  3,134,482  2,527,315 

NOTE:  Part  run  advartising  includad; 
Rocord-a  1949-2,397,000  includas  398,149 
linas:  1948— 2,527  315  includas  325,530  linas. 

NOTE:  Racord  Call  first  publication 
Saplembar  29,  1948.  Racord-a  publishad 
liva  days  a  waak  only  affactiva  Octobar 
IS.  1948. 

HARTFORD,  CONN. 

Courant-m  .  1,743,714  1,414,830 

i6)urant-S  .  1,240,451  1,304,333 

timas-a  .  I,ni,907  2,232,324 

fTimts-S  .  528,219  . 


LOS  ANGELES.  CALIF. 

Timas-m  .  5,893,841  5,340,207 

Timas-S  .  4,434,795  4,251,771 

Harald  Examlnar-a  ...  1,274,480  1,259,809 

Harald  Examinar-S  ...  SM.S44  5M,443 


Grand  Total  .  5.324^493  5,155,487 

NOTE:  Timas-S  first  publication  Sapt. 
15.  1948.  Timas-a  publishad  fiva  days  a 
waak  only  affactiva  Sapt.  14,  1948. 

HONOLULU.  HAWAII 

Advartisar-m  .  2,099,929  1,879,798 

Star-Bullatin-a  .  2,171,484  1,939,218 

tStar-Buiiatin  8 

Advartisar-S  .  840,153  744,872 


Grand  Total  . 12,145.482  11,454,250 

NOTE:  Part  run  advartising  includad; 
Timas-m  1949—5,893.841  includas  1,083,974 
linas;  1948—5,340.207  includas  754,934  linas. 
Timas-S  IH9-4,434,79S  includas  1,527,790 
linas;  1948  -  4,251,771  includas  1,714,817 
linas. 

LOWELL.  MASS. 

Sun-a  .  977,404  959.982 

•Sun-S  .  424,304  420,917 


Grand  Total 


LYNN.  MASS. 

Itam-a  .  803,740 


1,401,910  1,380,899 
758,442 


MADISON.  Wise. 

Capital  Timas-a  .  1,474,137 

$Wiscons!n  Stato 
Journal-S  .  448,335 


Grand  Total  .  5,131,748  4,545,888 

HOUSTON.  TEX. 

Chronicla-a  .  3,899,134  3,379,040 

Chronicla-S  .  1,737,702  1,524,470 

Post-m  .  3,294,779  2.HI,55I 

Pot-S  .  1,435,989  1,285,793 


Grand  Total  . 10,349,404  9,150,864 

NOTE:  Part  run  advartising  includad; 
Chronicla-a  1949—3,899.134  includas  541,. 
478  linas;  1948-3.3^,040  includas  337,125 
linas.  Chronicla-S  1949— L737.702  includas 
109.088  linas;  1948—1,524,470  includas  105,- 
199  linas.  Post-m  1949—3,294,779  includas 
330,505  linas;  1948-2,941,551  includas  242,- 
024  linas.  Post-S  1949-1,435,989  includas 
140,940  linas;  1948—1,285,793  includas  153,- 
507  linas. 


Grand  Total  .  2,342,472  . 

NOTE:  Madison  Capital  Timas-a  8 
Wisconsin  Stato  Journal-m  sold  in  com¬ 
bination.  Linaga  of  ona  adition.  Capital 
Timas-a  is  shown. 

MANCHESTER.  N.H. 

Union  Laadar-d  .  894,148 

*Naws-S  .  345,700 


844,273 

358,592 


Grand  Total  .  1,241,848  1,204,845 

NOTE:  Sunday  Naws  Is  sold  In  optional 
combination  with  tha  following  Monday 
Union  Laadar. 

MEMPHIS,  TENN. 

Commarcial  Appaal-m  2,132,754  2,073,913 
Commarcial  Appaal-S  1,032,545  1,053,088 
Prass-Scimitar-a  .  1.484.075  1,488,529 


INDIANAPOLIS,  IND. 

.  2,204,499  2,104,408 

.  2,247,324  2.093.238 

.  1,404,884  1,405.782 


..  4,058,907  5,805,428 

JACKSON.  MISS. 

Clarion  Ladgar-m  ....  1,390,892  1,403,295 

{Clarion  Ladgar  8 

Ntws-S  .  503,928  454,415 

Daily  Naws-a  .  1,429,344  1.321,453 


Grand  Total  .  4,449,394  4,415  530 

NOTE:  Part  run  advartising  includad; 
Prass-Scimitar-a  1949 —  1,484,075  includas 

49,290  linas;  1948—1,488,529  includas  55,870 
linas. 

MIAMI,  FLA. 

Harald-m  .  4,944,408  4.475.445 

Harald-S  .  2,723,390  2,217,754 

Naws-a  .  2,315,041  1,907,442 


Grand  Total  .  3,324,144  3,179,143 

JACKSONVILLE.  FLA. 

Hmas-Union-m  .  2,331,435  2,304,880 

TImas-Union-S  .  1,043,081  983,433 

Journal-a  .  1,343,452  1,172,310 

Grand  Total  .  4,718,148  4,440,423 

JERSEY  CITY,  N.J. 

Jarsay  Journal-a  .  1,481,431  1,385,571 

NOTE:  Part  run  advartising  includad; 
Jarsay  Journal-a  1949 — 1,481,431  includas 
S4.98I  linas;  1948—1,385,571  includas  49,941 
linas. 


Grand  Total  .  9,984,859  8,400,443 

NOTE:  Part  run  advartising  Includad; 
Harald-m  1949—4,944.408  includas  194,438 
linas;  1948—4,475,445  includas  159.895  linas. 
Harald-5  1949—2,723,390  includas  180.837 
linas;  1948-2,217,754  includas  135,482  linas. 
Naws-a  1949  —  2,315,041  includas  52.920 
linas;  1948—1,907,42  includas  52,920  linas. 

MILWAUKEE.  WIS. 

Santinal-m  . 1,484,441  1,419,314 

Journal-a  .  3,373,487  3,318,471 

t Journal-S  .  2.351.043  2.213.245 


Grand  Total 


KANSAS  CITY.  MO. 

.  2,179,489  2,084,809 

.  1,472,931  1,545,838 

.  I,3M.I53  1,303,012 


.  7,408,971  4,951,230 

MINNEAPOLIS.  MINN. 

Tribuna-m  .  2,113,508  1,839,453 

Star-a  .  3,117,310  2,913,171 

fTribuna-S  .  2,010,587  1,984,504 


.  5,188,773  4,933,459 


KNOXVILLE.  TENN. 

Journal-m  .  810,577  701,553 

Nawi-Santinal-a  .  1,248,845  1,199.349 

{Naws-Santinal-S  .  523,287  551,445 

Grand  Total  .  2.582.729  2.452.U7 
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Grand  Total  .  7,241,405  4,737,330 

NOTE;  Part  run  advartising  includad; 
Star-a  1949  —  3,117,310  includas  552,408 
linas;  1948—2,913,171  includas  578,371  linas. 

MODESTO.  CAUF. 

Baa-a  .  1,034,187  998.988 

{Baa-S  .  337,987  298,028 

Grand  Total  .  I  374,174  1,297.014 

NOTE:  Baa-a  publishad  5  days  a  waak 
oniy. 


1949 

I9M 

MONTREAL.  CANADA 

JtStar-a  . 

3,285,021 

1,017,999 

Gaiatta-m  . 

1,781,814 

1,730,110 

La  Prasta-a  . 

3,457,154 

3,299,91 1 

Grand  Total  . 

8.723,991 

8.048.020 

NOTE:  Star-a  includas  Waakand  Mag*- 

lina  linaga. 

MORRISTOWN.  N.J. 

Racord-a  . 

857,100 

820,441 

MUNCIE, 

IND. 

Pratt -a  . 

1,001,254 

917,433 

Star-m  . 

929,170 

883,003 

•Star-S  . 

415,573 

423,422 

Grand  Total  . 

2,345,999 

2,224.068 

NASHVILLE, 

TENN. 

Bannar-a  . 

2.030.032 

1,957,995 

Tannattaan-m  . 

2,082.381 

1,991,940 

Tannastaan-S  . 

949,424 

855,473 

Grand  Total  . 

5,121,837 

4,805.428 

NEW  HAVEN. 

.  CONN. 

Journal  Couriar-m  _ 

1,155,510 

1,087,998 

Ragistar-a  . 

1,774.414 

1.812,948 

Ragistar-S  . 

1.242,340 

1,254,533 

Ragistar  8 

Journal-Couriar-sat.  . 

139,910 

134,118 

Grand  Total  . 

4,334.394 

4.289.597 

NOTE;  Journal  Couriar  m  8  Ragistar  a 

publishad  5  days  a  waak  oniy. 

NEW  ORLEANS.  LA. 

Timat-Picayuna-m  . 

3,417.372 

3,202,445 

Timat-Picayuna-S  . 

1,417,449 

1,408,504 

Statas  8  Itam-a . 

1,914,152 

1,801,118 

Grand  Total  . 

4,750,973 

4,412,049 

NEW  YORK 

.  N.Y. 

Timas-m  . 

3,794,495 

3.448,871 

Timat-S  . 

4,528,301 

4,482.300 

Nawt-m  . 

2,243,227 

2,140,455 

Naws-S  . 

2,342,440 

2,293,892 

Post-a  . 

1,485,859 

1,334,424 

Grand  Total  . 

14,394.542 

13.920.144 

NOTE;  Part  run  advartising 

includad; 

Nawt-m  1949—2,243.227 

includas 

,  924,954 

linas;  1948—2.140.455  includas  939.179  linas. 

Naws-S  1949—2.342,440 

includas 

1,341,872 

linas;  1948—2,293,892 

includas 

1,278,879 

linas. 

NEW  YORK  (QUEENS),  N.Y. 

Long  Island  Prass-a  ... 

.1,592,987 

1,451,247 

({Long  Island  Pratt-S  . . 

823,485 

735,759 

Grand  Total  . 

2,414.472 

2,187,004 

NEW  YORK 

(EL  DIARIO-IA  PRENSA). 

N.Y. 

El  Diario-La  Pranta-m  . 

348,421 

348,748 

El  Diario-La  Pranta-S 

114,242 

110,009 

Grand  Total  . 

484,883 

478,777 

NEWBURGH.  N.Y. 

Naws-a  . 

871,944 

910,444 

NEWPORT  NEWS.  VA. 

Prast-m  . 

1,541,402 

1,490,397 

JPrass-S  . 

725,934 

422,241 

Timat-Harald-a  . 

1,343,835 

1,288,842 

Grand  Total  . 

3,431,371 

3,401,500 

NIAGARA  FALLS.  N.Y. 

Gaiatla-a  . 

1,080,492 

998.709 

•Gaiatta-S  . 

388,314 

373  447 

Grand  Total  . 

1,449,008 

1,372,354 

NORWALK, 

CONN. 

Hour-a  . 

1,308,953 

1,291,414 

OAKLAND, 

CALIF. 

Tribuna-a  . 

2,180,245 

2,270,252 

{Tribuna-S  . 

1,114,491 

1,214,043 

Grand  Total  . 

3,294,934 

3.484.295 

NOTE;  Tribuna  1949- 

-1. 114.491 

includas 

10,748  linas  Part  Run  Advartising. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  . 

1.523,028 

1,423.193 

Oklahoman-S  . 

748,141 

730,430 

Timat-a  . 

1,448,941 

1.294,378 

Journal-m  . 

923,345 

fJournal-S  . 

387,444 

Grand  Total  .  5,050,939  3,448,001 

NOTE;  Part  run  advartising  Includad; 
Oklahoman-m  1949—1,523,028  includas  221,- 
180  linas;  1948—1,423,193  includas  I80.2U 
linas.  Timas-a  1949—1,448,941  includas  193,- 
753  linas;  1948—1,294,378  Includas  137,814 
linas.  Journal-m  1949—923,345  includas  44,- 
345  linas.  Jeumal-S  1949—397,444  includas 
35,943  linas.  NOTE;  "Oklahoma  City  Jour¬ 
nal  not  includad  In  1948  linaga  figuras." 


1949 

1948 

OMAHA. 

NEBR. 

World-Harald-d  . 

1,444,215 

1,719,204 

World.Harald-S  . 

1,251,915 

1,244,303 

Grand  Total  . 

2,898,130 

2,H3.509 

ORLANDO 

,  FLA. 

Santinal-m  . 

2,434,454 

2,404.474 

|Santinal-S  . 

1,189,412 

1,121,971 

Star-a  . 

2,538,579 

2,507.354 

Grand  Total  . 

4,344,447 

4,233,799 

NOTE:  Part  run  advartising  includad; 
Santinal-m  1949—2,434,454  includas  440,742 
linas;  1948—2,404,474  includas  445,142  linas. 
Santinal-S  1949— 1.189 .412  includas  221,544 
linas;  1948—1,121,971  includas  248.234  linas. 
Star-a  1949-2,538,579  includas  522,790 
linas;  1948 — 2,507,354  includas  545,533  linas. 


PALO  ALTO.  CAUF. 
.  1,880,781  1,903,501 


PASADENA.  CALIF. 

Star-Naws-a  .  1,045.305  1,019,074 

|Star-Naws-S  .  440.711  444.245 

Star-Naws 

Indapandant-m  .  970.457  897,240 


Grand  Total  .  2,474  473  2,340,581 

NOTE:  Indapandant-m  publishad  5  days 
a  waak  only. 


PATERSON.  N.J. 

Call-m  .  972,102  923,532 

PAWTUCKET.  R.l. 

Timas-a  .  870,712  901,054 

PEORIA,  lU. 

Journal  Star  (Saa  Nota)  l,5S4,U3  1,440,122 

{Journal  Star-S  .  494,538  718,931 


Grand  Total  .  2,253  401  2,359,063 

NOTE;  Journal  Star-m  R  Journal  Star-a 
sold  In  combination.  Linaga  of  only  ona 
adition— Journal  Star-a — is  shown. 

PHILADELPHIA,  PA. 

Bullatin-a  .  2,781,579  2.S47.5M 

tBullatin-S  .  1,227,043  1,345,790 

Inguirar-m  .  2,393,340  2,048,814 

Inquirar-S  .  2,789,174  2,598,553 

Naws-a  .  1,144,330  1,083,124 


Grand  Total  . 10,355,448  9,483.863 

NOTE;  Part  run  advartising  includad; 
Bullatin-a  1949-2,781,579  includas  557,841 
linas;  1948 — 2,547,5U  includas  349,974  linas 
Bullatin-S  1949—1,227,043  includas  423,479 
linas;  1948—1,345,790  includas  593,575  linas. 
Inquirar-m  1949 — 2,393,340  includas  239,191 
linas;  1948-2,048,814  includas  174.823  linas. 
Inquirar-S  1949—2.789.174  includas  744,774 
linas;  1948—2  598,553  includas  744,122  linos. 

PHOENIX.  ARIZ. 

Rapublic-m  .  3,149,498  2,908,504 

Rapublic-S  .  1,304.229  1,183,133 

Gaiatta-a  .  3,045,424  2,829,444 


Grand  Total  .  7.521,153  4,921,283 

PITTSBURGH,  PA. 

Post-Gat.  8  Sun-Tal.-m  I.407.I3I  1,306,929 

Prass-a  .  2,531,300  2,383,923 

fPrass-S  .  1,404,454  1,533,977 

Grand  Total  . 5.544.887  5.223.829 

PLAINFIELD.  N.J. 

Couriar-Naws-a  .  1,593,843  l.m,547 

PONTIAC.  MICH. 

Prass-a  .  2,142,841  2,353,490 

PORTLAND.  ORE. 

Oraqonian-m  .  2,789,934  2.584,433 

{Oragonian-S  .  1,284,225  1,254,044 

Joumal-a  .  987,225  854,219 


Grand  Total  .  5,043,384  4,494,714 

NOTE;  Part  run  advartising  includad; 
Journal-a  1949  987.23S  includas  40,999  linas; 
1948  854.219  includas  42,993  linas. 

PROVIDENCE.  R.l. 

Bullatin-a  .  1,904,985  1,893.062 

Journal-m  .  1,484.942  1.472.208 

t Journal-S  .  1.370.795  1,325,794 


Grand  Total  .  4.940.742  4,891,064 

OUINCY,  MASS. 

Patriot  Ladgar-a  .  1,144,138  1,129,377 

NOTE;  Part  run  advartising  includad; 
Patriot  Ladgar-a  1949  1,144, IM  includas 

33.574  linas;  1948  1,129.377  includas  15,538 
linas. 

READING,  PA. 

Eagla  (Saa  Nota)  .  1,304.402  1,250,344 

{Eagla-S  .  434,918  540,088 


Grand  Total .  1,943,520  1,810,454 

NOTE;  Eagla-a  S  Timas-m  sold  in  com¬ 
bination.  Linaga  of  ona  adition  Eagia-a  it 
shown. 
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l?«9  IfM 
RIVERSIDE,  CALIF. 

Pr«»$- 

EntcrpriM  (Sm  Nott)  1,822.203  1,748.081 

§Pr*tt-Ent*rpriM-S  _  542,723  444,510 

Grand  Total  .  2,344,924  2,244,571 

NOTE:  Entarpriia-m  8  Prat>-a  told  in 
combination.  Linaqa  of  ona  adition,  En- 
tarprica-m  it  ttiown. 

NOTE:  Part  run  advartisinq  includad; 
Entarprita-m  1949  1,822,203  includat  40.* 
984  linat;  1948  1,748,041  includat  24,435 
linat. 

ROANOKE.  VA. 

Timat-m  .  1,434,007  1,307,391 

(Timas-S  .  490,443  484,494 

World-Naws-a  .  1,445,814  1,290.424 

Grand  Total  .  3,390,484  3,082,511 

ROCHESTER.  N.Y. 

Damocrat  8 

Chronicla-m  .  1,820,047  1,724,288 

tDamocrat  8 

Chronicla-S  .  1,338,078  1,344,897 

*Timat-Union-a  .  2,208,380  2.192.724 

Grand  Total  .  5,344,525  5,243,909 

ROCKFORD.  ILL. 

Star  (Saa  Nota)  .  1,412,075  1.444.859 

stars  .  744,535  740,374 

Grand  Total  .  2,174,410  2,185,235 

NOTE;  Stac-m  8  Rag:ttar-Rapublic-a 
told  in  combination.  Linaga  of  only  ona 
adition — Star-m— it  thown.  Star-m  pub- 
lithad  fiva  waak  dayt  only,  axcluding  Mon¬ 
day. 

SACRAMENTO.  CALIF. 

Baa-a  .  2,314,795  2,199,241 

58aa-S  .  910,831  900,908 

Union-m  .  1,299,733  1,131,745 

‘Unions  .  312,224  298,979 

Grand  Total  .  4,837,585  4.530,893 

ST.  LOUIS.  MO. 

Globa-Damocrat-m  ...  1,409,934  1,477,344 

tGloba-Damocrat-wa  485,948  499,498 

Pott-Diipatch-a  .  2,588,342  2,453,323 

fPott-Ditpatch-S  .  1,923,774  1,802,404 

Grand  Total  . 4,808,022  4,432,589 

NOTE:  Part  run  advartitinq  includad; 
Globa-Damocrat-m  1949 — 1,409,934  includat 
355,218  linat;  1948— l,4n,344  includat  250,- 
001  linat.  Post-Ditpatch-a  1949 — ^2.U8.342 
includat  249.403  linat;  1948—2,453,323  in¬ 
cludat  277,045  linat. 

NOTE:  Globa-Damocrat-m  publithed  5 
waak  dayt  only. 

ST.  PAUL.  MINN. 

Pionaar  Pratt-m  .  1,331.727  1,192.380 

§Pionaar  Pratt-S  1,140,583  1,171,377 

Diipatch-a  2,094,070  2,042,142 

Grand  Total  4.588,380  4,425.899 

NOTE:  Part  run  advartitinq  included; 
Ditpatch-a  1949—2.094,070  includat  275,497 
linat;  1948—2,042,142  includat  278,377  linat. 

ST.  PETERSRURG.  FLA. 

.  2,743,248  2,477,023 

*Timat-S  .  1,207,279  1,102,042 

Indapandant-a  .  1,714,042  1,577,248 

.  5,484,589  5,354,333 

NOTE:  Part  run  advertising  included- 
Times-m  IW  —  2.763.248  includes  2S4  660 
linat;  1948—2.477.023  includat  241,875  linat. 
Timat-S  1949  —1,207,279  includat  84  543 
linat;  1948—1,102,042  includat  72,707  linat. 

SALT  LAKE  CITY,  UTAH 

Tribuna-m  .  2.225,414  2,195,054 

|Tribuna-S  .  849,493  782  541 

Datarat  Nawt-a  .  2.I97.3II  2,179,312 

Grand  Total  5,292,418  5,154,909 

SAN  ANTONIO,  TEX. 

^ratt-m  .  2,150,218  2,078,441 

ffapratt-Nawt-S  1,353,235  1,033  474 

“Pratt-Newt-tat  .  449,414  372  401 

.  2,040,703  2,023;059 

.  2,239.007  2,192,152 

.  1,339,957  1.193,453 

.  271,248  233,343 

. 9.843,784  9.124.743 

1-  Nawt-a  «  Liqht-a  pub- 

5  dayt  a  waak  only. 

,1  j  1949—1,353,235  in- 

Ciuda  45,59S  linat  of  part  run  advartitinq. 

SAN  BERNARDINO,  CALIF. 

,  V .  1.948.084  1,920,113 

iSun-Talaqram-S  .  714,447  423,021 

. ;  2.543.134 

c  advartitinq  includad; 

'"dud**  ai.874  linat! 

1949—714,447  includat  27,425  linat-  1948— 
423.021  includat  18,137  linat. 
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NOTE;  Sun-m  t  Talaqram-a,  are  told  in 
combination.  Linaqa  of  ona  edition,  Sun-m 
it  thown. 

1949  1948 

SAN  DIEGO,  CALIF. 

Union-m  .  2,030,934  1,904,139 

§Union-S  .  1,243,334  1,172,041 

Tribuna-e  .  2,435,802  2,531,133 

Grand  Total  .  5,930,074  5.407,333 

SAN  FRANCISCO.  CALIF. 

Chronicla-m  .  2,118,573  1,927.870 

Eiaminer-e  .  2,149,493  1,935,794 

Examiner  8  Chronicla-S  1,274,838  1,231,844 

Grand  Total  .  5.542,904  5,095.510 

SAN  JOSE,  CALIF. 

Mercury-m  .  3,500,485  3,387,108 

Nawt-e  .  3,455,144  3,380,455 

IfMarcury-Nawt-S  ....  1,345  209  1,193,588 

Grand  Total  .  8,301,058  7,941,151 

NOTE;  Part  run  advartitinq  includad; 
Marcury-m  1949 — 3,500.485  includat  184,544 
linat;  1948-3,387,108  includat  187,477  linat. 
Nawt-a  1949  —  3,455,144  includat  184.544 
linat;  1948—3,380,455  includat  187,477  linat. 

SAN  RAFAEL.  CAUF. 
Indapandant-Journal-a  1,541,490  1,554,800 

SANTA  ANA,  CALIF. 

Raqittar  (Saa  Nota)  ..  3,154,498  2,947,314 
tRaqittar-S  .  1,180,791  1,048,874 

Grand  Total  .  4,335,289  3,994,190 

NOTE;  Raqittar-a  8  Raqittar-m  told  in 
combination.  Linaqa  of  ona  adition  Raq¬ 
ittar-a  it  thown. 

SCHENECTADY,  N.Y. 

GataHa-m  .  1.451,442  1,348,378 

Union-Star-a  .  922.384  1,021,140 

Grand  Total  .  2.373.848  2,389,538 

SEATTLE.  WASH. 

Pott-lntalliqancar-m  ..  1,880,748  1,772,424 

4Pott-lntalliqancar-S  800,324  728,494 

Timat-a  .  2,821,284  2,445,017 

Timat-S  .  1,338,473  1,312,950 

Grand  Total  .  4.841,051  4.459,287 

SHREVEPORT,  LA. 

Journal-a  1,077,121  952,329 

Timat-m  1,390,440  1,305,248 

Timat-S  .  747,984  492,824 

Grand  Total  3.215.747  2,950,423 

SOUTH  BEND,  IND. 

Tribuna-a  1,435,415  1,591.813 

Tribuna-S  .  745,404  742,452 


Grand  Total 


2,381,219  2.354,445 


SPOKANE,  WASH. 

Sookatman-Reviaw-m  934,987  887,852 

tSpokatman-Raviaw-S  778,324  474,245 

Chroncla-a  .  1,049,408  1,054,707 


Grand  Total  .  2,742,719  2,420,804 


STOCKTON,  CALIF. 

Racord-a  .  1,701,545  1,738,270 


SUFFOLK  COUNTY,  N.Y. 
Sun-m  825,874 


SYRACUSE,  N.Y. 

Harald-Journal-a  .  1,800,545  1,740,850 

§Harald-Amarlcan-S  833,438  824,308 

Pott  Standard-m  .  882,417  848,073 


Grand  Total 


3,514,400  3,435,231 


Grand  Total  .  2,729,304  2,522,034 

TALLAHASSEE.  FLA. 

Damocrat-a  .  937,490  . 

Oamocrat-S  .  389,487  . 


1949  1948 

TORONTO,  CANADA 

Globa  I  Mail-m  .  2,201,443  2.012.228 

^Talaqram-a  .  3,314.914  2,843,554 

Star-a  .  3,591,805  3,128,104 


Grand  Total  .  9,110,344  7,983,888 

NOTE:  Talaqram-a  includat  Waakand 
Maqaiina  linaqa  and  Star-a  8  Globa  8 
Mail-m  include  rotogravure  taction  linage. 


1949  l9o8 
WORCESTER,  MASS. 

Talaqram-S  .  718.741  795.014 

Talaqram-m  .  978,144  921,570 

Gaiatta-a  .  1,174,945  1,113.925 


TACOMA.  WASH 

Newt-Tribuna-e  .  1,924,024  1,758,180 

Nawt-Tribuna-S  .  805,280  743,854 


TAMPA.  FLA. 

Tribuna-m  .  2,583,430  2,279,519 

tTribuna-S  .  1,107,240  1,054,334 

Timat-a  .  1,827,192  1,440,830 

Grand  Total  .  5,517,882  4,994,485 

NOTE:  Part  run  advartitinq  includad; 
Tribuna-m  1949—2.583,430  includat  234.944 
linat;  1948 — 2,279,519  includat  84,444  linat. 

TOLEDO.  OHIO 

Timat-m  .  499,084  713,928 

Blada-a  .  2,071,805  2.027.120 

Blada-S  .  1,191,043  1,144,914 


TRENTON.  N.J. 

Timat-a  .  1.184,497  1,140,700 

•Timet  Advartitar-S  ...  934,744  781,232 

Trantonian-m  .  1,032,247  989,482 

Grand  Total  3,153,510  2,931,414 

NOTE;  Timat-a  publithad  5  dayt  a  week 
only. 

TROY.  N.Y. 

Record  (See  Nota)  1,148,000  1,193,297 

NOTE:  Racord-m  8  Timat-Racord-a  told 
in  combination.  Linaqa  of  one  edition 
Record-m  it  thown. 

TULSA,  OKLA. 

Tribuna-a  .  1,831,271  1,809,430 

World-m  .  1,842,485  1,823,921 

World-S  .  785,917  725,825 

Grand  Total  .  4.459,873  4,359,174 

UNION  CITY,  N.J. 

Hudton  Ditpatch-m  ...  810,780  748,444 

UTICA.  N.Y. 

Obtarver  Ditpatch-a  ..  982,221  930,187 

•Obtarvar  Ditpatch-S  .  497,243  570,454 

Pratt-m  .  1,308,755  1,271,727 

Grand  Total  .  2,788,219  2,772,348 

WASHINGTON.  D.C. 

Nawt-a  .  1,205,404  1,329,120 

Pott-m  .  4,334,890  4,194,192 

4Pott-S  .  1,957,298  1,977,544 

Star-a  .  2,257,934  2,488,259 

tStar-S  .  1,142,088  1,155,978 

Grand  Total  . 10,919,814  11,145,113 

WATERBURY,  CONN. 

Amarican-e  .  1,220,805  1,337,914 

Rapublican-S  .  440,724  423,943 

Grand  Total  .  1,841,531  1,941,879 

NOTE:  American-e  t  Rapublican-m, 
told  in  combination.  Linaqa  of  Amari- 
can-a  only  it  thown. 

WATERLOO,  IOWA 

Couriar-a  .  1,241,711  1,055,051 

•Couriar-S  .  441,074  452,138 

Grand  Total  .  1,482,785  1,507,189 

NOTE:  Couriar-a  publithad  5  dayt  a 
weak  only. 

WEST  PALM  BEACH.  FLA. 

Pott-m  .  2,219,135  2,140,479 

Timet-e  .  1,914,914  1,848,918 

§Pott-Timat-S  .  978,809  924,945 

Grand  Total  .  5,114,858  4,954,542 

NOTE;  Timat-e  publithad  5  dayt  a  waak 
only. 

NOTE:  Part  run  advartitinq  included;; 
Pott-m  1949  —  2,219,135  includat  29,554 
linat;  Timat-a  1949 — 1,914,914  includat  29,- 
554  linat.  < 

WESTCHESTER-ROCKLAND  GROUP. 
N.Y.  (10  CITIES) 

Mamaronack  Timat-a  ..  1,122,747  940,502 

Mount  Vernon  Arqut-a  1,210,793  1,044,448 
New  Rochelle 

Standard-Star-a  .  1,231,822  1,047,205 

Ottin'nq  Citizan- 

Reqitter-e  .  1,147,240  1,020,232 

Peektkiil  Star-e  .  850,990  843,498 

Port  Chatter  Item-e  ..  1,311,895  1,091,334 

Tarrytown  Newt-e  .  1,118,398  971,912 

Yonkart  Herald 

Statatman-a  .  1,441,494  1,241,071 

White  Plaint 

Reporter  Ditpatch-e  1,582,347  1,342,440 
Rockland  Journal 

Newt-e  .  1,390,457  1,124,401 


Grand  Total  .  2,871,870  2.7x0,581 

NOTE:  Part  run  advartitinq  incli.dad; 
Talaqram-m  1949—718,741  includat  37,504 
linat;  1948—921,570  includat  77,948  linat. 
GaiaHa-a  1949—1,174,945  includat  38.100 
linat;  1948 — I,II3,9K  includat  74,243  linat. 

YOUNGSTOWN,  OHIO 

Vindicator-e  .  1,742,957  1,745,239 

§Vindicator-S  .  1,322,119  1,275.342 

Grand  Total  .  3,085,074  3.020.511 

A.L.S.  REPORTS 

BLUEFIELD,  W.  VA. 

Teleqram-m  .  579, 8U  507,489 

Taleqraph-S  .  283.521  263.352 

Grand  Total  .  843,357  771.041 

Teleqraph-S  includat  FAMILY  WEEK 
50,518  linat  (1949):  38,114  linat  (1948). 

NOTE:  Talaqrapn-S  told  in  combination 
with  Suntat  Nawt-a. 


COLUMBIA.  S.C. 

Stata-m  .  1.397,544  1,354,29$ 

Stata-S  .  737,393  449,145 

Racord-a  .  1,381,742  1,204,744 


Grand  Total  .  3,514,721  3,210,229 

Stata-S  includat  THIS  WEEK  43,514  linat 
(1949);  32,439  linat  (1748). 

PASSAIC,  N.J. 

Harald-Nawt-a  .  1.414,249  1,138,838 

PATERSON,  N.J. 

Nawt-a  .  1,328,305  1,278,333 

SCRANTON,  PA. 

Tribune-m  .  4re,432  474.949 

Scrantonian-S  .  587,079  475.544 

Timat-a  .  1,191,058  1,125,280 

Timat-S  .  300,892  250,485 

Grand  Total  2,559,441  2,524,278 

Scrantonian-S  includat  PARADE  44,178 
linat  (1949);  41,190  linat  (1948)  FAMILY 

WEEKLY  Timat-S  includat  50,518  linat 
(1949);  41,479  linat  (1948). 

WILKES-BARRE,  PA. 

Racord-m  .  734,817  575,839 

Timet-Laader-a  .  1,338,550  1,149,357 

Indapendent-S  .  435,442  455,847 

Grand  Total  .  2,709,009  2,381,043 

Indapendent-S  includat  PARADE  44,178 
linat  (1949);  FAMILY  WEEKLY  39,570  lines 
(1948). 


FIGURES  SUPPLIED  BY 
PUBLISHERS 


1949  1948 

ABERDEEN,  S.D. 

American-News-e  .  444,404  439,844 

American-News-S  .  195.370  242,704 


Grand  Total  1,327,377  .  . 12,428,443  10,711,245 


WICHITA.  KANS. 

Eaqie-m  .  1,932,823  1,848,540 

Baacon-e  .  888,930  1,220,429 

lEaqla  8  Beacon-S  ...  485,945  442,592 


Grand  Totall  3,941,952  3,905,944 

NOTE:  Timat-m  publithad  5  days  a  weak 
only. 


Grand  Total  .  3,507,718  3,731,581 

NOTE:  Beacon-a  published  5  days  a 
waak  only.  Effective  July  13,  1948. 

NOTE:  Part  run  advartitinq  includad; 
Eaqia-m  1949  —  1,932,823  includat  50,152 
linat;  1948—1,848  540  includes  40,323  linat. 
Baacon-a  1949—888,930  linat;  1948—1,220,429 
I'nat.  Eagle  8  Beacon-S  1949 — 485,945  in¬ 
cludat  34.420  lines;  1948—442,592  includat 
24,180  linat. 

WILLOUGHBY.  OHIO 
Nawt-Harald-a  .  989,943  . 


Grand  Total  .  3,013,144  2,853.324 

NOTE:  Above  figures  do  not  include 
PARADE  maqaiina  and  pre-printad  insert 
sections. 

(Continued  on  next  page) 
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Grand  Total  .  459.974  482,570 

ALTOONA.  PA. 

Mirror-a  .  1,355,040  1,299,970 

APPLETON-NIENAH-MENASHA.  WIS. 

Post-Cretcant-a  .  1,091,720  1.285,914 

Post-Crascant-S  .  394,714  344,734 

Grand  Total  .  1,484,434  1,430.450 

BLOOMINGTON.  ILL. 

Pantaqraph-AII  Day-S  1,554,182  1.504.448 
NOTE:  FAMILY  WEEKLY  linage  not  in¬ 
cludad  either  year. 

BURLINGTON.  VT. 

Free  Pratt-m  .  1,050,544  941,979 

CHAMBERSBURG,  PA. 

Public  Opinion-a  .  875,841  707,409 

CHARLESTON.  W.  VA. 

Gazatta-m  .  1,190,684  1,140.840 

Mail-a  .  1,279,244  1,224.984 

Gaiatta-Mail-S  .  543,214  487,480 


1968 


1968 


1968 


CHILLICOTHE,  OHIO 

.  980,742  944,587 

COVINGTON.  KY. 

Ktnfjcky  Pott  t 

Tlnet-Star-.  .  760.746  751,506 

DANIURY,  CONN. 

N*w.-Tim*t-«  .  1,161,132  1,258,530 

DAVENPORT,  IOWA 

T!me5-D#mocr*t-m  _  1,098,006  1,094,016 

TIfnei-0«mocrat-«  _  1,382,192  1,368,766 

Timet-D«mocrat-S  .  635,334  639,688 

Grand  Total  .  3,115.532  3,102,470 

DAYTONA  REACH.  FLA. 

Haws-a  .  761,558  814,873 

Na»t-Journal-S  .  252.952  218,706 

Journal-m  .  840,430  862,809 

Grand  Total  .  1,854,940  1,896,388 

FALL  RIVER.  MASS. 

Htrald  Ntwt-a  .  1,151,280  1,119,011 

FORT  MYERS.  FLA. 

Ntwt-Prati-mS  .  1.736,1 10  1,526,574 

GAINESVILLE.  FLA. 

Sun-aS  a«  tat  .  1,175,762  1,173,578 

GRAND  FORKS.  N.D. 

Harald-aS  .  906,052  914,270 

HAGERSTOWN,  MD. 

Harald-m  .  1,144,290  1,115,590 

Mail-a  .  1,184,792  1,187,984 

Grand  Total  .  2,329,082  2,303,574 

HARRISIURG,  PA. 

Patriot-m  .  1,310,610  1,362,368 

Patriot-Nawt-S  .  631,302  615,286 

Grand  Total  .  1,941,912  1,977,654 

NOTE:  Patriot-Nawt-S  doat  not  includa 
PARADE  linaqa. 

HAVERHILL,  MASS. 

GateHa-a  .  653.422  685,160 

HUNTINGTON,  W.  VA. 

Ad«artitar-a  .  847,631  1,046,338 

Harald-Ditpatch-m  _  800,398  1,038,828 

Harald-Ditpatch  &  Adv.- 

tat .  119,007  . 

Harald-Advartitar-S  ..  445,858  360,697 

Grand  Total  .  2,212,894  2,445,863 

HUNTSVILLE,  ALA. 

Timat-a  .  1,128,834  1,151,934 

Timat-S  .  *557,396  *485,710 

Grand  Total  .  1,686,230  1,637,644 

NOTE:  *lncludat  PARADE. 

HYANNIS,  MASS. 

Capa  Cod  Standard- 

Timat-a  .  633,402  626,696 

Capa  Cod  Stand  a  rd- 
Timat-S  .  97,216  82,502 

Grand  Total  .  730,618  709,198 

JOHNSON  CITY.  TENN. 

Pratt-Chronicla-d  .  605,598  567,210 

Pratt-Chronicla-S  .  344,204  320,031 

Grand  Total  .  949,802  887,241 

NOTE:  Includat  49,336  linat  (1969);  40,- 
451  linat  (1968)  FAMILY  WEEKLY. 

JOPLIN.  MO. 

6loba-m  .  718,606  679,630 

Sloba-S  .  342,398  329,154 

Harald-a  .  603,428  557,634 

Grand  Total  .  1,664,432  1,566,418 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City-Harald-a  .  684,950  779,604 

Tri-City-Harald-S  .  267,855  310,989 

Grand  Total  .  952,805  1,090,593 

NOTE:  Doat  not  includa  FAMILY  WEEK- 


KENOSHA,  Wise. 

Newt-a  .  1,341,074  1,315,146 

KINGSTON,  N.Y. 

Freaman-a  .  873,306  900,774 

KOKOMO,  IND. 

Tribuna-a  .  1,196.931  1,167,546 

Tribuna-S  .  358,192  227,607 

Grand  Total  .  1,555,123  1,395,153 

NOTE:  boat  not  includa  49,336  linat 
(1969);  44.257  linat  (1968)  FAMILY 

WEEKLY. 

LAKELAND,  FLA. 

Ladgar-a  S  t  tat  m...  1,329,776  1,329,748 

EDITOR  6C  PUBLISHER  1 


LANCASTER,  PA. 

Naw  Era-a;  Intalli- 

gancar  Journal-m  ...  1,470,398  1,290,595 
Nawt-S  .  469,081  429,089 

Grand  Total  .  1,939,479  1,719,684 

NOTE:  FAMILY  WEEKLY  not  includad 

In  Sunday  linaga. 

LA  SAUE,  ILL. 

Nawt-Tribuna-a  .  830,890  820,754 

LINCOLN.  NERR. 

Star-m  .  1,135,286  1,115,240 

Journal-a  .  1,124,111  1.085,420 

Journal  t  Star-S  .  443,240  464,366 

Grand  Total  .  2,748,537  2,708,506 

Includat  PARADE  45,900  linat  (1969); 
43.480  linat  (1968). 

LOCKPORT,  N.Y. 

Union-Sun  t  Journal-a  635,404  665,434 

LORAIN,  OHIO 

Journal-a  .  1,417,360  1,641,948 

Journal-S  .  307,552  . 

Grand  Total  .  I,n4,9l2  1,641,948 

LOUISVILLE,  KY. 

Couriar-Journal-m  ....  1,690,497  1,504,223 
Couriar-Joumal  R 

Timat-S  .  1,380,822  1,348,824 

Timat-a  .  2,205,620  2,073,550 

Grand  Total  .  5,276,939  4,926,597 

NOTE:  Abova  linaga  it  actual  linaga 
convartad  to  8-column  batit.  ROP  ditplay 
it  publithad  on  6-column  batit  and  clatti- 
fiad  on  9-column  batit. 

MERIDEN,  CONN. 

Racord-m  .  965.090  970,536 

Journal-a  .  881,832  866,446 

Grand  Total  .  1,846,922  1,836,982 

MIDDLETOWN.  N.Y. 

Timat  Harald-Racord-m  1,010,898  872.270 

MOLINE-ROCK  ISLAND.  ILL. 

Argut  .  1,325,954  1,244,054 

Ditpatch-a  .  1,398,320  1,364,160 

MONROE  LA. 

World-m  . .'  1,118,519  1,017,322 

Nawt-Star-a  .  1,038,247  975,227 

World-S  .  408,721  365,920 

Grand  Total  .  2,565,487  2,358,469 

MORGANTOWN.  W.  VA. 

Pott-a  .  459,638  403,368 

Dominion-Nawt-m  .  459,638  403,368 

Dominion-Pott-S  .  247,428  239,648 

Grand  Total  .  1,166,704  1,046,384 

NOTE:  Dominion-Poit-S  includat  FAMI¬ 
LY  WEEKLY. 

NEWARK.  OHIO 

Advocata-a  .  1.274.434  1,316,882 

NEW  REDFORD,  MASS. 

Standard-Timat-a  .  1,011,150  974,414 

Standard-Timat-S  .  357,070  353,374 

Grand  Total  .  1,368,220  1,327,788 

NEW  RRITAIN,  CONN. 

Harald-a  .  937,192  1,012,759 

NEW  LONDON,  CONN. 

Day-a  .  1,211,546  1,117,193 

NORRISTOWN,  PA. 

T!mat-Harald-a  .  1,068,491  938,463 

NORTH  PLATTE,  NERR. 

Talagraph-a  .  590.478  578,312 

NOTE:  Includat  FAMILY  WEEKLY  39.- 
088  linat  (1969);  32,620  linat  (1968). 

OGDEN,  UTAH 

Standard-E<aminar-a  ..  1,111,214  1,143,016 

Standard-E«aminar-S  ..  *441,564  *463,226 

Grand  Total  .  1.552.778  1,606,242 

NOTE:  *lncludat  FAMILY  WEEKLY 
49,168  linat  (1969);  41,146  linat  (1968). 

OIL  CITY,  FRANKLIN.  PA. 

Darrick-m  .  555,776  588,615 

Nawt-Harald-a  .  486,142  487,633 

Grand  Total  .  1,041,918  1,076,248 

ONEONTA,  N.Y. 

Star-m  .  534,492  519,512 

PADUCAH.  KY. 

Sun-Damocrat-a  .  765,184  855,820 

Sun-Damocrat-S  .  328,636  313,166 

Grand  Total  .  1,093,820  1,168,986 

for  May  10,  1969 


PINE  RLUFF,  ARK. 

Commarcial-a  .  684,082  647,514 

Commarcial-S  .  244,790  230,678 


VICTORIA,  TEXAS 

Advocata-m  .  821,338  631,764 

Advocata-S  .  215,124  175,840 


Grand  Total  . 

928,872 

878,192 

NOTE:  Dots  not  includa  51,128  lints 

FAMILY  WEEKLY. 

PITTSFIELD, 

MASS. 

Btrkshira  Eagit-t  . 

1,069.642 

958,608 

PLATTSBURGH.  N.Y. 

Prtss-Rapublican-m  ... 

596,078 

553,392 

PORT  JERVIS.  N.Y. 

Union-GattHa  . 

283,682 

241.710 

PORTLAND.  ME. 

Prast  Harald-m  . 

837,552 

839,507 

Exprass-a  . 

774,429 

777,667 

Talagram-S  . 

409,572 

423,868 

Grand  Total  . 

2,021,553 

2,041,042 

POTTSTOWN,  PA. 

Mcrcury-m  . 

1,149,386 

1,016,568 

POUGHKEEPSIE.  N.Y. 

Journal-a  . 

1,022,920 

1,088,342 

Journal-S  . 

*599,634 

*626,054 

Grand  Total  . 

1,622,544 

1,714,396 

NOTE:  *lncludas  FAMILY  WEEKLY  49,- 

336  lints  (1969);  41.477  lints  (1968). 

QUINCY, 

ILL. 

Harald-Whig-a  . 

661,850 

630,784 

Harald-Whig-S  . 

386,442 

382,858 

Grand  Total  . 

1,048,292 

1,013,642 

RAPID  CITY.  S.D. 

Journal-a  . 

715,330 

718,858 

Journal-S  . 

.  297,430 

324,142 

Grand  Total  . 

1,012,760 

1,043,000 

RENO,  1 

NEV. 

Joumal-m  . 

1,026,830 

1,024,954 

Journal-S  . 

370,034 

357.742 

Gaiatta-a  . 

,  1,053,696 

1.085.476 

Grand  Total  . . 

.  2,450,560 

2,468.172 

RICHMOND.  VA. 

Timas-Dispatch-m  _ 

.  1,806,469 

1,657,071 

Ntws  Laadar-a  . 

1,892,260 

1 .820,889 

Timas-Dispatch-$  . 

.  1,130,988 

1,129,106 

Grand  Total  . 

.  4,829,717 

4,607,066 

RUTLAND.  VT. 

Harald-m  . 

.  672,559 

631,092 

SALEM. 

ORE. 

Stat«$man*m  . 

.  1,212,513 

1,108,904 

Statasman-S  . 

.  367,469 

284,465 

Capital  Journal-t  _ 

,  1,427,267 

1,230,529 

Grand  Total  . 

.  3,007,249 

2,623,898 

SALISBURY,  N.C. 

Post-a  . 

.  654,598 

672,574 

Post-S  . 

.  308,378 

263,858 

Grand  Total  . 

.  962,976 

936,432 

SANTA  BARBARA,  CALIF. 

Naws-Prass-a  . 

.  1.463,287 

1,469,671 

Naws-Prass-S  . 

.  537,803 

527,527 

Grand  Total  . . 

.  2,001,090 

1,997,198 

SIOUX  FALLS.  S.D. 

Argus- Ltadar-a  . 

.  908,768 

768,250 

Argus-Laadar-S  . . 

.  378,980 

379,834 

Grand  Total  . 

.  1,287,748 

1,148,084 

STROUDSBURG.  PA. 

Pocono  Racord-m  ..... 

.  564,410 

574,462 

SUPERIOR, 

Wise. 

Talagram-a  . 

.  499,100 

497,742 

TERRE  HAUTE.  IND. 

Star-m  . 

.  830,942 

780,192 

Tribuna-a  . 

,  902,944 

837,732 

Tribuna-Star-S  . 

,  673,778 

637,742 

Grand  Total  . . 

,  2,407,664 

2,255,666 

TOPEKA, 

KANS. 

Capital-m  . 

.  1,278,116 

1,243,718 

Stata  Journal-t  . . 

.  1,056,300 

1,096,480 

Capital-Journal-S  .... 

.  487,718 

469,490 

Grand  Total  . 

.  2,822,134 

2,809,688 

TUCSON, 

ARIZ. 

Star-m  . 

.  1.993.421 

1,922,186 

Star-S  . 

.  610,271 

522,809 

Citixan-a  . 

.  2.355.213 

2,212,718 

Grand  Total  . 

...  1,036.462 

807,604 

WAUKEGAN.  ILL. 

Ntws-Sun-a  . 

...  1,645,840 

1,468,292 

WILMINGTON.  DEL. 

Naws-Journal-ma 

...  2,217,315 

2.005.507 

WILMINGTON.  N.C. 

Star-Naws-mta  . 

. . .  875.386 

797,034 

Star-Naws-S  . 

...  109,976 

209,090 

Grand  Total  . 

. . .  985,362 

1,006,124 

WINSTON-SALEM.  N.C. 

JournaUm  . 

...  1,496,824 

1,414,308 

Santinal-a  . 

...  1,298,318 

1,238,090 

Journal-Santinal-S 

...  651,378 

536,984 

Grand  Total  .  4,958,905  4,657,713 

NOTE:  Star-S  includat  PARADE. 


Grand  Total  .  3,446,520  3.189.382 


WOONSOCKET,  R.l. 

Call-a  .  818.521  875,847 


CALGARY.  ALTA. 

Harald-a  .  2,577,360  2,265,738 

EDMONTON,  ALTA. 

Journal-a  .  2,428,708  2.284.317 

HAMILTON,  ONT. 

Spactator-a  .  2,559,711  2,286,854 

KITCHENER-WATERLOO,  ONT. 
Racord-a  .  2,043,738  1.851.944 

LETHRRIDGE,  ALTA. 

Harald-a  .  822.240  757,830 

LONDON.  ONT. 

Fraa  Pratt-ma  .  2,187,474  2,045,856 

NORTH  RAY,  ONT. 

Nuggat-a  .  626,294  627,607 

OTTAWA,  ONT. 

Citiian-a  .  2,206,350  1,998,016 

La  Droit-a  .  1,210,844  1,068,009 

QUEREC,  QUE. 

La  Solail-a  .  2,586,965  ^,100,546 

REGINA.  SASK. 

Laadar-Pott-a  .  1,659,941  l.536,IU 

SASKATOON,  SASK. 

Star-Phoanix-a  .  1,287,461  1,110,231 

SIDNEY.  NOVA  SCOTIA 
Capa  Braton  Pott-a  ...  916,016  828,827 

VANCOUVER.  R.C. 

Sun-a  .  3,123,336  2,925,110 

Provinca-m  .  1,542,539  1.374.984 

NOTE:  Sun-a  includat  WEEKEND  MAG¬ 
AZINE  54,650  linat  (1969);  67,228  linat 
(1968). 

WINNIPEG,  MAN. 

Fraa  Pratt-a  .  2,561,448  2,174,947 

Tribuna-a  .  1,653,386  1,491,135 

• 

Advertising  manager 
and  3  aides  named 

Gabe  Joseph,  vicepresident 
and  advertising  director  for  the 
Newspaper  Division,  Field  En¬ 
terprises,  announced  the  ap¬ 
pointment  of  Charles  D.  Fegert 
as  advertising  manager  of  the 
Chicago  Sun-Times  and  the 
Chicago  Daily  News. 

William  Beaty,  a.ssistant  re¬ 
tail  manager,  was  promoted  to 
the  position  of  retail  manager 
and  Daniel  O’Day,  manager  of 
the  resort  and  travel  division, 
was  named  sales  manager  of  the 
national  advertising  department. 
John  O.  Andersen,  national 
foo<l  and  household  supply  sales¬ 
man,  succeeds  O’Day  as  man¬ 
ager  of  the  resort  and  travel 
division. 

Fegert,  a  native  of  Chicago, 
joined  the  Sun-Times  classified 
sales  staff  in  May,  1955. 
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RFK  FUNERAL,  by  Bron  Schumaler  of  the  Washin9fon  Evening 
Star.  Third  prize  in  news  category. 


RIGHT  PLACE  .  .  .  RIGHT  TIME,  by  Robert  Schutz  of  the  Associ¬ 
ated  Press.  First  prize  in  Presidential  category. 

Pictures  of  miners  capture  grauH  award 

William  Albert  Allard,  a  story,  taken  on  assignment  for 
Washington  freelance  photog-  Life,  expressed  the  emotions  of 
rapher,  won  the  grand  award  coal  miners  and  their  families 
in  the  26th  annual  White  during  the  West  Virginia  mine 
House  News  Photographers  disaster  in  November,  1968. 
Association  contest.  The  winning  pictures  and  a 

An  example  of  the  photo-  large  number  of  the  best  of  the 
graphic  work  contained  in  Al-  WHNPA  contest  entries  will 
lard’s  portfolio  was  a  picture  be  on  exhibit  in  the  Library  of 
story  called,  “The  Price  of  Congress  throughout  the  sum- 
Coal”.  Allard’s  pictures  in  this  mer. 


GOING  GREAT  AT  78.  by  Roddey  E.  Mimi  of  United  Press  Inter, 
nationa.  First  prize  in  Personalities. 


YIPPIE  BUILDUP,  by  Mathew  Lewis  of  the  Washington  Post.  Third 
prize  in  feature  category.  ( It  shows  a  scene  in  Grant  Parle,  Chicago, 
during  the  Democratic  National  Convention.) 
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H>)W  Nikon  beats  the  averages 

Mo<t  meter  systems  determine  expo-  The  Nikon  Photomic  FTN,  on  the 
iur)  by  averaging  the  brightness  of  other  hand,  doesn’t  deal  with  the 
the  entire  picture  area.  If  the  bright-  overall  brightness  average.  Though  it 
ness  of  the  subject  (which  may  meters  the  whole  scene,  it  gets  more 
occ  jpy  only  a  small  portion  of  the  than  60%of  Its  exposure  information 
picture  area)  is  reasonably  close  to  from  an  area  less  than  13%  of  the 
the  overall  brightness  average,  well  entire  picture.  This  favored  area  is 
anc  good.  in  the  center  of  the  scene,  where  the 

But  where  the  subject  is  back-  subject  is  most  likely  to  be,  or  can 
ligh  ed,  or  contrasted  against  a  very  be  targeted, 
bri^nt  background  (beach,  snow,  sky.  This,  essentially,  is  the  "center- 
ftc.  '.  the  overall  brightness  average  weighted"  principle  which  Nikon  orig- 
will  be  considerably  higher  than  for  inated  in  the  Photomic  TN.  It  is  now 
the  subject  With  the  probable  result  also  featured  in  the  new  Photomic 
that  the  subject  will  be  underexposed.  FTN.  For  good  reason,  too.  It  has 


New  Nikon  Photomic  FTn 


proved  to  be  the  fastest  handling 
and  most  reliable  system  yet  devised, 
under  all  light  conditions. 

The  Photomic  FTN  permits  wide- 
open  measurements  with  Auto-Nikkor 
lenses  as  well  as  stop-down  readings 
with  non-automatic  lenses,  or  when 
bellows  or  extension  tubes  are  used. 
And  it  responds  to  both  lens  aper¬ 
ture  and  shutter  speed  adjustments. 

New  FTN  features  include:  auto¬ 
matic  lens  indexing;  visible  shutter- 
speed  setting  in  finder;  2-second  and 
4-second  exposure  measurements, 
where  required;  ASA  6  to  6400  film 


speed  ranges  plus  intermediate  set¬ 
tings  to  compensate  for  transmission 
differences  in  some  of  the  special 
viewfinder  screens. 

Except  for  some  adaptation  re¬ 
quired  with  earlier  Nikon  F  camera 
bodies,  the  Photomic  FTN  is  fully 
interchangeable  with  all  Nikon  finder 
systems. 

See  your  Nikon  dealer  for  details, 
or  write.  Nikon  Inc.,  Carden  City, 
N.Y.  11530.  Subsidiary  of  Ehrenreich 
Photo-Optical  Industries,  Inc. 

(In  Canada:  Anglophoto  Ltd.,  RQ) 


PRIZE  WINNER  in  spot  news  photography  in  the  Western  Ontario 
Newspaper  Awards  was  this  shot  by  Ernie  Lee  of  the  London  Free 
Press.  He  made  it  just  at  the  moment  when  the  Montreal-Toronto 
turbotrain,  on  which  he  was  riding  with  a  press  party,  struck  a 
truck  at  a  crossing  near  Kingston,  Ont. 


SDX  supports  reporter 
sentenced  for  contempt 


A  Minnesota  reporter’s  de-  sured  news  sources  that  their 
cision  not  to  reveal  his  sources  names  would  be  protected  re¬ 
fer  news  stories  about  a  mur-  gardless  of  the  court  processes 
der  trial  has  been  hailed  as  “a  or  other  pressures  used  against 
courageous  decision”  by  the  them  to  try  to  force  them  to 
Sigma  Delta  Chi  Freedom  of  break  their  promise. 

Information  Committee.  “Sigma  Delta  Chi  believes 

Donald  J.  Giese,  reporter  for  that  the  newsman’s  tradition 
the  St.  Paul  Dispatch  and  to  remain  silent  on  confidential 
Pioneer  Press,  was  sentenced  sources  is  of  significant  value 
to  90  days  for  contempt  of  court  in  obtaining  information  in  the 

vital  areas  involving  law  en¬ 
forcement  problems  and  mis-  Cliffside  Park,  N.  J. 

management  and  corruption  in  A  jury  returned  a  judgment 
local,  state  and  federal  govern-  of  six  cents  in  favor  of  Joseph 
ment.  Ciocca  who  sued  the  weekly 

“We  hail  his  courageous  de-  Palisadian  for  libel  in  a  story 
trial  cision  to  remain  true  to  his  two  years  ago  about  his  part  in 
promise — even  in  the  face  of  a  a  move  to  change  the  manage- 
■as  being  ment  of  a  bank. 

After'  a  three-day  trial  the 


PRIZE  WINNER  for  feature  photography  in  Wettern  Ontario  News¬ 
paper  Awards  was  this  picture  taken  by  Alex  Yackiminie  of  the 
Hamilton  Spectator,  showing  children  trying  to  rescue  a  cat. 


after  he  refused  to  answer 
questions  about  his  news 
sources  during  an  appeal  hear¬ 
ing  in  February. 

Giese  was  one  of  the  wit¬ 
nesses  to  be  called  by  attorneys 
who  are  seeking  a  new 
for  T.  Eugene  Thompson,  now 

serving  a  life  sentence  in  the  90-day  jail  sentence- 

hired  killing  of  his  wife  in  1963.  among  the  finest  examples  of 

In  its  statement  supporting  this  honorable  tradition.”  jury  brought  in  a  verdict  of  “no  annual  meeting  in 

Giese,  the  SDX  committee  said  Giese’s  sentence  has  been  sum  damages,”  but  the  judge  di-  rht  r  H  R  h  rt 

“he  is  remaining  true  to  an  im-  stayed  pending  an  appeal  which  rected  the  jurors  to  return  to  ti.  ynester  oersten  and  Konen 
portant  journalistic  tradition  is  now  before  the  Minnesota  deliberations  and  reach  a  find-  Hinckley  will  reure,  by  rea- 
under  which  newsmen  have  as-  Supreme  Court.  ing  that  could  be  translated  into  board  members. 

Clark  Mollenhoff,  of  the  Des  an  actual  amount.  The  judge  Hansberger  has  been  presi- 
Moines  Register  and  Tribune  had  commented,  out  of  the  dent  of  the  Boise  Cascade  Cor- 

®  Washington  bureau,  is  chair-  hearing  of  the  jury,  that  the  poration  since  1957.  Under  his 

hI^OIIIUT  dian  of  the  SDX  committee.  story  of  the  stockholders’  executive  leadership  the  cor- 

■  VXUUIll  I  Minnesota  professional  squabble  may  have  been  “florid  poration  has  increased  its  year- 

and  University  of  Minnesota  and  colorful”  but  not  defama-  sales  volume  from  $35  million 
lA/ll  I  CAWC  Campus  SDX  chapters  voted  to  tory.  to  over  $1  billion.  A  forest  prod- 

OAVt  support  Giese  and  asked  its  na-  Commenting  on  the  verdict,  ucts  company,  it  sells  in  seven 

#1^  #1^  #1^  tional  body  to  do  likewise.  the  Palisadian  said  in  an  edi-  major  national  markets — pack- 

Uj  O’  O’  •  torial :  “The  significance  of  the  aging,  stationery  and  newsprint 

^  ^  ^  ^  outcome  of  the  libel  suit  ...  is  paper,  office  supplies,  building 

Scott  column  revived  not  that  he  (Ciocca)  has  been  materials,  home  construction, 

awarded  a  ridiculous  six  cents  urban  development  and  recrea- 

N.  Vancouver  to  compensate  him  for  the  many  tional  facilities. 

Jack  Scott  will  write  a  weekly  thousands  of  dollars  he  has  in-  In  addition,  the  proxy  state- 
editorial  page  column  for  the  curred  in  his  court  action,  but  ment  revealed  that  stockhold- 
Citizen  here.  He  recently  re-  that  the  result  will  discourage  ers  will  be  asked  to  approve  a 
turned  to  Salt  Spring  Island,  any  further  effort  to  prevent  this  qualified  stock  option  plan  for 
B.C.  after  several  years  in  newspaper  from  printing  what  executives  and  key  employees. 
Toronto  and  abroad  for  the  it  regards  as  the  truth  in  the  The  statement  gave  Golden- 
Toronto  Star.  community  it  covers.”  son’s  salary  as  $125,000  a  yar. 
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Shaffstall  Equipment,  Inc. 
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Pat  LaHatte,  INPA’s 
‘Madame  President’ 


By  George  Wilt 

When  the  gavel  representing 
the  presidency  of  the  Interna¬ 
tional  Newspaper  Promotion  As¬ 
sociation  changes  hands  on 
Wednesday,  May  14,  it’ll  be 
“Madame  President”  for  only 
the  second  time  in  the  39-year 
history  of  the  promotion  asso¬ 
ciation. 

For  Mrs.  Patricia  Noot  La¬ 
Hatte,  promotion  manager  of 
the  Atlanta  Journal  and  Con- 
gtitiition,  the  honor  of  heading 
the  l.OOO-member  association 
was  inevitable.  The  year  she 
has  just  completed  as  first  vice- 
president  of  the  organization 
may  be  a  harbinger  of  the  year 
ahead.  One  of  the  chores  of  the 
first-veep’s  office  is  to  serve  as 
program  chairman  for  INPA’s 
annual  conference.  And  Pat  has 
just  completed  setting  up  the 
39th  annual  affair  at  the  Pick- 
Congre.ss  in  Chicago,  May  11- 
14.  She  set  the  theme  for  the 
annual  meeting,  “Changes  and 
Challenges,”  and  has  been  re¬ 
sponsible  for  lining  up  over  20 
outstanding  speakers  in  the 
fields  of  research,  marketing 
and  promotion  who  will  appear 
before  the  Conference  during 
the  three-day  meeting. 

Pat’s  background  of  service 
to  INPA  sparkles.  She  served 
as  chairman  of  the  association’s 
1965  conference  in  Atlanta.  A 
charter  member  of  the  Southern 
Region,  she  also  served  as  first 
regional  president.  For  six  years 
she  edited  INPA’s  Public  Rela¬ 
tions  newsletter. 

Pat  has  done  a  yeoman’s  job 
of  spreading  the  gospel  of  news¬ 
paper  promotion,  speaking  at 
press  associations,  editors  and 
advertising  groups,  conventions 
and  conferences.  She’s  been  a 
five-time  discussion  leader  at  the 
American  Press  Institute  at  Co¬ 
lumbia  University — four  times 
leading  photo-journalism  ses¬ 
sions,  and  once  talking  to 
women’s  news  editors  on  public 
relations  and  promotion. 

Former  Picture  Editor 

Pat  LaHatte  started  her 
newspaper  career  as  art  editor 
of  the  Atlanta  Journal  Sunday 
Magazine  and  roto  section,  and 
in  1942  was  named  picture  edi¬ 
tor  of  the  Atlanta  Journal,  in 
charge  of  all  local  assignments 
and  selection  of  local,  state,  na¬ 
tional  and  international  news 
pictures.  In  October,  1954,  Pat 


Patricia  LaHatte 

was  named  promotion  director 
of  both  the  Atlanta  Constitution 
and  the  Atlanta  Journal. 

In  addition  to  her  business 
activities,  she  is  a  talented 
artist,  and  has  had  many  water- 
colors  published  in  Ford  Times 
and  other  publications.  A  water- 
color  view  of  Atlanta  by  Mrs. 
LaHatte  was  distributed  by  the 
First  National  Bank  of  Atlanta 
on  the  occasion  of  the  bank’s 
100th  anniversary,  at  which 
time  more  than  70,000  repro¬ 
ductions  were  given  away. 

Gender  has  had  little  to  do 
with  Pat’s  success  in  what 
seems  to  be  a  man’s  world.  One 
of  only  a  handful  of  distaff  pro¬ 
motion  managers,  her  talent,  in¬ 
dustry  and  boundless  enthusiasm 
have  resulted  in  her  business 
success. 

“If  she  was  a  man,  she’d  have 
my  job,”  her  boss,  Atlanta 
president  Jack  Tarver  said  of 
Pat  on  one  occasion. 

Her  confreres  in  the  promo¬ 
tion  business  have  paid  her  the 
highest  compliments.  “It  is  peo¬ 
ple  like  Pat  LaHatte  that  make 
INPA  the  great  organization 
that  it  is.  It  is  persons  like  Pat 
that  make  the  word  ‘creativity’ 
come  alive  and  mean  something 
instead  of  just  gathering  dust 
on  the  inside  pages  of  a  diction¬ 
ary.  It  is  persons  like  Pat  La¬ 
Hatte  that  make  the  word 
‘challenge’  in  the  promotion  field 
become  bolts  of  lighting  in  the 


midst  of  rainfall,”  said  Bob 
Townsely,  publisher  of  the 
Lebanon  (0.)  Western  Star, 

A  past-president  of  INPA  re¬ 
ported  that  he  sat  next  to  a 
publisher  at  a  special  promotion 
seminar  who  said,  “We  have  not 
one  man  on  our  staff  who  can 
match  that  girl!” 

Pat  LaHatte  this  week  be¬ 
comes  the  first  of  the  fair  sex 
to  serve  as  president  of  the  pro¬ 
motion  association  since  Elsa 
Lang,  promotion  manager  of  the 
New  York  Herald-Tribune,  filled 
the  spot  back  in  1937-38.  The 
organization  had  less  than  a 
hundred  members  at  that  time. 
Membership  now  is  pushing  1,- 
000. 

Watch  Pat  LaHatte,  the  Dixie 
darling,  push  INPA  into  its 
second  thousand. 

• 

Interstate  ad  group 
elects  new  officers 

Robert  D.  Ames,  Hagerstown 
(Md.)  Herald-Mail  advertising 
director,  was  elected  president 
of  the  Interstate  Advertising 
Managers  Association  at  the 
groups  meeting  at  Champion, 
Pa.,  April  17-19. 

The  association’s  new  vice- 
president  is  Charles  H.  Edmond¬ 
son,  advertising  manager  of  the 
Stroudsburg  (Pa.)  Pocono 
Record.  Frank  E.  Bishop,  ad- 
vei'tising  director  of  the  Norris¬ 
town  (Pa.)  Times-Herald,  was 
reelected  secretary-treasurer. 

• 

IVlessina  moves  to  NBC 

Matt  Messina,  assistant  tv- 
radio  editor  for  the  New  York 
Daily  News,  has  been  named 
coordinator  of  special  press  pro¬ 
jects  in  the  press  and  publicity 
department  of  National  Broad¬ 
casting  Company.  Messina,  a 
native  of  New  York  City,  has 
been  a  staff  member  of  the 
News  for  25  years.  His  appoint¬ 
ment  with  NBC  l)ecomes  effec¬ 
tive  May  12. 


Donrey’s  Bonita 
group  newspapers 
buy  Goss  Urbanite 

Bonita  Publishing  Company, 
publishers  of  weekly  newspapers 
in  California  with  headquarters 
at  Montclair,  has  purchased  a 
5-unit  Goss  Urbanite  web  offset 
press. 

The  newspapers  in  the  group 
include  the  Montclair  Tribune, 
Cucamonga  Times,  LaVerne 
Leafier,  San  Dimas  Press  and 
Upland  News.  They  represent  a 
circulation  of  40,000. 

In  order  to  make  way  for  the 
Goss  Urbanite,  the  Bonita  plant 
was  remodeled  to  house  not  only 
the  press  but  also  camera  and 
platemaking  departments.  The 
press,  which  has  four  floor- 
mounted  units  with  one  stacked, 
is  equipped  with  an  Urlianite 
half-page  folder. 

Different  California  plant 

The  Bonita  publications  have 
been  printed  on  a  Goss  Urbanite 
in  a  different  California  plant. 

Bonita  Publishing  Company  is 
a  subsidiary  of  the  Donrey 
Media  Group.  Eleven  of  Don¬ 
rey’s  23  daily  publications,  in 
Arkansas,  California,  Hawaii, 
Nevada,  Oklahoma,  Texas  and 
Washington,  are  printed  offset. 

One  of  Donrey’s  biggest  in¬ 
stallations  is  an  8-unit  Goss 
Urbanite  at  the  Bartlesville 
(Okla.)  Examiner-Enterprise. 
Another  installation,  at  the 
Hawaii  Tribune-Herald,  Hilo, 
made  history  by  becoming  the 
first  airlift  of  a  press  made  by 
Goss.  .A  5-unit  Urbanite  was 
flown  in  two  jet  freighters  from 
Los  Angeles  to  Honolulu  and 
then  con.solidated  on  one  jet 
•freighter  for  the  final  trip  to 
Hilo,  a  distance  of  200  miles. 
The  load  was  estimated  at 
87,000  pounds. 


TIMED 

to  the  swiftly  moving  pano¬ 
rama  of  news  as  fresh  and 
exciting  as  the  morning's  head¬ 
lines 


America’s  most  widely  used  Newspaper  School  Program 


El$ 


VISUAL  EDUCATION  CONSULTANTS,  INC. 

Building  the  Newspaper  Reading  Habit 

MADISON.  WISCONSIN  53701  608  /  836-6565 
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Page  design 

(Continued  from  page  13) 

and  a  half.  (He  uses  10  on  11- 
point  Meloir  in  body  t>'i)e.) 
There  are,  of  course,  problems 
facinf^  a  paper’s  change  from 
eight  to  six  columns — produc¬ 
tion  problems,  advertising  prob¬ 
lems  (rate  structures  have  to  be 
adjusted  to  reflect  space-propor¬ 
tion  changes)  and  tradition 
problems. 

But,  he  says,  this  format,  to¬ 
gether  with  the  use  of  sans  serif 
(Standard  Medium)  tyi^  face 
in  the  headlines,  will  bring  the 
graphic  image  of  a  paper  up  to 
date  as  an  instrument  not  only 
of  communication,  but  of  con¬ 
temporary  communication. 

The  front  page,  Sohmer  says, 
should  be  a  two-part  entity, 
with  the  lead  story,  preferably 
with  illustration,  making  up  one 
full  element,  and  all  secondarj' 
news  grouped  together  as  the 
second  element. 

Asked  why  he  chooses  the 
same  weight  for  heads  over  all 
secondarj’  news  stories,  he 
answered:  Extensive  research 
has  shown  that  people  are  going 
to  find  and  read  what  interests 
them,  despite  the  weight  of  the 
heads.  This  approach,  he  feels, 
cleans  up  the  look  of  the  page 
and  gives  it  graphic  balance. 

.\ny  special  items  on  the  front 
page  such  as  the  weather  and 
news  index  also  belong  grouped 
together.  These  special  features, 
he  says,  should  be  designed  for 
visibility  and  style.  And,  he 
stressed,  advertising  simply 
does  not  belong  on  the  front 
page  of  any  section  of  any  pa¬ 
per. 

Moving  inside,  Sohmer  follows 
the  concept  of  editorial  group¬ 
ing.  Regular  columnists  appear 
segregated  from  news  stories 
and  emphasis  is  given  to  illus¬ 
tration.  The  split  page  also  car¬ 
ries  the  paper’s  logo,  floating 
in  white  space,  as  on  the  front 
page.  On  the  editorial  page, 
particularly,  heads  should  reflect 


the  importance  of  the  columnist. 
A  regular  reader’s  interest  is 
keyed  more  to  the  name  Victor 
Riesel  or  David  LawTence,  for 
example,  than  to  the  title  of  the 
column,  so  their  names  should 
be  set  in  larger  type.  Editorials 
too  are  segregated,  and  Sohmer 
uses  a  rule  on  four  sides  to  set 
them  apart.  (A  six-column  for¬ 
mat,  he  feels,  calls  for  a  scant 
use  of  rules.) 

Women’s  interest,  food,  fash¬ 
ions  and  furnishings  also  form 
an  editorial  entity — and  should 
appear  that  way.  Sohmer  sug¬ 
gests  lots  of  illustration  here, 
and  possibly  the  use  of  color  for 
fashion  news.  This  section  also 
carries  a  headline,  floating  in 
white,  for  easy  identification, 
and  the  page  appears  as  a  two- 
part  entity,  with  fashion  news 
at  the  top  and  food,  medical  aids 
and  personal  advice  columns  at 
the  bottom.  Recipes,  he  adds, 
should  appear  every'  day  and 
should  be  given  strong  exposure 
— with  the  use  of  a  rule.  And, 
no  ads  should  appear  on  this 
page. 

Sohmer  says  he  is  concerned 
more  with  “what  is  possible, 
than  what  is  practical.”  New 
ideas  in  typography,  layout, 
even  slang  expiessions  are  com¬ 
ing  primarily  from  advertising, 
and  he  is  working  toward  the 
goal  of  making  newspapers  a 
reflection  of  these  trends. 

• 

Record  first-quarter 
earnings  for  Gannett 

Gannett  Co.  Inc.  achieved 
record  first-quarter  revenues 
and  earnings  per  share  in  the 
13  weeks  to  March  30,  President 
Paul  Miller  told  shareholders 
this  week.  Net  income  from  op¬ 
erations  increased  14.6%. 

Revenues  of  the  newspaper 
and  broadcasting  company  in¬ 
creased  19.8%  to  $33,465,365 
against  $27,941,680  for  the  first 
three  months  of  1968. 

Net  income  before  provision 
for  the  extraordinary'  loss  from 
sale  of  a  non-publishing  sub¬ 
sidiary',  was  $1,533,408  against 
the  $1,338,324  for  the  first  quar¬ 
ter  in  1968. 

Earnings  per  share  for  the 
quarter  were  $0.32  before  loss 
and  $0.29  after  loss,  against 
$0.28  in  1968,  Miller  said. 

The  extraordinary  loss  re¬ 
sulted  from  sale  of  Samuel 
Sloan  and  Company  Inc.  This 
wholesale  plumbing  supply  firm. 
Miller  said,  “formerly  located 
next  to  our  Rochester  newspa¬ 
pers  building,  was  acquired  in 
1963  to  provide  for  the  expan¬ 
sion  of  the  newspaper  facilities. 
Sloan  was  relocated,  its  old 
building  replaced  with  a  drive¬ 
way  and  parking  area,  and  the 
company  operated  at  a  modest 
profit  pending  the  sale  to  an  ac¬ 
ceptable  purchaser.” 


GENERAL  AND  AUTOMOTIVE  UNAGE 
MARCH  &  FIRST  3  MONTHS  1969-68 


( 14  City  Total— 6  and  7  Day  Basis)  Media  Records 

MARCH  FIRST  TWO  MONTHS 

1 969  vs  1968  1 969  vs  1968 


GENERAL 

% 

%of 

% 

7.  of 

(Selected  Clatsificafions] 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages  . 

-  9.7 

6.1 

-  13.0 

46 

Foods  . 

-  2.1 

10.0 

-  8.6 

9.1 

Baby  Foods  . 

+  0.8 

0.1 

-  1.0 

0.1 

Baking  Products . 

+  4.5 

1.0 

-  29.3 

0.8 

Beverages  . 

-  7.3 

0.9 

-  38.0 

0.8 

Cereals  &  Breakfast  Foods  . 

-  11.5 

0.5 

-  1.9 

0.4 

Condiments  . 

+  12.4 

1.0 

+  9.1 

0.9 

Dairy  Products  . 

+  5.9 

1.5 

+  0.3 

1.3 

Frozen  Foods  . 

-  53.8 

0.7 

-  31.6 

0.8 

Meats  &  Fish  . . 

-  6.3 

1.0 

-  19.6 

0.8 

Industrial  . 

-t-  II.O 

1.6 

-*-  17.5 

2.1 

Insurance  . 

+  6.7 

2.3 

-1-  23.8 

2.4 

Medical  . 

-  25.0 

l.l 

+  1-2 

1.5 

Public  Utilities  . 

-  12.2 

2.5 

-  15.7 

2.4 

Publishing  &  Media  . . 

-  1.5 

8.7 

-f  1.0 

10.8 

Radio,  TV  &  Phonographs  ... 

-  7.2 

2.6 

-*■  28.3 

3.4 

Sporting  Goods,  Cam.  &  Photo 
SuppI . 

-*-328.7 

1.5 

-f  142.6 

1.0 

Tobacco  . 

-  30.9 

1.8 

-  17.9 

2.2 

Toilet  Requisites  . 

+  13.6 

1.6 

-1-  15.4 

1.8 

Dentifrices  . 

65.9 

0.5 

-f  19.4 

0.4 

Men's  Toiletries  . 

-  25.0 

0.1 

+  86.4 

0.2 

Perfumes  &  Cosmetics  . 

-  3.5 

0.7 

-  8.8 

0.7 

Toilet  Soaps  . 

+  83.5 

0.1 

+  31.6 

0.0 

Transportation  . 

+  30.4 

15.0 

-«-  20.2 

15.0 

Airways  . 

26.1 

9.7 

-t-  12.0 

9.4 

Bus  Lines  . 

-  38.6 

0.2 

-  45.9 

0.2 

Railroads  . 

-I-  5.2 

0.4 

-1-  45.0 

0.8 

Steamships . 

+  34.0 

1.9 

+  35.8 

1.9 

Tours  . 

+  70.4 

2.6 

+  57.2 

2.5 

Wearing  Apparel . 

-  1.8 

2.2 

-  1.6 

1.5 

AUTOMOTIVE 
(Selected  Classifications) 
Gasolines  &  Oils  . 

-*-  30.4 

1.6 

-  22.0 

l.l 

Passenger  Cars — New  . 

.  +  0.6 

13.6 

-  4.3 

14.6 

Tires  &  Tubes . . 

.  -1-11.8 

2.8 

+  16.9 

2.7 

Trucks  &  Tractors  . 

-  25.5 

0.4 

-  9.5 

0.5 

LINAGE  INDEX  FOR  52  MEDIA 

RECORDS 

CITIES— 

TOTAL  GENERAL  . 

.  +  5.0 

64.4 

+  9.3 

64.2 

TOTAL  AUTOMOTIVE  . 

.  +  4.5 

35.6 

+  2.4 

35.8 

TOTAL  GENERAL  AND 
AUTOMOTIVE  . 

.  -1-  4.8 

100.0 

+  6.7 

100.0 

Used  offset  press 
rebuilt  for  daily 

New  Iberia,  La. 

The  Ifaily  Iberian,  76-year- 
old  newspaper  published  in  the 
heart  of  the  French-Acadian 
country,  converted  to  offset  on 
April  21. 

Largest  of  nine  Wick  news¬ 
papers,  the  Daily  Iberian  is 
being  produced  on  a  40-page 
Goss  Urbanite  moved  from 
Montreal,  where  it  had  been  in 
use  for  four  years  by  Montreal 
Offset  Printing  Company, 

The  press  has  b^n  recon¬ 
ditioned  and  equipped  to  do  full 
color  work. 

Transition  from  letterpress  to 
offset  was  accomplished  over  a 
period  of  six  weeks  when  the 
weekly  TV  Preview  was  printed 
offset,  followed  by  the  Jeane- 
rette  Enterprise,  weekly  news¬ 
paper,  and  the  Iberian  Shopper, 
owned  by  the  Teche  Publishing 
Company. 

The  Daily  Iberian  now  has  a 
circulation  of  13,930,  publishing 
week  days  and  a  Saturday- 
Sunday  week-ender,  according 


to  M.  A.  Wolcott,  editor  and 
publisher. 

The  Daily  Iberian  moved 
into  its  present  location,  oc¬ 
cupying  11,000  square  feet  of 
space,  six  years  ago.  A  3,000 
foot  paper  storage  building  is 
located  next  to  the  plant  on 
Highway  90. 

Previously  the  newspaper 
utilized  two  16-page  Walter 
Scott  presses.  Presently  the 
Daily  Iberian  uses  seven  line¬ 
casting  machines  to  produce 
type  for  paste-ups.  Conversion 
to  cold  type  will  be  made  at  a 
later  date. 

Cirrulation  firni 

Yardley,  Pa. 

A  new  corporation.  Gains 
Associates  Inc.,  has  been 
formed  to  serve  the  newspaper 
circulation  industry.  The  firm 
will  act  as  circulation  consult¬ 
ants,  carrier  premium  sup¬ 
pliers,  and  professional  person¬ 
nel  consultants.  Principals  of 
the  corporation  are:  Robert 
J.  Kelly,  Jack  Pappas,  Ronald 
Rick,  Anthony  Irwin  and  Wil¬ 
liam  Pringle. 
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CLASSIFIED  CmSlC 


Get  ready,  get  set,  go 
after  NEW  car  linage 

By  Stan  Finsness 

CAM,  Providence  Journal  and  Bulletin 

Jack  Whetstone,  CAM  of  the  •  Almost  one  in  six  consid- 
St.  Petersburg  (Fla.)  Times,  ered  buying  a  used  car;  three  of 
conducted  a  new  car  buyers  four  had  a  trade-in. 

8ur\’ey  recently  and  came  up  •  Almost  70%  visited  two  or 
with  some  significant  facts  re-  more  dealers  while  car  hunting; 
garding  automotive  shopping  the  average  was  2.6  dealers, 
and  Classified  advertising.  Note  •  When  going  shopping,  72% 
we  said  NEW  CAR  buyers.  Clas-  had  no  “favorite”  day  of  the 
sifted  automotive  surveys  usu-  week;  51%  had  no  preferred 
allv  deal  with  used  car  buying  time  of  day. 


and  Classified  readership. 


While  shopping,  36%  read 


Here  are  some  of  the  findings  the  Classified  auto  ads  in  their 
in  the  survey  which  covered  newspaper;  42%  of  these  did  so 
families  purchasing  new  cars  daily. 


last  October: 


More  than  one  of  three  new 


Three  of  five  new  car  buyers  car  buyers  read  or  noted  color 
bought  a  1969  model;  the  re-  ads  while  in  the  market  for  a 
mainder,  a  new  1968  car.  car. 

•  One  new  car  buyer  in  four  •  More  than  four  of  five 
bought  a  car  priced  at  $4,500  or  Pinellas  new  car  buyers  are 
mon* ;  more  than  half  paid  cash,  regular  readers  of  the  St. 


•  The  “most  important”  sell¬ 
ing  features  were  make,  trade-in 


Petersburg  Times. 

•  Eighty-six  percent  are  reg- 


allowance,  price  and  operating  ular  readers  of  the  Sunday  St. 


economy. 

•  More  than  half  the  new  car 
buyers  are  from  multi-car  house¬ 
holds. 


Petersburg  Times. 

•  When  in  need  of  service  not 
covered  by  their  new  car  war¬ 
ranty,  new  car  buyers  tend  to 


take  their  car  back  to  the  dealer 
who  sold  it  to  them  for  lubri¬ 
cation,  body  and  transmission 
repairs  and  for  the  replacement 
of  shock  absorbers. 

•  When  buying  new  tires  and 
batteries,  however,  new  car 
buyers  turn  to  the  chain  stores 
such  as  Wards,  Sears,  Fire¬ 
stone,  Goodyear,  etc. 

The  survey  also  uncovered  an 
appreciable  decline  in  brand 
loyalty. 

When  asked  to  name  the  most 
important  feature  in  the  pur¬ 
chase  decision,  38%  named 
“make”  as  prime  factor.  Five 
years  ago,  in  a  similar  survey, 
50%  of  those  questioned  indi¬ 
cated  “make”  as  most  important. 

“Operating  economy”  slipped, 
too,  from  41%  to  29%.  Auto 
buyers  interviewed  were  con¬ 
siderably  more  impressed  with 
price  tags. 

There’s  a  lot  of  future  selling 
that  can  take  effect  with  the  use 
of  this  kind  of  information. 
With  36%  of  the  new  car  pros¬ 
pects  reading  Classified  ads  (the 
Times  has  had  new  car  copy  in 
Classified  for  only  2I2  years), 
you’ve  got  a  big  selling  story  for 
all  new  car  dealers  and  the  local 
dealer  associations. 

It  appears  also  that  new  car 
dealers  should  give  a  stronger 
push  to  their  service  depart¬ 
ments  and  should  really  go  after 
the  TBA  business.  At  the  same 


time,  there’s  a  selling  story  to 
get  the  Sears,  Wards,  Firestone 
and  Goodyear  accounts  into  the 
Classified  section. 


Marketing  director 
heads  sales  efforts 

Edmonton,  Alta. 

A  new  management  position 
of  marketing  director  to  super¬ 
vise  all  sales  activities  of  the 
Edmonton  Journal  will  be  filled 
by  E.  H.  (Bill)  Wheatley,  for¬ 
merly  advertising  director. 

Journal  publisher  Ross  Mun- 
ro  also  appointed  W.  G.  (Shad) 
Ames  as  circulation  manager, 
succeeding  Horace  Campbell, 
who  retired  March  31  at  age 
65.  Ames  was  formerly  vice- 
president  and  director  of  the 
Itrandon  Sun. 

Taking  over  Wheatley’s  re¬ 
sponsibilities  in  the  advertising 
department  is  Ernest  Smalian, 
formerly  retail  advertising 
manager.  Bryson  Stone,  nation¬ 
al  advertising  manager,  becomes 
retail  advertising  manager,  and 
Gordon  Lloyd,  manager  of  pro¬ 
motion  and  public  relations, 
takes  over  the  national  man¬ 
ager  post.  James  Roebuck,  su- 
per\’isor  of  educational  services, 
succeeds  Lloyd  and  will  con¬ 
tinue  to  direct  the  Journal’s 
newspaper-in-the-classroom  pro¬ 
gram. 


Classified  Linage  Growth 


A  46%  to  64%  linage  increase  in  next  five  years ...  revenues  doubled  by  1975... 


Classified  Advertising  is  the  fastest  grow¬ 
ing  division  of  newspaper  advertising  .  .  . 
according  to  the  ANPA  Bureau  of  Adver¬ 
tising.  This  growth  presents  the  modern 
newspaper  with  a  real  revenue-producing 
opportunity.  And  a  production  headache 
which  can  neutralize  that  opportunity 
through  broader  deadlines  and  shorter 
classified  selling  time. 

Classified  advertising  production  has  been 
virtually  untouched  by  new'  composition 
technology.  Computers  and  photocomposi¬ 
tion  have  enhanced  editorial  and  display 
production,  but  classified  has  continued  to 
be  produced  with  little  or  no  innovation. 

Ad  Classifier  changes  all  that.  Harnessing 
the  high-speed  characteristics  of  photo¬ 
graphic  typesetting  to  its  third  generation 
electronic  mass  storage  and  data  manipu¬ 


lation  capabilities,  Ad  Classifier  allows 
you  to  fully  realize  the  economies  of  photo¬ 
composition  and  new  techoologies. 

Ad  Classifier  can  reduce  your  composing 
room  man-hour  time  for  classified  produc¬ 
tion  by  40  plus  per  cent.  Reliance  .on  hot 
metal  equipment  is  eliminated.  Linecasters, 
strip  casters,  metal  processing  and  bulky 
storage  areas  are  now'  part.of  past  editions. 

For  information  on  how  you  can  bring  your 
classified  production  into  the  Space  Age 
write  or  phone  today. 

Ad  Classifier 

Digital  Optics  CoriKwation 

290  George  Sti^eet,  New  Brunswick,  N.J.  08901,  (201)249-1171 


See  Ad  Classifier  at  the  ANPA/RI  Mechanical  Conference,  Booths  47,  48,  57,  58,  Continental  Ballroom. 
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19th  weekly  started 
for  Atlanta  suburbs 


Atlanta 

Neighbor  Newspapers,  Inc., 
publisher  of  18  newspapers  in 
Metropolitan  Atlanta,  added  a 
19th  weekly  newspaper  —  the 
North  Atlanta  Neighbor— cov¬ 
ering  the  area  from  Brookhaven 
to  Dunwoody  and  Sandy  Springs 
to  Chamblee. 

The  newspaper  will  have  a 
6,500  circulation  in  the  North 
DeKalb-North  Fulton  area.  It 
will  be  distributed  by  mail  to 
selected  homes  in  the  area  on 
a  complimentary  basis  for  sev¬ 
eral  weeks.  Eventually  the 
newspaper  will  have  an  all- 
paid  circulation,  Rudy  Martin, 
general  manager  of  Neighbor 
Newspapers,  said. 

Randy  Jay,  executive  editor 


of  Neighbor  Newspapers,  di¬ 
rects  the  editorial  staff.  C.  Dean 
Smith  Jr.  has  been  named  ad¬ 
vertising  manager  and  Eugene 
Pizzetta  is  editor. 

The  North  Atlanta  Neighbor 
follows  the  start  of  the  Ckam- 
blee  Neighbor  and  the  Doraville 
Neighbor  three  months  ago.  The 
North  Atlanta  Neighbor  will 
feature  the  same  editorial  for¬ 
mat — heavy  emphasis  on  local 
news  and  local  photographs. 

Martin  said  all  display  ad¬ 
vertising  appears  in  the  Cham¬ 
blee  and  Doraville  Neighbors  as 
well  as  the  North  Atlanta 
Neighbor.  Classified  advertising 
runs  in  all  19  Neighbor  news¬ 
papers. 


5  Georgia  weekly 
papers  to  print 
in  central  plant 

Greensboro,  Ga. 

Five  publishers  of  weekly 
newspapers  have  applied  for  a 
corporation  charter  for  Print¬ 
ers  Inc.  The  group  is  capitalized 
at  $100,000. 

They  plan  to  buy  a  four-unit 
offset  press  and  have  the  cen¬ 
tral  printing  plant  in  Washing¬ 
ton,  Georgia. 

The  publishers  will  prepare 
their  own  newspapers  for  cam¬ 
era  ready  in  their  own  office 
and  at  a  scheduled  time  carry 
their  copy  to  the  central  plant 
for  photo  work  and  printing. 

William  Matthews,  of  Shelby- 
ville,  Ky.,  met  with  the  pub¬ 
lishers  in  this  area  recently  and 
told  them  about  a  similar  co¬ 
operative  organization  in  Ken¬ 
tucky  that  prints  16  weekly 
newspapers. 

Carey  Williams,  of  Greens¬ 
boro,  who  instigated  the  Georgia 
cooperative,  is  a  brother  of 
Cranston  Williams,  former  gen¬ 
eral  manager  of  the  American 
Newspaper  Publishers  Associ¬ 
ation. 

Officers  elected  by  the  Georgia 
group  are:  Carey  Williams, 
Greensboro  Herald- Joumel, 
president;  Ralph  Maxwell,  Ogle¬ 
thorpe  Echo,  Lexington,  vice- 
president;  Graham  Ponder, 
Madisonian,  Madison,  secretary- 
treasurer;  Jerry  Ayers,  Comer 
News,  Comer,  chairman  of  the 
board;  Smythe  Newsome,  Wash¬ 
ington  News-Reporter,  general 
manager. 
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Editor  and  teacher 
heads  Sprint  shop^ 

Lexington,  Va. 

W.  Howard  Eanes,  assistant 
managing  editor  of  the  Roanoke 
Times,  will  become  superintend¬ 
ent  of  Wa.shington  and  Lee  Uni¬ 
versity’s  Journalism  Laboratory 
Press  on  July  1.  He  will  suc¬ 
ceed  C.  Harold  Lauck,  who  is  re¬ 
tiring  after  37  years  in  the  po¬ 
sition. 

Eanes  will  supervise  a  five- 
man  staff  in  printing  most  of  the 
university’s  many  publications, 
including  the  twice-w’eekly  stu¬ 
dent  newspaper  and  the  W&L 
Alumni  Magazine.  The  press  op¬ 
eration,  more  commonly  known 
on  campus  as  “the  print  shop,”  is 
a  laboratory  of  the  department 
of  journalism  and  communica¬ 
tions.  Eanes  and  his  staff  will 
instruct  the  university’s  jour¬ 
nalism  students  in  printing 
methods,  design,  layout  and 
typography. 

Since  February  of  last  year 
Eanes  has  served  as  a  visiting 
lecturer  in  journalism,  teaching 
a  weekly  course  in  newspaper 
editing  and  design.  He  will  con¬ 
tinue  in  this  capacity. 

Cham  hers  appointed 
for  foundation  study 

James  Chambers,  president- 
publisher  of  the  Dallas  (Tex.) 
Times  Herald,  has  been  appoint¬ 
ed  a  member  of  the  independent 
Commission  on  Foundations  and 
Private  Philanthropy.  The 
group,  headed  by  Peter  C.  Peter¬ 
son,  chairman  of  Bell  and  Ho¬ 
well  Corp.,  will  evaluate  the  re¬ 
lationship  between  foundations 
and  government  in  the  field  of 
philanthropy. 


Newsprint  salesman 
buys  weekly  paper 

Wesley  Powell  has  sold  the 
River  News  and  Twin-State 
News-Times,  published  in 
Woodsville,  New  Hampshire,  to 
Robert  Powell  of  Wayland, 
Mass.  The  new  owner  is  not 
related  to  the  former  Governor. 

Under  new  ownership,  the 
paper  published  as  a  bi-monthly 
in  recent  months,  has  been  re¬ 
verted  to  a  weekly  offset  publi¬ 
cation  called  the  North  Country 
Journal. 

Robert  Powell,  who  also  re¬ 
cently  purchased  Radio  Station 
WMOU  and  WMOU-FM  in 
Berlin,  New  Hampshire,  was 
for  many  years  in  newsprint 
sales  with  Great  Northern  and 
St.  Croix  Paper  Companies. 


Reading  group  gives 
awards  to  reporters 

David  Lore,  reporter  for  the 
Columbus  (O.)  Dispatch,  won 
the  International  Reading  As¬ 
sociation’s  Media  Award  for  a 
series  of  five  articles  on  reading 

Ruth  Moss  of  the  Chicago 
Tribune  won  first  prize  in  the 
Connected  Series  of  Stories 
Category  for  newspapers  of 
over  100,000  circulation.  First 
prize  in  the  same  category  went 
to  Sondra  Waldrop  of  the 
Lawton  (Okla.)  Constitution  for 
newspapers  of  less  than  100,000 
circulation. 

In  the  Individual  Story  Cate¬ 
gory,  Marion  McDonald  of  the 
New  Haven  (Conn.)  Register 
and  Owen  Lewis  of  the  Greens¬ 
boro  (N.  C.)  Daily  News  won 
first  prize. 

Honorable  Mentions  were 
given  to:  Joyce  Wilson, 

Rochester  (N.  Y.)  Democrat 
and  Chronicle;  Hildegaard  Ver- 
ploegen,,  Honolulu  Star  Bulle¬ 
tin;  Harlan  Abbey,  Buffalo 
(N.  Y.)  Courier  -  Express; 
Joyce  Rose,  Washington  Times 
Herald;  Pat  McElfresh,  Mesa 
(Ariz.)  Tribune;  and  Virginia 
Clair,  New  Rochelle  (N.  Y.) 
Standard-Star. 

• 

Connecticut  Poll 
sponsored  by  daily 

HARTFORD 

The  Connecticut  Poll,  a  con¬ 
tinuing  statewide  opinion  sur¬ 
vey,  has  been  inaugurated  by 
the  Hartford  Times,  Gannett 
Group  afternoon  daily. 

Publisher  Robert  R.  Eckert 
.said  the  Times  has  retained  the 
Becker  Research  Corp.,  Boston, 
to  survey  attitudes  of  Con¬ 
necticut  residents  on  a  variety 
of  questions  of  public  concern. 

Becker  is  conducting  the  Mas¬ 
sachusetts  Poll  for  the  Boston 
Globe. 


26  copy  editors  Tv 
at  API  seminar  I  Urn 


Twenty-six  editors  attended 
a  Seminar  for  Telegraph 
Editors  and  Copy  Desk  Chiefs 
at  the  American  Press  Institute 
on  the  campus  of  Columbia 
University  the  past  two  weeks. 

They  are: 

James  S.  Avery,  Newport 
News  (Va.)  Times-HeraUi. 

Newell  A.  Avery,  Bangor 
(Me.)  Daily  News. 

Harold  A.  Benjamin,  Louis¬ 
ville  (Ky.)  Times. 

Louis  D.  Boccardi,  Associated 
Press,  New  York. 

Richard  E.  Campbell,  Quincy 
(Mass.)  Patriot  ledger. 

Joseph  T.  Capos.sela,  Wiscon¬ 
sin  State  Journal,  Madison. 

David  L.  Carlson,  New  Lon¬ 
don  (Conn.)  Day. 

Don  N.  Caswell,  Philadelphia 
Bulletin. 

Ronald  E.  Cohen,  United 
Pi'ess  International,  New  York. 

Edward  F.  Coursey,  Eugene 
(Ore.)  Register-Guard. 

.\rthur  J.  Daley,  Green  Bay 
(Wis.)  Press-Gazette. 

Frank  W.  Doyle,  Easton 
(Pa.)  Express. 

Saul  Freilich,  Meriden  (Conn.) 
Journal. 

James  A.  Hallman,  Chicago 
T  ribune. 

Jack  R.  Hunter,  Richmond 
(Va.)  Times-Disjmtch. 

Thurman  E.  Johnson,  Fort 
Wayne  (Ind.)  News-Sentinel. 

Herbert  I.  Kestenbaum,  Provi¬ 
dence  (R.I.)  Bulletin. 

Craig  Klugman,  Chicago  Sun- 
Times. 

Robert  C.  Moore,  Boston 
Globe. 

Robert  F.  Murphy,  Hartford 
(Conn.)  Courant. 

William  W’.  Olmsted,  River¬ 
side  (Calif.)  Daily  Enterprise. 

James  Leo  Siepman  Jr.,  Ce¬ 
dar  Rapids  (la.)  Gazette. 

Alvin  E.  Simonds  Jr.,  Nyack 
(N.Y.)  Journal-News. 

Marshall  Swanson,  Detroit 
Free  Press. 

Robert  L.  Wall,  Raton  Rouge 
(La.)  State-Times. 

Jack  W.  Zimmerman,  Roches¬ 
ter  (N.Y.)  Democrat  &  Chron¬ 
icle. 


Engravers’  pay  boost 

Vancouver,  B.  C. 

A  20%  wage  increase  in  a 
two-year  agreement  has  been 
negotiated  by  local  210  of  the 
Lithographers  and  Photoen¬ 
gravers  International  Union. 
The  agreement  provides  a  max¬ 
imum  increase  of  $1.14  per  hour. 
The  basic  rate  of  $3.98  per 
hour  will  move  to  $5.12  per  hour 
as  of  May  1,  1970. 
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Tv  hostility 
limits  urged 

San  Francisco 

Th<  re  is  no  necessity  for 
hostility  between  newspapers 
and  television  in  areas  which 
do  not  involve  commercial  com- 
;  petition,  in  the  view  of  J.  Hart 
Clinton,  president  of  California 
Newspaper  Publishers  Associa¬ 
tion. 

For  that  reason  he  was  dis¬ 
turbed  by  the  tone  of  a  con¬ 
vention  report  carried  in  Cali- 
fomia  Publisher  headed:  “We 
lost  popularity  contest,  but  we 
haven’t  lost  any  sleep,”  the  San 
Mateo  Times  publisher  stated 
in  his  “President’s  Corner” 
column. 

The  article  commented  on 
problems  developing  with  cam¬ 
era  crews  seeking  to  televise 
the  convention’s  Press  Con¬ 
ference  in  Reverse,  which  fea¬ 
tured  nationally  known  figures. 

This  was  of  interest  to  the 
public  as  well  as  members, 
Clinton  said.  He  expressed  con¬ 
viction  the  association  would 
have  benefited  by  permitting 
televising  of  the  panel  discus- 
i  sion.  This  would  have  shown 
what  CNPA  was  doing  to  dis¬ 
cuss  in  depth  some  of  the  major 
problems  of  the  day,  he  ex¬ 
plained. 

Clinton  said  he  will  seek  to 
repair  this  breakdown  in  rela- 
1  tions  with  television  so  that  a 
yea*  hence  CNPA  will  have 
full  cooperation  of  the  com¬ 
peting  medium  should  the  1970 
convention  offer  a  program  of 
comparable  public  importance. 

• 

’  Temple  accredited 
for  news  sequence 

The  number  of  accredited 
journalism  schools  and  depart¬ 
ments  in  the  United  States  has 
increased  to  56  with  the  addi¬ 
tion  of  the  new’s-editorial  se¬ 
quence  at  Temple  University, 
Philadelphia. 

Accreditation  of  the  depart¬ 
ment  was  announced  this  week 
by  Frank  Ahlgren,  president  of 
the  American  Council  on  Educa¬ 
tion  for  Journalism. 

At  its  recent  meeting  in  New 
York,  ACEJ  reaccredited  se¬ 
quences  at  the  following  schools : 

University  of  Michigan,  news- 
editorial  (graduate  program), 
j  University  of  Minnesota,  ad- 
'  vertising  and  news-editorial, 
n  Michigan  State  University, 
advertising  and  news-editorial. 

.  University  of  Oklahoma,  pro- 
j  fessional  writing  and  public  re- 
I  lations. 

Oklahoma  State  University, 
advertising  and  new’s-editorial. 

South  Dakota  State  Uni¬ 
versity,  news-editorial. 

editor  dc  PUBLISHER 


Dr.  Loriene  Chase 


Human  relations 
column  coming 
from  Dr.  Chase 

Los  Angeles  Times  Syndicate 
will  offer  a  three-a-week  column 
that  “covers  the  entire  range  of 
human  relationships  in  an  en¬ 
tertaining  and  stimulating 
manner — questions  and  answers 
in  the  form  of  actual  consulting- 
room  dialogue.”  The  feature  is 
called  “Case  Book  of  Dr.  Chase”. 

“Every  person  is  interested  in 
the  way  his  fellow  man  faces 
the  stresses  and  strains  of  his 
environment,”  says  the  syndi¬ 
cate.  “Dr.  Loriene  Chase  handles 
individual  problems  in  psycho¬ 
logical,  sociological  and  educa¬ 
tional  areas  which  interest  all 
newspaper  readers.  She  comes 
up  with  solutions  to  all  emo¬ 
tional  tangles.” 

Dr.  Chase  obtained  her  B.  A., 
M.  A.  and  Ph.D.  degrees  at  the 
University  of  Southern  Cali¬ 
fornia.  She  now'  maintains  a 
private  practice  as  a  clinical 
psychologist  and  has  been  or  is 
a  staff  member  of  the  Psycho¬ 
logical  Institute  of  Beverly  Hills, 
Institute  of  Group  Psycho¬ 
therapy  of  Beverly  Hills,  the 
Spastic  Children’s  Foundation 
of  Los  Angeles  and  many  other 
agencies. 

During  her  professional 
career.  Dr.  Chase  has  partici¬ 
pated  in  several  scientific  re¬ 
search  projects:  brain  waves 
and  their  relationship  to  mem¬ 
ory  and  psychic  energizer  drugs 
as  an  adjunct  to  psychotherapy. 
She  is  presently  engaged  in  re¬ 
search  on  extrasensory  percep¬ 
tion  and  parapsychology. 

She  has  written  estensively 
and  has  appeared  on  the  stage, 
the  lecture  platform,  on  radio 
and  on  television.  For  10  years 
she  has  been  a  “permanent  guest 
expert”  on  Art  Linkletter’s  tv 
.show'  and  has  had  her  own  tv 
show'  in  California. 

for  May  10,  1969 


Late  Watch  honors 
copyhoys,  veterans 

Awards  for  copyboys  and 
honors  for  news  veterans 
whose  experience  dated  back  to 
tho  1906  quake  marked  annual 
sessions  of  the  Late  Watch 
here.  Ray  Leavitt  presided. 

Duffy  Jennings,  San  Fran¬ 
cisco  Chronicle,  and  Chris 
Stave,  San  Mateo  (Calif.) 
Times,  won  copyboy  scholar¬ 
ships  of  $250  each.  The  annual 
awards  are  named  for  the  late 
Edmond  D.  Coblentz,  who  went 
from  copyboy  to  Hearst  editor 
and  publisher. 

Late  Watch  lists  show  four 
living  members  who  worked  on 
San  Francisco  papers  at  the 
time  of  the  quake.  James  Howe 
was  introduced  as  a  news  vet¬ 
eran  whose  career  dates  back 
63  years. 

International  representation 
included  T.  R.  Curran,  UPI, 
London,  and  Jack  McDonald, 
sports  writer  and  author  now 
living  in  Mexico. 


2  war  pictures 

{Continued  from  page  10) 


gruesome  for  general  publica¬ 
tion. 

It  w'as  the  early  afternoon  of 
February  1,  1968  w'hen  Adams 
came  upon  the  event  on  a  Saigon 
street.  He  had  been  covering  the 
Tet  offensive  with  U.  S.  Marines 
involved. 

“General  Loan  gave  no  indica¬ 
tion  that  he  w'as  going  to  shoot 
the  prisoner  until  he  did  it,” 
Adams  has  explained.  “As 
Loan’s  hand  holding  the  revolver 
came  up  so  did  the  camera,  but 
I  didn’t  expect  w'hat  was  going 
to  happen.  I  just  shot  by  in¬ 
stinct.” 

Stir  around  the  world 

As  Loan  w'ent  back  to  his  jeep 
he  W'as  heard  to  mutter,  “They 
killed  many  Americans  and 
many  of  my  men.” 

The  picture  caused  a  stir 
around  the  w'orld  and  Loan 
evaded  hordes  of  newsmen  who 
besieged  him  for  interviews. 
Adams  w'as  among  them,  calling 
daily  at  his  headquarters.  After 
a  month  passed.  Loan  talked 
w'ith  Adams  and  pretended  that 
he  thought  a  Vietnamese  had 
taken  the  picture. 

His  w'ife  had  given  him  hell 
for  not  grabbing  the  film  aw'ay 
from  the  cameraman.  Loan  told 
Adams.  Some  time  later,  while 
Loan  W'as  in  a  hospital  for  treat¬ 
ment  of  a  leg  wound,  Adams 
visited  him  and  Loan  then  indi¬ 
cated  he  knew  all  along  it  was 
the  AP  man  who  w'as  the  pho¬ 
tographer  at  the  Saigon  shooting 
scene. 
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ANPA’s  call  to  members  to  battle 
‘headless  fourth  branch  of  gov’t’ 


By  William  F.  Srhmirk  Jr. 
Publisher,  the  Baltimore  Sunpapers 


(F^&P  has  received  numerous 
requests  to  publish  the  text  of 
the  Address  by  the  President  of 
the  American  Newspaper  Pub¬ 
lishers  Association  at  the  recent 
annual  meeting  in  New  York.) 

I  come  before  you  today  in 
the  hope  that  you  will  join  me 
in  addressing  to  the  Federal 
Government  not  an  appeal,  not 
a  request  but  an  insistent  call 
in  the  name  of  the  people  of 
this  country  whose  watch-dogs 
we  are,  and  whose  watch-dogs 
those  extraordinary  men  in 
Philadelphia  in  178P  intende<l 
us  to  lie. 

This  call  concerns  primarily 
the  P'ederal  regulatory  agencies 
— that  “headless  fourth  branch 
of  government” — whose  prolif¬ 
eration  seems  t(»  have  no  end 
— whose  influence  in  the  affairs 
of  government,  for  good  or  bad, 
has  grown  l)eyond  comprehen¬ 
sion,  and  whose  ways  too  often 
appear  to  Iw  marked  by  arrows 
pointing  in  hut  one  direction. 

When  one  has  mentioned  the 
National  Labor  Relations  Board, 
the  Federal  Communications 
Commission,  the  Federal  Trade 
Commission,  the  Equal  Employ¬ 
ment  Opportunity  Commission, 
one  is  already  out  of  breath 
and  he  has  scarcely  begun. 
There  are  60  or  more  such  agen¬ 
cies,  large  and  small.  If  our 
government  is  concerned  about 
conglomerates,  it  need  go  no 
farther.  .  . 

Enormous  influence 

The  influence  of  these  regula- 
toiy  agencies  on  the  day-to-day 
activities  of  all  business,  large 
and  small,  is  enormous.  Some¬ 
times  it  is  obvious,  sometimes 
subtle,  .sometimes  clande.stine, 
but  it  is  ever-present.  This  we 
publishers  can  see,  yet  the  gen¬ 
eral  public  is  only  vaguely 
aware  of  the  existence  of  the.se 
agencies,  let  alone  their  pow¬ 
er. 

Since  the  days  of  our  Found¬ 
ing  Fathers,  the  First  Amend¬ 
ment  has  prohibited  the  Con¬ 
gress  from  enacting  legi.slation 
that  would  abridge  the  freedom 
of  the  press.  Yet  the  rulings  of 
the  agencies  and  the  execution 
of  those  rulings  threaten  to  do 
what  the  Congress  itself  is  pro¬ 
hibited  from  doing.  The  threat 
lies  not  in  any  direct  or  inten¬ 
tional  abridgment  of  the  F''irst 
Amendment,  but  in  peripheral, 
perhaps  wholly  accidental,  weak¬ 
ening  of  that  freedom  by  the 
cumulative  effect  of  seemingly 


harmless  findings  and  decisions. 

To  be  sure,  these  implements 
were  created  by  Congress,  but 
it  is  almost  as  if  Congress  had 
forgotten  them  and  left  them  to 
their  own  devices  with  little  or 
no  guidance.  The.se  instrument¬ 
alities  have  happened  upon  or 
assumed  increiising  jurisdiction 
over  major  areas  of  public  con¬ 
cern.  These  areas  include  fi¬ 
nance,  labor  relations,  commu¬ 
nications,  transportation,  and 
trade. 

A  paradox  exists.  The  organi¬ 
zation  of  these  agencies  chal¬ 
lenges  the  most  fundamental 
concept  of  our  governmental 
system — the  separation  of  pow¬ 
ers.  The  challenge  comes  be¬ 
cause  they  possess  a  combina¬ 
tion  of  legislative,  executive, 
and  judicial  authority,  a  circu¬ 
lar  kingdom  of  power  and  glory. 

By  an  abdication  of  legisla¬ 
tive  and  executive  prerogative, 
by  a  failure  of  Congress  to  spell 
out  its  intent  exactly,  by  a  usur¬ 
pation  of  power  by  the  regula¬ 
tory’  agencies,  a  dangerous  point 
of  view  has  been  allowed  to  de¬ 
velop  in  many  quarters.  This 
point  of  view  sees  the  admin¬ 
istrative  agency  free  to  develop 
its  ovv-n  policies  regardless  of 
congre.ssional  intent.  These 
agencies  thereby  have  become 
autonomous  law-making  bodies 
outside  the  system  of  checks  and 
balances. 

A  typical  difficulty  in  much 
fe<leral  regulation  lies  in  the 
interpretation  of  the  time-hon¬ 


ored  phrase  “public  interest”. 
This  term  has  never  really  been 
defined  and  consequently  each 
agency  interprets  the  term  as 
it  wills. 

Several  of  the  6()-odd  agen¬ 
cies,  by  their  rulings,  have 
passed  decrees  (or  what 
amounts  to  laws)  that  no  Con¬ 
gressman  ever  contemplated  and 
that  are  surely  not  in  the  pub¬ 
lic  interest.  The  guideline  of 
the  Equal  Employment  Oppor¬ 
tunity  Commission  which  is  still 
.seeking  to  abolish  male  and 
female  classifications  in  the 
want  ads  is  a  case  in  point.  It 
is  plainly  the  intent  of  the 
Civil  Rights  Act  of  1964,  un¬ 
der  which  this  ruling  was 
adopted,  that  discrimination  ac- 
corxiing  to  sex  is  prohibite<l. 

But  when  a  ruling  obsstructs 
easy  access  of  l)oth  men  and 
women  to  jobs  offered  in  the 
want  ad  columns,  is  this  in  the 
“public  interest”?  This  is  in 
the  interest  of  no  one,  male  or 
female. 

Furthermore,  under  the  Civil 
Rights  Act  of  1964,  the  EEOC 
is  a  referee  and  a  mediator  in 
employment  practices.  The  Com¬ 
mission  is  supposed  to  make  it 
easier  for  minorities  to  get  jobs, 
not  attack  the  system  by  which 
most  people  get  those  jobs. 

Agencies*  proper  task 

1  do  not  wish  to  give  the  im- 
piession  1  am  advocating  the 
elimination  of  all  government 
regulatory  agencies  simply  be¬ 


cause  their  rulings  sometimes 
conflict  with  our  view  of  the 
daily  newspaper  business.  Not 
at  all.  Federal  regulatory  agen¬ 
cies  may  well  be  indispen.'^able 
instruments  of  government  in 
today’s  complex  world  where  in¬ 
creasingly  we  must  turn  to  ex¬ 
pertise  of  a  high  order  to  op¬ 
erate  our  society. 

The  proper  task  of  govern¬ 
ment  regulation  is  to  be  fair, 
expeditious,  impartial  and  con¬ 
sistent  within  the  laws  enacted 
by  the  Congress,  Yet  several 
recent  decisions  by  the  Federal 
Communications  Commission  af¬ 
fecting  the  vital  interests  of 
daily  newspapers  have  beei 
bas^  on  no  known  statute  and 
certainly  no  expressed  intent  of 
Congress.  These  decisions  rep¬ 
resent  a  serious  threat  to  an  ef¬ 
fective  press  in  this  nation. 
They  also  are  a  threat  to  other 
businesses  as  well  when  these 
agencies  enact  policy,  rather 
than  implement  the  policy  es¬ 
tablished  by  Congress.  Instead 
of  l>eing  in  the  public  interest, 
this  can  become  a  threat  to  the 
public  Interest. 

On  March  27,  1969,  the  FCC 
proposed  a  rale  whereby  in  the 
future  no  owner  of  a  broad¬ 
cast  facility — tv  or  radio— would 
be  permitted  to  purcha.se  an¬ 
other  broadcast  facility  in  the 
same  market.  This  was  closely 
followed  by  a  statement  from 
the  Justice  Department  urging 
that  this  approach  cover  “news¬ 
paper-broadcasting  combina¬ 
tions”  both  existing  as  well  as 
contemplated.  Their  view  seems 
to  be  that  newspaper  ownership 
of  a  station  in  the  .same  market 
is  bad  l)ecau.se  it  implies  mon¬ 
opoly.  This  is  a  false  premi.se. 
There  exists  a  great  multipli¬ 
city  of  voices.  Profes.sor  Ray¬ 
mond  Nixon  of  the  University 
of  Minnesota,  in  an  article  on 
media  competition,  points  out 
there  are  1,298  cities  with  a 
total  of  4,879  competing  media 
voices.  (A  media  voice  is  any 
separate  ownership  of  a  newsi- 
paper  or  radio  or  television  fa¬ 
cility  or  any  combination.) 

But  is  the  ow'ner.ship  of  bn)ad- 
casting  stations  by  newspapers 
bad?  A  former  FCC  chainnan, 
Newton  Minow,  while  he  was 
chairman,  made  this  comment: 

“In  actual  practice,  we  find 
that  the  better  broadcasting  sta¬ 
tions  in  America  are  owned  and 
operated  by  newspapers.  The 
answer  is,  newspapers  are  part 
of  the  community,  and  their  sta¬ 
tions  are  not  up  for  sale. 

“Newspapers  are  less  prone 
to  buy  and  sell  and  trade  in  tv 


THE  NEGATIVE  aspects  of  too  much  qovornmant  regulation  of  the 
newspaper  business  arf>  the  theme  of  this  cartoon  comment  by 
Milton  Caniff  for  ANPA.  It’s  captioned  "Too  Many  Kibitiers." 
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POSITIVELY  jilly  are  some  of  the  rulings  from  federal  agencies  in 
respect  to  newspaper  business,  says  Alfred  Andriole  in  this  cartoon 
for  AN  PA. 


stations,  which  is  one  of  the 
major  problems  in  broadcasting. 
Another  answer  is,  the  newspa¬ 
pers  are  community  and  jour¬ 
nalism  oriented.  They  put  more 
emphasis  on  local  problems  and 
issue.s.” 

Anti-newspaper  sentiment 

But  anti-newspaper  sentiment 
on  the  FCC  has  grown. 

Early  this  year  the  FCC  de¬ 
nied  the  renewal  of  a  license  to 
WHDH-TV  in  Boston  primarily 
if  not  entirely  because  it  was 
new.spaper-owned.  Last  month 
the  agency  called  for  hearings 
on  two  other  license-renewal  ap¬ 
plications  (KRON-TV  in  San 
Francisco  and  WCCO-TV  in 
Minneapolis),  citing  what  it 
calls  media  concentration. 

This  change  in  the  FCC’s  view 
of  newspaper  ownership  of 
broadcasting  stations  is  wholly 
arbitrary  and  without  justifica¬ 
tion.  In  the  WHDH-TV  ruling 
the  P'CC  now  contends  that  the 
applicant  for  a  renewal  stands 
in  the  same  position  as  an  ap¬ 
plicant  for  a  first  license.  Un¬ 
der  this  ruling  he  is,  in  fact, 
worse  off.  The  renewal  appli¬ 
cant’s  record  of  achievement  is 
of  significance  only  if  it  “ex¬ 
ceeds  the  bounds  of  average  per¬ 
formance”,  whereas  the  com¬ 
petition  offers  the  FCC  dreams 
'  and  promises  as  close  to  per- 
!  fection  as  their  imagination  will 
stretch  but  only  such  dreams 
||  and  promises. 

I  On  this  basis,  every  licensee 
lives  and  dies  economically 
wholly  at  the  whim  of  the  FCC 
and  its  staff. 

How  long  will  Congress  per¬ 
mit  this  uncertainty  of  princi¬ 
ple  and  shifting  course  of  action 
to  continue?  How  long  before 

(Congress  accepts  its  responsi¬ 
bilities  and  enacts  an  amend¬ 
ment  to  the  Communications  Act 
expressly  recognizing  the  justi¬ 
fiable  expectation  of  renewal  for 
a  licensee  who  has  served  the 
public  interest  well? 

Most  significantly  for  the 
point  I  wish  to  make  today  is 
that  if  the  FCC  were  to  adopt 
any  rule  which  makes  newspa¬ 
pers  ineligible  for  broadcast  li¬ 
censes,  it  would  simply  be  an 
illegal  decision.  There  is  no  leg¬ 
islative  support  for  it.  The  FCC 
plainly  does  not  have  the  auth¬ 
ority  to  make  such  a  decision, 
and  ANPA  is  clearly  on  record 
to  this  effect  with  the  FCC  and 
the  Congfress. 

Restriction  on  CATV 

In  a  more  recent  development 
the  FCC  propo.sed  that  common 
control  of  commercial  televi¬ 
sion  stations  and  Community 
Antenna  Television  systems  in 
the  same  market  be  prohibited. 
This  again  was  supported  by 


the  Justice  Department  which 
further  contended  that  news¬ 
papers  should  also  be  barred 
from  owning  CATV  systems  in 
the  same  community.  Such  a 
proposal  obviously  fails  to  rec¬ 
ognize  the  realities  of  advancing 
communications  technology  and 
its  possible  future  applications 
to  the  newspaper  business. 

Moreover,  the  Justice  Depart¬ 
ment  has  determined  that  agree¬ 
ments  between  two  newspapers 
to  preserve  editorial  competition 
in  a  community  while  combin¬ 
ing  printing  and  business  de¬ 
partments  are  in  violation  of 
the  anti-trust  laws.  The  Justice 
Department  asserts  that  such 
joint  publishing  arrangements 
are  in  restraint  of  trade  and 
prevent  new  competition  coming 
into  a  market. 

The  realities  of  the  daily 
newspaper  business  deny  this 
entire  line  of  reasoning.  Yet, 
regrettably,  the  Supreme  Court 
just  last  month  in  the  Tucson 
Case  ruled  again.st  such  joint 
arrangements  in  the  newspaper 
business,  and  serious  injustices 
will  result  unless  Congress  cor¬ 
rects  the  situation  at  an  early 
date.  .  . 

This  attack  by  the  Justice  De¬ 
partment  is  30  years  after  the 
fact.  Joint  operating  agreements 
have  been  in  successful  opera¬ 
tion  for  that  long  without  any 
indication  from  the  Federal  gov¬ 
ernment  that  the  newspapers  in¬ 
volved  were  violating  the  law. 
Now  the  practice  of  30  years  is 


threatened  although  the  anti¬ 
trust  laws  have  not  been  sig¬ 
nificantly  altered. 

Rather  than  creating  more 
competition  such  a  Federal 
course  of  action  would  actual¬ 
ly  reduce  it.  The  purpose  of 
joint  operating  arrangements  is 
to  preserve  editorial  competi¬ 
tion  in  a  market,  to  provide  two 
voices  where  otherwise  there 
almost  certainly  would  be  only 
one.  Yet  the  net  result  of  the 
Tucson  decision  will  be  to  re¬ 
duce  the  number  of  voices  ra¬ 
ther  than  maintain  them  .  .  . 
unless  the  Congre.ss  acts. 

Diversity  of  voices 

A  genuine  diversity  of  inde¬ 
pendent  e<litorial  voices  requires, 
first,  that  newspafters  survive 
and,  second,  that  they  sustain 
clear-sighted  editorial  judg¬ 
ments  regardless  of  attempts  to 
influence  them.  In  other  words, 
newspapers  must  be  economical¬ 
ly  strong  in  order  to  be  editor¬ 
ially  independent. 

They  must  be  prospen)us 
enough  to  resist  reprisals,  with¬ 
stand  pressures,  and  overlook 
temptations. 

Thu.s,  to  maintain  a  true  di¬ 
versity  of  independent  voices, 
newspaper  organizations  should 
not  be  discouraged  from  oper¬ 
ating  at  maximum  efficiency,  as 
in  the  case  of  Tucson.  Rather, 
they  should  be  permitted  to 
safeguard  the  economic  margin 
essential  to  their  independ¬ 
ence. 
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Yet  another  administrative 
agency  which  has  strayed  far 
from  Congressional  intent  is  the 
National  Labor  Relations  Board. 
I  am  not  talking  about  what 
many  observers  regard  as  the 
Board’s  consistent  pattern  of 
favoring  the  union  viewpoint. 
I  criticize  the  arbitrary  rulings 
which  take  away  management’s 
right  to  manage  its  relations 
with  its  employes.  I  criticize 
such  actions  as  the  recent  Board 
decisions  which  have  the  effect 
of  virtually  negating  the  clear 
intent  of  Congress  to  exempt 
independent  contractors  such  as 
newspaperboys  from  the  cover¬ 
age  of  the  National  Labor  Re¬ 
lations  Act. 

As  was  clearly  documented 
before  a  Senate  committee  last 
year,  this  is  but  a  further  ex¬ 
ample  of  a  government  agency 
making  its  own  law  apart  from 
the  powers  specifically  granted 
it  by  Congress. 

This  assault  by  the  admin¬ 
istrative  agencies  must  be 
stopped. 

• 

How  to  counter 
gov’t  pressure 

Four  avenues  of  action  which 
the  advertising  industry  should 
consider  in  respon.se  to  increas¬ 
ing  government  pressures  were 
outlined  recently  by  Howard  H, 
Bell,  president  of  the  American 
Advertising  Federation. 

Speaking  before  the  newly- 
chartered  Tallahassee  (Florida) 
Advertising  Federation,  Bell 
said  the  “crunch  of  legislative 
and  regulatory  proposals”  re¬ 
quires  definite  stejis  to  combat 
the  anti-advertising  and  busi¬ 
ness  philosophies  existing  today. 

First,  Beil  suggested  the  in¬ 
stitution  of  a  program  of  self¬ 
regulation  of  business  practices 
Vhich  “can  eliminate  the  causes 
of  government  pressure  in  the 
fir.st  place.”  “It’s  easier  to  get 
a  law  pass(‘<l  than  it  is  to  get  one 
repealed,”  he  asserted,  “and 
whenever  public  pressure  results 
in  new  state  and  federal  regula¬ 
tory  response's,  we  all  lose  a 
little  freedom,  and  in  the  long 
run,  so  does  the  public.” 

Secondly,  he  said,  it  is  neces¬ 
sary  to  work  toward  a  lietter 
public  and  governmental  under¬ 
standing  of  the  role  of  ailvertis- 
ing  in  the  marketplace.  “.As  ad¬ 
vertisers,”  he  said,  “we  have 
done  a  rather  jmor  job  of  ad¬ 
vertising  advertising  itself.” 

Third,  “we  should  not  only 
object  to  unwarninted  legisla¬ 
tive  attacks,  but,  when  nece.s- 
sary,  lie  prepared  to  offer  posi¬ 
tive  alternatives.”  .And  fourth, 
“let’s  give  a  damn”  by  using  the 
skills  of  advertising  to  help  gov¬ 
ernment  in  the  work  of  improv¬ 
ing  our  cities  and  our  nation. 
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Co-op  doUars 
await  planned 
retail  effort 


Newspapers  are  not  re¬ 
ceiving  their  proper  share  of 
the  nearly  $800  million  avail¬ 
able  to  local  retailers  from 
manufacturers  for  co-operative 
advertising,  according  to  Ar¬ 
thur  Fay,  manager  of  the  Co¬ 
operative  Advertising  Division 
of  the  Advertising  Checking 
Bureau.  He  says  the  local  re¬ 
tailer — not  the  manufacturer 
is  the  key  to  the  problem. 

Speaking  this  week  at  the 
first  Retail  Conference  of  Katz 
Newspaper  Sales  in  New  York, 
Fay  outlined  some  of  the  rea¬ 
sons  why  papers  are  not  doing 
as  well  as  they  should  in  this 
area,  and  suggested  ways  to 
increase  retail  linage  by  selling 
the  idea  of  co-op  advertising. 

A  major  problem,  said  Fay, 
is  that  the  “television  industry 
is  deadly  serious  about  reducing 
newspapers’  share  of  co-op  dol¬ 
lars  and  is  already  adopting 
new  methods  and  techniques  to 
increase  its  share  of  these 
funds.” 

A  second  problem  is  the  re¬ 
tailer’s  reluctance  to  invest  in 
newspaper  ads  because  he  feels 
it  really  doesn’t  bring  him  busi¬ 
ness.  The  reason  for  this,  said 
Fay,  is  that  the  average  spe¬ 
cialty  store  is  not  a  continuity 
advertiser — and  spot  advertis¬ 
ing  doesn’t  really  work. 

Continuity  program 

To  get  some  of  the  co-op  dol¬ 
lars,  Fay  suggests  a  strong  ef¬ 
fort  to  sell  continuity  adver¬ 
tising  to  small  retailers  through 
a  plan  that  relates  directly  to 
the  brands  carried  by  the  re¬ 
tailer.  Newspaper  sales  people 
should  take  inventory  of  major 
brand  items  carried  by  the  in¬ 
dividual  retailer,  then  work  out 
a  plan  geared  to  sell  one  or  two 
specific  size  ads  each  week 
throughout  the  year,  Fay  ad¬ 
vised. 

The  sales  story  is  strength¬ 
ened  when  the  retailer  sees, 
first,  the  gross  cost  of  the  lin¬ 
age,  then  the  net  cost  after  the 
frequency  discount,  and  finally, 
60  percent  of  that  net  cost 
based  on  co-op  availability. 

Then,  said  Fay,  the  news¬ 
paper  should  take  the  initiative 
in  planning  local  promotions 
which  relate  directly  to  specific 
items  and  specific  manufacturer 
tie-ins.  “Manufacturers,”  he 
said,  “are  constantly  looking  for 
better  ways  to  invest  their  co-op 
dollars,  and  we  believe  that 
newspapers  are  in  the  best  po¬ 
sition  to  know  how  the.se  dollars 
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Store  stamp 
furor  blazes 
in  large  ads 


PHILADELI’HIA 
A  hot  trading-stamp  war  is 
being  waged  by  supermarkets 
here — and  it  all  began  with  ads 
in  the  daily  newspapers. 

On  Sunday,  April  27,  Penn 
Fruit  Company  ran  a  four-page 
spread  in  the  Philadelphia  In¬ 
quirer  announcing  that  it  was 
reducing  prices  on  7,900  items. 
The  reason:  the  food  chain  was 
dropping  all  stamps  and  games, 
lowering  its  mark-ups  and  pass¬ 
ing  the  savings  on  to  the  cus¬ 
tomer.  Penn  Fruit,  recently 
merged  with  Dales  Supermar¬ 
kets,  is  the  largest  food  discount 
chain  in  the  area. 

During  the  next  w’eek,  six 

THEY  WON  THE  SAME  and  a  two-weeks  vacation  in  Europe  by 

accurately  identifying  the  Long  Island  Press  as  the  area’s  largest  ^  Bulletin  and  large- 

daily  newspaper — the  sixth  in  evening  circulation  in  the  country —  space  ads  in  area  papers  Con- 

and  coming  close  to  predicting  the  total  number  of  pages  on  a  tinued  to  feature  reduced  prices, 

given  date.  Mort  Keshin  Sr.,  plans  and  media  coordinator  at  The  reaction  from  Acme  Mur- 

Lennen  &  Newell,  was  declared  the  winner  of  the  "New  Dress"  kets  and  Food  Fair,  two  of  Penn 
game,  so  he  and  Mrs.  Keshin  and  children  are  boarding  a  Pan  Am  Fruit’s  largest  competitors, 
P**"®’  came  on  Thursday,  May  1.  A 

-  large  Food  Fair  ad  in  the  In- 

should  be  spent  to  produce  ments  and  train  retail  salesmen 

greater  consumer  traffic  and  re-  in  the  details  of  these  plans.  Stemps 

tail  sales  in  their  locale.”  The  Advertising  Checking  stamp,  you  will  get 

Third,  since  co-op  funds  and  Bureau,  said  Fay,  is  developing  your  pure  ases.  And 

plans  are  available  from  many  new  co-op  formats  for  manu-  ^  full-page  ^head- 

sources  now  unknown  to  news-  facturers  which  eliminate  per-  *  get  bOTh  at 

papers.  Fay  suggests  creating  centage-of-sale  requirements  in  ‘  Low  Prices, 

a  central  stop-off  point  for  favor  of  maximum  linage  or  Stainps. 

salesmen  when  they  are  in  the  number  of  ads.  This  way,  a  pa-  A  trend  among  retailers  to 
area.  “Manufacturers  must  be  per  can  go  to  the  small  re-  °rop  stamps  was  predicted 
convinced  that  the  local  news-  tailer  with  the  promise  of  a  50  V”*®  ,  Lawrence  Bell, 

paper  is  in  a  sense  a  reflection  per  cent  reimbursement,  rather  founder  of  the  Trading  Stamp 
of  the  community  and,  as  such,  than  a  token  payment  based  on  Institute  of  America.  However, 
can  help  merchandise  the  prod-  small  earnings.  ACB  is  also  de-  ***  ®  recent  speech  Bell  said  he 


menis  ana  irain  retail  salesmen  j  t:,  .  .  i-,  vi  co. 

in  the  details  of  these  plans.  Fair  for  Double  Stemps 

The  Advertising  Checking  -for  every  stamp,  you  will  get 
Bureau,  said  Fay,  is  developing  ‘wo  for  your  purchases  And 


A  trend  among  retailers  to 
drop  stamps  was  predicted  some 


ucts  for  the  benefit  of  both.”  veloping  plans  which  call  for 
Co-op  information  can  be  sup-  the  automatic  acceptance  of 
plemented  by  asking  the  news-  ACB  and  Sunday  newspapers 
paper  representative  to  get  and  weeklies  which  have  been 
copies  of  co-op  plans  directly  evaluated  as  providing  reason- 
from  the  manufacturers.  Here,  able  exposure  for  dollars  in- 
said  Fay,  ACB  can  be  helpful,  vested. 


small  earnings.  ACB  is  also  de-  ***  ^  recent  speech  Bell  said  he 
veloping  plans  which  call  for  retuni  to  trading 

the  automatic  acceptance  of  stamps  by  retailers  in  the  fall 
ACB  and  Sunday  newspapers  ®f  year  and  a  complete  re- 
and  weeklies  which  have  been  versal  of  the  stamp-dropping 
evaluated  as  providing  reason-  trend  within  a  year’s  time.” 
able  exposure  for  dollars  in-  The  food  business,  said  Bell, 


sted,  is  the  most  competitive  of  all 

as  it  works  closely  with  repre-  ,  industries  with  very  low  profit 

sentative  organizations.  ratios  based  on  volume.  For  this 

The  sales  package  can  be  Sales  agent  named  reason,  he  said,  prices  must  ulti- 

further  enhanced.  Fay  said,  by  c  mill  mately  adjust  to  the  levels  pre¬ 
developing  .special  store  logos  vailing  when  stamps  are  dis- 

in  art  form,  investing  a  few  dol-  The  appointment  of  Gottes-  pensed.  Not  enough  people  real- 
lars  for  printed  stationery  and  man  &  Company  as  sales  agent  ize,  he  said,  that  six  or  eight 
calling  cards — and  offering  for  the  United  States  for  a  new  weeks  following  the  publicized 
these  to  the  smaller  stores  as  a  newsprint  mill  in  Nova  Scotia  discount  policy,  prices  on  most 
bonus  with  the  linage  package,  was  announced  this  week  by  retail  commodities  return  to 
Success-story  sales  kits  can  also  Erik  Sundblad,  president  of  competitive  levels.  Bell  also  said 
be  developed  which  publicize  Stora  Kopparberg,  Sweden.  retailers  would  gain  little  faith 


actual  sales  results. 

Specialist  needed 


Stora  Kopparberg,  Sweden.  retailers  would  gain  little  faith 
The  160,000  tons  per  year  mill  with  consumers  if  they  tell  the 
is  being  constructed  as  part  of  public  they  were  now  giving 
a  $60  million  expansion  at  Nova  lower  prices  without  stamps, 
Scotia  Pulp  Ltd.  on  Cape  Breton  when  for  several  years  they 
Island,  Nova  Scotia.  Nova  have  claimed  “low  prices  with 


Finally,  he  recommended  Scotia  Pulp  Ltd.  on  Cape  Breton  when  for  several  years  they 
that  newspapers  appoint  a  Co-  Island,  Nova  Scotia.  Nova  have  claimed  “low  prices  with 
op  Advertising  Specialist  who  Scotia  Pulp  Ltd.  is  owned  by  stamps.” 

will  coordinate  the  development  Stora  Kopparberg.  The  news-  Penn  Fruit’s  initial  ads  were 
of  co-op  plan  information,  print  mill  is  scheduled  to  com-  prepared  by  its  agency.  Fire- 
check  the  preparation  of  ad-  mence  production  in  the  first  stone  and  Associates,  and  were 


vertising  under  co-op  require-  quarter  of  1971. 


backed  with  radio-tv  spots. 
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Stripes  reporter 
killed  in  Vietnam 

Paul  D.  Savanuck,  a  23-year- 
old  soldier  covering  the  Viet- 
naine;e  War  for  Pacific  Stars 
and  Stripes,  was  killed  in  action 
April  18  when  North  Vietna¬ 
mese  troops  penetrated  an  Am¬ 
erican  position  two  miles  below 
the  demilitarized  zone. 

Savanuck,  a  specialist  fifth 
class,  had  been  on  the  job  only 
two  weeks. 

Raised  in  Baltimore  and  a 
senior  at  Maryland  State 
University  Journalism  school, 
Savanuck  was  on  his  way  to 
write  a  story  on  pacification  op¬ 
erations  when  he  was  hit  in  the 
back  by  automatic  rifle  fire. 

Savanuck  had  tried  seven 
times  in  six  months  to  land  a 
berth  on  the  Stripes  staff.  He 
reported  for  work  April  4  and 
his  request  for  assignment  to 
Vietnam  was  granted. 


Mrs.  Leora  C.  Stewart,  90, 
club,  editor  of  the  Seattle  Times 
from  1921  to  1951;  April  9. 

«  «  « 

Bruce  K.  Myers,  54,  news  edi¬ 
tor  of  the  Corvallis  (Ore.) 
Gazette-Times;  April  13. 

*  «  * 

Robert  M.  Sever,  47,  North¬ 
west  editor  of  the  Oregonian, 
Portland,  since  1962;  April  14. 

m  *  * 

Edward  Krauch,  70,  retired 
(1967)  picture  editor  of  Los 
Angeles  HercUd.  -  Examiners 
brother  of  Herbert  H.  Krauch, 
retired  editor  of  the  Herald-Ex¬ 
aminer;  April  15. 

*  ♦  * 

James  “Doug)  Wilson  44, 
photographer  for  the  old  Los 
Angeles  Examiner  and  Herald- 
Examiner  for  15  years;  April 


Deaths 

Merritt  E.  Benson,  66,  re¬ 
tired  University  of  Washington 
journalism  professor;  April  14. 

«  *  * 

Charles  N.  Webster,  66, 
publisher  emeritus,  of  the  Port 
Angeles  (Wash.)  Evening 
News;  April  20. 

*  *  * 

Paul  Driscoll,  57,  state- 
house  reporter  for  the  Worces¬ 
ter  (Mass.)  Telegram  and  Ga¬ 
zette  since  1952;  April  17. 

*  *  * 

Louis  Smith,  81,  a  former 
circulation  manager  of  the  Cin¬ 
cinnati  Times-Star,  and  later 
an  executive  manager  of  Rock¬ 
ingham  Park  racetrack,  Salem, 
N.H.;  April  19. 

*  * 

Elizabeth  Smith,  51,  former 
society  editor  of  the  Sacramento 
(Calif.)  Bee  (1944-46),  then 
known  as  Betty  Arcega;  April 

17. 

*  *  * 

Mrs.  Larry  Miller,  57,  wife 
of  the  general  manager  of  the 
Kansas  Press  Association;  April 

18. 

*  *  * 

Con  Hardman,  55,  former 
West  Virginia  newspaperman 
and  special  assistant  to  Gov. 
Arch  A.  Moore  Jr.;  April  19. 

*  ♦  • 

Laurence  V.  Murphy,  66, 
columnist  and  reporter  for  the 
Parkersburg  (W.  Va.)  News; 
April  3. 

*  *  * 

Warren.  H.  Flood,  66,  sports 
writer  and  columnist  for  the 
Albany  (N.Y.)  Knickerbocker 
Neivs;  April  1. 


Jeremiah  R.  Morrissey,  55 
retired  advertising  manager  of 
the  Portsmouth  (N.  H.)  Herald, 
April  11.  He  had  also  been  as¬ 
sociated  with  the  advertising  de¬ 
partments  of  the  Missoula 
(Mont.)  Sentinel,  Greenwich 
(Conn.)  Times,  St.  Johnsbury 
(Va.)  CaXedemia  Record  and 
served  as  a  director  of  the  New 
England  Newspaper  Advertis¬ 
ing  Executives’  Association. 

«  «  * 

William  Pasquale  Newell, 
73,  former  city  editor  of  the 
Concord  (N.  H.)  Monitor  and 
night  city  editor  of  the  Spring- 
field  (Mess.)  Union;  April  13. 
♦  ♦  * 

Walti®  a.  Wilhelm,  42,  copy 
editor.  New  Haven  (Conn.) 
Register;  April  13. 

*  *  « 

William  P.  Newell,  73,  re¬ 
tired  managing  editor  of  the 
Concord  (N.H.)  Monitor;  April 


Charles  B.  Lindeman,  77, 
retired  (1964)  publisher  of  the 
Seattle  (Wash.)  Post-Intelli¬ 
gencer;  April  30. 

*  *  * 

Sam  Werner,  35,  columnist 
for  the  Jowmal  Newspapers  in 
northern  Virginia ;  April  30. 

*  «  * 

Jeremiah  A.  O’Leiary  Sr.,  71, 
newspaperman  for  50  years,  47 
of  them  with  the  Washington 
Star;  April  30. 

*  *  « 

Dora  Bacheller  Haines,  91, 
a  newspaper  reporter  in  the 
Pittsburgh  area  in  the  early 
1900s;  April  26. 

«  «  « 

Orville  K.  Boyington  Jr., 
33,  former  staff  member  of 
United  Press  International  in 
Seattle;  recently  assistant  city 
editor  of  the  Seattle  (Wash.) 
Post-Intelligencer;  April  24. 

*  *  * 

Earl  M.  Marvin,  85,  retired 
(1963)  editor  and  publisher  of 
the  Beatrice  (Nev.)  Daily  Su7i; 
April  25. 

*  *  * 

Stanley  J.  Zabroski,  52, 
former  city  editor,  Hartford 
(Conn.)  Times;  public  relations 
director  of  the  Republican  Con¬ 
necticut  State  Central  Com¬ 
mittee;  April  26. 

«  «  « 

Maude  Aston,  81,  former  so¬ 
ciety  editor  for  the  Middletown 
(Conn.)  Press;  April  26. 

«  «  * 

Alexander  Malmgren,  70, 
former  reporter  for  the  New 
Britain  (Conn.)  Herald;  April 
28. 


IsADORE  Fred  Freiberger,  89, 
retired  board  chairman  of 
Cleveland  Trust  Co.,  former 
chairman  of  Forest  City  Pub¬ 
lishing  Co.  (Plain  Dealer  and 
Cleveland  News) ;  April  27. 

*  *  * 

Alexander  Dalrymple,  re¬ 
tired  reporter,  cartoonist  and 
farm  editor  of  the  Vancouver 
(B.  C.)  Province;  May  2. 

«  «  * 

Pueblo  crew  member 
in  information  job 

Montpelier,  Vt. 

Bradley  Crowe  of  Island 
Pond,  one  of  the  Pueblo  crew 
held  11  months  in  a  North 
Korean  prison  camp,  has  been 
appointed  by  Gov.  Deane  C. 
Davis  as  information  specialist 
with  the  Department  of  Local 
Affairs  here.  In  his  new  post, 
Crowe,  at  a  salary  of  $140  a 
week,  will  describe  and  dissem¬ 
inate  information  on  federal 
and  state  grants-in-aid  pro¬ 
grams  and  handle  other  infor¬ 
mational  and  technical  assist¬ 
ance  duties. 

• 

Papers  lax  exempt 

Montpelier,  Vt. 

Newspapers  are  excluded 
from  a  3  percent  sales  tax  en¬ 
acted  by  the  Vermont  Legisla¬ 
ture  and  signed  by  Gov.  Deane 
C.  Davis  just  prior  to  the  law¬ 
maker’s  adjournment  until  Jan¬ 
uary.  The  new  levy,  effective 
June  1,  increases  a  number  of 
taxes,  including  personal  income 
and  corporate  income  taxes. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


Richard  C.  Holden,  60,  tele¬ 
graph  editor  for  the  Hamilton  ' 
(Ohio)  Journal  News  since 
1935;  April  20. 

*  «  * 

Fred  L.  Huck,  57,  special 
editions  editor  for  the  Passaic 
(N.J.)  Herald  News;  April  22. 


ANNOUNCEMENTS 

Appraisers— Consultants 

PHIL  turner  associates 
430  E.  VerduKO,  Suite  1 
Beautiful  Downtown  Burbank 
Calif.  91601.  (213)  846-2021 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


J.  Carl  Downing,  50,  press 
aide  to  Senator  Warren  G.  Mag- 
nuson  of  Washington,  and  for¬ 
mer  Olympia,  Wash.,  bureau 
chief  for  United  Press;  April  27. 
a  *  « 

Robert  H.  Levine,  53,  as¬ 
sistant  city  editor  of  the  Pater¬ 
son  (N.J.)  News;  April  23. 

a  a  a 

Richard  W.  Beckman,  66, 
former  publisher  of  the  Knox¬ 
ville  (Iowa)  Journal,  1948-62; 
then  news  editor  and  photog¬ 
rapher;  April  26. 


Business  Opportunities 

start  offset  paper  or  shopper 

with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO.  Berlin,  Wise.,  and 
26  W.  46  St..  New  York.  N.Y.— 10036. 

S.F.-BASED  PUBLICATION 
Ekiuity  capital  needed  for  International 
prestige  mairazine  servinK  multi-billion 
dollar  industry.  Detailed  analysis  and 
in<lepen<lent  audit  show  proflt  from 
first  issue.  Principals  only.  Active  par¬ 
ticipation  if  qualified.  Chicaifo  confer- 
I  -nee.  Box  837,  Editor  &  Publisher. 


Newspaper  Brokers 


.4NNOUNC.EMENTS 
Newspaper  Brokers 

BILL  MATTHEW  COMPANY 
(Conducts  professional,  confidential  ne- 
irotiations  for  sale  and  purchase  of 
hiKhest  quality*  daily  and  weekly  news- 
paiters  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-1100  nights;  or 
write  Box  3364,  Clearwater  Beach. 
Florida  33616.  No  obligation,  of  course. 


NEGOTIATORS  for  transfer  of  news- 
jmxier  properties  —  sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den.  Ala.  36902.  Ph;  (AC  206)  646-3357. 

The  DIAL  Agency,  1.603  Nazareth,  Kal¬ 
amazoo,  Mich.  49001.  Ph;  .349-7422, 
"America’s  No.  1  Newspai>er  Broker.” 


NATIONV^IDE 
Newspaper  Broker  Service 

20  years’  exiterience.  Joseph  A.  Snyder, 
2234  E.  Romneya  Dr.,  Anaheim,  Calif. 
92806.  (714)  633-1361  day  or  night. 


CONITDENTIAL  INFORMATION  MEL  HODELL 

Daily  Newspaper  Pro|>erties  191  N.  Euclid  Ave.,  Hazen  Co. 

W.  H.  Glover  Co.,  Ventura.  Calif.  9.3001  Upland.  Calif.  91786  714-982-1596 
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ANNOLNCEMENTS 

Newspaper  Brokers 


ANNOLNCEMENTS 

Newspapers  For  Sale 


ANNOLNCEMENTS 

Publications  Wanted 


MACHINERY  &  SUPPl.lES 
Composing  Room 


ITS  NOT  THE  IKJWN  PAYMENT 
that  l>uy»  the  newspaper — it’s  the  per- 
wmality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
■M'lliny. 

t£N  FEIGHNER  AGENCY 
Kox  189,  Mount  Pleasant,  Mich.  48858 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 


Montgomery,  Ala.  (205)  262*2411 


VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
305  Taylor,  Claremont,  Calif.  91712 


MR.  PUBLISHEHl:  If  you  want  to  sell 
or  explore  the  market  and  wish  the 
utmost  in  discretion,  write:  News¬ 
paper  Service  O.,  Inc.,  215  Curtis  St., 
Jennings,  La.  70546.  Ph:  1-318-824- 
0475. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington.  D.C.  20004 
(AC  202)  NAtional  8-11.33 


Newspapers  For  Sale 


AVAILABLE 
Newspapers.  Magazines.  Broadcast 
and  Printing  Facilities.  W'rite: 

J.  N.  WELLS  &  COMPANY 
.543  W.  Roosevelt  Rd.,  Wheaton,  III. 


CLASSIFIED 

Advertising  Rates 

■'SirUATtOm  WANTID” 
(Payable  wM  order i 


4- wtckt . per  lint,  per  Ituie 

5- wteks  .  $1.10  ptr  lint,  per  liuit 

2-wttkt .  $1.20  per  lint,  ptr  Istut 

1-wtek  .  $1.30  per  lint. 


Ceunt  ffrt  averapt  wsrdt  per  lint 
3  liner  minimuin 
(Ns  abkreriatieni) 

AM  SOc  fer  box  service 
Air-mail  ttrvitt  an  box  numbers  alsa 
available  at  $1.00  extra. 


Hesitant  about  ansmtrinp 
a  blind  ‘help  wanted’  ad? 
Respendents  dtsirini  ts  avsid  sted- 
ini  a  resume  ts  specific  newspapers 
sr  srpanizatisns  can  still  da  n  by 
placina  amt  in  an  tovelapt  ad- 
disssed  ts  "Clattilied  Oepartmeat" 
alsni  with  a  nete  listini  Um  cam- 
panics  ysu  da  net  wish  ysur  appll- 
catisn  ta  reach.  We  will  screen  the 
matter  far  ysu. 


"AU  OTHER  CLASSIFICATIONS” 


d-wctks .  SLSO  per  line,  per  Issue 

5-wctb . $1.M  per  line,  per  Issue 

2-wcsks . S1.70  per  line,  per  Issue 

1-weck  . $l.n  per  line. 

DISPLAY - CLASSIFIED 


Tbs  use  a(  barders.  baldfsce  type,  cuts 
er  athcr  dccaratisat,  cbonpes  ysur  classl- 
*ad  ad  ta  display.  The  rate  far  display- 
classKM  It  $305  par  spate  lin»— $44.10 
per  caluam  iacb  mialaMmi  space. 

WEEKLY  CLOSINC  TlbdE 
Toesdoy.  4:10  PM 

Bax  numbers.  wMcb  art  mailed  each  day 
as  they  art  rscahred.  art  valid  lar  1-ytar. 

Editor  &  Publisher 

BSP  TMrd  Avo..  N.  Y..  N.  Y.  IBBSS 
(AC  212)  Ploaa  2-7BtB 


WE.STERN  OFFSET  WEEKLY  with 
complete  printing  facilities  in  very  at¬ 
tractive  fast-growing  community  may 
lie  purchased  for  under  gross  to  satisfy 
partnership.  $50,000  down  payment  re¬ 
quired  on  purchase  price  of  $200,000. 
DEAN  SELLER.S.  Newspaper  Bkr., 
1415  E.  University  Dr.,  Mesa,  Az. 
85201.  Phones  (602)  964-1093  or  964- 
1090. 


WEEKLY  AND  JOB  SHOP  in  Oregon. 
Up  to  $20,000  oiierating  net  to  owner 
can  be  had  for  $.58,500.  Harris  Ells¬ 
worth.  Bkr.,  Box  509,  Roseburg,  Oreg. 
—97470. 


SUCCESSFUL  WEEKLIES 


Georgia  .  $  70.000 

Missouri  . $35,000  and  $  85,000 

Canada  .  $  325,000 

California  .  $1,000,000 

New  York  .  $  100,000 

Central  Midwest  Daily  ....  $  275,000 

Kansas  .  $  62,500 

Maine  .  $  145,000 

Utah  .  $  67,500 


State  cash  first  letter:  29% 
rash  down  buys  any  of  these 
Others — tell  ur  what,  where,  sice 
MARION  R.  KREHBIEL 
Box  88  Norton,  Kans. — 67654 

AREA  WEEKLY — Controlled  circula¬ 
tion  and  subscription  with  potential 
100.000  readers.  North  central  Conn. 
Small  investment.  Bo.x  759,  Editor  & 
Publisher. 


WISCONSIN  OFFSET  WEEKLY  ex¬ 
clusive  in  rich  area.  Unique.  Priced 
near  gross;  $37,000  —  $7,000  down. 
Krehbiel-Bolitho,  Box  133,  Emporia, 
Ks.  66801. 


DAILY  NEWSPAPER— 5.000  circula¬ 
tion  and  growing,  in  West  Indies  re¬ 
sort  island.  Grossed  more  than  $300,- 
000  in  1968,  and  printed  in  own,  ui)- 
to-date  plant.  May  be  interested  in 
disposing  of  all  or  part  interest.  Only 
principals  with  resources  to  make  cash 
payment  need  inquire.  Write  to  Box 
815,  Editor  &  Publisher. 


SERVICE  TO  3  NORTHWEST  county- 
seats,  two  plants — one  with  3-unit 
Fairchild  offset.  Gross  near  $.300,000. 
Price:  $.325,000.  Harris  Ellsworth,  Bkr.. 
Box  509,  Roseburg,  Oreg. — 97470. 


.STRO.NG  CONNECTICUT  WEEKLY: 
good  equipment;  excellent  future :  one- 
third  down.  4  to  6-year-sale.  Price  $50.- 
000.  Contact  H.  W.  Palmer,  844  Sum¬ 
ner  Ave..  Syracuse,  N.  Y. — 13210. 


IOWA  OFFSET  COUNTY-SEAT  ex¬ 
clusive  weekly:  prize-winner.  High 
profit  on  $.53,000  gross.  Price:  $45,000. 
Terms.  Krehhiel-Bolitho,  Box  133, 
Emporia,  Ks.  66801. 

KXrEU.ENT  NBW.SP.tPEK  OI’PORTfXITlE.S 
in  Washington  and  Philadelphia  areas. 
Down  payments  of  $15,000.  W.  B. 
Grimes  &  Co.,  National  Press  Bldg., 
Washington,  D.C. — 20004. 

WEEKLY  NEWSPAPER,  only  puhlica- 
tion  in  state’s  third  largest  and  fast¬ 
est  growing  city  :  commercial  jirinting 
includml.  Owners  will  sell  outright,  in 
part  or  consider  merger.  Experienced 
management  can  quickly  develop  into 
one  of  the  liest  money-makers  on  the 
Blast  Coast.  Intere8te<l  parties  please 
Write  Box  83.3,  Editor  £  Publisher. 


CENTRAL  TEXAS  COUNTY-SEAT  ! 
exclusive  weekly,  grossing  $57,000. 
Covers  large  area.  Letteri>ress.  Kreh¬ 
biel-Bolitho,  Box  13.3,  Emporia,  Ks. 
66801. 


Newspapers  Wanted  ' 

WEEKLY  WANTFTD  in  suburban  East-  I 
ern  MnRRachuHetU:  hItouI  $50.0(K)  Rrosn.  | 
Must  he  profitable.  Box  809.  E4)itor  & 
Publisher. 


Publications  For  Sale 

AUTOMOTIVE  NEWSLETTERS  which 
irrosBe<i  $75,000  iant  year  and  has  been 
steadily  profitable.  Perfect  tie>in  with 
Ruto-ad-minded  publication.  E^ditor- 
owner  would  consider  staflT  job  with 
acquirinft  publisher.  $30,000  down.  Box 
772.  Editor  &  Publisher. 


SUCCEiSSFUL  international  knowledtre 
publisher  desires  to  purchase  80';^-100% 
of  profitable  or  potentially  profitable 
publishinis:  companies  (books  or  period¬ 
icals).  Reply  in  confidence  to  Box  668, 
^itor  &  Publisher. 


NEWSPAPER  SERVICES 


Advertising-Promotion  Ideas 

DISPLAY  ADVERTISING 
SPACE  ANALYSIS  PACKAGE 
Contact: 

SYSTEMS  &  ELECTRONICS.  INC. 
223  Park  Ave.,  Rutherford,  N.J.  07070 


TURN  IDEAS  into  PROFIT! 

1,000  sales-tested,  money-making  IDEIAS 
selected  from  50  leading  business  pub¬ 
lications  for  YOUR  PROFITABLE 
USE.  Six  bi-monthly  issues  of 
BRIEFED.  Send  $10  check  or  we  will 
bill  you. 

BRIEFED 

400  Madison  Ave.,  Dept.  X,  NYC  10017 
(Publications  Dhision:  Advertising 
Distributors  of  America,  Inc.  N.Y.) 


Features  Available 

MEN’S  FASHION  COLUMN  written 
by  a  man  who  knows.  Box  761,  Ed¬ 
itor  &  Publisher. 


ATF  PHOTO-TYPESETTING  units.  «. 
cellent  condition  with  many  fonti. 
complete  and  ready  to  o|)erate.  Mur 
sell;  need  the  room;  make  offer,  photo 
Type-Graphics,  3100  Riverside  Dr.,  Lot 
Angeles.  Calif.— 90027.  (213)  664-lUl. 


4  TTS  LINOTYPES.  Justape  (kjm. 
puter,  3  Perforators:  late  equipment- 
excellent  condition.  Perfect  daily,  week, 
ly  newspaper.  Asking  16%  above  auc¬ 
tion  value.  Good  terms  available.  Cal; 
516-487-8300,  or  Box  753,  Editor  &  Pub¬ 
lisher. 

MODEL  32  LINO.  61,000  series,  elec 
pot,  feeder,  saw,  new  quackler,  4  molds 
blower,  8  mags,  8-24  pt.  Metro.  Timet 
Democrat,  Flemingsburg,  Ky.  41041. 


THE  CLEIVELAND  PLAIN  DlkALEE 
saves  11,400  square  inches  of  floor 
space  every  day  by  using  jm.Spacemak. 
er  Newspaper  Turtles  22*  narrow.  All- 
welded  frames,  self  lubricating  iron- 
tops.  5*  BB  casters.  Today’s  best  buy. 
Jack  Moore,  R/1,  Medina,  Ohio — 44256. 


PHOTON  200A 


Film  machine  B  to  80-pt,  with 
one  type  disk  and  style  card. 
Can  be  demonstrated.  $17,500. 
AVAILABLE  NOW! 


Universal  Printing  Equip.  Co. 

l.yndhursl.  N  J.  CT071 


WIDE  RANGE  OF  FEA’TURES 
on  Asia  and  Middle  East  to 
help  lioost  your  circulation 
Asian  Book  Review;  Asian  Business 
Report:  Asian  Food  Recipes:  Asian 
Film  Roundup;  Asian  Travel  Diary; 
Distilled  Wisdom;  East  of  Suez;  Far 
Blast  Letter:  Himalayan  Highlights; 
Indian  Letter:  Keei)  Healthy  The  An¬ 
cient  Way;  Oriental  Glamour:  South 
East  Asian  Letter;  Vedia  Predictions; 
Wise  and  Otherwise;  Yoga  Spotlight. 
PRESS  &  B'E.4’rURES  SERVICES 
55  Gariahat  Road 
Calcutta-19,  India 
Free  sample  package 
available  on  request 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


LUDLOW  MATS:  Karnak  Light.  14  to 
48-point;  K  Interm^iate  Italic,  36- 
point.  Reasonably  priced  I  News,  Boi 
(j,  Gettysburg,  S.D. — 67442. 


Engraving  Equipment 


COLOR  SCANNER  I 
Vario  Klischograph  K181  with  75,  120, 
137  and  162-line  screens — $19,000.  FOB. 
(616)  487-1706. 


Material  For  Sale 

INVENTORY  CLBIARANCE  on  water¬ 
proof  projection  high  contrast  paper 
6  X  7—8  X  10—11  X  14—11  X  17- 
coated  August  1968  Recognition  Sys¬ 
tems,  Inc.,  420  Westbury  Ave.,  Carlo 
Place.  N.  Y.— 11614. 


SAVE  MONEY  on  Headliner  paper  Md 
litho  films.  Order  from  Nat’l.  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin.  Wise.. 
and  26  W.  45  St.,  N.Y.,  N.Y.  10036 


PRESS  ERECTION  UNLIMITED 
Move-1  nstal l-Repair-Rebui Id-Design.  All 
types  printing  presses— off  set  and  letter- 
press:  w-e  specialize  in  Flatbeds,  ’Tub¬ 
ular,  Unituhe,  Universal.  ’Thatcher, 
Vanguard,  Community.  Suburban,  Ur¬ 
banite,  News  King,  Oilor  King  and 
others.  Write  to:  6217  Lamar.  Mission. 
Kans.— 66202;  or  call  (AC  913)  432- 
8276. 


NEWSPAPERS 
PRESS  &  PLANT  EQUIPMENT 

•  ERECTING 

•  DISMANTLING 

•  MOVING 

Xation-IVide  24-hour  Service 
PLANT  INSTALLATION  Associates 
379  W.  Broadway,  N.Y.C.  10012 
Ph:  (212)  925-3650  or  233-8430 


MACHINERY  &  SUPPUES 


Composing  Room 

ALL  MODELS 

Liaolypes — Intertypes — Ludlows 
PRINTCRABT  REPRESENTATIVES 
1.36  Church  Street.  N.Y.,  N.Y.  10007 


JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale;  easy  terms.  NAPSCO.  Berlin, 
Wise.,  and  25  W.  45  St..  N.Y.C. 


Miscellaneous  Machinery 


ELROD  Strip  Casting  machine,  electric 
vot.  No.  E4708E.  Margach  feeder,  11 
molds — $2,350:  Model  8  Linotype.  No. 
22992,  three  magazine,  110-220 — $1,160: 
Hammond  Glider  Saw,  Model  G-3.  No. 
1273— $476:  Rouse  Vertical  Miterer.  No. 
EM292— $96:  3-Linotype  chairs— ea. 

$20;  3-Linotype  cabinets,  one  drawer— 
ea.  $25:  Linotype  cabinet,  thrsi 
drawers — $30;  Hammond  Page  Castinz 
box — $1.50:  Tubular  plate  chipping 
block— $1.50:  Duplex  Tubular  Piste 

B'inishing  machine.  No.  691 — $350; 
Duplex  Tubular  vacuum  casting  box, 
water-cooled,  with  metal  pot — $1,200; 
Richards  Tubular  router.  Model  1,  Na 
453 — $300;  16  page  chases — ea.  $36; 

mat  scorcher  $76;  mat  humidfier— 
$20:  Goss  heavy-duty  mat  roller — $750; 
T.OOO-lbs.  combination  linotype  — 
20d  lb;  one  column  galleys — ea.  $1: 
larger  galleys — ea.  $2.50;  assortment 
of  linotyi>e  mats,  8  pt.  644,  6'/^  pt.  100, 
6  pt.  70,  10  pt.  112,  18  pt.  116,  24  pt. 
116,  Available  now  at  The  Eldorado 
(Kans.  67042)  ’nmes. 


Paper  Alignment 

STREAM  ALIGNMENT  TROUBLES? 
Solve  paiier  stream  alifcnment  prolilemi 
imme<liatelyl  Save  lost  press  time!  No 
stacker  stops.  Information?  Write: 
Uriiun  Pttr.  Press  Products,  P.O.  Box 
849,  Perrine,  Fla.— 33157. 
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Perforator  Tape 


[JOW  STATIC-FREE  p«rf  tapes  at  our 
•me  prices — lowest  in  USA.  All  colors. 
Top  Quality. 

Call  or  Terile 

PORTAGE  (2161  PO  2-3555 
}{  E.  Exchange  St.,  Akron,  Ohio  44308 


MACHINERY  &  SUPPLIES 


Presses  &  Machinery 


LTG  HARRIS  OFFSET  17^  X  22>4 
press.  Standard  equipment.  Dry  spray. 
Excellent  condition.  Flynn  Publica¬ 
tions.  Rochester,  Minn. — 55901.  (507) 
282-5387. 


Presses  &  Machinery 

8  Units 

HOE  COLOR  CONVERTIBLE 
New  in  1953 

Doable  Folder,  Balloon  Former,  Two 
Color  Cylinders,  Six  Reverses,  Reels, 
Pisters,  Unitype  Drive — 52,500/hr. 

BEN  SHULMAN  ASSOCIATES 
40  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 

FOR  SALE:  4-UNIT  COLOR  KING 
complete  with  30  h.p.  drive  and  50  inch 
roll  stands.  Daily  Messenger,  Union 
City.  Tenn.— 38261. 

SCOTT  PRESSES  (1948) 

(  or  7  units:  21 inches:  Color  Cylin- 
dtrs:  Heavy  Duty  3/2  Folders:  C-H 
Conveyors;  Reels  &  Pasters;  Trackage 
k  Turntables. 

Located:  N.Y.  Post 
Available;  Mid  1969 
Priced:  Most  attractively. 

BEN  SHULMAN  ASSOCIATES 
SO  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

6  UNIT  NEWSPAPER  PRESS 
One  unit  Goss  Mark  I  (1956)  with 
color  cylinder  and  reverse,  five  units 
Duplex  <19381.  4  pages  wide,  double 
1/1  folder,  23  9/16"  cutoff,  60"  width 
rolls,  compression  lockup,  standard 
pistes,  roll  stands  in  basement,  hand 
pasters,  30,000  per  hr.  2  A<j  100  HP 
drive  motors  with  Cutler-Hammer  con¬ 
trols.  10  Capco  portable  fountains,  C/H 
conveyor,  7  ton  Kemp  Pot,  standard 
pony  autoplate.  Available  about  Aug. 
1,  1969.  Make  offer,  where  is  and  ns  is. 
Contact  E<l  Putney  or  Jim  Erickson, 
Green  Bay  (Wis.l  Press-Gazette.  Phone 
(AC  4141  435-4411. 


8  UNIT  GOSS— 22%" 

Two  Olor  Cylinders.  Two  Double 
Folders.  Substructure,  Reels  and  Ten¬ 
sion'  Complete  Stereo  inclutling  Wood 
Pony  Autoplate.  Very  reasonably 
price<l.  Will  divide. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 
FOUR  UNIT  HOE  straight  pattern 
press  No.  2281.  32/64  pages,  paired  2 
to  1  folders,  balloon  formers.  23-A 
inch  cutoff,  steel  cylinders,  one  re¬ 
versible  unit,  portable  color  fountains. 
Wood  pneumatic  tensions,  now  pun¬ 
ning  68  inch  rolls  40  inch  diameter  on 
reels,  substructure.  Cutler  Hammer  AC 
drive,  for  sale  CHEAP,  or  broken  up 
Iste  this  month.  Complete  STEREO 
equi|>ment — 2  vacuum  Pony  Autoplates, 
electric  pot,  3  vacuum  formers,  Hoe 
Monarch  and  Goss  mat  rollers,  Stahi 
cnn’erl  router,  2  Premier  rotary  shav¬ 
ers.  2  Hoe  flat  routers,  jig  saw  and 
drill  press,  flat  saws,  plate  conveyor- 
elevator. 

W.  B.  Pape 

REPUBLICAN  AND  AMERICAN 
PO  Box  2090.  Waterbury,  Conn.  06720 
Telephone  (2031  754-0141 _ 


16-PAGE  GOSS  UNITUBE  #741  and 
stereo  equipment.  Price  April  30 — 
147,000.  Rerlucing  price  $500  every  day 
until  sold.  Available  immediately. 
Wabash  (Ind.)  Plain  Denier. 

iUNlT  WEB  OFFSET  Fairchild  Color 
King  16-page  press  complete.  Reason¬ 
ably  priced.  Contact  T.  A.  O'Connor, 
Collier  Co.  Daily  News.  P.O.  Box 
1747.  Naples,  Fla.— 33940.  Ph:  (813) 


HOE  COLORMATIC  (1968) 

Four  units  one  color  cyl. — tensionpinte 
lockuii — heavy  duty  3  2  folder — AC  unit 
tyi>e  drive-  reels  and  fully  automatic 
pasters — rateil  70,000  hour.  Available 
in  one  year  at  considerable  savings. 

Stereo  to  match 
BEN  .SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y,  17,  N.Y.  OX  7-4690 

VANDERCOOK  MODEL  23 
ELECTRIC  PROOF  PRESSES 
One  from  Miami  Herald— $900;  other 
Vandercook  factory  rebuilt,  new  rubber. 
•tc.--$1750.  (Hher  Vandercook  proof 
presses  including  two  model  219  units. 
type  a  press  of  Illinois.  Inc.,  3312 
M,  Ravenswood,  CThicago,  III. — 60657. 


Stereotype  Equipment 

WOOD  DUAL  PLATE  ROUTER 
23-1*1" — Dual  Spindles — AC  Motors 

Self-contained  Air  Supply 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


M.A.N.  PLATE  CASTER 

COMPLETE  WITH  MILLER 
Near  New— Casts  Excellent  Plate 

Save  Almost  Vi  @  $57,500 

Contact  R.  H.  Terry  (213)  626-2346 
LOS  ANGELES  (Calif.)  TIMES 

STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  SCREENS— 22%"— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y,  OX  7-4590 

PREMIER  STA-HI  Rotary  Shaver, 
extra  head  and  exhauster,  7.5  h.p., 
550  V. — $1800.  HAMMOND  Router 
Planer,  model  RPM12,  series  1181 — 
$350.  Sherbrooke  Record,  Sherbrooke, 
(jueliec,  Canada,  819-569-3636. 


HELP  WANTED 


Circulation 


AMERICA'S  BEST  WEEKLIES  need 
circulation  manager  who  is  not  a  figures 
man,  but  a  promoter.  Our  staff  will 
handle  the  figures,  you  just  get  the 
circulation.  Non-competitive  pai>ers  in 
very  strong  areas  are  waiting  for  the 
man  who  can  do  it.  Emphasis  is  on 
second-class  mail,  with  among  the 
highest  circulations  in  the  country. 
We’re  good  people  to  work  for,  and  we 
!  keep  our  people  a  long  time.  Send 
resumd  to  Box  730,  iklitor  &  Publisher, 
for  immediate  interview.  We'll  fly  you 
out  here  if  3^>u're  what  we're  looking  for. 

CIRCUX.ATION  MANAGER— Immedi- 
ate  opening  for  aggressive,  experienced 
man  on  6,000  circulation,  5-day  daily, 
soon  to  merge  with  weekly.  Excellent 
potential.  Good  salary  and  benefits. 
Resum4  and  references  to  Kenneth 
Knipp,  News-Herald,  Port  (Clinton, 
Ohio — 4.3452. _ 

MOVING  UP?  —  Let  "Gains  Associ¬ 
ates.  Inc.”  help  you.  Confidential  in¬ 
terviews  with  people  who  are  looking 
for  you.  Send  resume  to  Gains  As¬ 
sociates,  Inc.,  P.O.  Box  218,  Yardley, 
Pa.  19067. _ 

CIRCULATION  MANAGER  for  The 
Birmingham  Eccentric,  weekly  news¬ 
paper  in  Birmingham,  Michigan  (ABC 
publication).  Prefer  someone  with  back¬ 
ground  in  promotion.  Permanent  posi¬ 
tion  :  excellent  opportunity  for  dy¬ 
namic,  creative,  experienced  individual. 
0>ntact  Art  Shafer  (313)  644-1100. 


HELP  WANTED 


Circulation 


CITY  CIRCULATION  MANAGER  for 
fast-growing  daily  in  62,500  |K>pulation 
city.  One  of  the  finest  and  must  beauti¬ 
ful  areas  for  living  and  raising  a  fam¬ 
ily — we'll  prove  it.  Excellent  climate— 
you'll  love  it.  Attractive  salary  and 
fringes.  All  replies  will  be  strictly  con¬ 
fidential.  Box  834,  Editor  &  Publisher. 


Classified  Advertising 

CLASSIFIED  SALE.SMAN  needed  to 
take  over  classifievl  department  of  17,- 
000  New  York  State  daily.  Should 
have  knowledge  of  all  phases  of  clas¬ 
sified.  Box  800,  Editor  &  Publisher. 

OPPORTUNITY 

knocks  rarely  and  briefly.  The  right 
man  takes  a<lvantaKe  of  it  quickly  and 
positively.  A  well  managed  profitable 
100,000  circulation  midwestern  member 
of  one  of  the  nation's  largest  news¬ 
paper  groups  has  i)eplete<l  its  ranks  of 
assistant  advertising  managers  through 
promotions.  Tell  us  why  you  feel  you 
are  the  right  man  fur  the  job  of 
assistant  manager  in  our  classified 
advertising  department.  Emphasize  your 
classified  and  'or  retail  experience  and 
iwrformance.  Include  salary  require¬ 
ments.  Write  in  confidence  to; 

Upton  Bartlett,  Personnel  Manager 
ROCKFORD  NEWSPAPERS,  INC. 

97  Elast  State  Street 
Rockford,  Illinois  61103 


Wanted  To  Buy 

42M  LINOTYPES  OR  INTERTYPES 
UNIVERSAL  PTG.  EQUIPMENT 
Lyndhurst,  N.  J.— 07071 


HELP  WANTED 


NORTHWEST  COLLEGE  near  ocean 
and  mountains  seeks  young,  qualified 
journalism,  teacher — male  or  female — 
for  new  mass  communications  program. 
Photography  helpful.  Master’s  with 
some  experience  preferred.  Excellent 
salary  and  fringe  benefits.  Box  790, 
Elditor  &  Publisher. 


Administrative 

NEW  ENGLAND  DAILY  (30M  to  60M 
circ.  class)  seeking  a  Business  Man¬ 
ager  or  No.  2  man.  Must  have  e.\- 
pericnce  negotiating  union  contracts. 
Accounting  background  preferred.  Sal¬ 
ary  open.  Complete  resum4  and  refer¬ 
ences  confidential.  Reply  to  Box  677, 
Editor  A  Publisher. 

20.000  -f  GROWING  DAILY  (Zone  7) 
has  opening  in  accounting  department. 
Need  individual  thoroughly  competent 
in  machine  posting  and  associated 
procedures.  Unlimited  future.  Write 
Box  674,  Editor  A  Publisher. 


CONTROLLER  for  over  100,000  eir- 
ulation  daily  and  Sunday  Eastern 
newspaper.  Position  as  chief  financial 
executive  requires  experience  in  all 
phases  of  newspaper  accounting  includ¬ 
ing  budgets,  financial  analysis,  etc., 
with  above-average  size  newspaper.  Ex¬ 
cellent  starting  salary  and  benefits. 
Send  complete  resumO  to  Box  766,  Ed¬ 
itor  A  Publisher. 


ARTIST  WANTED 

Man  or  woman,  fully  experience*!  as 
composition  artist,  for  one  of  Florida's 
largest  growing  offset  weeklies.  We 
need  a  iierson  with  initiative  and  com¬ 
plete  knowletige  of  layouts,  copy,  e<iuip- 
ment.  etc.  Are  you  dependable,  cre¬ 
ative.  and  have  a  "take-charge”  desire 
to  get  ahea<l?  Would  you  like  to  settle 
in  beautiful  Fort  Lauderdale,  Florida 
with  a  nice  salary,  bonuses  ami  in¬ 
surance?  If  so,  send  resum4  to  S. 
Hirsch,  The  Broward  Times,  3520  W. 
Broward  Blvd,,  Fort  Laudenlale. 
Florida  33312. 


CLASSIFIED  ADVERTISING 
Order  Blank 


-Zip  Code 


Classification. 


□  AMign  a  box  number  and  mall  my  repilea  dally 


To  Run: 


Till  Forbidden 


Mail  to: 
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Csreer  Opportunities 


THE  lEST  JOE  OPEN 


N  THE  NEWSPAPER  AND  RELATED 


Data  ProceMinti 


DUplay  Advertising 


Director  of 

DATA  PROCESSING 


A  once-in-a-Iifetime  opportunity  for 
a  Koal-orlented  candidate  with  Data 
Procesainc  management  experience. 


ADMAN  who  can  THINK  and  SELL, 
to  assiit  publisher  and  busy  sales  man¬ 
ager  on  20,000  plus  (ABC)  weekly 
N.Y.C.  Emphasis  on  sales  and  promo¬ 
tion  with  good  future  for  man  with 
an  eye  for  expansion.  Write  Box  804, 
Editor  &  Publisher,  or  ’phone  (212) 
839-2792. 


Our  man  must  be  i^Krestive,  possess 
an  ability  to  get  things  done  through 
people  and  meet  deadlines.  Candi¬ 
date  should  be  a  college  graduate; 
knowledge  of  IBM  360  systems 
would  be  helpful. 


Please  submit  your  resume  and  sal¬ 
ary  requirements  in  confidence  to 
Box  767,  Editor  &  Publisher. 


AD  SPACE  SALE.SMAN  to  call  on 
New  York  area  agencies  and  advertis¬ 
ers  for  prominent  national  newspaper 
representatives.  Prefer  young  college 
gi^uate  with  newspaper  or  represent¬ 
ative  experience,  ^x  760,  ^itor  £ 
Publisher. 


An  Equal  Opportunity  Employer  M/F 


Display  Advertising 


OPPORTUNITY  OFFEBia)  working 
ad  man,  who  will  also  be  publisher  of 
exclusive  weekly  (offset)  in  growing 
Northern  California  smog-free  town. 
Working  interest  -|-  excellent  salary. 
Confidential.  Write  Box  784,  Editor  £ 
Publisher. 


.^VERTISING  MANAGER 
This  is  the  opportunity  for  a  man 
who's  willing  to  gamble  on  the  future. 
A  large  group  of  Philadelphia  urban 
weekly  newspapers  wants  someone  with 
space  sales  and  administrative  exi)eri- 
ence  to  take  charge  and  organize  a 
sales  staff  and  still  find  time  to  sell 
the  big  and  small  accounts.  We  need 
a  man  with  a  real  bent  for  creative 
promotion  and  fast-pace  selling.  Write, 
stating  salary  requirements  and  experi¬ 
ence  to  Box  712,  Editor  £  Publisher. 


CHALLENGING  OPPORTUNITY 
Immediate  opening  for  young,  am¬ 
bitious  retail  advertising  salesman. 
One  of  America’s  finest  7-day  metro¬ 
politan  newspapers  located  on  Florida’s 
West  Coast,  offers  a  challenging  and 
rewarding  opportunity  with  excellent 
growth  potential.  Send  complete  resum4 
to  Box  765,  Editor  £  Publisher. 


EXPERIENCED  ACCOUNT  MAN.  in 
both  selling  and  copy,  for  aggressive 
15M  daily  evening  offset  paper.  Above- 
average  salary;  steady  position;  com¬ 
pany  benefits  plus  profit-sharing.  Excel¬ 
lent  community  with  fine  schools;  close 
by  Philadelphia  and  shore  points. 
Write  or  call  Clark  Nelson.  Advertis¬ 
ing  Mgrr.,  Vineland  (N.J.)  Times- 
Joumal.  609-691-5000. 


OPENING  FOR  ASSISTANT  advertis¬ 
ing  manager  for  afternoon  offset  single 
market  paper.  Permanent.  References, 
please.  Call  John  Gibson,  Delta  Demo¬ 
crat-Times,  Greenville,  Miss. — 38701. 
(601)  ED  5-1155. 


ONE  CREATIVE-TYPE  PERSON  who 
can  i>eddle,  do  layouts,  write  copy  and 
become  part  of  growing  offset  weekly 
in  N.J.  suburbs.  If  you're  the  kind  of 
person  who  tries  a  little  harder,  give 
me  a  call  at  201-226-7300. 


RETAIL  STORE  <X)PY 
LAYOUT  SPECTALIST 
If  you  have  better-than-average  copy 
and  layout  ability,  and  are  used  to 
meeting  deadlines,  apply  for  this  op¬ 
portunity.  No  original  art.  Copy  and 
layout  utilizing  mat  services  for  all 
kinds  of  store  ads.  Chain  store  ex¬ 
perience  excellent.  Permanent  position. 
Ebccellent  employe  lienefits.  Apply  in 
person  or  send  detailed  reeum4  to: 

I  Personnel  Department.  McClatchy 
I  Newspapers,  21st  £  "Q”  Sts,,  Sacra- 
!  mento,  Calif. — 95814. 


ADVERTISING 


SALES  OPENING 


WANTED :  Aggressive,  self-starting 
display  salesman  for  80-M  Calif,  daily. 
Salary  and  bonus.  Layout  ability  not 
necessary.  Send  complete  resumd  to 
Ralph  Hanes,  Contra  Costa  Times, 
1940  Mt,  Biablo  Blvd.,  Walnut  Greek, 
Calif.— 94596. 


—Chicago— 


An  opportunity  to  join  sstab- 
lithcd  publication  in  the  bank¬ 
ing  field  leading  to  position  of 
Mid-West  Advertising  Manager. 
The  man  we  are  looking  for 
will  cover  the  Mid-West  territory 
and  should  have  experience  call¬ 
ing  on  banks  and  other  financial 
institutions,  or  at  least  three 
years’  of  business  paper  esperi- 
cnce. 


Excellent  potential  for  enthusias¬ 
tic  and  persistant  salesman  in 
this  grov^  slot.  Travel  40%. 
Salary.  Expenses.  Pension,  In¬ 
surance,  and  Major  Medical 
benefits  at  no  cost. 


Write  in  confidence  and  include 
resume,  references  and  salary 
desired.  (Qualified  applicants  will 
be  contacted  promptly. 


■OX  >40 

EDITOR  £  PURUSHER 


An  Equal  Opportunity  Employer 


WANTED:  Aggressive  young  display 
salesman,  at  least  two  years’  experi¬ 
ence,  to  handle  major  accounts,  special 
editions.  Opportunity  for  ambitious  man 
to  move  up  rapidly  within  group.  Send 
complete  resum4  to  Lyle  L.  Hicks, 
DAILY  NEWS,  Rhinelander,  Wise.— 
54501. 


ASSISTANT  WOMEN’S  EDITOR  for 
prize-winning  women’s  department. 
Zone  4.  Poeition  has  unususd  [K>- 
tontial  for  experienced,  creative  person 
with  skill  in  layout  and  editing.  If  in¬ 
terested,  plesse  write  immediately.  Top 
benefits — outstanding  company.  Salary 
open.  Box  525,  Elditor  £  Publisher. 


STAFF  WRITER  for  South  Dakota’s 
largest  daily.  Excellent  opportunity.  J- 
graduate  or  news  experience.  Write 
Anson  Yeager,  Argus-Leader,  Sioux 
Falls,  S.  D.— 67102. 


ADVERTISING  DIRECTOR  needed  for 
17.000  New  York  State  daily.  Qiance 
for  promotion-minded  display  salesman 
to  ^vance.  Knowledge  of  classified, 
offset  helpful  but  not  essential.  Write 
Box  798,  Editor  £  Publisher. 


S.  E.  FIX)RIDA — starting  first  of  sev¬ 
eral  shoppers.  Need  two  strong  ad 
salesmen.  Will  give  profit  share  and 
partnership  without  investment.  P.O. 
Box  735,  Cocoanut  Grove,  Fla. — 33183. 


SALESMAN-ADVER'nSlNG 
Excellent  opportunity  for  an  accom¬ 
plished.  dependable  director-advertising 
salesman.  Steady,  year-round  situation; 
considerable  rei>eat  business;  accounts 
and  areas  protected.  fl5M  caliber. 
Good  working  conditions.  Zone  2,  Draw 
against  commissions.  Ph:  (AC  516) 
AT  9-1200  or  CTI  9-1213.  Roberts  Press, 
Patchogue,  N.  Y. — 11772. 


WANTED:  EDITOR  and  combination 
reporter-photographer  to  take  over  1- 
man  industrial  monthly  magazine.  Ex¬ 
cellent  starting  salary,  pay  advance¬ 
ments,  fringe  benefits,  insurance  pro¬ 
grams.  This  is  your  chance  to  try  all 
those  journalistic  ideas  you’ve  been 
^thering.  Present  editor  is  leaving  this 
job  only  to  go  into  business  for  himself. 
Hard  work,  but  lots  of  freedom.  Must 
know  cameras,  darkroom.  Send  resum4 
to  Slim  Randles,  Editor,  Norris  News, 
Box  856,  Riverl^nk,  Calif. — 95367,  or 
call  (209)  529-8100,  ext.  286. 


WANTED:  EDITOR/REPORTER  for 
established  offset  weekly.  Complete 
modern  plant.  Box  668,  Editor  £  Pub¬ 
lisher. 


TOP  COPY  EIDITOR  capable  of  writing 
sharp,  accurate  and  creative  heads  .  .  . 
a  dependable,  experienced  editor  who 
enjoys  and  takes  pride  in  his  (or  her) 
work  ...  a  challenging  si)ot  on  an 
expanding  capital  city  p.m.  All  fringes. 
Send  complete  resume  to  Robert  Illing¬ 
worth,  Executive  News  Editor,  The 
Knickerbocker  News,  24  Sheridan  Ave., 
Albany,  N.Y.— 12201. 


SPORTS  MAKEUP  CAREER  position 
with  large  Metro  daily  in  Southwest’s 
finest  living  area.  We  seek  an  ex¬ 
perienced  person,  strong  in  leadership 
and  layout,  to  direct  a  large  sports 
desk  operation.  This  position  in  Zone 
8  offers  top  frins^  benefits  and  salary 
commensurate  with  experience.  Send 
resum4  to  Box  747,  Editor  £  Publisher. 


SPORTS  EIDITOR  to  put  out  pages 
with  a  flair,  for  6-day  morning  daily  in 
Zone  2.  Superb  opportunity  for  mature 
person  who  likes  everything  from  pro 
hall  to  backyard  fishing.  For  confi¬ 
dential  consideration.  Box  745,  Ekiitor 
£  Publisher. 


MALE  REPORTER,  either  degree  or 
newspaper  experience,  for  39,000  cir¬ 
culation  progressive  paper.  Good  fringes 
— good  salary.  Call  Hr.  Bailey  (618) 
46.5-6641,  The  Alton  (III.)  Evening 
Telegraph. 


WE  ARC  GOING  TO  EMPLOY  TWO 
first-rate  reporters  who  have  the  ex¬ 
perience  and  know-how  to  command 
pay  in  the  $9,000-810,000  bracket.  If 
you  are  such  a  iierson  and  would  like 
to  join  one  of  the  most  progressive 
daily  newspapers  In  Indiana,  let  us 
know.  Three  or  four  years’  writing  ex¬ 
perience,  plus  a  desire  to  advance  both 
monetarily  and  job-wise,  may  qualify 
you.  We  will  answer  all  inquiries  and 
give  you  a  full  outline  of  why  we  think 
this  is  an  outstanding  opportunity.  Not 
we  don’t  care  about  the  color  of  your 
skin,  your  religion  or  national  origin. 
All  we  care  about  is  getting  the  serv¬ 
ices  of  two  good  men  who  can  write 
and  who  want  to  compete  for  the  top 
Job  in  a  going  organization.  Box  733, 
Editor  £  Publisher. 


FLORIDA  CALLING! 
Expanding  newspai>er  chain  in  South 
Florida  is  looking  for  a  top-notch 
hard-hitting  advertising  director.  Send 
complete  resum4  and  salary  require¬ 
ments  to  Box  810,  Fditor  £  Publisher. 


ADVERTISING  DIRECTTOR 
Midwest  daily  newspaper  in  rapidly- 
growing  industrial  and  retail  market 
area,  with  circulation  of  21,000,  seeks 
manager  with  administrative  and  sales 
experience  to  direct  display  and  classi¬ 
fied  departments.  We  will  offer  to  you 
a  challenge  and  provide  you  with  an 
excellent  salary  plus  commission, 
normal  fringe  benefits  and  retirement 
program.  Send  complete  resume  to  Box 
841,  Editor  £  Publisher, 
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Experienced  write* 
for  communica¬ 
tions  division  of 
major  health  asso¬ 
ciation.  Back¬ 
ground  in  health 
and/or  science 
fields  preferred 
but  not  necessary. 


Sdentiul 
tad  reque 
Editor  £ 
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GRADUATING  THIS  JUNE?  Ixmkini  »».  to  $' 
for  the  right  place  to  start  your  news-  pwiesice. 
paper  career?  Check  us!  We’re  bit  to 

enough  to  insist  on  high  quality  re  Ru*  ' 
porting  and  writing — small  enough  to  (3on  . 

need  your  ability  from  the  start  and  ;  - - 

reward  your  initiative  with  choice  at-  DO  YOU 
signments — and  room  at  the  top  if  yoe  isporting 
fall  in  love  with  our  community  ai  portunity 
so  many  do.  35,000  a.m.  daily  in  Um  s  small-t 

Elast.  Send  writing  samples  anr  Brown  ( 

resumd  to  Box  806,  Editor  £  Pub  ^  Ohio. 

^  ^i^IFIC 

Eb\GER  COPY  EDITOR:  a  goo4  "eer 
chance  to  advance:  work  copy  desk,  ^  slation  ! 
fill  in  on  wire  tiesk,  slot,  layout./  open  as 
Lively  p.m.  Write  Jack  Cort,  Asslstant/i  bat  frin 
Managing  Ekiitor,  The  Miami  News,  I  lUowanc* 
P.O.  Box  615,  Miami,  Fla.— 33152.  Ari’  «ien<» 
Ekiual  Ommrtunity  Employer — M/F,  ''  Atomic  i 

1  irrigated 
Ishing. 
nnshine. 
gialificat 
All  repli 
Write:  I 


ice  to  advance:  work  copy  desK,|  siauon 
in  on  wire  ilesk,  slot,  layout./  <vao  as 
sly  p.m.  Write  Jack  Cort,  Asslstant/i  bat  frin 
laging  Ekiitor,  The  Miami  News,  I  lUowanc* 


INVE.STIGATIVE  REPORTER  for  top- 1  - - 

rate<i  Washington  Post-Newsweek  Sts- 1  18  T1 
tion,  Florida.  Contact  Bill  Grort.  l  three 
WJXT-TV,  Broadcast  House,  Jackson¬ 
ville,  Fla. — 32207.  An  Edual  Opportn- 
nity  Employer  M/F'. 


ville.  Fla. — 32207.  An  Edual  Opportn-  em  find 
nity  Employer  M/F'.  prim*” 

FIELD  EIDITOR  for  a  leading  poultrr  »  snore 
magazine  in  Region  4.  Several  yean’  oter  wh 
editorial  experience  desirable.  Know!-  sioming 
edge  of  poultry  business  desirable  hot  a  Publii 

not  essential.  Send  resumA  to  Box  771.  - - 

Editor  £  Publisher.  vnrm 


University  Editor  seeks  EDITORIAL 
ASSISTANT  for  publications  work  and 
beginning  university  press  operation. 
Journalism  experience  requir^.  Send 
inquiries  with  resumA  to  Lamar  W. 
Bridges,  Memphis  State  University, 
Memphis,  Tennessee  38111. 


zxiiior  SI  ruDiisner.  FALIA) 

OPE34INGS  for  general  newsman  soil  (X)PY — 1 
wire  editor  on  Wisconsin  daily  thsl  Pi*-schoc 
wants  to  maintain  its  high  level  it  with  I 
local  news  coverage  and  balanced  newt  or  merf 
content.  Seek  experience,  but  will  cos-  tltM. 
aider  all  applicants  who  have  newi  PRODUl 
enterprise.  Optmrtunities  for  develop  p 

ment.  Elxcellent  working  eondifumi. 
company-paid  pension,  life  and  hot- 

plans  -4-  other  umsl  m  tu 
to  William  HulTmss. 
Wisconsin  Rapids  Tribune,  Wisconsio 
Rapids,  Wise.— 64494.  Ph.:  (716)  424 
7200, 


WRITER-EDITOR 

Experienced  writer-deskman  wanted  by 
afteimoon  daily  in  fast-growing  Central 
Texas  community.  Elxeellent  oppor¬ 
tunity  for  young  man  who  wishm  to 
join  a  proven  news  team  in  exciting, 
challenging  role.  Modern  plant,  grood 
pay,  company-provided  benefits,  six 
newspaper  awards  in  past  12  months. 
Fkill  resumA  requir^.  KILLEIEN 
DAILY  HERALD,  Killeen,  Texas  — 
76541. 


REAL  PRO,  experienced  all  beatt. 
needed  to  beef  up  city  reporter  staf 
of  65,000  circ.  afternoon-Snnday  hamp 
owned  daily  in  Northeut  Iowa  city  a 
76,000,  metro  area  136,000.  Elxcclleit 
fringes.  Tell  all,  including  salsrr 
needs,  first  letter.  Write  Gene  Thomt 
Managing  Eiditor,  CkruiHer,  Waterloo. 
Iowa — 60704. 


REWRITEMAN-REPORTER  needed  f 
large  Elastern  metropolitan  afteriu 
newspaper.  Must  be  experienced,  a  f 
and  clever  writer  who  can  give  a  sti 
a  personal  touch.  Night  hours.  Sen 
resumA  to  Box  778,  Ekiitor  £  Publisher 
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HELP  WANTED 

Editorial 


W*ST)  FIN  PA.  EVENING  DAILY 
(IMO  Circulation)  needs  an  aggressive 
jgoBg  man  or  woman  as  a  general 
iMignPicnt  reporter.  A  person  with  one 
gr  two  years'  experience  will  find  this 
IS  cxc.^llent  opportunity  to  learn  all 
pkssee  of  the  newsroom.  Good  starting 
nJsry  plus  fringe  benefits.  College 
town  with  population  of  9,000.  Con¬ 
tact  John  H.  Calior,  General  Manager, 
'  The  Itecord-Argus.  236  Main  St.. 
Gfsenville.  Pa.  16125.  Phone  1-421- 

5JM0<K). 
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growing  19,000  ILL,  DAILY  has 
iiunediate  openings  for  reporter,  sports 
writer  and  social  editor;  camera  ex- 
psrienre  desirable.  Ability  to  write 
daarly  and  fast  essential.  Weekly  ex- 
inrienre  or  J-school  background  quali- 
to  you.  Full  range  of  benefits.  Salary 
commensurate  with  ability.  Send  con- 
Uentiul  resume,  salary  requirements 
isd  request  for  interview  to  Box  788, 
Bditor  &  Publisher, 


EXPERIENCED  REPORTER  for  Cali¬ 
fornia  group  of  dailies.  Heavy  on  local 
coverage.  Send  complete  resume  to 
Ralph  Hanes,  Contra  Costa  Times, 
IMO  Mt.  Diablo  Blvd.,  Walnut  Creek, 
CSlif.— 94596. 


RESORT  EDITOR-WRITER  —  Young 
rsporter-editor  needed  at  once  for  re¬ 
tort  weekly  newspaper  in  beautiful 
Vennont.  A  year-round  job  produsing 
opy  and  handling  some  layout;  no 
mechanical  or  production  work.  A 
challenging  and  exciting  opportunity 
at  a  great  ski  area,  now  bMoming  a 
four  season  resort.  Starting  pay  in  the 
IM  to  $100  range,  depending  on  ex- 
pwience.  Resum4  and  samples  of  work 
to  Edward  G.  Pickett,  Director  of 
Marketing,  Mount  Snow  Development 
Oorp.,  Mount  Snow,  Vt.  05356. 


DO  YOU  HAVE  1  to  4  YEARS  of 
nporting  experience  and  want  an  op- 
pntunity  to  develop  and  innovate  with 
a  small-town,  offset  daily?  Call  Jack 
Brown  (AC  419)  642-4241,  Norwalk, 
Ohio. 


ultn 


PACIFIC  NORTHWEST  DAILY  desk- 
man  needed  by  Tri-City  Herald — circ- 
alation  26,000  and  growing.  Salary 
open  as  per  your  experience.  Excel- 
irat  fringe  benefits,  moving  expense 
lilowanee.  Fine  community  based  on 
■ienee  and  research  at  Hanford 
Atonic  project  and  rapidly-developing 
irrigated  farming.  Good  hunting  and 
fishing.  Lots  of  pure  fresh  air  and 
nnshine.  Give  details  of  family, 
qnlifications,  experience,  references. 
All  replies  confidential.  Don’t  phone. 
Write:  Don  Pugnetti,  P.O.  Box  2608, 
Pasco,  Wash.— 99.302. 


18  THIS  YOU?  Reporter  with  two  or 
three  years  on  a  small  daily  .  .  .  you’ve 
mastered  the  routine  .  .  .  proven  you 
can  find  fresh,  interesting  stories  .  .  . 
written  a  aeries  or  two  worthy  of  a 
prise  .  .  .  ready  to  test  your  mettle  in 
a  SBore  demanding  situation.  We  may 
ofer  what  you  want — try  us  I  Area  2 
smming  daily.  Write  Box  807,  Editor 
A  Publisher. 


HELP  WANTED 

Editorial 

FEATURE  WRITER  with  experience  in 
travel  industry  preferred ;  some  hard 
news  and  photographic  background 
helpful.  We  need  a  "creative"  someone 
who  can  work  on  his  own  with  little 
or  no  supervision.  Ideal  climate  for 
both  work  and  play.  Send  salary  re¬ 
quirements  and  resum4.  Area  9.  Box 
832,  Eklitor  &  Publisher, 


SPORTS  REPORTER  on  4-man  sports 
staff.  40-hour,  5-day  week;  good  pay 
and  fringes,  iteuthern  Great  Lakes  city. 
Write  Box  838,  Editor  &  Publisher, 


PALIAIN,  FRY  &  CERF  AGENCY 
ODPY — EDIT  BOOKS  various  areas. 
Proechool  through  juvenile  or  medical, 
with  1-2  years’  professional  journal 
or  medical  text  book  experience.  $7- 
ll»H.  Fee  paid. 

PRODUfTTION — E<lit  college  text,  pre¬ 
pare  manuscripts  for  free-lance  copy- 
o4it.  Follow  txx>k  through  all  produc¬ 
tion  iJiases.  Two  years’  experience. 
ti.BM.  Fee  paid. 

IROnUCnON-ADVERTISING  —  Put 
4istinguished  international  magazine  to- 
Wther  from  advertising  point  of  view. 
Knowledge  graphics  industry.  $10M. 
foe  paid. 

WRITER-EDITOR — Exciting  new  trade 
peblication.  Knowledge  film  and  TV 
isdnstries  and  magazine  production. 
II6M.  Fee  paid. 

117  Imxington  Ave.,  N.Y.C. — 10022 
(212)  PL  2-7810.  See  Mrs.  Cert 


PICTURE  OPENING 
We  are  looking  for  a  man  of  uncom¬ 
mon  background — either  a  history  buff 
or  one  with  some  experience  in  news 
or  publishing.  He  wiil  be  given  picture 
training  by  a  noted  New  York  firm 
that  serves  the  communications  in¬ 
dustry.  Excellent  salary  and  fringes 
depending  on  qualifications.  Bright, 
versatile  man  preferred.  Write  full 
details  to  Box  812,  Editor  &  Publisher, 

REPORTER,  3-5  years’  exi>erienre,  or 
recent  graduate.  Modern  photo-compo¬ 
sition  offset  daily  in  Western  Ken¬ 
tucky  city  of  50,000.  June  1  opening. 
Box  825,  Editor  &  Publisher, 


FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass — 01608 


GENERAL  ASSIGNMENT  REPORTER 
for  Southern  New  England  15,000  p.m. 
daily.  Good  benefits.  Resume,  refer¬ 
ences  to  Box  828,  Editor  &  Publisher. 


WE’RE  LOOKING  FOR  A  “PRO” 
Sunday  pai>er,  with  big  circulation  in 
a  most  wonderful  city — BOSTON — 
wants  capable,  experienced  writer — 
newspaiterman  or  woman— for  Sunday 
Roto  magazine  as  well  as  news-feature 
pages.  Send  resum4  in  confidence,  state 
salary  re<iuirements,  availability  to 
Box  822,  E<litor  &  Publisher, 


college — Leading  small  university. 

Area  5,  has  opening  in  general  news. 

Seme  photograiJiy,  but  little  or  no 
Asrkroom  work  necessary.  No  sports. 

Coed  pay — excellent  fringes  that  include 
Wtion  benefits.  Box  835,  Editor  & 

Psblisher. 
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SMALL  (15,000)  Pacific  Northwest  off¬ 
set  daily,  with  BIG  ideas,  wants  Wom¬ 
en’s  Editor  who  will  be  the  outstand¬ 
ing  member  of  our  staff.  We  don’t 
ignore  weddings  and  club  news,  but 
we  place  emphasis  on  all  the  things 
women  do  in  today’s  busy  world,  and 
we  try  to  look  ahead  to  keep  our 
female  (and  male)  readers  ahead  of 
everyone  around  us.  If  you  are  in¬ 
novative  and  a  good  writer  and  you 
want  to  work  with  an  aggressive, 
youthful  news  staff  that  is  on  the  move, 
write  to  Box  830,  Editor  &  Publisher. 


NEEDED  IMMEDIATELY!  Reporter- 
Photographer  for  spot  on  small  daily. 
Must  have  some  news  experience.  Will 
teach  photography  to  right  iwrson. 
Send  resume  and  salary  requirements. 
Chart  Area  5.  Box  820,  Eklitor  &  Pub¬ 
lisher. 


(X)PY  EDITOR 

A  leading  metropolitan  morning  news- 
paiwr  in  New  England  neetls  an  ex¬ 
perienced  copy  editor.  We  value  quality 
highly  in  our  paper  and  in  the  iieople 
we  hire.  We  are  offering  a  good  op¬ 
portunity  to  a  good  copy  etiitor.  Write 
Box  814,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  WRITER 
for  Capital  City  afternoon  daily. 
Variety  aplenty,  including  desk  work 
and  some  sports  if  wantetl.  Friendly, 
capable  co-workers.  In  region  where 
outiloor  sports  (hunting,  fishing,  boat¬ 
ing)  abounds.  Write  John  O.  Hjelle, 
Editor,  Bismarck  Tribune,  Bismarck, 
N.  D.— 58501. 

COPY  READER  for  170,000  dominant 
North  ^orida  daily  located  in  the  bold 
new  city  of  the  South.  Growth  situ¬ 
ation  with  company  that  draws  its  news 
executives  from  the  ranks;  modem, 
year-old  plant;  the  fringes  you’d  ex¬ 
pect.  Write:  Personnel  Director, 
Florida  Times-Union/Journal.  Box 
1949,  Jacksonville,  Fla. — 32201. 


HELP  WANTED 

Editorial 

SPORTS  EDITOR-general  reporter,  on 
Bozeman  (Mont.)  Daily  Chronicle. 
Plenty  of  mountains,  outdoor  activities. 
No  air  pollution.  40-hour  week.  Write 
Managing  Editor. 


WESTETtN  OHIO  6-DAY  10-M  evening 
has  opening  for  sports  writer  to  take 
charge  coverage.  Special  emphasis  on 
high  school  siiorts.  Fine  community  to 
live  and  work.  Growing  national  group 
with  advancement  opportunities.  Will 
consider  recent  graduate.  Current  sports 
writer  calletl  to  military.  Write  to  Box 
824,  Editor  &  Publisher. 

VERSATILE  YOUNG  NEWSMAN  to 
start  as  second  man  in  top  siiorts  de¬ 
partment.  then  general  assignment. 
Quality  local  i>aper,  prime  university 
city  location.  Zone  5.  Box  831,  Editor 
&  Publisher. 


NEWS  EDITOR  for  award-winning 
offset  weekly.  Excellent  working  condi¬ 
tions  in  fine  community.  Send  resum4 
to  The  Journal,  Box  101,  Wood  River, 
III.— 62095. 


EXPERIENCES)  general  assignment 
reporter  as  bureau  chief  in  college 
town  resort  area.  Contact  H.  K.  Wil¬ 
liams.  OBSERVER,  Dunkirk,  N.  Y.— 
14048. 


Employment  Agencies 


Secretarial  Receptionist/Gal  FViday 
administrative  positions  available  in 

Publishing-Films-Music 

FALLON,  E'RY  &  CERF  AGENCTY 
717  Lexington  Ave.,  N.Y.C. — 10022 
(212)  PL  2-7810.  After  10:30  a.m. 


F ree— Lance 


FEMME  FATALE,  a  new  entry  in  the 
young  career  woman’s  market,  needs 
free-lance  articles  written  from  the 
viewpoint  of  attractive,  intelligent,  so¬ 
phisticated  18-  to  34-year-old  girls  who 
want  to  get  the  most  out  of  glamorous 
modern  urban  living.  Length :  1000- 
1600  words.  Query  first:  FTIMME 
FATALE,  3550  N.  Lombard,  Franklin 
Park,  III.  60131. 


Operators — Machinists 

MACHINIST — Permanent  situation  in 
union  shop.  Background  in  E'slrchild 
TTS,  ESektron  and  Justape  preferred. 
Write  details  to  Carey  D.  Guichard. 
Business  Manager.  Record-Search¬ 
light,  P.O.  Box  2397,  Redding,  Calif. 
96001. 


HELP  WANTED 

Operators— Machinists 

MACHINIST’S  OPENING  available  in 
Decatur,  Illinois,  on  The  Herald  and 
Review.  Night  scale  is  $166.50  for  37^ 
hours.  Ebccellent  fringe  benefits.  For 
further  information  contact  O.  D.  Rod¬ 
erick,  Lindsay-Schaub  Newspapers, 
Inc.,  Box  789.  Decatur,  III. — 62525.  Ph: 
1-217-422-8531. 


HEAD  MACHINIST  for  lanre  M-E-S 
combination.  Zona  4.  Must  know  and 
be  able  to  teach  basic  electronics.  Ex- 
lierienca  in  TTS,  Comets,  Elektrons, 

^  Monarchs,  CX  readers,  BRPE  punches. 
Ability  to  organize,  supervise  and 
maintain  comprehensive  production 
records.  ITU.  ^x  572,  ^itor  St  Pub¬ 
lisher. 


FOTOSETTBR  OPERATOR  —  Good 
climate,  good  working  conditions.  Will 
consider  training  go^  mixer  twerator 
for  p.m.  daily.  Call  or  write  Joe  Moore, 
Box  312,  Prescott,  Aris.  —  86301,  or 
(602)  445-8833. 

HEAD  MACmiNIST  to  direct  7-man 
Composing  Room  machinist’s  crew. 
Must  be  a  capable,  competent  leader 
who  can  organize  and  execute  effective 
maintenance  for  all  composing  room 
machinery  including  Elektrons  and  TTS 
equipment.  Knowledge  of  composing 
room  electricity  and  electronics  es¬ 
sential.  All  hot-metal  at  present,  but 
thinking  about  cold-type.  Prefer  ex¬ 
perienced  head  machinist.  Replies  con¬ 
fidential.  Write  Box  672,  Elditor  &  Pub¬ 
lisher. 


LINO  OPERATOR — Have  opening  for 
experienced  operator  on  night  shift. 
Good  wagee.  Paid  vacation  and  holidays 
Good  equipment.  New  plant.  Open  shop. 
Write  to  J,  L.  Kenner,  Lima  News, 
121  E  High,  Lima,  Ohio  45802. 

COMPOSING  ROOM  MACHINIST 
Union  shop ;  night  shift ;  permMent 
situation.  Must  be  exiwrienced  in  ’PTS. 
Electrons,  Comets  and  Linotype  Mix- 
era.  Two  shifts  as  machinist,  three 
shifts  TTS  monitoring.  Scale:  $166.10 
for  35-hours,  plus  many  fringe  bene¬ 
fits.  Send  resumi  to  ^rl  Svendsen. 
Head  Machinist,  Statesman-Journal  Co., 
280  Church  Street,  N.  E.,  Salem,  Oreg. 
—97308. _ 

COMPOSING  ROOM  MACHINIST:  35- 
hours;  day  situation;  ITU  scale;  4 
weeks  vacation  after  one  year ;  union 
welfare  fund  and  jiension  plan.  Call 
or  write:  Harry  Scherer.  Bayone  (N. 
J.)  Times.  (201)  339-4200. 


Photography 

COMPETENT.  ALL-PURPOSE  photo¬ 
grapher  neerled.  Apply  with  resumi 
to  Ken  Kennamer,  San  Antonio  Ebc- 
press.  Avenue  E  and  3rd,  San  Antonio, 
Texas— 78206. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  Identification 


I 


HELP  WANTED 
Preumen — Stereotyper* 


HELP  WANTED 

Printert 


HELP  WANTED 

Production 


HELP  WANTED 

Public  Relation* 


PRESS  ROOM  SUPERINTENDENT 
for  larire  M-E-S  letten>re»»  operation. 
This  job  requires  a  very  stronK  man 
who  can  find  and  build  a  ko<mI  team 
of  men  to  help  run  the  room.  The  job 
is  biR  and  touRh  and  the  rewards  will 
l«  Rreat.  If  you  are  interested  in  a 
challenRinR  future  with  a  RrowinR  or- 
Ranisation,  write  Box  770,  Editor  & 
Publisher. 


PRESSMEN:  We  will  train  you  to  be 
latECTING  MACHINISTS.  Travel. 
hiRh  waRes.  liberal  expenses  and  bene¬ 
fits.  Write  Box  3311.  Editor  St  Publisher. 


PRESSROOM  FOREMAN 
ELxcellent  opportunity  for  a  man  who 
desires  advancement  and  has  experi¬ 
ence  in  all  phases  of  pressroom  work. 
Hoe  Colormatic  Press.  Position  direct¬ 
ly  under  the  Pressroom  Superintendent. 
Salary  commensurate  with  ex|>erience 
and  ability.  Top  frinRes.  MorninR, 
eveninR  and  Sunday  paiier.  Location 
in  Zone  3.  Send  complete  backRroiind 
of  experience  to  Box  634,  Edit/ir  & 
Publisher. 

ROTARY  LETTERPRESS 
Exiierienced  man  for  combination  de¬ 
partment  with  6-unit  Goss  Universal. 
Top  workinR  conditions.  Call  collect 
(317)  629-1111.  Courier-Times.  New 

Castle.  Ind.— 47.362. 


WEB  OFFSET  PRESSMAN.  6-unit 
Goss  Urbanite.  MorninR  newspai>er  in 
Northwest  sector  of  Zone  7 — heart  of 
Rocky  Mountain  area  with  year-round 
recreational  opportunities.  .Semi  resume 
and  references  to  Box  643,  Editor  St 
Publisher. 

FLORIDA  DAILY  nee<ls  a  Web  offset 
pressman ;  some  camera  exi)erience 
helpful.  New  plant.  Good  workinR  con- 
flitions.  New  Goss  Urbanite  press.  Write 
Box  676,  Editor  St  Publisher. 

COMBINATION  Journeyman-Assistant  | 
Foreman:  niRht  shift:  experienced  on  \ 
Goss  letterpress.  Gooil  scale  and  frinRe  I 
benefits.  Daily  newspaper.  Zone  3.  Send  1 
full  details.  exi)erience.  past  employers,  | 
etc.  Box  620,  Editor  b  Publisher.  I 


Printer* 


JOURNEYMEN 

PRINTERS 

Several  permanent  positions  now  oi>en 
with  larRe  expandioR  company.  Zone  9. 

Top  salaries  paid  with  company  lienefits 
includinR  Rroup  insurance,  credit  union, 
and  liberal  vacation  plan. 

Box  767,  Editor  St  Publisher. 

FOREMAN  for  modern  cold-type  offset 
daily  plant.  Equipment  includes  Lino- 
film  and  Photon  products.  Union  shop. 
Must  be  able  to  run  smooth  shop  for 
hiRhest  production.  Abe  Kofman, 
Times-Star,  1616  Oak  St.,  Alameda, 
Calif.— 94601. 


PROGRESSIVE  MIDWEST  DAILY 
(Zone  7)  needs  hot  metal  ad  make-up 
foreman.  Must  be  competent  mark-up 
man,  union  qualified.  Scale:  $4.00— full 
frinRe  benefits.  Write  Box  676,  Editor 
&  Publisher. 

COMPOSING  ROOM  FOREMAN 
Small,  tri-weekly  rural  newspaper  in 
Southern  California  is  seekinR  ener- 
Retic,  preferably  younR  man  with  any 
experience  in  offset  backshop.  Experi¬ 
ence  necessary  in  most  phases  of  offset 
production.  KnowledRe  in  orRanization, 
headliner,  varityper,  justowriter  and 
any  dark  room  experience  helpful.  Good 
salary :  excellent  workinR  conditions : 
rapidly  RTOwinR  area.  Send  traininR. 
experience  and  Reneral  backRround  to 
Box  734,  Editor  St  Publisher. 


NEED  COMBINATION  PRINTER 
Excellent  tvape  scale 
Company-paid  frinRe  benefits,  vacation, 
sick  leave,  major  medical  proRram  and 
pension  fund.  Call  collect  Mr.  Bailey 
(618)  466-6641,  Alton  EveninR  Tele- 
Rraph.  Alton,  Illinois. 
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QUALIFIED  OFFSET  PRINTER  for 
newly-converted,  smooth  operation.  Ex¬ 
cellent  workinR  conditions  in  the  heart 
of  Northwest  mountains  (Chart  Area 
7)  with  best  skiinR,  fishinR,  huntinR 
and  campinR.  Daily  A.M.  operation 
with  latest  and  best  equipment.  Reply 
with  name,  address,  and  backRround  in 
confidence,  to  Box  748,  Eilitor  &  Pub¬ 
lisher. 


COLLEGE-ORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
colleRe.  Must  be  familiar  with  all  as¬ 
pects  of  printinR:  able  to  utilize  and 
supervise  colleRe  students  as  part-time 
workers.  Salary  $6,600  to  $8,000.  Send 
complete  resum4,  reference  listinR,  etc., 
to  President:  Northland  ColleRe,  Ash¬ 
land,  Wisconsin  54806. 


PRINTING  PLANT  MANAGER 
$16,000 

for  hi-speed  rotary  newspaper  and 
circular  shop.  Must  lie  experienced  in 
production,  customer  service  and  sales- 
oriented.  OutstandinR  oportunity  for 
riRht  man.  Send  resume  to  Box  611, 
Editor  St  Publisher. 


COMPOSING  ROOM 
WORKING  FOREMAN 
wanted  by  hlRh-cIass,  modern  daily : 
16,000  circulation  in  prosperous,  pleas¬ 
ant  city  of  26,000.  We  need  an  ITU 
man  exi>eriene^  in  practical  super¬ 
vision  and  efficiency  know-how,  to 
whom  we  offer  security,  excellent  salary  i 
and  opportunity,  outstandinR  workinR  I 
conditions  and  equipment.  Interview  I 
essential.  Give  traininR,  experience  and  I 
Reneral  backRround  in  letter  to  Box 
656,  Editor  &  Publisher. 


MECHANICAL 
MAINTENANCE  FOREMAN 
Mechanical  enRineer  or  experienced  sup¬ 
ervisor  to  direct  activities  of  12  to  15 
mechanics  and  electricians  in  our  Rrow¬ 
inR  orRanization.  Must  be  able  to  sched¬ 
ule  work  load,  determine  manninR,  PM 
proRramminR,  and  determine  and  main¬ 
tain  parts  inventory  requirements. 
Write  details  to  Personnel  Office, 
Safran  PtR.  Co.,  3939  Bellevue  Ave., 
Detroit,  Mich.— 48207. 


COMPOSING  ROOM  FOREMAN 
Rapidly  RrowinR  20,000  circulation  East 
Coast  newspaper  seeks  aKRressive, 
manaRement-minded  foreman.  Non- 
Union.  Near  biR  city  with  top-fliRht 
schools  and  other  suburban  advantaRes. 
Our  present  foreman  is  leavinR  on  the 
best  of  terms  and  will  help  train  his 
successor.  Top  salary.  Full  details  first 
letter.  Write  Box  666,  Editor  &  Pub¬ 
lisher. 


COMPOSITOR  NEEDED  immediately. 
paRe  make-up.  America's  most  modern 
daily.  ProRressive  orRanization.  Oi>en 
shop— day  work.  Send  resumi  to  Bill 
Schoepke,  Paddock  Publications,  Inc., 
ArlinRton  HeiRhts,  III. — 60006. 


WORKING  FOREMAN 
Experienced  man  to  supervise  com- 
posinR  room  of  14-M  circulation  daily 
in  fast  Rrowth  Zone  2  suburban  area. 
Union  shop.  Hot-metal  operation.  Good 
waRes.  liberal  benefits.  Gannett  affili¬ 
ate.  Excellent  opportunity  for  riRht 
man  lookinR  ahead.  Send  resumi  and 
salary  requirements.  Box  728,  Editor  St 
Publisher. 


OFFSET  FOREMAN  WANTED  for 
small  daily:  now  printinR  letterpress 
but  planninR  complete  chanRCover  to 
offset.  Would  like  person  who  can 
head  up  conversion.  composition 
throuRh  mail  room.  Will  convert  with 
all  new  equipment,  includinR  new  Web 
offset  press.  Permanent!  Box  708,  Ed¬ 
itor  &  Publisher. 


AD  MAC^HINE,  AD  FLOOR  or  com¬ 
bination  openinRS  on  The  Decatur 
Herald  and  Review.  NiRht  scale  is 
$166.60  for  37%  hours.  Excellent  frinRe 
benefits.  For  further  Information  con¬ 
tact  O.  D.  Roderick,  Lindsay-Schaub 
Newspapers,  Inc..  Box  789,  Decatur,  III. 
—62525.  Ph :  1-217-422-8631. 


COl’T^TY-SEAT  LP  WEEKLY  wants 
workinR  foreman.  Must  l»e  all  'round 
man  capable  of  hirinR  and  traininR 
own  help.  Two  linos.  Lwllow.  Elixal. 
Hoe  16-paRe  press.  Pay  above  daily 
scale.  Write:  Howard  Cooper,  Clay 
County  Crescent.  Box  578,  Green  Cove 
SprinRs,  Fla. — 32043. 


UNIVERSITY  ASSISTANT  Ck>ordin- 
■tor — Letterpress,  offset  knowledRe  re¬ 
quired.  Good  opportunity  for  the  riRht 
man.  Modern  plant  with  Rood  equip¬ 
ment.  Good  salary,  excellent  livinR  and 
workinR  conditions.  Zone  3.  Send 
resume  to  Box  716,  Editor  St  Pub¬ 
lisher. 


Promotion 

Copy  Writer 

THINK  FLORIDA! 

Like  what  you’re  thinkinR?  Good  I  Now 
think  of  a  Rood  payinR  copy  writinR 
spot  on  a  spirited,  creative,  sales  pro¬ 
motion  team  that  believes  sales  records 
are  made  to  be  broken,  and  has  a 
track  record  to  prove  it.  Think  of  an 
outstandinR  array  of  "extras,"  includ¬ 
inR  PROFIT-SHARING.  Think  of  as- 
siRnments  in  direct  mail,  in-paper, 
sales  brochures,  radio-TV.  Now  think 
of  your  qualifications :  creative,  sales- 
minded,  self-starter,  2-3  years'  news¬ 
paper  promotion  experience.  Rood 
know-how  in  sellinR  the  newspaper 
and  its  services.  Now  think  Florida 
aRain — think  St.  PetersburR,  The  Sun 
City,  the  land  of  four  seasons — all 
SprinRi  Now  stop  thinkinRl  Act  I  Write 
backRround  and  salary  requirements  to 
Personnel  Dept.,  Times  and  EhreninR 
Independent,  P.O.  Box  1121,  St.  Peters¬ 
burR,  Fla.  33731. 

EXCELLENT  OPPORTUNITY  for  ex¬ 
perienced  man  with  manaRement  po¬ 
tential,  usinR  newspaper  promotion 
techniques,  marketinR  information,  re¬ 
search  data  to  develop  creative  and 
productive  sales  presentations  for  New 
EnRiand's  larRest  newspaper  ...  a 
fine  future  is  c^n  to  a  man  with  the 
riRht  qualifications.  Send  resume  to 
Personnel  ManaRer,  The  Boston  Globe, 
Boston,  Mass. — 02107. 


PUBLICIST- 

WRITER 

Minimum  two  years’  newspaper 
writinR  exi>erienre  in  home  furnish- 
inRs  and  women's  features.  Must  he 
capable  of  directiuR  photORrnphen 
for  iiosition  with  major  corporation. 
Will  be  resiMinsible  for  all  facets  of 
trade  and  consumer  product  pub¬ 
licity,  Please  state  exi>erience  and 
salary  desire<l.  Immediate  interviews 
arranRed. 

Box  K&P  1162 

126  W.  41st  St.,  New  York,  N.Y.  10036 
An  Equal  Opportunity  Employer 


WRITER 

How  does  Boston  Rrab  you  7  Good 
workinR  situation,  e<lucationul  and  rec. 
reational  opimrtunities  nearby.  W« 
nee<l  creative,  knowlolReable  writer, 
with  two  or  three  years  of  major 
financial  or  business  newspniier  or 
journal  ex|ierience  since  finishinR  col- 
leRe.  This  is  a  Rrowth  position  in  a 
younR,  dynamic  ilepartment.  .'salary 
tailored  to  present  earninRs  and  ex¬ 
perience.  Send  resume  to  W.  Scott 
Allan.  ManaRer,  Public  Relations,  Lib¬ 
erty  Mutual  Insurance  Companies,  175 
Berkeley  Street.  Boston,  Mass.  02117. 


Salesmen 

TELEPHONE  SALES  —  GrowinR  na¬ 
tional  sundry  manufacturer  has  op¬ 
portunity  for  alert,  ambitious  map 
keteer,  with  able  telephone  exirerience. 
$200  for  40  hours  plus  benefits  to  start 
P.O.  Box  730,  Hot  SprinRS,  Ark.— 
71901. 


Public  Relation* 

INDUSTRIAL  EDITOR  Ohio  PR  firm. 
$7.000-$10.000.  Box  735,  Editor  &  Pub¬ 
lisher, 


YOUNG  WRITER  —  Elxcellent  Rrowth 
opportunity  with  WashinRton,  D.C. 
trade  association  for  volatile  telecom¬ 
munications  industry.  Write  weekly 
newsletter,  press  releases  and  other 
miscellaneous  PR  tasks.  Prefer  colleRe 
grad  with  1-2  years'  experience.  De- 
mandinR  job  with  Rood  benefits,  ex¬ 
cellent  potential.  Salary  $8600-$9000. 
Send  resumd  and  work  samples  to  Box 
702,  Editor  St  Publisher. 


ARTS  AND  HUMANITIES 
EDITOR-WRITER 

wanted  by  the  University  of  Rhode 
Island  public  relations  office.  Require 
experietneed  professional  writer  with 
flair  for  features;  will  also  help  pre¬ 
pare  important  speeches  and  state¬ 
ments.  Salary  to  $11,000,  dependinR 
ui>on  experience.  Liberal  vacation  and 
frinRe  benefits.  Resume  to  J.  W.  Leslie, 
41  Davis  Hall,  KinRston,  R.I,  02881. 


UNIVERSITY  PUBLIC  RELATIONS 
Openings  at  two  freshman-sophomore 
campuses  of  major  Midwest  univers¬ 
ity.  Responsibility  for  public  informa¬ 
tion  program  ;  possible  additional  duties 
in  other  administrative  areas  or  in 
teaching  journalism.  Minimum  of  three 
years'  exi>erience,  news  and  feature 
writing  and  some  publications  work, 
plus  Master’s  degree  or  significant 
progress  toward  same.  Send  resumd 
and  salary  requirements  to  Box  764, 
Editor  &  Publisher. 


SMALL,  PROGRESSIVE  COLLEGE 
in  Northwest,  near  Portland,  is  look¬ 
ing  for  a  young  man  or  woman  who 
is  interested  in  combining  public  rela¬ 
tions  talents  with  some  J-teaching. 
Minimum  experience  acceptable.  Salary 
and  benefits  above-average.  Box  768, 
Elditor  &  Publisher. 


DIREfTTOR  PUBLIC  INFORMATION 
needed  at  liberal  arts  cnllege  of  2.000 
students.  Must  he  capable  of  handling 
news  bureau  with  photographic  service 
and  prepare  college  publicity.  Will 
serve  as  editor  of  quarterly  alumni 
magazine.  Office  of  Development, 
Luther  College,  Decorah,  Iowa. — 62101. 


PERSONNEL  AVAILAKI.E 

Academic 

EXPERIENCED  TEACHER  interested! 
in  Area  6  or  8.  Practical  background 
(reporting,  editing,  printing)  plusl 
theory  (Ph.  D.  Mass  Communications). 
Box  751,  Editor  &  Publisher, 

NY  PR  EXECUTIVE  PLAYWRIGHT 
wants  college  teachig  post  Sept.  '69. 
Eight  years  PR  and  newspaiier  exieri- 
ence:  3  years'  college  teaching.  BSJ 
and  MA.  Box  632,  Editor  &  Publisher. 


Administrative 


AD  DIRECTOR — Consistent  linesgt 
gains;  11  years’  top-flight  experience. 
Industrious,  civic-minded,  family  man. 
Box  749,  Editor  Si  Publisher. 


GEINERAL  MANAGER  of  semi-weekly 
desires  opportunity  to  broaden  experi¬ 
ence.  Exi>anded  weekly  to  semi- weekly: 
converted  to  offset.  B.A.  in  Journalism: 
extensive  production  experience.  IxKstc 
anywhere.  Age  33,  male,  married.  Box 
785,  Editor  &  Publisher. 


SUCCESSFUL  PUBLISHER.  41.  avail¬ 
able  after  August.  Sold  properties.  Di¬ 
versified  abilities.  Box  791,  Editor  t 
Publisher, 

WANTED-  -20-yenr  connection  with 
substantial  weekly  or  semi,  or  smaller 
daily,  midwest  or  southwest.  Under¬ 
study  wandering  or  retirement-minded  | 
publisher,  or  manage  for  absentee.  | 
Successful  publisher,  10  years’  in  I»wi 
county-seat,  now  teaching.  Exemplary 
record :  ad,  jobs,  news,  editorial  ex¬ 
cellence;  letterpress,  offset  and  con¬ 
version  experience ;  profitable  manage¬ 
ment;  extensive  community  service. 
Need  a  top  job  with  opportunity  for 
gradual  buy-in,  to  make  this  a  "last 
move"  to  a  stable  situation  in  a  good 

community  the  family  can  know  ii 

"home."  Box  811,  Editor  &  Publisher. 


PUBLISHER’S  "MAN  FRIDAY.” 
Innovator.  20  years’  in  advertising 
sales,  copy,  lay-out,  promotion.  Hot 
ancl  cold-type  production.  Job  shop, 
office,  bookkeeping.  Box  836,  Editor  & 
Publisher. 


EDITOR  ac  PUBLISHER  for  May  10,  1969| 
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STRON(»  ADMINISTRATOR,  experi* 
nc^  in  cumiietitive  situations,  can 
Kilve  problems,  control  coats.  16  years’ 
Mperience  workinic  in  and  administer¬ 
ing  all  departments — weekly  to  multi- 
pis  daily  plants.  Master's  degree  in 
Journalism,  Northwestern  University. 
Excellent  professional,  civic  references. 
Dssire  a  top  |>osition  in  news  or  man- 
igsment.  Box  823,  Eilitor  &  Pub¬ 
lisher. 


SOMEWHERE  in  this  great  nation 
there  must  be  a  newspaper,  or  pub¬ 
lisher,  who  ran  use  a  June  Bachelor  of 
Business  Administration  grad  who  has 
cifht  years  experience  in  aii  phases 
^  backshop  oiwration.  Married.  30. 
two  children.  James  J.  Rowland,  727 
Main  St.,  Whitewater,  Wise. — 53190. 


Cartoonitls 

CARTOONIST  available  to  ghost  syn¬ 
dicated  comic.  Background:  12  years' 
art  and  gags  for  renowned  atrip.  Box 
7li  Editor  &  Publisher. 


Circulation 

BUSY? — We'il  bet  you  are  I  Let  us 
save  you  time  and  money.  Confidential 
interviews  with  experienced  circulation 
personnel  that  will  fill  your  needs. 
Write  Gains  Associates,  Inc.,  P.O.  Box 
2U.  YarJIey,  Pa.  19067. 


M  YEARS’  CIRCULATION  experience, 
both  a.m.  and  p.m.  daiiies.  Thorough¬ 
ly  experienced  in  all  phases  of  circula¬ 
tion,  promotion,  i>ersonnel,  home  de¬ 
livery,  street  sales.  Last  daily  16,000 
increase  in  3%  years.  Prefer  South- 
sutern  area  or  West.  Box  773,  Editor 
A  Publisher. 

ARE  YOU  INTERESTED  in  increas- 
ing  your  street  and  single  copy  sales  T 
HY  EXPERIENCE:  morning,  evening, 
Sunday  newsstEUid;  racks;  ^y  corner 
ules. 

MY  PLANNING  and  working  with 
your  present  organization  will  produce 
increased  sales,  coverage  and  revenue. 
INTERESTED  IN  MAKING  conUct 
with  group  papers,  or  large,  independ¬ 
ent  paper.  Willing  to  travel  . 

BOX  774.  EDITOR  &  PUBLISHER 


Cla$sified  Adrertising 

ITS  GETTING  EMBARRASSING  I 


B5-YEAR-OLD  AD  DIRECTOR  of  New 
England  daily  desires  to  relocate  in 
Florida.  14  years’  exi>«rience  in  Classi¬ 
fied,  national  tuid  display.  Available 
for  personal  interview.  Write  Box  696, 
Editor  &  Publisher. 


Editorial 


EXPERIENCED  REPORTER  desires 
te  locate  in  Zone  2,  3.  4.  Prefer  police- 
court,  sports,  aviation,  political.  Con¬ 
scientious.  Fine  references.  Single,  60. 
Box  684,  Editor  6k  Publisher. 


IF  YOU  ARE  READING  THIS  AD  you 
can  use  me.  The  eye-catching  story  my 
specialty.  Mixed  media  (TV,  news¬ 
papers.  magazines)  background.  B.A. 
All  extras — camera,  wires,  prizes.  Must 
be  in  San  Francisco  area.  Box  671, 
Editor  &  Publisher. 


EXPBRIia^CED  WOMAN  EDITOR  — 
wire,  copy  desk  background.  SjKirkling 
layouts,  bright  heads,  news  judgment. 
Salary  secondary.  Box  762,  Editor  6k 
Publisher. 


AN  UNUSUAL  COMBINATION 
is  what  I  can  offer  your  daily  news¬ 
paper  or  weekly  magazine.  As  an  under¬ 
graduate  1  concentrated  on  govern¬ 
ment  and  science,  while  my  graduate 
work  was  in  economics.  Research  skills 
plus  an  investigative  background  en¬ 
able  me  to  write  perceptive  in-depth 
copy.  My  eocperience  includes  policy¬ 
making  positions  in  business  and  state 
government.  I  am  a  copy  editor  for  a 
metropolitan  daily,  in  my  mid-20s  and 
exempt  from  military  service.  Box  721, 
Editor  6k  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
39,  resourceful,  capable.  comi>etent, 
fast  worker,  desk  experience.  South, 
Southwest.  Box  802,  Editor  6c  Pub¬ 
lisher. 


TRADE  MAGAZINE  EDITOR,  26,  with 
MA  theatre  criticism — and  newspaper 
experience — seeks  feature  writing/ed- 
itorship,  preferably  in  the  arts.  Box 
164,  S^thport,  Conn. — 06490. 


NEWSMAN,  B.A.,  8  years’  experience 
as  reporter,  copy  editor,  seeks  re¬ 
sponsible  post  on  small  daily,  weekly 
— Zone  1  or  2.  Box  779,  Editor  6k 
Publisher. 


GOOD  WRITER,  EDITOR- single.  41. 
--seeks  overseas  work.  Will  consider 
domestic  if  pay  high,  job  challenging. 
Now  on  dead-end  desk  job  with  one  of 
nation’s  top  two  newspapers.  Former 
city  editor,  UPI  staff  worker  with  14  I 
years'  news  experience.  Box  816,  Ed¬ 
itor  &  Publisher. 


EDITOR — 20  years’  all-around  news¬ 
room  experience.  Zones  1  or  2.  Box  817, 
Eklitor  &  Publisher. 


NIMBLE  NEWSMAN  nixes  USIS. 
seeks  the  good  lights  at  home  or 
abroad.  Wit  at  all  weights.  Box  826, 
EkJitor  A  Publisher. 


COLLEGE  GRADUATE,  22,  B.A.’s  in 
Journalism  and  Political  Science,  seeks 
position  as  reixcrter.  References  and 
resume  providol.  M.  L,  Ramage,  5446 
55th  St..  Apt.  4-F,  San  Diego,  Calif. — 
92115. 


EXPERIENCED  REPORTER,  editor, 
S|)eech  writer  prefers  East  Nebraska, 
Iowa,  Minn.  Available  now  I  Beth 
Craig,  4340  Charles  St.,  Omaha,  Nebr. 
—  6.S131.  Ph:  (402)  5.5.3-.5008. 


COPY  READER  REPORTER,  experi¬ 
enced  all  desks,  lieats.  Box  2925,  Palm- 
Springs,  Calif.— 92262. 


F  ree — Lance 

EDITOR — young  "old  pro” — seeks  free¬ 
lance  editing  assignments  with  publica¬ 
tions.  Long  experience  with  modern 
layout  and  makeup,  copyreading,  all 
phases  of  editing.  Samples,  references 
on  request.  Box  713,  Editor  &  Pub¬ 
lisher. 

VIETNAM-BASED  REPORTER  will 
send  stories  about  GI’s  from  any  area ; 
also  general  features.  Box  763,  Editor 
&  Publisher. 


EXPERIENCED  EDITOR  desires  work 
at  home:  editing,  copy  editing,  proof¬ 
reading,  some  rewriting.  Boston  area. 
Box  771,  Eklitor  A  Publisher. 


PRO  WRITER:  Irreverence  is  my  bag, 
humor  the  vehicle.  Former  humor 
columnist  and  pro-beat  sportswriter 
available  for  sports/non-sports  fea¬ 
tures  in  N.Y.  City  area.  Hippies,  yip- 
pies,  slums,  bums — the  total  N.Y.  scene 
either  straight  and  in-depth  or  satirical 
and  offbeat.  Top  background  all  areas 
urban  affairs,  politics  and  especially 
people.  Box  794,  Eklitor  A  Publisher. 


PHtl-TOGRAPHER  —  Creative,  young, 
ambitious;  8  years’  varie<l  photographic 
exiierience;  desires  itosition  with  photo¬ 
conscious  publication.  Box  813,  Eilitor 
A  Publisher. 


Pretsmen—Stereotyperg 

L.P.  PRESSROOM  SUPERVISOR,  46 
— 16  years’  supervising  6-unit  Hoe 
newspaper  press,  16  cylinder  Hoe  Pan- 
coast  Color  press — both  1923  vintage- 
seeks  similar  position.  No  preference 
as  to  location.  Box  741,  Eklitor  A  Pub¬ 
lisher. 


STEREJOTYPER.  in  30's,  with  same 
company  more  than  a  decade,  seeks 
Midwest  job  at  minimum  $3.26  an  hour. 
Box  476,  Eklitor  A  Publisher. 


PrinterM 

SHIRT-SLERVB  EXECU'nVE 
Man  with  good  background  in  offset 
cold-type  printing  and  letterpress  de¬ 
sires  job  with  company  with  growth 
potential  but  needing  a  shirt-sleeve  ex¬ 
ecutive  to  really  them  rolling.  Ebc- 
perienced  from  original  to  out-the-door 
quality  products.  Box  661,  Eklitor  A 
Publisher, 


GOING  COLD? 

Let  me  save  you  money.  15  years’ 
printing  experience  hot  and  cold  type; 
computerized-photo  compoeition  includ¬ 
ing  mark-up,  paste-up.  Photon  and 
Linoflim.  Family  man.  37,  college. 
Resumd  on  request.  Box  649,  EJditor  A 
Publisher. 


MECHANICAL  SUPERINTENDENT— 
11  years’  exiierience;  country  trained, 
ambitious,  capable,  conscientious,  suc¬ 
cessful,  Fine  production  and  coat  rec¬ 
ord.  Strong  in  hot  type  TTS  operation  ; 
could  grasp  cold  type  challenge.  Family 
man,  age  30.  Desire  greater  opportun¬ 
ity.  Good  references.  Box  623,  Eklitor 
A  Publisher. 


EXPERIENCED  FOREMAN— familiar 
new  processes;  cost-conscious;  some 
press  knowledge.  Ready  for  work.  Box 
699,  Eklitor  A  Publisher. 


CAMERA-DARKROOM  MAN  of  high 
quality  wants  work  in  quality  com¬ 
mercial  plant,  or  newspaper;  knows 
general  offset  procedures.  Box  724,  Ed¬ 
itor  A  Publisher. 
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Classified  manager  with  lineage  run¬ 
ning  40%  of  display.  Now  and  then 
beating  own  group  papers’  classified 
with  twice  the  circulation,  twice  the 
•taff.  Looking  for  new  fields  to  con¬ 
quer.  Classified  at  60,600  circulation 
and  up  or  top  management  adminis¬ 
trative  assistant  and  understudy.  Box 
712,  Editor  A  Publisher. 

CLASSIFIED  MANAGER,  over  20 
yaars’  award-winning  non-metro  daily, 
wants  to  relocate  as  manager  or  as- 
•iitant.  Top  references.  Prefer  Area 
(I).  Box  781,  Eklitor  A  Publisher. 


1  Display  Adrertining 

^  PROFIT  BUILDER 

high-quality  ad  director  will¬ 
ing  to  relocate  now  for  career  op- 
I  Pwtunity  as.  or  leading  to,  general 
I  nanager  or  assistant  publisher  of  daily 
uf  group  of  weeklies.  Thorough  knowl- 
tdge  and  experience  in  major  daily 
metro  and  suburban  weekly  markets. 
R«nfcted.  proven  ability  in  heavy-com- 
iwtitive  retail,  classified  and  national 
■d  revenue  development,  sales  and 
training. 

1  Qualified  backiP'ound  In  promotion,  re- 
march  and  presentation.  Related  ex- 
Ptrience  with  offset  and  letterpress 
production.  No  personal  problems.  Able 
ts  devote  full-timet  take-charge  energy 
ta  your  newspaper(s).  Dependable  fam¬ 
ily  nan,  age  36,  with  14  years’  con- 
■istent  major-league  newspaper  record 
•nd  references.  Box  691,  Eklitor  A  Pub- 
lither. 


WRITER-PHOTOGRAPHER.  35.  Still/ 
Motion  picture  trained ;  former  news¬ 
paper  editor-reporter.  Experienced  in 
television  news.  Covered,  nationally, 
Cape  Kennedy.  1963  race  riots,  inter¬ 
national  sports.  Traveled-filmed  In 
South  America.  Presently  cinemato¬ 
graphy  head  at  largo  university.  Seeks 
employer  unafraid  to  put  a  gal  to 
work.  Box  776,  Editor  A  Publisher. 


CONCISE  FEATURE  WRITER  with 
strong  bent  for  research  and  editing 
seeks  position  in  metro  feature  depart¬ 
ment.  or  on  magazine  staff.  Nine 
years’  varied  experience  with  major 
metro  dailies,  ResumA  furnished.  Box 
783,  Eklitor  A  Publisher. 


NEWS  EDITOR  seeks  position  In 
Northern  Illinois  area.  Experience  In 
managing  weekly  newspapers;  offset 
knowledge.  Have  cameras.  Box  780, 
Eklitor  A  Publisher. 


COPY  EDITOR.  Degree.  Seasoned, 
sound,  sober.  Pay  is  important.  7834 
Lois  Circle,  Dayton.  Ohio — 4.5459. 


NEWSMAN — Copy  eilitor  and  writer 
with  a  dozen  years’  ex|>erience.  seeks 
niche  for  consiilerahle  talents.  Bnseil 
in  Ekvst,  but  will  travel  if  the  offer 
can  lead  to  rewarding  future.  Box 
829,  Eklitor  A  Publisher. 


WASHINGTON  CORRF-SPONDENT, 
experienced,  bound  for  Brussels.  Ek'o- 
nomics  specialty;  will  undertake  any 
special  assignments.  Box  819,  Eklitor 
A  Publisher. 


EDUCATIONAL  REPORTS  and  an¬ 
alyses  hanilleil  crisply,  readably,  ac¬ 
curately  ;  all  phases  kindergarten  to 
university ;  MA  and  news,  photo,  teach¬ 
ing  background.  Box  827,  Eklitor  A 
Publisher. 


WRITING  when  you  seek  significance. 
J.  Killoran.  12400  Chalmers.  Detroit. 
Mich.—4820,5.  (313)  839-4113. 


Photography 


NEWS  PHOTOGRAPHER  with  experi¬ 
ence,  ability  to  develop  photo  essay 
layouts,  seeks  to  relocate  in  more 
creative  atmosphere.  Have  own  photo 
equipment.  Box  792,  Editor  A  Pub¬ 
lisher. 

PHOTOJOURNALIST  —  BS-J  degree; 
newspaper,  magazine  experience.  Avail¬ 
able  by  Sept.  NPPA-SDX  member; 
former  publisher.  Box  786,  Eklitor  A 
Publisher. 


AMBmOUS  21-YBAR-OLn  ex-RISD 
photo  major  seeks  starting  photo  po¬ 
sition.  N.  H..  Maine-Vermont.  Arty 
portfolio  on  request.  Writing  experi¬ 
ence  on  30.000  daily.  Box  793,  Editor 
A  Publisher. 


• 

Production 

PRODUCTION  MANAGER, 

hot 

or 

cold-type. 

References,  Available 

im* 

meiliately  I 
lisher. 

Box  789.  Eklitor 

A 

Pub- 

PRODUCTION  JrtANAGEMENT  —  20 
years’  exiierience  all  phases  of  pro¬ 
duction,  including  computerized  photo 
comiHisition.  Box  821,  Eklitor  A  Pub¬ 
lisher. 


Public  Relations 

WRITER-EDITOR  seeks  growth  spot; 
general,  chemical,  medical.  Industrial 
PR;  fluent  French;  Spanish;  8  years’ 
experience.  Box  723.  Eklitor  A  Pub¬ 
lisher. 


VETERAN  NEWSWRITER  —  41  — 
B.S.  in  Journalism,  13  years’  daily 
and  weekly  experience,  seeks  assistant 
PR  post  in  college  or  industry.  Versa¬ 
tile  with  camera.  Family  man.  Clips 
and  references.  Box  769,  Eklitor  A 
Publisher. 


TRADE  MAGAZINE  EDITOR  wants 
to  relocate  in  native  Southwest  or  West. 
Four  years’  exiierience.  J-degree,  vet¬ 
eran,  references;  32;  know  lay-out, 
photography,  proiliiction.  Seeks  PR  job 
with  stable  company.  Box  839,  Eklitor 
A  Publisher, 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

A  piece  of  the  action 


Knight  buys  Macon. 

Gannett  buys  Pensacola. 

Cowles  buys  Ocala. 

Capital  Cities  buys  Pontiac. 

Thomson  buys  Monessen. 

These  are  some  of  the  head¬ 
lines  that  have  appeared  recent- 

It  has  led  some  people  in  and 
out  of  the  newspaper  business 
to  wonder  whether  this  trend 
of  the  big  getting  bigger  is  a 
good  one. 

Actually,  the  trend  is  not  new 
— but  something  new  has  been 
added  of  which  most  people  in 
and  out  of  newspapers  are  not 
aware : 

All  of  those  companies  and 
some  other  new.spaper  groups 
are  selling  stock  to  the  public. 

For  the  first  time  in  history 
the  American  public  owns  a 
large  share  of  the  American 
press  and  it  will  get  larger. 
Newspaper  owners  who  have 
gone  public  have  not  given  up 
control  of  their  properties  but 
when  other  people  own  up  to 
49%  of  your  business,  and  the 
Securities  and  Exchange  Com¬ 
mission  is  looking  over  your 
shoulder,  you  can  be  sure  of  an 


Loeb  award  goes 
to  Stabler,  WSJ 

The  University  of  Connecti¬ 
cut’s  1969  G.  M.  Loeb  Award  for 


enlightened  awareness  as  to  the 
needs  and  desires  of  the  public 
and  the  stockholders. 

At  present  count  there  are  15 
companies  in  the  U.S.  whose 
stock  is  traded  on  the  New  York 
Exchange,  the  American  Ex¬ 
change,  or  over  the  counter, 
whereby  the  investor  can  buy 
a  share  in  123  daily  newspapers. 

These  newspapers  account  for 
a  total  daily  circulation  of  9 
million  representing  13.5%  of 
total  U.S.  circulation.  The  num¬ 
ber  of  newspapers  is  6.5%  of 
all  dailies. 

Add  to  the  five  groups  already 
named  these  others  that  have 
public  issues  and  control  news¬ 
papers:  Richmond  Newspapers, 
Dow  Jones  {Wall  Street  Jour¬ 
nal),  Times-Mirror  (Los  An¬ 
geles),  New  York  Times,  Lee 
Newspapers,  Federated  News¬ 
papers,  Post  Corp.  (Appleton), 
Boston  Herald-Traveler,  Booth 
Newspapers,  and  Cincinnati  En¬ 
quirer. 

There  was  considerable  dis¬ 
cussion  among  publishers  dur¬ 
ing  the  recent  ANPA  conven¬ 
tion  about  the  advantages  and 
problems  of  going  public.  There 


Winners  will  receive  bronze 
plaques  and  $1,000  each  from  the 
trustees  and  president  of  the 
University  of  Connecticut  who 
administer  the  Loeb  awards. 

• 

Newgpaper  bilPs 


are  at  least  two  newspaper 
groups  that  plan  to  make  such 
a  move  this  year  “if  the  market 
is  right.”  There  is  at  least  one 
large  New  York  investment 
house  trying  to  merge  some  of 
the  groups  owning  smaller  news¬ 
papers  in  order  to  create  an 
attractive  public  issue. 

Public  ownership  of  the  press 
will  grow  larger. 

*  * 

This  share  of  public  owner¬ 
ship  multiplies  considerably  if 
you  add  weekly  newspapers, 
trade  publications,  magazines 
and  broadcasting  radio  and  tele¬ 
vision. 


Dailies’  revenue 
from  ads  climbs 

Advertising  revenues  of  daily 
newspapers  increased  11.4  per¬ 
cent  in  March  over  the  March 
figures  of  a  year  ago,  according 
to  Jack  Kauffman,  president  of 
the  Bureau  of  Advertising, 
ANPA. 

All  groups  of  newspaper  ad¬ 
vertising  contributed  to  the 
gain,  with  national  revenues  up 
8.4  percent;  retail  up  9.4  per¬ 
cent;  and  classified  up  17.5  per¬ 
cent  from  the  same  period  last 
year. 

Kauffman  said  the  Bureau 
figured  the  revenue  increase  for 
the  first  three  months  of  this 
year  came  to  12  percent,  and  for 
the  last  quarter  of  1968,  the  gain 
was  10.6  percent.  He  took  par¬ 
ticular  note  of  the  retail  classi¬ 
fication,  which  was  up  9.3  per¬ 
cent  for  the  first  1969  quarter. 
The  retail  gain  for  the  last  three 
months  of  1968  had  been  7.7 
percent. 

Total  newspaper  advertising 
revenues  reached  an  annual  rate 


Capital  Cities,  for  inst  inoe, 
owns  broadcasting  properties 
and  Fairchild  Publications,  pub¬ 
lishers  of  the  fashion  newspa¬ 
per  Women’s  Wear  Daily  and 
numerous  business  publications. 


Business  writers 

(Continued  from  page  12) 


from  $903-billion  in  the  first 
quarter  of  1969  to  $958-billion 
in  the  first  quarter  of  1970,  or  a 
6%  rise.  They  also  forecast  a 
decrease  in  the  cost  of  living  in¬ 
dex  from  nearly  5%  to  3.7%  at 
the  end  of  1970.  They  feel,  too, 
that  the  rate  of  unemployment 
(3.5%  in  April)  would  be  3.8% 
in  December. 

Paul  Miller,  president  of 
Gannett  Newspapers  and  presi¬ 
dent  of  the  Associated  Press,  re¬ 
ported  that  the  AP  spent  more 
than  $2-million  in  gathering, 
computing  and  delivering  finan¬ 
cial  data  and  covering  the  busi¬ 
ness  world  for  its  members. 

Because  newspaper  readers 
have  become  increasingly  knowl¬ 
edgeable  as  to  the  markets  and 
business  news  in  general,  they 
want  the  news  of  the  financial 
markets  every  day.  Miller  said. 

Miller  called  financial  journal¬ 
ism  “one  of  the  most  demand¬ 
ing,  most  challenging  depart¬ 
ments  of  today’s  and  tomorrow’s 
journalism — broadening  the  base 
and  the  understanding  of  an  all 
affluent  society,  and  thus  pro¬ 
moting  the  interests  of  business 
readers  and  the  nation.” 

“The  Gannett  newspapers  at 
San  Bernardino,  Calif.,”  Miller 
said,  “have  lead  stories  daily 
from  both  the  New  York  Stock 
Exchange  and  the  Pacific  Coast 
Stock  Exchange.” 


outstanding  business  and  finan¬ 
cial  writing  in  the  newspaper 
category  will  go  to  Charles  N. 
Stabler,  banking  editor  of  the 
Wall  Street  Journal  for  a  re¬ 
port  on  disclosure  of  corporate 
secrets. 

This  and  other  awards  will 
be  given  May  14  at  the  twelfth 
annual  presentation  luncheon  in 
honor  of  business  and  financial 
journalists  at  the  Hotel  Pierre 
in  New  York. 

John  Brooks,  a  contributor  to 
the  New  Yorker  magazine  since 
1949,  will  receive  the  award  in 
the  magazine  category  for  an 
article  published  last  year,  “In 
Defense  of  Sterling.” 

George  J.  W.  Goodman,  author 
of  “The  Money  Game”  and 
writing  under  the  pseudonym  of 
“Adam  Smith,”  will  receive  a 
special  award  for  the  best  book 
on  business  and  finance.  Mc¬ 
Graw-Hill  Publications  Co.  will 
also  receive  a  special  award  for 
a  report  that  appeared  in  Busi¬ 
ness  Week,  entitled  “Business 
and  the  Urban  Crisis.” 


status  reported 


La  Costa,  Calif. 

A  report  on  the  status  of  the 
federal  Newspaper  Preservation 
Act  was  presented  to  the  quar¬ 
terly  meeting  of  California 
Newspaper  Publishers  Associa¬ 
tion  directors  here  by  Dean  S. 
Lesher,  president,  Le.sher  News¬ 
papers.  No  action  was  taken. 

J.  Hart  Clinton,  CNPA  presi¬ 
dent  and  publisher,  San  Mateo 
Times,  recommended  a  hands- 
off  stance.  Member  newspapers 
are  divided  on  the  issue,  in  his 
opinion. 

Clinton  later  advised  E&P 
that  he  continues  to  oppose  the 
bill  personally  even  though  he 
has  taken  no  official  position  as 
CNPA  official.  The  recommenda¬ 
tion  to  the  ANPA  convention 
bore  his  name  as  a  member  of 
the  committee,  but  the  official 
report  will  omit  his  name  and 
will  include  his  minority  views, 
he  said. 

(See  additional  story  on  page 
30). 


of  $5.8  billion  in  March  and 
$5.7  billion  for  the  1969  first 
quarter.  Last  year  revenues 
totaled'  $5.2  billion.  Retail  rev¬ 
enues  ran  at  an  annual  rate  of 
more  than  $3  billion  in  March 
for  the  fourth  consecutive 
month.  In  1968,  they  totalled 
$2.8  billion. 


In  the  last  five  years  they 
have  nearly  doubled  the  space 
devoted  to  local  and  national 
business  and  financial  news. 

The  Hartford  (Conn.)  Timet 
which  began  publishing  a  Sun¬ 
day  issue  last  year  has  a  Busi¬ 
ness  Section  of  six  pages  or 
more. 


Everything  in  Baltimore  revolves  around  The  Sun 


...that’s  why  Baltimore 
shoe  stores 
Place  88%  of  their 
newspaper  advertising 


inTheSunpapers 


Morning 

(vening 

SuRdoy 
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With  our  Super  Flongs,  all  you  do  is  mold  it,  dry  it 
and  cast  it.  No  hand-packing,  no  unnecessary  routing  and, 
even  on  color,  there’s  no  baking  . . .  that’s  why  we  can 
deliver — more  prodnction  capacity! 

With  better  plates  and  fewer  rejects,  your 
prodnction  capacity  has  to  increase.  So — why  not  see 
your  Wood  Flong  Representative? 

After  all,  he’s  a  specialist  on  production. 


Prmtfd  in  U.S.A. 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK  New  York  OMIc®:  B51  Fifth  Ave..  Phone:  MU  ^-ZOSO  ,  FiONG  ^  | 

SERVING  THE  ORAPMIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 
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Sectoral  Reform 

“We  favor  the  election  of  the  President  and  Vice  President 
by  direct  vote  of  the  people.” 


These  are  three  of  25 
“Statements  of  Principles 
and  Policies”  adopted  by 
Scripps-Howard  Editors  and 
Editorial  Executives  at  a 
conference  late  in  1968. 


Tax  Reform 


“We  believe  tax  reform  and  simplification  are  necessary. 

We  believe  also  that  it  is  desirable  to  use  tax  incentives  to 
encourage  the  private  sector  to  serve  certain  social  purposes 
such  as  job  training,  low-cost  housing  and  pollution  control.’ 


Agricultural  Reform 


‘Our  test  of  any  farm  proposal  shall  continue  to  be:  Does  it 
tend  to  get  the  government  out  of  the  price-fixing  business 
and  agriculture  back  to  dependence  on  the  free  market?” 


I 


SCRIPPS-HOWARD 

NEWSPAPERS 


ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  «  CINCINNATI  POST  &  TIMES  STAR  *  WASHINGTON  DAILY  NEWS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD  POST 
EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL  *  CLEVELAND  PRESS  •  COLUMBUS  CITIZEN  JOURNAL  *  DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE 
NEWS-SENTINEL  •  MEMPHIS  PRESS  SCIMITAR  •  KENTUCKY  POST  &  TIMES  STAR  .  HOLLYWOOD  (FLA.I  SUN  TATTLER  •  THE  STUART  (FLA.I  NEWS  •  FORT  WORTH  PRESS 
Ganaral  Adv«rti*ing  Dagartmant  200  Park  Avanua,  Naw  York  City  Atlanta  Chicago  Oallat  Oatroit  Lot  Angalat  Philadalphia  San  Francitco 


